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Advertisers  last  year  increased  the  Tribune's  lead  over  the  next  Chicago  news- 
paper  to  more  than  $41,000,000.00— over  four  times  as  much  as  its  lead  in  1942! 


This  chart  points  up  some  important  facts 
which  you  will  want  to  keep  handy  for 
reference  when  you  plan  your  advertising. 
It  reflects  the  selling  power  of  Chicago 
newspapers  as  appraised  by  advertisers  over 
the  past  ten  years. 

Advertisers  last  year  placed  more  than 
$55,000,000.00  in  advertising  in  the  Chicago 
Tribune.  This  was  over  $40,000,000.00  more 
than  they  placed  in  the  Tribune  in  1942. 
Never  before  did  advertisers  make  so  large 
an  investment  in  space  in  one  newspaper. 

In  1942  the  Tribune  led  the  second 
Chicago  newspaper  by  over  $9,000,000.00. 
Last  year  advertisers  increased  the  Tribune’s 
lead  to  over  $41,000,000.00.  Never  before  did 
any  newspaper  receive  such  preference. 

The  Tribune’s  margin  of  leadership  in 


1952  is  better  than  four  times  as  great  as  the 
lead  held  by  the  Tribune  in  1942.  It  makes 
plain  the  long-term  experience  of  thousands 
of  advertisers  who  invest  their  promotion 
funds  where  they  get  best  returns. 

The  Tribune  reaches  the  families  who  ac¬ 
count  for  most  of  Chicago’s  retail  sales — 
hundreds  of  thousands  more  families  than 
are  reached  by  other  Chicago  newspapers. 

You  can  get  more  business  by  taking 
advantage  of  the  greater  selling  power  of  the 
Tribune.  For  help  in  working  out  a  program 
of  advertising,  ask  a  Tribune  representative 
to  get  together  with  you. 

OTribunE 

THi  WOHLO'S  CRIATBST  NEWSfArBIL 


Old  woodcut,  made  in  1876,  shows  the  young  aerialist  Maria  Spelterini  tightroping 
across  the  great  gorge  below  the  Falls  with  baskets  strapped  to  her  feet.  (She  made  it!) 


YOU  are  in  the  next  event  at  Niagara  Falls 


No  matter  where  xou  li\e,  you  are  inxoK  ecl  in  the 
next  big  e\ent  at  Niagara  Falls.  It  could  he  danger¬ 
ous  to  \()ur  pockctlxx)k,  because  it's  going  to  cost 
sonielx)dv  $390  million.  I  lerc,  hriellv,  arc  the  laets: 

A  big  new  hydroelectric  power  plant  is  going  to 
lx.'  built  on  the  Niagara  River.  Congress  must  de¬ 
cide  who  will  build  it— some  agency  of  the  govern¬ 
ment  or  the  electric  light  and  power  companies  now’ 
serving  the  area. 

A  group  of  five  companies  is  ready  to  do  the  big 
job.  I  hey  have  asked  Congress  for  the  approv  a! 
they  need  to  start  immediately.  They  have  the  plans, 
complete  in  every  detail.  They  have  the  experience 
—fifty  eight  years  of  power  development  at  Niagara 
Falls.  I  hey  have  the  lines  to  take  the  power  where 
it  will  be  needed.  They  can  finance  the  project  so 
there  will  be  no  need  to  burden  taxpayers.  Electric 
rates,  of  course,  will  continue  low  under  normal 
public  regulation. 

But  there  are  those  who  say  the  government  should 
build  the  new  plant— even  if  it  takes  longer,  costs 
more,  and  moves  America  one  step  closer  to  the 
threat  of  socialized  electricity. 


HERE’S  HOW  THE  CHOICE  SHAPES  UP  .  .  . 


If  electric  companies 
build  the  plant 

•  The  companies  and  their  in¬ 
vestors  will  pay  for  it. 

•  Power  produced  will  be 
shared  by  all,  with  rates  regu¬ 
lated  by  state  commissions. 

•  The  project  will  pay  about 
$23  million  a  year  in  additional 
local,  state  and  federal  taxes. 

•  Defense  plants  and  others  will 
begin  to  get  the  power  in  about 
3  years. 


If  the  federal  government,  for 
example,  builds  the  plant 

•  The  cost  will  come  out  of 
taxes  or  be  added  to  the  na¬ 
tional  debt. 

•  Specially  favored  groups  will 
have  first  call  on  all  power. 
Rates  mow’/  be  state  regulated. 

•  Little,  if  any,  local,  state  or 
federal  taxes  will  be  paid  from 
the  sale  of  power. 

•  Government  estimators  have 
said  it  would  take  them  5  years. 


NOTE:  The  Niagara  River  project  will  not  affect  the  beauty  of  the  Falls— 
nor  has  it  any  connection  with  the  St.  Lawrence  Seaway  on  another  river. 

WHO  DO  YOU  THINK  SHOULD  BUILD  THIS  NEW  PLANT?  Let  your  rearlers  and 
listeners  know  how  you  feel.  Congress  is  discussing  it  now.  The  plan  proposed 
by  those  who  want  government  to  rlo  the  job  is  a  long  step  toward  sor'ialized 
electricity — becau.se  only  power  production  is  involved,  with  no  other  pur¬ 
poses,  such  as  flood  contrr)!,  to  <-oniplicafe  the  issue.  That’s  whv  these  facts 
are  brought  to  you  by  America's  ELECTRIC  LIGHT  AND  POWER  COMPANIES* 

*Names  on  request  from  this  magazine 


"MEET  CORLISS  ARCHER"— ABC  radio— Fridays— 9:30  P.M.,  E.D.S.T.  "YOU  ARE  THERE"— CBS  television— witness  history's  great  events 
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for  clarity, 
size,  economy 

Now  Micro  Photo  gives  you  BIGGER-THAN-EVER, 
sharper  reading  plus  all  the  savings  in  2-page 
microfilming  .  .  .  thanks  to  the  development  of 
newer,  better  camera  techniques!  Illustrated  at 
left  are  maximum  scanning  sizes  (obtainable 
with  a  standard  microfilm  reader)  of  newsprint 
filmed  three  different  ways.  Notice  how  Micro 
Photo’s  new  2-page  enlargement  overshadows 
conventional  2-page  microfilming  .  .  .  and  how 
favorably  it  compares  with  expensive  1-page 
work.  And  you  get  this  bigger,  clearer  image  at 
Micro  Photo’s  low  2-page  rate.  Send  for  details 
and  samples  today  .  .  .  now! 
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What  will  the  telephone 
be  like 

when  I  grow  up?” 


Relief  Needed  From  an*!  friends  in  Yugoslavia.  With 

Another  Form  of  Bogus  ^uch  introduction  he  hears  many 

To  THE  Editor;  Your  recent  details  which  give  him  far  better 
comment  on  the  action  of  the  Su- 

preme  Court  in  regard  to  bogus  Communist  countn' 

?opy  and  the  Taft-Hartley  Bill  will  l^an  any  amount  of  govern  men 
u  I  j  j  u..  information  and  of  talking  with 

be  applauded  by  most  publishers  ^ 

It  IS  the  opinion  however,  of  mos  P  , 

publishers  including  this  one  that  ^  Yugoslavs 

the  current  restrictions  on  he  u^  ^  throughout  the 

of  teletype  and  the  required  re-  ^  ^ 

perflating  of  copy  is  also  a  form 
of  bogus  no  less  expensive  and 

just  as  unnecessary  as  the  setting  Croatians.  Mon- 

of  regular  bogus  copy.  tenegrins,  Dalmatians,  etc.  They 

It  does  in  most  cases,  however,  ..  ^  „„  j  : 

„  .  ,,  ’  work  in  metal  industry  and  in 

affect  the  smaller  newspapers  that  ^ 

need  financial  relief  as  much  or  „  ^^ink  of  a  trip 

more  than  the  newspaper  now  re-  Yugoslavia  and  haven’t  any  or 

1°  .  ,.  many  in  your  circulation  area,  a 

The  legislative  remedy  to  elim-  effort  ahead  of  time  will  en- 

mate  bogus  should  permi  the  un-  you  to  get  a  list  of  such 

restricted  use  of  the  teletype  and  j^em  of  people 

any  other  equipment  that  would  speak  English, 

encourage  a  full  flow  of  news  jj  president  Eisenhower  is  go- 
without  artificial  restrictions  at  the  ■  ^ave  a  visit  from  President 
hands  of  either  management  or  rj,e  American  people  are 

^  1-  r  u  u  j  •  going  to  need  some  background- 

•»  '"8  articles  by  American  news- 

It  should  include  the  oAen  papermen  who  have  gotten  under- 

p  . .  ”•  CALKINS  neath  the  official  surface — Yugo- 

resiaent,  y  g  Embassy — to  know 

Beaver  Valley  Times.  human  side  of  life  under  a 

ea  er,  t'a.  Communist  government.  That’s 

r.,  ^  „  where  those  names  come  in. 

Short  Takes  Pulls  T^bot  Patrick, 

A  Short  Take  Rock  Hill  (S.  C.)  Herald. 

To  THE  Editor;  Last  item  Written  from 
Short  Takes,  April  18,  attributed  Zagreb,  Yugoslavia, 
to  Minneapolis  Sunday  Tribune 

was  in  fact  a  reprint,  in  our  lllllillllllH^  «■ 

Cedric  Adams’  column,  from  an-  g 

other  paper,  and  constituted  our  C  W  «  ^  /  / 

own  version  of  a  short  take  stop  Jrt 

Lordy,  we  can  commit  enough  ^ 

bloopers  of  our  own  without  hav- 
ing  those  of  others  attributed  to  s  Page, 

us  stop  Regards.  “Her  blue  net  hat  was  trimmed 

Forrest  B.  Jenstadn.  w>‘h  forget-me-nots,  and  she  wore 

Assistant  News  Editor  blue  shoes,  died  to  match.”- 

Minneapolis  Tribune.  Stroudsburg  (Pa.)  Daily  Record. 

YugosKma  Background  sll?  I 

Is  Descnbed  Lubbock  (Texas)  Avalanche-Jour- 

To  the  Editor;  Yugoslavia  is  nal. 
now  the  only  Communist  country  • 

in  which  any  .American  can  travel  “The  prospective  bride  holds  a 
I  about  freely  and  talk  with  people  positive  in  Sious  Falls.’’ — Sioux 
without  fear  of  getting  either  him-  Falls  (S.  D.)  Daily  Argus. 
self  or  them  into  trouble.  Spe-  ■ 

cialists  in  our  U.  S.  Embassy  can  “Following  the  wedding,  a  r^ 
supply  the  newspaperman  with  ception  for  the  newlyweds  was 
both  background  and  understand-  hell.’’ — Forest  City  (Pa.)  News. 
ing  of  what  has  happened  and  is  ■ 

happening;  Yugoslav  government  “Escorted  by  her  uncle,  the  bride 
information  services  will  supply  wore  a  gown  of  heirloom  duchesse 
material,  set  up  interviews,  etc.  lace,  which  had  belonged  to  iKf 

But  any  American  newspaper-  maternal  and  paternal  grand- 
man  who  might  think  of  visiting  mothers.” — New  York  Times. 
Communist  Yugoslovia  will  miss  ■ 

a  big  bet  if  he  doesn’t  get  from  “Miss  Mary  Blank  was  maid  of 
Yugoslavs  in  the  U.  S.  the  names  horror.” — Council  Bluffs  (Iowa) 
and  addresses  of  their  relatives  Nonpareil. 


It's  hard  to  say,  young  fellow,  but 
you  can  be  sure  there  are  great  things 
ahead. 

Today  we  telephone  from  moving 
automobiles,  trains,  airplanes  and 
ships  far  out  at  sea.  And  radio  micro- 
waves  beam  telephone  ealls  and  tele¬ 
vision  programs  from  tower  to  tower 
aeross  the  c-ountry'. 

The  day  is  coming  when  you  will 
be  able  to  reach  any  telephone  in  the 
aiuntry  simply  by  dialing  a  number. 

Perhaps  some  day  in  the  future 
you  may  just  speak  the  number  into 
the  transmitter  and  get  your  party 
automatically. 


bell  telephone  SYSTEM  # 
The  Best  Possible  Service 
of  the  LowesI  Possible  Cost  ^ 
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Standard  Oil  Company  (New  Jersey)  reports  on... 

A  big  job . .  .well  in  hand 

(Highlights  from  the  Annual  Report  for  1952)  ^ -  _ 


People  needed  more  oil  in  1952  than  ever 
before,  but  once  again  ample  supplies  were 
available  to  meet  the  demand.  An  important 
part  of  this  big  job  was  done  by  companies  in 
which  Standard  Oil  Company  (New  Jersey) 
has  investments.  These  companies  expanded 
their  facilities  to  provide  people  of  many  na¬ 
tions  with  oil  to  heat  and  light  their  homes, 
fuel  their  ships  and  planes  and  trains,  power 
and  lubricate  their  factories,  harvest  their 
crops,  and  run  their  cars  and  trucks. 

Jersey’s  Annual  Report  for  1952  shows  how 
the  big  job  of  supplying  people’s  oil  needs  has 
become  even  bigger.  It  shows,  too,  how  well 
this  kind  of  American  enterprise  handles  it. 

During  1952,  Jersey’s  affiliated  companies 
produced,  refined  and  sold  more  oil  than  in 


any  previous  year.  This  meant  more  oil  wells, 
more  miles  of  pipe  line,  new  tankers,  addi¬ 
tional  refining  capacity,  and  expanded  distribu¬ 
tion  facilities. 

It  also  meant  large  investments.  During  the 
year,  new  equipment  and  replacements  cost 
$498,000,000.  Since  1945,  almost  three  billion 
dollars  have  been  spent  for  this  purpose. 

The  increased  business  brought  to  Jersey  and 
its  consolidated  affiliates  a  record  gross  income 
for  the  year,  but  because  of  the  higher  costs  of 
doing  business,  net  income  was  $8,480,000  less 
than  195rs  record  high.  About  half  of  this  net 
income  of  $520,000,(){)0  was  paid  in  dividends 
to  the  269,000  persons  who  own  Jersey. 

These  pictures  give  some  idea  of  the  scope  and 
scale  of  Jersey  affiliates’  activities  during  1952: 


JX 


When  Geolofdsts  Find  a  Likely 
Spot,  or  when  known  fields  are 
being  developed,  new  oil  wells  must 
be  sunk,  often  at  great  cost.  Here 
is  a  drilling  rig  in  a  project  which 
expanded  the  known  boundaries 
of  an  oil  field  in  Saudi  Arabia. 


Tanker  Con.slruction  goes  on  con¬ 
stantly  to  meet  requirements  for 
water  transportation  of  crude  oil 
and  finished  products.  During  1952 
Jersey  affiliates  took  delivery  of 
two  new  ocean-going  tankers  like 
the  one  shown  above,  as  well  as 
four  smaller  tankers. 


Many  New  Wells,  such  as  this  open¬ 
ing  a  Texas  field,  must  be  placed 
in  operation  yearly  to  meet  de¬ 
mands.  In  1952,  although  produc¬ 
tion  of  Jersey  affiliates  was  4  times 
that  of  20  years  ago,  their  proved 
reserves  were  at  an  all  time  high. 


New  Ideas  are  essential  to  meet 
people’s  needs  for  more  and  better 
oil  products.  Over  $27,000,000  and 
the  lime  of  2,500  employees  were 
devoted  to  research  in  1952.  Nota¬ 
ble  results  included  a  motor  oil 
to  maintain  efficiency  of  high  com¬ 
pression  automobile  engines. 


New  RetininK  Capacity  helps  to 
meet  the  need  for  more  and  better 
products.  The  units  shown  above, 
for  example,  represented  an  im¬ 
portant  part  of  a  recent  modern¬ 
ization  and  expansion  program  at 
a  Jersey  affiliate’s  refinery. 


New  Oil  Sources  are  located  by 
constant  search  and  by  using  mod¬ 
ern  equipment  like  this  helicopter 
in  Canada.  New  fields  were  also 
sought,  with  good  success,  in  the 
U.  S.,  South  America,  Western 
Europe,  the  Middle  and  Far  East. 


Pipe  Lines  are  costly,  but  provide 
the  most  efficient  overland  trans¬ 
portation  of  petroleum.  This  means 
cheaper,  more  abundant  products. 
The  pipe  shown  above  went  into 
a  line  delivering  crude  oil  to  a 
Venezuelan  refinery. 


FINANCIAL  SUMMARY— 1952  k 

Standard  Oil  Company  (New  Jersey)and  Consolidated  Affiliates  ^ 

Total  income  from  sales.  Taxes  charged  to 

services,  dividends  income  . $371,600,000  f;; 

and  interest .  $4,156,977,000  other  taxes,  collected  for 
Net  income  ...  .$519,981,000  governments.  .$384,500,000 

or  $8.58  per  share  Spent  for  new  plants  ' 

Dividends  paid.  .$256,882,000  and  facilities.  .$498,051,000 

or  $4.25  per  share  Number  of  shareholder- 

Wages  and  other  employ-  owners . 269,000 

ment  costs  ...  $670,200,000  Number  of  employees  120,000 

The  Annua!  Report  tells  the  story  in  detail.  We  will  he 
pleased  to  send  a  copy  to  anyone  wishini;  it.  Write  Room  1626, 

30  Rockefeller  Plaza,  New  York  20,  N.  Y. 


STANDARD  OIL  COMPANY  (NEW  JERSEY) 

AND  AFFILIATED  COMPANIES 
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*Ttthlick  Occurrences, 
both  Forreign 
and  Domestick** 


T!he  businesses  of  distributing  news  and  food  in 
this  country  have  come  a  long  way  since  Benjamin 
Harris  of  Boston  issued  “Publick  Occurrences,” 
America’s  first  ne\vspaper,  back  in  1690. 

In  those  days,  most  Americans  raised  their  own 
food,  and  news  travelled  mainly  by  word  of  mouth. 
Not  much  emphasis  was  made  as  to  the  quality, 
freshness  or  reliability  of  either  commodity. 

Although  Harris’  publication  was  immediately 
suppressed,  he  did  set  down  in  his  first  issue  one  of 
the  principles  that  has  made  American  new’spapers 
great : 

“  .  .  .  That  people  every  where  may  better 
understand  the  Circumstances  of  Publique 
Affairs,  both  abroad  and  at  home;  which  may 
not  only  direct  their  Thoughts  at  all  times; 
but  some  times  also  to  assist  their  Businesses 
and  Negotiations.” 

While  the  newspapers  of  this  nation  were  develop¬ 
ing  and  improving  the  machinert*  for  gathering  and 
disseminating  news,  another  pioneer  was  working 
hard  to  find  better  methods  of  distributing  food  to  an 
ever-growing,  industrial  nation. 

George  Huntington  Hartford,  founder  of  A  &  P 
Food  Stores,  developed  a  business  formula  which 
became  to  the  food  industry  what  Harris’  doctrine 
was  to  the  business  of  publishing  new’spapers.  That 
formula,  simply  stated,  is  this: 

“Give  the  people  the  most  good  food  you  can 
for  their  money.” 

On  this  foundation  rests  today’s  vast,  efficient 
system  of  food  distribution  in  America.  I'he  men 
and  women  of  A  &  P  are  proud  of  the  part  their 
company  has  played  in  bringing  “more  goed  food  to 
more  people.” 


A  &  P  FOOD  STORES 


a 


Ray  Erwins 


ippinaA 


^  /  *  *  * 

K^oiumn 


Dizzy  Diary 

The  envelope,  impressive  in  size  and  texture,  was  closed  wilt  ■ 
a  great  blob  of  gold  upon  which  had  been  imprinted  a  right  royal  ■ 
seal.  The  first  page  of  the  invitation,  under  a  purple-golden-scarkt 
crown,  carried  the  imperial  summons:  “You  Are  Hereby  Commanded  ■ 
to  Attend  The  Coronation.”  With  visions  of  Westminster  Abbej  I 
dancing  through  his  head,  the  Clipper  turned  the  page  and  read:  ‘Of* 
Her  Majesty,  Queen  Chicken,  on  Coronation  Chicken  Day,  McAlpiil 
Hotel.”  So  we’ve  already  “bean”  to  the  Coronation.  Royal  host  wail 
Conrad  Frederick  Smith,  Eastern  manager.  Poultry  &  Egg  National! 
Board  [e\-Nashville  Tennessean,  Gastonia  (N.  C.)  Gazette,  Cliarlolit^ 
(N.  C.)  Observer],  sporting  a  jeweled  coronet  in  his  lap^l  and  mop- ' 
ping  his  brow  with  an  ermine  hanky.  Consuming  “Coronation  Chicken"' 
served  in  half  pineapples  with  orange  crowns  were  food  editors  of^ 
widely  scattered  newspapers.  Chatted  with  Rhea  Talley,  fashion  write:* 
and  New  York  columnist  for  a  string  of  newspapers.  She  sails  July  18  _ 
on  the  He  de  France  to  spend  two  months  in  Paris  and  on  the  Riviera  5 
writing  twice-a-week  fashion  and  travel  stories  for  newspapers. 

— At  AP  luncheon  to  hear  Treasury  Secretary  Humphrey’s  peace- 4 
and-plenty  speech;  sat  as  fat-frisky  buffer  between  Newsw  eek  and  Timi  r 
writers-about-the-press,  Karl  Hess  and  Dick  Clurman,  respective!;  y. 
Talk  turned  to  the  good  news  for  the  folk  of  the  town  in  reappearance  , 
of  the  “About  New  York”  column  in  the  New  York  Times,  by  Meyer 
(Mike)  Berger,  a  reporter’s  reporter,  whose  work  bears  the  hallmarl 
of  authenticity,  actuality,  authority. 

—Off  on  two  junkets  with  E&P  staff:  To  see  private  screening  of 
the  film,  “It  Happens  Every  Thursday,”  which  portrays  the  pains  and 
pleasures  of  publication  of  a  weekly  and  contains  chatter  about  E&P 
and  to  see  the  Zenger  Memorial,  whose  president  is  James  Wriglit 
Brown,  E&P’s  president,  too. 

— ^To  the  Sunday  “Pipe  Night”  honoring  Victor  Moore  at  The 
Players  Club,  Gramercy  Park,  with  Vann  Logan,  Kentucky-born  Ne* 
York  lawyer,  and  Pat  Anthony,  talented  young  actor,  as  guests  of 
Howard  Claney,  TV  actor,  radio  instructor  at  NYU  and  painter^- 
Small  talk  with  Victor  Lasky,  Spadea  Syndicate  columnist,  and  Frank¬ 
lin  P.  Adams,  ex-columnist.  In  reply  to  players’  jibes,  John  Chapman, 
drama  critic.  New  York  New^s,  remarked  that  as  naughty  words  are 
taboo  in  the  tradition-steeped  club  founded  by  Edwin  Bextth,  he  could 
only  say  that  members  of  the  Critics  Circle  are  “fatherless  sons.” 

— Lunched  Monday  with  Ward  Morehouse  and  North  Callahan, 
columnists,  on  delicious  Southern  fare  (fried  chicken,  corn  bread, 
black-eyed  peas,  blackberry  jam)  under  the  blossoms  of  Dogwood 
Room.  Blackstone  Hotel,  where  Lottie  Pierce,  formerly  of  Alabama, 
is  charming  hostess.  North  (born  in  the  South)  reports  adding  th; 
Nashville  Tennessean  to  his  list  of  clients.  Ward  pleased  over  bij 
sale  of  his  latest  book,  “Just  the  Other  Day.”  When  last  I  visited 
Ward’s  apartment  at  the  Plaza  Hotel,  I  saw  North’s  book,  “Smok; 
Mountain  Country,”  atop  a  stack — it  would  make  a  good  musical. 

★  ★  ★ 

For  Immediate  Release 


David  SNELL,  New  York  World-Telegram  and  Sun,  a  great  re¬ 
porter  and  a  great  guy,  contributes  this  gem,  at  once  satiric  and 
stenographic  in  reportorial  accuracy,  dashed  off  while  doodling: 

Now,  gentlemen,  as  you  all  know  from  past  experience — and  1  think): 

I  have  met  most  of  you  before — we  want  to  lay  it  right  on  the  lint 
and  if  you  feel  you  have  anything  to  ask,  or  we  haven’t  made  any¬ 
thing  clear,  why,  we’ll  try  to  straighten  you  out  the  best  we  can. 

You  know,  1  used  to  be  a  newspaperman  myself  and  I  know  thf 
problems  you  boys  have.  But  before  Miss  Fangquill  passes  these  K-  | 
leases  out,  let  me  inquire  if  there  is  anyone  who  hasn’t  signed  wr  ■ 
little  book.  We  want  to  know  which  papers  to  buy  tomorrow,  ha,  ha. 

Now  there’s  one  thing  I’d  like  to  call  to  your  attention  and  thau 

the  correction  on  page  3.  1  think  it  has  been  made  in  all  the  copis 

but  you  better  look  on  your  neighbor’s  in  case  it’s  not  changed. 

So,  if  I  may  suggest  it,  you  boys  just  take  a  couple  of  minutes  w 

skim  through  and  then  we’ll  answer  any  questions  you  may  have.  1 

know  you  boys  like  to  make  your  own  news,  ha,  ha,  ha,  ha.  ha. 
want  everything  to  be  informal  and  we’ll  just  sort  of  talk  off  the  cuff 
Oh.  Come  on  in.  I  think  there  are  a  couple  of  seats.  Don’t  h 
bashful.  I  wonder  if  you’d  mind  signing  our  little  book?  Thank  you 
By  the  way — what  paper  are  you  from?  I  always  like  to  know  whic*^ 
paper  has  the  late  news,  ha.  ha.  ha.  I’m  sorry.  I  didn’t  catch  it- 
Now  as  I  told  the  boys  here — and  the  very  lovely  young  lady^- 
we  want  you  to  feel  free  to  ask  any  questions  you  want,  and  if  1® 
able  to  answer  I  will.  As  you  know  from  the  past,  these  matters  <fc, 
come  up  in  every  situation  of  this  kind  and  we  here  feel  it  is  onb 
fair  to  take  the  bull  by  the  horns  and  lay  it  right  on  the  line.  1 
there’s  any  doubt  in  anybody’s  mind,  it’s  my  duty  to  clear  it  # 
Well,  I  was  hoping  somebody  would  ask  that.  'N  ou  see,  when  tW  ^ 
question  has  come  up  before  always  in  the  past  .  .  . 

EDITOR  &  PU  BL  IS  HER  for  May  2,  1953 


r 


C&O  REPORTS  FOR  1952 

The  regular  quarterly  dividend  of  seventy-five  cents 
a  common  share  was  paid,  a  total  of  S3.  Preferred  divi¬ 
dends  of  S3.50  a  share  were  paid  as  usual. 


One  hundred  and  eight  new  industries,  expected  to 
bring  S3  million  annually  in  revenues  to  C&O,  were 
located  along  the  railroad. 
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Net  income  of  S45  million  was  outshone  in  C&O’s 
history  only  in  1936  and  1941.  Equal  to  S5.66  a  com¬ 
mon  share,  the  earnings  were  eighty-six  cents  higher 
than  in  1951  and  S1.41  higher  than  in  1950. 

On  the  good  side,  the  year  brought  a  high  level  of 
business.  Steady  mining  operations  kept  coal  traffic 
flowing.  In  May  a  freight  rate  increase  helf>ed  offset 
rising  railroad  costs.  For  the  C&O,  tax  deferments  were 
given  on  engines,  cars,  ships  and  other  facilities  neces¬ 
sary  for  the  country’s  defense  program. 

On  the  bad  side  was  the  longest  strike  in  the  history 
of  the  steel  industry.  Export  coal  shipments  dropped 
from  the  record  levels  of  the  year  before.  C&O’s  own 
Lake  Michigan  fleet  was  tied  up  by  a  four-month  work 
stoppage. 

The  careful  planning,  the  progressive  railroading 
and  the  outweighing  of  bad  by  good  factors  brought 
the  year’s  favorable  outcome. 

PROGRESS  HIGHLIGHTS  — Merchandise  revenues  set  a 
new  record  of  S144.6  million,  slightly  above  195 1’s 

5144.5  million. 

Coal  and  coke  revenues  were  S185.3  million,  ex¬ 
ceeded  only  by  195rs  record  of  S196.3  million. 

Gross  operating  revenues  at  S355.7  million  were 

512.5  million  below  195 1’s  record  of  S368  million. 

An  all-time  record  was  achieved  in  average  train¬ 
load,  reflecting  operating  efficiencies.  The  transporta¬ 
tion  ratio  of  31.5'?^  was  the  best  since  1945.  Despite  a 
drop  in  revenues,  the  operating  ratio  of  was 

only  slightly  above  195 1’s  719f. 


Equipment  expenditures  of  S72  million  included 
220  Diesel  units,  bringing  ownership  to  609  units. 

Chesapeake  and  Ohio  in  the  year  was: 

First  among  bituminous  coal  carriers. 

Second  in  number  of  shareholders  —  including 
1,S)00  new  shareholders  under  the  Employees 
Stock  Purchase  Plan. 

Third  among  major  railroads  in  gross  ton  miles 
per  freight  train  hour  —  a  mark  of  efficiency. 

Fourth  in  net  income  earned  —  although  only 
seventh  in  total  revenues. 

FAIR  PLAY— Among  the  public,  the  press,  the  regu¬ 
lators  and,  most  importantly,  the  legislators,  there 
seemed  to  grow  in  1952  an  awareness  of  fair  play  for 
the  railroads.  More  people  began  to  talk  of  how  unfair 
it  is  to  make  the  railroads  play  the  business  game  by  an 
out-of-date  set  of  rules  while  their  competitors  play 
by  a  more  fa\orable  set. 

Your  progressive  C&O  has  been  proud  to  take  a 
leading  role  in  telling  the  American  people  that  their 
railroads  are  today  not  a  transportation  monopoly  but 
a  competitive  industry.  The  Federation  for  Railway 
Progress,  of  which  C&O  is  a  member,  also  was  active 
in  1952  in  calling  for  fairer  regulation  of  the  railroads. 
In  1953  it  is  hopied  this  vital  issue  will  get  the  legisla¬ 
tive  attention  it  deserves. 
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These  highlights  appear  in  C  &  O's  1952  Annual 
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Report.  For  a  copy  of  the  complete  report,  write  to: 

Chesapeake  and  Ohio  Railway 

3  9  2  3  TERMINAL  TOWER  •  CLEVELAND  1.  OHIO 
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That’s  right.  All  the  important  news  for  a  ten  day  period  is  on  this  single, 
compact  reel. 

It’s  The  New  York  Times  on  Microfilm  — the  complete  Late  City  Edition, 
reproduced  page  by  page.  Nothing  is  omitted. 

It’s  a  boon  to  busy  editors,  writers  and  research  people  —  the  handiest,  most 
economical  way  to  keep  all  of  yesterday’s  news  on  file  for  easy  reference. 
Only  $140  pays  for  a  full  year’s  service  ...  36  space-saving  reels  mailed  to 
you  at  ten  day  intervals.  And  you  enjoy  a  handsome  return  on  your  invest¬ 
ment.  For  you’re  saving  96%  of  the  valuable  storage  space  required  by 
newsprint  editions.  You’re  eliminating  all  the  bother  and  expense  of  bind¬ 
ing,  maintenance  and  replacement. 

If  you’re  not  using  The  New  York  Times  on  Microfilm  now,  give  your  hard¬ 
working  staff  a  lift  by  having  your  subscription  entered  without  delay. 
You’ll  like  the  fast  service  .  .  .  each  new  reel  will  be  mailed  to  you  within 
three  days  of  the  ten  day  period  it  covers. 


THE  NEW  YORK  TIMES  /  ON  MICROFILM 


229  WEST  43rd  STREET,  NEW  YORK  36,  NEW  YORK 
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Every  Saturday  Since  1884 


E&P  Promotion  Awards 
For  ’52  Are  Announced 


Honorable  mention  for  Omaha 
(Neb.)  World-Herald,  Portland 
Oregonian  and  Houston  (Tex.) 
Chronicle. 

The  judges  for  these  two  catego¬ 
ries  were:  Maxwell  Dane,  vice- 
president  and  general  manager  of 
Doyle,  Dane,  Bernbach,  Inc.; 
Frank  Kilcheski,  manager  of  the 
Retail  Department,  Bureau  of  Ad¬ 
vertising,  and  Daniel  L.  Lionel, 
classified  advertising  manager  of 
the  Brooklyn  (N.  Y.)  Eagle,  and 
conductor  of  the  Classified  Clinic 
in  E&P. 

Spectacular  Sales  Job 

As  to  the  Louisville  award,  the 
judges  said:  “This  was  a  spectacu¬ 
lar  job  proving  that  national  maga¬ 
zines  cannot  do  an  adequate  sell¬ 
ing  job  in  the  market.” 

Spokane  newspapers,  they  said, 
used  testimonial  copy  as  the  epit¬ 
ome  of  want-ad  promotion,  featur¬ 
ing  the  stories  of  satisfied  cus¬ 
tomers  in  large  space  with  empha¬ 
sis  on  authenticity  through  use  of 
candid  photographs. 

6.  Most  outstanding  single  cir¬ 
culation  program: 

•  Minneapolis  Star  and  Tribune. 

Honorable  mention  for  Omaha 
World-Herald,  Lancaster  (Pa.) 
Newspapers  and  Toronto  (Ont. ) 
Telegram. 

(Continued  on  page  8) 


Presentation  of  Plaques  and 
Certificates  at  NNPA  Meeting 


Winners  in  the  1952  Editor  &  Co.;  and  Dr.  Peter  Langhoff,  vice- 
PuBLisHER  newspaper  promotion  president  and  director  of  research, 
contest  are  announced  today,  in  Young  &  Rubicam,  Inc. 
conjunction  with  the  annual  meet-  They  reported  their  decision  on 
ing  of  the  National  Newspaper  the  Chicago  Daily  News  as  unani- 
Promotion  Association  at  Detroit,  mous,  agreeing  that  the  newspa- 

The  awards — plaques  and  cer-  per’s  story  was  told  completely.  It 
tificates— will  be  presented  at  the  was  expensive — this  elaborate  page- 
convention  by  Charles  T.  Stuart,  by-page  description  of  the  news- 
publisher  of  E&P,  in  the  several  paper’s  big  Saturday  edition — but 
categories  as  follows:  it  did  the  job,  the  judges  said. 

1.  Best  series  of  six  or  more  ad-  Generally  Poor 

vertisements  designed  to  obtain  na-  The  exhibits  in  this  promotion 
tional  newspaper  advertising:  category  were  generally  poor,  this 

•  Chicago  (III.)  Sun-Times.  panel  declared.  They  singled  out 

Honorable  mention  for  the  the  Chicago  Sun-Times  entry  for 

Washington  (D.  C.)  Evening  Star,  the  creative  quality  of  copy  and 

2.  Best  direct  mail  promotion  sales  effectiveness;  they  liked  the 

piece  designed  to  obtain  national  Roanoke  entry  for  its  comprehen¬ 
advertising:  sive  statement  about  the  market. 

•  Roanoke  (Va.)  Times  and  4.  Best  presentation  to  develop 

World-News.  local  linage: 

Honorable  mention  to  the  Min-  0  Louisville  (Ky.)  Courier-Jour- 
neapolis  (Minn.)  Star  and  Tri-  nal  and  Times. 

Honorable  mention  for  the 

3.  Best  sales  presentation  to  ob-  Memphis  (Tenn.)  Press  Scimitar 

tain  national  advertising:  and  Commercial  Appeal,  Madison 

•  Chicago  (HI.)  Daily  News.  (Wis. )  Capital  Times,  and  Port- 

The  judges  for  these  three  cate-  land  (Ore.)  Oregonian. 

gories  were:  C.  B.  Donovan,  vice-  5.  Most  outstanding  single  cam- 
president  and  media  director,  naien  to  obtain  classified  advertis- 


OMAHA  entry  of  “Youth  in  Ac¬ 
tion”  features  report  on  World- 
Herald  Good  Fellows  Show  W  agon, 


BOOSTING  want  ads  the  Spokane 
way  is  the  eager  beaver  way. 


A  HARD  DECISION  in  Classification  7  (community  service)  is  pon- 
•lered  by  Frank  E.  Delano,  Bartlett  T.  Miller  and  Maxwell  Fox.  The 
winner  Omaha  World-Herald’s  youth  program. 
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BEST  SALES  PRESENTATION  to  obtain  national  advertising  is  that 
of  the  Chicago  Daily  News,  selected  by  the  judges:  (left  to  right) 
Dr.  Peter  Langhoff,  C.  B.  Donovan  and  David  J.  Hopkins. 


NNPA  Program 
'Headliners' 

Are  Announced 

Headline  speakers  at  the  23rd 
annual  convention  of  the  National 
Newspaper  Promotion  Association 
at  Hotel  Fort  Shelby,  Detroit, 
May  3-6.  were  announced  this 
week  by  Vicepresident  Otto  A. 
Silha.  Minneapolis  (Minn.)  Star 
and  Trihune. 

Guest  speakers  will  include 
Bernard  (Ben)  Duffy,  president  of 
Batten,  Barton,  Durstine  &  Os¬ 
born,  and  chairman  of  the  Media 
Relations  Committee  of  the  Amer¬ 
ican  Association  of  Advertising 
•Agencies;  William  G.  Power,  ad¬ 
vertising  director,  Chevrolet  Co.; 
Louis  Sappington,  advertising  di¬ 
rector,-  J.  L.  Hudson,  Detroit  de¬ 
partment  store. 

Clyde  Bedell,  leading  authority 
on  retail  advertising  and  onetime 
ad  manager  of  Marshall  Field  & 
Co.;  Charlotte  Montgomery,  col¬ 
umnist  on  “The  Women’s  View¬ 
point”  for  Tide  magazine;  Ham 
Fisher,  creator  of  “Joe  Palooka,” 
and  Lee  Hills,  executive  editor  of 
the  Detroit  (Mich.)  Free  Press 
and  Miami  (Fla.)  Herald,  and 
national  president  of  Sigma  Delta 
Chi,  professional  journalistic  fra¬ 
ternity. 

Irvin  S.  Taubkin,  New  York 
Times,  NNPA  president,  will  pre¬ 
side  at  business  sessions.  In  addi¬ 
tion,  the  program  will  feature 
The  Keyston  Idea,”  film  pro¬ 
duced  by  Pennsylvania  Newspaper 
Publishers  Association;  and  the 
Bureau  of  Advertising’s  slide  color 
presentation,  “Lexington,  U.S.A.” 

Ed  McClanahan,  Omaha  (Neb.) 
World-Herald,  will  lead  the  edi¬ 
torial  and  public  service  promo¬ 
tion  round-table  discussion,  assist¬ 
ed  by  Paula  Kent,  San  Diego 
(Calif.)  Union  and  Tribune,  four¬ 
time  winner  of  the  California 
Newspaper  Publishers  Association 
award  for  best  promotion. 

Clarence  Harding,  South  Bend 
i  Ind.)  Tribune,  NNPA  past  presi- 
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Jones  to  Address 
Banquet  Session 

Richard  Lloyd  Jones,  president 
and  publisher  of  the  Tulsa  (Okla.) 
Tribune  and  president,  Southern 
Newspaper  Publishers  Association, 
will  speak  on  Tuesday  evening  at 
a  banquet  program  of  NNPA 
that  will  include  the  presentation 
of  Editor  &  Publisher  promotion 
awards  by  Charles  T.  Stuart,  pub¬ 
lisher  of  E&P,  to  be  followed  by 
NNPA’s  own  gridiron  show. 


dent,  will  lead  the  discussion  on 
the  use  of  research  in  promo'ion. 
assisted  by  Harry  Rosten,  New 
York  Times,  and  Hugh  McMillan, 
Detroit  Free  Press,  and  featuring 
a  talk  by  Pierre  Martineau,  Chi¬ 
cago  Trihune. 

Court  Conlee.  Milwaukee 
(Wis.)  Journal,  will  lead  the  ad¬ 
vertising  promotion  round-table, 
assisted  by  Ben  Simmons,  Tampa 
(Fla.)  Trihune;  and  featuring 
Larry  Knott,  Chicago  Sun-Times 
advertising  director  and  president. 
Newspaper  Advertising  Executives 
•Association;  and  Douglas  Taylor. 
J.  P.  McKinney  &  Son,  president, 
.American  Association  of  Newspa¬ 
per  Representatives. 

Cy  Favor,  Utica  (N.  Y.)  Ob¬ 
server  Dispatch,  will  conduct  the 
circulation  clinic,  featuring  Roy 
Hatton,  Detroit  Free  Press;  Roy 
Haan,  Detroit  News,  and  Walter 
AronofT,  Detroit  Times. 

Joe  Lynch,  Grand  Rapids 
(Mich.)  Press,  will  head  the  classi¬ 
fied  and  retail  advertising  promo¬ 
tion  discussion,  assisted  by  Basil 
Caummisar,  Louisville  (Ky.)  Cou¬ 
rier-Journal  and  Times,  and  fea¬ 
turing  Fred  R.  Ellis,  representing 
the  Association  of  Newspaper 
Classified  Advertising  Managers. 

Bert  Stolpe,  Des  Moines  (la.) 
Register  and  Tribune,  will  conduct 
an  “All-American  Round-table  on 
Promotion  Problems.”  for  news¬ 
papers  over  100,000  circulation, 
and  Ed  Templin,  Le.xington  (Ky.) 
Herald-Leader,  will  chairman  the 
group  for  papers  under  100,000. 

■ 

Enquirer's  Net  Income 
$207,527  for  Vo-Year 

Cincinnati  —  “This  surpasses 
my  fondest  dreams,”  said  Roger 
H.  Ferger,  president  and  publisher 
of  the  Cincinnati  Enquirer,  Inc., 
announcing  that  the  community- 
employe-owned  newspaper’s  net 
income  for  the  first  six  months 
of  its  current  fiscal  year  totaled 
$207,527,  after  all  expenses,  in¬ 
terest  and  estimated  taxes. 

Mr.  Ferger  reported  at  the 
quarterly  meeting  of  the  board 
of  directors  that  profits  equalling 
79'/$  cents  per  share  on  the  261,- 
005  shares  of  common  stock  out¬ 
standing  were  60  per  cent  higher 
than  for  any  previous  compar¬ 
able  period.  He  explained,  how¬ 
ever,  that  the  first  half  included 
the  1952  record  Christmas  busi¬ 
ness. 


BIG  ASSORTMENT  of  circulation  promotion  is  viewed  by  Lawrence 
W.  Merahn,  Edward  Freeman  and  Irvin  S.  Taubkin  before  deciding 
upon  that  of  the  Minneapolis  Star  and  Tribune. 


Promotion  Awards 

continued  from  page  7 

The  judges  were:  Lawrence  W. 
Merahn,  promotion  director  of  the 
New  York  World-Telegram  and 
Sun;  Irvin  S.  Taubkin,  advertising 
promotion  manager  of  the  New 
York  Times;  and  Edward  Freeman, 
sales  promotion  manager  of  the 
New  York  Herald  Tribune. 

The  Minneapolis  program,  they 
said,  tackled  the  problem  of  a 
price  increase  for  the  Sunday  paper 
during  a  normally  slack  period.  It 
sold  the  staff,  then  the  public,  and 
resulted  in  a  net  gain. 

7.  Most  outstanding  single  com¬ 
munity  service  activity: 

•  Omaha  (Neb.)  World-Herald. 

Honorable  mention  for  Philadel¬ 
phia  (Pa.)  Inquirer,  Fort  Worth 
(Tex.)  Press,  and  Washington  D. 
C. )  Post. 

The  judges  were:  Maxwell  Fox, 
public  relations  director  of  the  Ad¬ 
vertising  Council;  Frank  E.  Del¬ 


ano,  vicepresident  and  director  of 
Foote,  Cone  &  Belding  agency; 
and  Bartlett  T.  Miller,  vicepresi¬ 
dent  in  charge  of  public  relations, 
American  Telephone  and  Tele¬ 
graph  Co. 

Comprehensive  scope  and  con¬ 
tinuing  features  of  the  Omaha 
youth  program  won  their  unani¬ 
mous  decision.  The  activity,  they 
said,  hits  at  an  important  problem  ^ 
among  all  clas.ses  of  youth  and 
pays  dividends  for  a  long  period. 

In  the  honorable  mention  list 
were  the  Philadelphia  Inquirer's 
“Delaware  Valley — U.S.A.”  story, 
the  Fort  Worth  Press  program  to 
“Save  the  Soil  and  Save  Texas." 
and  the  Washington  Post’s  “Prog¬ 
ress  or  Decay”  campaign. 

■ 

D.  C.  Bureau  Closes 

Washington  —  Vance  Johnson 
who  has  represented  the  San 
I  rancisco  Chronicle  here  for  sev¬ 
eral  years  closed  the  bureau  as  of 
April  30. 


TO  EACH  HIS  OWN — Frank  Kilcheski,  Daniel  L.  Lionel  and  Max* 
well  Dane  had  to  weigh  both  retail  and  classified  promotion.  They 
decided  on  Louisville  and  Spokane  entries. 
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Media  Buyer  Says  Papers 
Need  Audience  Rating  Data 


Art  Porter  of  Leo  Burnett  Co. 
Outlines  Plan  for  National  Sample 

By  George  A.  Brandenburg 


women  with  a  commercial  mes¬ 
sage,  recent  studies  made  by  Dr. 
Seymour  Banks,  our  media  analyst, 
show  that  newspaper  advertising 
is  anywhere  from  four  to  eight 
times  as  expensive  as  TV,  and 
about  six  times  as  expensive  as 

Chicago — Arthur  Porter,  vice-  reached  and  reports  are  available  women’s  service  magazines  for  ads 
president  in  charge  of  media,  Leo  from  other  sources  which  meas-  of  comparable  size. 

Burnett  Co..  Inc.,  said  in  an  inter-  ure  the  percentage  of  the  maga-  “if  newspapers  don’t  do  some- 
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view  this  week 
that  newspapers 
must  develop  a 
new  kind  of  au¬ 
dience  rating  sys¬ 
tem  if  they  are 
going  to  continue 
to  compete  real¬ 
istically  with 
magazines  and 
radio -TV.  Mr. 

Porter  offered 
some  reasons  for 
joint  action  by 
newspapers  and 
industry. 

He  warned  at  the  outset  that 


i 

I 


.lax- 

rhey 


Porter 


zine  readers  who  read  a  specific  thing  about  a  new  competitive 
ad  and  can  “playback”  the  specific  measurement  method — to  show 
sales  points  of  the  advertiser.  what  they  can  do  in  terms  of 
“If  next  week  we  placed  a  page  reaching  people  with  a  commercial 
ad  in  100  daily  newspapers,”  he  message — they  are  going  to  con- 
continued.  “there  is  no  way  of  tinue  to  get  a  smaller  and  smaller 
knowing  how  many  people  we  share  of  the  national  advertiser’s 
would  reach  with  our  ad.  or  what  dollar,”  he  predicted, 
kinds  of  people  they  might  be.  We  Speaking  as  media  head  of  a 
have  to  rely  on  Continuing  Study  large  agency  operation,  Mr.  Porter 
averages,  which  are  pretty  old  for  explained  that  in  selecting  media, 
any  indication  of  what  we  might  the  client  and  agency  usually  agree 
expect.  So  we  are  left  high  and  upon  a  basic  media  pattern.  To- 
dry  as  to  what  we  get  for  our  day,  that  basic  pattern  very  often 
the  advertising  advertising  dollars  spent  in  news-  is  television  which  usually  eats  up 
papers.’"  a  large  part  of  the  budget,  he 

Mr.  Porter  emphasize  that  to-  pointed  out.  The  reasons  for  se- 
it  is  almost  “an  unsolvable  prob-  day,  as  never  before,  national  ad-  lecting  TV  as  the  base  are,  he 

lem  because  of  the  unwieldy  na-  vertisers  are  really  forced  to  be  said  ( 1 )  low  cost  in  reaching  an 

ture  of  the  newspaper  industry.”  cost-minded.  “The  advertiser  who  advertiser’s  best  prospects;  (2)  ef- 
He  knows  newspapers  intimately,  is  spending  twice  as  much  as  his  fectiveness  in  selling  his  product, 

including  what  makes  them  tick  competitor  for  a  thousand  adver-  in  such  a  case,  print  media  have 

and  how  their  principals  think,  tising  impressions  is  in  just  as  a  tough  competitive  situation  to 
Before  entering  the  agency  field,  much  trouble  as  he  would  be  if  he  face  from  the  start, 

he  worked  on  Iowa  newspapers  were  spending  twice  as  much  as  “Major  magazine  research  has 

and  he  later  spent  10  years  with  his  competitor  for  the  raw  mate-  been  awfully  gawdy,  but  really 
the  Gallup  research  organization,  rials  that  go  into  his  product —  pretty  good  in  coming  up  with 
Admitting  that  ideas  of  this  sort  the  peas  or  flour  or  leather  or  audience  figures,  with  plenty  of 
might  be  “10  years  ahead  of  the  steel — of  which  his  end  product  supporting  material  concerning 
times,"  he  asserted  newspapers  is  made.”  he  explained.  their  characteristics,”  he  remarked, 

must  face  the  facts  that  ABC  cir-  “He  is  up  against  2'/’  times  as  “Ten  years  ago,  the  spearhead  of 

culation,  coverage  figures,  and  a  many  companies,  advertising  twice  many  national  advertising  cam- 
few  Continuing  Studies  a  year  are  as  many  products  and  spending  paigns  was  more  likely  to  be  print 


times  as  much  to  sell  them  media  than  anything  else.  Today, 
as  was  the  case  in  1939,"  said  Mr.  ‘print’  is  used  by  some  major,  ad- 


Portcr. 

“Most  people  seem  to  feet  that 
television  is  an  expensive  medium 
because  it  costs  more  money  to 
put  a  show  on  the  air  than  to  run 
an  advertisement  in  newspapers. 
However,  in  terms  of  reaching 


vertisers  for  punctuation,  season¬ 
ally  or  regionally,  primarily  either 
to  introduce  a  new  product,  or  to 
step  up  advertising  weight  in  se¬ 
lected  markets. 

“In  cases  of  this  kind,  print  is 
superimposed  over  a  base  of 


nni  enough. 

“The  newspaper  business  is  in 
a  poor  compeitive  situation  today 
in  the  national  advertising  field,” 
said  Mr.  Porter,  pointing  out  that 
in  1935  newspapers  received  41 
IKr  cent  of  all  the  national  adver¬ 
tising  dollars  spent  in  newspapers, 
magazines  and  radio.  In  1952, 
newspapers  got  only  27  per  cent 
of  the  total.  During  the  same  pe¬ 
riod.  of  course,  the  total  national 
ad  dollar  voume  had  increased, 
but  newspapers  continued  to  lose 
ground  percentagewise. 

“In  terms  of  ‘market  share,’ 
newspapers  have  lost  35  per  cent 
of  their  1935  position,”  he  de¬ 
clared. 

One  reason  that  newspapers  find 
themselves  in  such  a  poor  compe¬ 
titive  position  today,  he  contends, 
is  because  there  is  a  lack  of  cur¬ 
rent  data  on  what  a  national  ad¬ 
vertiser  gets  for  his  money  when 
be  spends  it  in  newspapers.  In 
^adcast  media  there  are  many  CAKE-CITTING  CAPER:  AIlcn-Klapp  Co.,  newspaper  represent- 
iVi  o*’  3  current  basis  atives,  celebrated  its  50th  anniversary  during  ANPA  week.  Lighting  the 

at  show  how  many  people  an  candles  is  E.  F.  (Gene)  Binder,  A-K  president.  Onlookers,  left  to 
advertiser  reaches  for  his  dollar,  right,  are:  John  W.  Tumbell,  a  vicepresident  who  is  in  charge  of  the 

In  the  magazine  field,  he  said.  New  York  office;  A.  G.  Ensnid,  media  director,  Chicago  office  of 
jnuch  research  has  been  done  to  J,  Walter  Thompson;  and  James  S.  .McAnulty,  .A-K  Chicago  office 
determine  the  number  of  people  vicepresident. 
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broadcast  advertising.  Print  used 
to  be  basic.  Today  it  is  becoming 
almost  marginal  for  some  of  the 
biggest  advertisers.” 

Mr.  Porter  said  that  from  an 
agency’s  standpoint  there  isn’t  a 
great  deal  of  difference  between  a 
widespread  newspaper  campaign 
and  a  widespread  broadcast  cam¬ 
paign  as  far  as  “mechanics”  are 
concerned. 

He  pointed  out,  however,  there 
is  one  big  difference  in  the  adver¬ 
tising  content  ,of  newspapers  and 
other  national  media,  namely,  the 
preponderance  of  retail  advertis¬ 
ing  in  newspapers.  Here  Mr. 
Porter  interjected  the  observa¬ 
tion;  “Retail  advertising  is  sought 
out  by  newspaper  readers,  but  na¬ 
tional  advertising  has  to  catch  the 
reader.” 

Because  of  this  difference — the 
fact  that  national  newspaper  ad¬ 
vertising  cannot  be  measured  in 
terms  of  tonight’s  cash  register  re¬ 
sults — newspapers  should  devise  a 
“rating  system”  specifically  for  na¬ 
tional  advertising,  so  that  they  can 
compete  more  realistically  with 
other  media. 

“We  are  not  attempting  to  point 
out  a  specific  answer  to  the  prob¬ 
lem,”  said  Mr.  Porter.  “Rather 
we  are  pointing  out  the  great  need 
for  some  type  of  continuing,  re¬ 
liable  measurement  of  what  news¬ 
papers  can  deliver  for  an  adver¬ 
tising  dollar.” 

Under  their  plan,  the  advertis¬ 
ing  industry  would  select  a  repre¬ 
sentative  group  of  newspapers 
across  the  country  that  could  be 
used  as  a  national  sample — not 
like  test  city  operations — but  in 
terms  of  a  typical  cross-section  of 
newspapers,  large  and  small,  rep- 
re-ienting  all  parts  of  the  nation, 
and  reaching  all  types  of  news¬ 
paper  readers. 

Such  a  rating  system  would  ap¬ 
ply  only  to  national  newspaper  ad¬ 
vertising,  Mr.  Porter  emphasized. 

"When  we  used  newspapers, 
■.uch  a  system  would  give  us  a 
realistic  idea  of  how  many  people 
we  had  reached  with  our  adver¬ 
tising  message,”  he  contended. 

“It  is  not  the  number  of  homes 
into  which  the  advertising  was 
delivered  that  we  want  to  know, 
but  actually  the  number  of  people 
who  exposed  themselves  to  our 
ad." 

If  such  a  joint  undertaking 
could  be  accomplished  by  the  ad¬ 
vertising  industry  in  behalf  of 
newspapers,  Mr.  Porter  believes  it 
would  promote  newspaper  adver¬ 
tising  as  a  whole. 

He  sounded  one  “warning  sig¬ 
nal”: 

"The  result  could  be,  after  lots 
of  money  has  been  spent  on  such 
a  rating  system,  that  advertisers 
may  discover  they  cannot  reach 
as  many  people  per  advertising 
dollar  in  newspapers  as  they  can 
in  other  media.  But  unless  news¬ 
papers  are  willing  to  get  the  hard 
facts,  they  may  be  confronted 
with  an  increasingly  smaller  share 
of  the  national  advertiser's  dollar.” 
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Pegler  Warns  Libel 
Suits  Are  a  Racket 

New  Orleans — Columnist  James  D.  Arrington,  editor  of 
Westbrook  Pegler  urged  editors  at  the  Collins  (Miss.)  News-Com- 
the  National  Editorial  Association  mercial,  stressed  the  need  for 
convention  here  this  week  to  be-  more  optimism  in  newspapers, 
ware  the  libel  suit  which  gags  the  He  rapped  those  “who  go  around 
writer  and  suppresses  legitimate  saying  peace  in  Korea  will  mean 


criticism. 

He  declared,  at  the  NEA’s  68th 


a  depression.” 

NEA’s  Washington 


counsel. 


annual  meeting,  that  “there  is  no  William  L.  Daley,  reviewed  some 
organization  within  the  press  to  of  the  bills  before  Congress  which 
fight  this  menace.”  He  listed  three  may  affect  newspapers. 

categories  of  libel  suits:  He  pminted  to  dangers  in  Sen-  THE  PEGLER  SMILE  is  turned  on  for  the  cameraman  at  the  Nationil 

1-  The  “gag”  to  gain  silence.  ate  Bill  1081  giving  the  President  Elditorial  Association  dinner  in  New  Orleans:  Left  to  right — Got, 

2.  The  suit  brought  in  irritation  power  to  order  exemptions  from  Robert  F.  Kennon  of  Louisiana,  C.  W.  Brown  of  Oconowomoc,  Wh, 

and  forgotten  later.  the  wage  and  price  freeze  in  a  90-  NEA  president;  and  Westbrook  Pegler,  King  Features  columnist 

3.  The  suit  conceived  in  the  day  emergency  period. 

mind  of  an  attorney  and  forgotten  NEA  attorney  described  VVV  1  _  If  Vf  OlkTI? 

the  Senate  committee  report  as  VvAChSlGr  A.SlCS  AolMt 

The  libel  suit  has  become  a  .^othing  more  than  a  pious  hope 
gag.  said  Mr.  Pegler.  .  ^  that  the  discretion  given  the  Pres-  w  J  .  ■  1 

mean,  by  that  word,  not  a  joke  but  f,gg^g  jgg  T  qqJot  CJlllZ 

""  a  I  ^  newspapers  I 

a  dollar,  Lver^ashfdToTet^aa  other  communication  media.”  McCarthy’s  soon  as  one  becomes  available, 

and  has  never  been  brought  to  .  .  regardless  of  your  po-  office  in  Washington  said  Thurs-  He  has  an  appointment  to  med 

trial  in  a  series  of  suits  “which  in-  'dical  affiliations,  you  will  con-  (^^prii  30 )  that  the  transcript  with  Roy  Cohen,  Senate  commit 
solved  men  with  shady,  left-wing  that  untold  harm  could  be  jj^g  examination  of  James  A.  tee  counsel,  on  Tuesday  (May  5) 

political  tendencies.”  heaped  on  the  press  in  any  90-  Wechsler,  New  York  Post  editor,  when  he  intends  to  offer  a  colleC" 

Mr.  Pegler  said  editors  should  d^V  emergency  if  they  could  not  jjg  pnaje  public  as  soon  as  t:on  of  exhibits  of  his  anti-Com* 

choose  between  right  and  wrong  Z!  ,  ^  9u>ck  price  changes,  Mr.  supplemental  material  is  added.  munist  writings  and  also  nanu 


and  forgotten  later. 


the  wage  and  price  freeze  in  a  90- 


3.  The  suit  conceived  in  the  day  emergency  period, 
mind  of  an  attorney  and  forgotten  -phe  NEA  attorney  described 

the  Senate  committee  report  as 
The  libel  suit  has  become  a  “nothing  more  than  a  pious  hope 
gag.  said  Mr.  Pegler.  .  And  I  jp,g  discretion  given  the  Pres- 
mean.  by  that  word,  not  a  joke  but  j^g^j  freeze  prices,  etc.,  will 
a  ^u^le-  A  gag  and  a  racket.  |,g  y^g^j  jq  exclude  newspapers 
He  added  that  he  has  never  paid  ^nd  other  communication  media.” 
a  dollar,  never  has  had  to  retract  ,, 


and  has  never  been  brought  to 
trial  in  a  series  of  suits  “which  in- 


“Now,  regardless  of  your  po¬ 
litical  affiliations,  you  will  con- 


Senator  Joseph  McCarthy’s  soon  as  one  becomes  available, 
office  in  Washington  said  Thurs-  He  has  an  appointment  to  meet 
day  (April  30)  that  the  transcript  with  Roy  Cohen,  Senate  commit 


and  then  take  the  consequences. 
He  said  it  is  the  duty  of  the  press 


Daley  said. 


Mr.  Wechsler  has  claimed  that  onetime  associates  in  Communist 


He  also  criticized  “the  perennial  the  record  will  show  such  a  broad  activities. 


to  criticize  freely  but  honestly  all  outcropping  of  anti  -  advertising  questioning  of  his  background  and 


civic  affairs. 


Brown,  Oconomowoc  tion. 


sentiment,”  in  proposed  legisla-  newspaper  work  as  to  constitute  iterate  his  plea  that  the  names 


Mr.  Wechsler  said  he  would  ^ 
rate  his  nlea  that  the  names  bt  * 


(Wis.)  Enterprise,  president  of 
NEA,  said  editors  should  exercise 


Emphasis  on  Advertising 
Leon  Smith,  manager  of  the 


independence,  especially  in  pol-  Thomaston  (Ga.)  Times,  called  attention  to  it. 


i_  1  1  .  journalism  schools  to  put  more 

.  ew- ^papers  should  inde-  emphasis  on  advertising, 
pendent^  and  unbiased  in  their  “jj  jj  difficult  to  employ  a  jour- 


an  invasion  of  freedom  of  the  withheld  from  the  record  because 
press.  He  wants  the  American  So-  many  of  the  psersons  have  long- 
ciety  of  Newspapser  Editors  to  give  since  been  active  anti-Commu- 
attention  to  it.  nists. 

The  Post  editor  snent  70  min-  The  call  to  Mr.  Wechsler  to  ap- 


The  Post  editor  spent  70  min-  The  call  to  Mr.  wecnsier  to  ap- 
utes  before  the  Senate  Investigat-  pear  before  the  McCarthy  group 
ing  Committee  in  closed  session  was  based  primarily  on  a  book— 


‘  .  .  ...  .  T - ;  IS  uiiiicuii  lu  ciiipiuy  a  luui-  —o  . —  - -  -  „  i.-  u  . 

writing,  he  declared.  They  won  t  nafism  graduate  in  an  advertising  o"  April  24.  The  fiery,  diminutive  Labor  Baron,  a  biography  ol 
carry  weight  in  their  communities  SVs  caSy/’ he  said.^“^^^^^^  editor  emerged  from  the  hearing  John  L.  Lewis-which  he  had 


carry  weight  in  their  communities  sales  capacity,”  he  said.  “They  ah  -  - o —  . . -  - o  .  , 

It  they  are  classified  as  precom-  f,avg  t|,gjj.  gygj  ggj  a  star-stud-  room  blazing  with  indignation  and  written  in  1944  and  was  recently 
'oitted.”  .  ded  career  as  an  ace  reporter,  col-  be  promptly  accused  Senator  Me-  discovered  by  committee  ‘nvesU- 

Community  service  is  very  im-  nmnist  or  crusading  editorial  Carthy  of  making  “as  flagrant  an  gators  on  bookshelves  of  the  IL  s. 
tant,”  he  said.  “It  is  develop-  eaitoriai  newspapers  as  I  Information  Service  abroad.  The 

rapidly  everywhere  and  it  of-  i„„-„„i:c,r,  nro,iiiot»c  m,ict  k..  have  ever  seen,  because  the  press  editor  reported  that  Senator  Me- 
i  publishers,  if  they  follow  the  ^  refuses  to  equate  McCarthyism  Carthy  spent  little  time  on  that 


portant,”  he  said.  “It  is  develop-  writer” 

ing  rapidly  everywhere  and  it  of-  ,  i-  j  .  , 

fers  publishers,  if  they  follow  the  Journalism  graduates  must  be 

inclination,  the  opportunity  to  do 

a  tremendous  amount  of  good  for  newspaper  business 


their  communities.”  ul  ji  "  °  ^  -  .  -  around  Mr.  Wechsler’s  admitted 

He  warned  of  the  dangers  of  ’’V'lumnist  editor  Clavton  Rand  u- k"?  k'!1  membership  in  the  Young  Corn- 

pressure  growing  out  of  the  fact  eSrs  to  eLage  nuWic  S'  '  Wechsler  described  League  during  college 

that  mos,  small  newspipm  exh.  Slaf  years  and  teHowtraveler  affllia 


with  patriotism.” 

‘Private  Seance’ 


subject. 

The  inquiry  turned  largely 
around  Mr.  Wechsler’s  admitted 


Later,  in  two  long  articles  in  ,-n  .Ha  Vmmo  rom-  . 

Columnist-editor  Clayton  Rand  his  paper,  Mr.  Wechsler  described  SuSst  I  Lgue  during  cSkge  > 


without  competition  in  their  com-  ^rS^TerSSL '^hems^^^^^^^^  .  ^^^^rted  that  much  of  hons  up  to  about  15  years  ago. 

miinities.  adverti^rs  and  themiselves  to  the  questioning  had  to  do  with  Senator  McCarthv  said  Mr. 

The  NEA  chief  called  alfemion  Post  edilorials  He  also  reported  wechsler  had  been  examin.i 


and  asserted  that  much  of 


research  under  way  to  de- 


termine  the  place  of  a  weekly  “  s  c  a 

newspaper  in  the  life  of  non-  fMinn.)  Star-Herald,  was  elected 
metropolitan  America.  Anderson,  Bre- 

‘i  have  been  surprised  during  Times,  vicepresident; 


mainly  as  an  author  and  in  con- 


Alan  C.  McIntosh,  L  uv  e  r  n  e  Daily  Worker  writer  who  has 


(Minn.)  Star-Herald,  was  elected  turned  anti-Communist,  sat  be- 
president;  Ed  M.  Anderson,  Bre-  Senator  McCarthy. 


“i  have  been  surprised  during  li?  fi/ues,  vicepresiaent;  jhe  inquiry,  Mr.  Wechsler  said, 

the  last  year  by  the  increasing  ^  chairman  of  the  covered  individual  Post  staff  mem- 

number  of  organizations  that  are  board.  bers  as  well  as  published  words — 


nection  with  his  role  of  leading  4 
the  fight  against  everyone  who  is 
exposing  Communists  in  the  gov¬ 
ernment. 

The  Wisconsin  Republican  de 


approaching  the  small  papers  re¬ 
questing  help  in  their  drives,”  Mr. 
Brown  said. 

He  mentioned  such  groups  as 
the  Heart  Fund,  cancer  societies. 


Right  of  Correction 
Pact  Signed  by  Chile 


cii  aN  well  ai  uuuiiaiieu  wvjiua—  .  ,  . 

especially  three  staff  members 


and  one  contributor  who  were  ad¬ 
mitted  Communists  or  fellow- 


press  but  he  said  he  did  not 
gard  editors  as  immune  to  investi- 


travelers  many  years  ago  and  have  8^11°'?, 


Rudecindo  Ortega  Masson,  per-  long  been  active  anti-Communist 


Red  Cross,  tuberculosis  associa-  manent  representative  of  Chile  to  journalists. 


“Whether  they  are  newspaper¬ 
men  will  have  no  effect  on  wheth- 


ixvu  lUUClL-UlUdlS  a5NUk;ia'  -  .  1  . -  .  . - ,  n  j  »♦  C.anotAr 

tions  and  others  in  the  category  'he  United  Nations,  has  signed  the  “What  conceivable  justification  “'ey  will  be  called,  ^e 
of  charities.  Convention  on  the  International  for  this  line  of  inquiry  could  be  McCarthy  said.  TMy  would 

Editors  and  publishers  of  almost  of  Correction.  offered  is  a  subject  I  hope  the  bt  called  because  they  are  ne 


Editors  and  publishers  of  almost  of  Correction.  offered  is  a  subject  I  hope  the  bt  called  because  they  are  n 

1.000  weeklies  and  small  dailies  This  convention,  approved  by  ASNE  will  explore.”  pa^rmen.  . 

registered  at  the  Jung  Hotel  for  the  General  Assembly  in  Decern-  Mr.  Wechsler  told  E&P  he  plans  donator  Herbert  H.  Le 
the  five-day  convention  which  be-  ber,  was  opened  for  signature  on  to  submit  a  copy  of  the  transcript  blew  York  Democrat,  deciar 


gan  April  26. 


to  the  ASNE  executive  board  as 


live  board  as  (Continued  on  page  64) 
EDITOR  &  PU  BLIS  HER  for  May  2,  1953 


POLISHED  BRASS-^ames  Wright  Brown,  at  left,  president  of 
EDITOR  &  PUBLISHER,  greets  W.  G.  Chandler  of  Scripps-Howard, 
F.  M.  Flynn  of  New  York  News,  and  Charles  F.  McCahill  of 
Cleveland  News,  retiring  president  of  ANPA. 


SOUP^  ON — Vice  President  Richard  M.  Nixon  exchanges  pleasantries 
with  Stuart  M.  Chambers,  St.  Louis  Post-Dispatch,  chairman  of  the 
Bureau  of  Advertising,  ANPA,  at  Bureau’s  40th  anniversary  (ruby) 
dinner  at  the  Waldorf-Astoria. 

Bureau  of  Advertising  Dinner  for  1800 
Winds  Up  ANPA  Convention  Program 


A  STUDY  in  black  and  white:  LEADING  LIGHT  of  many  an 
Richard  Lloyd  Jones  of  Tulsa  ANPA  gathering — former  Presi- 
World-Tribune,  SNPA  president,  dent  Hei^rt  Hoover — still  shines 
and  Sterling  Graham  of  Cleveland  brightly  on  the  dais  at  this  gala 
Plain  Dealer.  Convention  Week  event. 


.hmaa  j  Houston — Oveta  Culp  Hobby,  Secretary  of  Heahh, 

.  .  i  Education  and  Welfare,  is  escorted  by  U.N.  Secretary  General  Dag  BUREAUCRACY — Active  in  BoA  projects  are  these  three:  Frank 
Hammarskjold  and  Irwin  Maier,  at  ri^t,  publisher  of  the  Milwaukee  Morrison,  Pittsburgh  Press;  E.  Bartlett  Barnes,  Bristol  (Conn.)  Prem; 
()  Journal.  Mrs.  Hobby  b  former  Houston  Post  co-pubibher.  and  Lynn  Bitner,  Gannett  Newspapers,  Rochester. 
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i/^oslo  n  r  VlaASacre 

Press  Is  Deluged 
With  Ring  Protests 

By  Ray  Erwin 


Fight  fans  and  television  view¬ 
ers  generally,  appalled  at  the  sense¬ 
less  brutality  they  witnessed  in  the 
Carter-Collins  lightweight  boxing 
championship  fight  in  Boston  April 
24,  turned  to  the  nation’s  newspa¬ 
pers  by  the  hundreds  of  thousands 
to  express  disgust  and  to  demand 
reform. 

Newspaper  telephone  switch¬ 
boards  were  so  swamped  in  some 
instances  that  calls  could  not  be 
handled.  There  was  a  heavy  fol¬ 
lowup  of  mail.  Editors  said  they 
considered  the  incident  a  dramatic 
and  vivid  indication  of  the  public’s 
dependence  on  newspapers  for  ac¬ 
curate  news,  for  comment,  for 
opinion  and  for  obtaining  action 
aher  viewing  an  event  on  TV. 

Outraged  Public 

The  public  was  outraged  because 
the  referee  did  not  stop  the  fight 
even  after  Jimmy  Carter,  title- 
holder,  had  knocked  down  Tommy 
Collins,  challenger,  10  times.  Sec¬ 
onds  of  the  latter  finally  crawled 
into  the  ring  and  stopped  the 
bloody  massacre  in  the  fourth 
round. 

“We  were  bombarded  with  so 
many  telephone  calls  we  could  not 
answer  all  of  them,”  said  Dan 
Parker,  sport.s  editor.  New  York 
Daily  Mirror.  “There  was  a  flood 
of  mail  in  condemnation  of  the 
fight  with  about  a  half  dozen  let¬ 
ters  in  defense,  claiming  that  those 
who  protest  are  trying  to  hurt  box¬ 
ing  and  that  the  customers  go  to 
fights  to  have  the  sadistic  side  of 
their  nature  satisfied. 

“TV  coverage  of  a  sports  event 
promotes  newspaper  sales,”  con¬ 
tinued  Mr.  Parker.  “When  the 
public  is  outraged,  it  wants  to  read 
opinions,  something  it  does  not  get 
by  television,  which  smoothes  over 
everything.  The  public  has  to  turn 
to  newsppaers  to  get  unbiased  criti¬ 
cism.  It  gets  only  blurbs  in  tele¬ 
casts.  For  instance,  Ted  Husing 
was  fired  because  he  criticized  over 
TV  a  decision  in  a  fight  recently  at 
Eastern  Parkway  Arena,  Brook¬ 
lyn.” 

A  Different  Viewpoint 

Robert  Cooke,  sports  editor. 
New  York  Herald  Tribune,  cov¬ 
ered  the  Boston  fight. 

“My  point  of  view  was  a  little 
different  from  most,”  he  observed. 
“I  made  the  point  that  it  is  difficult 
to  know  what  really  is  happening 
when  you  see  it  on  TV.  I  did  not 
think  Collins  took  more  punish¬ 
ment  than  other  boxers  in  fights 
in  which  they  were  not  knocked 
down  at  all. 

“It’s  apparent  that  the  people 
turn  to  newspapers  eagerly  for 


news  and  comment  about  an  event 
they  have  viewed  on  television — 

1  definitely  agree  on  that,”  added 
Mr.  Cooke. 

Jimmy  Cannon,  New  York  Post 
sports  columnist,  charged: 

“The  fight  racket  is  now  tele¬ 
vision’s  responsibility.  It  is  no 
longer  an  arena  sport  but  a  family 
divertisement.  The  networks  should 
decide  what  their  cameras  gaze 
upon.  I  am  constantly  being  in¬ 
terrupted  as  I  write  this  by  tele¬ 
phone  calls  from  friends  and  ac¬ 
quaintances  who  objected  to  the 
savage  match.” 

Cannon's  Column 

Mr.  Cannon  called  the  fight 
“sickening,  filthy  and  wicked.”  He 
added:  “It  was  an  evil  skit  and  dis¬ 
gusting  even  by  the  standards  of 
the  foulest  of  all  games  and  proof 
that  the  racket  should  be  declared 
a  criminal  act  instead  of  a  sport.” 

This  column  caused  a  furore,  ac¬ 
cording  to  Ike  Gellis,  sports  editor 
of  the  Post,  who  said  “countless 
calls  requiring  an  army  to  answer” 
were  received.  One  weeping  woman 
called  to  learn  if  a  tally  was  being 
kept  of  the  number  of  calls  and  let¬ 
ters  the  Callon  column  evoked. 

“When  an  event  is  covered  on 
TV,  the  public  turns  to  the  news¬ 
papers  for  fuller  coverage  and 
comment — there  is  no  doubt  about 
that,”  said  Mr.  Gellis.  “Readers 
are  insisting  that  they  are  not 
squeamish  but  that  this  terrible  ill 
has  to  be  cured.” 

Press  Benefits 

“By  all  means,  the  press  benefits 
from  TV,”  asserted  Max  Kase, 
New  York  Journal- A  nierican  sports 
editor.  “After  they  see  the  action 
on  television,  they  rush  to  the  pa¬ 
pers  to  see  a  written  account. 
There  is  wider  interest  in  sports- 
wider  reader  interest — since  the 
advent  of  television.” 

Joseph  P.  Val,  sports  editor. 
New  York  World-Tele ftram  and 
Sun,  said  many  complaints  about 
the  fight  were  received  by  Lester 
Bromberg,  who  covered  the  fight; 
Joe  Williams,  sports  columnist, 
and  Lee  B.  Wood,  executive  editor. 

“I  think  that  in  the  case  of  a 
fight,  the  people  are  curious  about 
the  aftermath — they  want  a  post¬ 
mortem,”  Mr.  Val  told  E&P.  “One 
in  10,000  TV-viewers  did  not  count 
the  number  of  knockdowns  in  the 
Carter-Collins  fight  —  a  TV  man 
himself  was  confused  about  the 
number.  The  people  have  to  wait 
for  the  newspapers  to  get  an  accu¬ 
rate  account.  There  is  good  read¬ 
ability  in  a  post-fight  story — what 
the  referee  said,  what  the  doctors 
said,  and  what  the  fighters  said.” 


_ Cathy  Covert 

Charles  Hoerter,  assistant  sports 
editor.  New  York  Daily  News, 
said  approximately  100  telephone 
calls  were  received  about  the  fight 
and  mail  is  still  coming  in.  Jimmy 
Powers,  sports  editor  of  the  News, 
broadcast  the  fight  for  NBC-TV. 

Raymond  Kelly,  .sports  editor. 
New  York  Times,  said  his  depart¬ 
ment  did  not  receive  “an  awful 
lot”  of  complaints  but  he  knew 
that  newspapers,  as  a  group,  and 
the  news  services  received  many 
calls. 

Robert  K.  Christenberry,  chair¬ 
man  of  the  New  York  State  Ath¬ 
letic  Commission,  telephoned  the 
Times  to  register  his  views  of  a 
“disgraceful”  match. 

The  storm  of  protest  over  the 
“Boston  Massacre”  reached  NBC- 
TV,  whose  national  network  car¬ 
ried  the  fight,  and  80  calls  were 
recorded  within  a  short  time. 

Boston  Fans,  Too, 

Turn  to  Newspapers 

Boston — Several  hundred  tele¬ 
phone  calls  and  a  few  letters  to 
Boston  newspapers  were  the  re¬ 
sult  here  of  the  Collins-Carter 
fight,  although  it  was  not  tele¬ 
vised  locally. 

.All  papers  reported  a  peak  load 
of  calls  immediately  after  the 
fight.  The  only  one  keeping  track 
of  the  calls,  the  Boston  Post,  re¬ 
ported  a  total  of  250  since  the 
fight  ended.  The  calls  had  dwin¬ 
dled  to  a  trickle  by  Saturday,  it 
was  reported.  A  few  telegrams 
were  also  received,  mostly  from 
distant  points. 

Letters  to  the  editor  have  been 
carried  daily  by  the  papers,  with 
most  comment  coming  from  per¬ 
sons  outside  of  this  New  England 
area. 

The  only  television  station  in 
the  six-state  area  to  carry  the  bout 
was  at  Providence. 

■ 

100,000  in  Bee 

Minneapolis — ^The  largest  field 
of  contestants  in  the  eight-year 
history  of  the  Minneapolis  Trib¬ 
une's  Upper  Midwest  spelling  bee 
competed  for  top  honors.  Par¬ 
ticipating  were  130  pupils  who 
had  won  county  or  city  champ¬ 
ionships.  More  than  100.000  boys 
and  girls  took  part  in  the  local 
contests.  Sixty-seven  competed  in 
the  first  bee  in  1946. 


Syracuse  Reporter 
Wins  Lasker  A’ward 

Cathy  Covert  of  the  Syracuse 
(N.  Y.)  Herald- Journal  and  John 
Lear  of  Collier’s  were  named  win¬ 
ners  of  the  1952  Albert  Lasker 
Medical  Journalism  Awards  for 
outstanding  reporting  on  medical 
research  and  public  health  in  the 
newspaper  and  magazine  fields,  te- 
spectively. 

Miss  Covert  was  selected  for 
her  two  series  of  articles  on  com¬ 
munity  health  progress,  “Your 
Hospital — ^The  Story  of  a  Revolu¬ 
tion”  and  “Exploring  Medical  Mys¬ 
teries,”  published  in  the  Herald- 
Journal  in  June  and  September, 
1952.  She  is  medicine  and  science 
writer  for  her  paper. 

Mr.  Lear  was  chosen  for  his 
article  on  surgical  advances 
against  heart  disease,  “Science 
May  Give  You  A  Second  Heart," 
published  in  Collier’s  in  Septem¬ 
ber,  1952.  Now  an  editor  of  the 
magazine,  he  is  a  veteran  of  10 
years’  service  with  the  Associated 
Press. 

Miss  Covert,  born  in  Indiana  in 
1923,  has  been  a  member  of  the 
Herald-Journal  staff  since  1951. 
She  is  married  to  Frank  N.  Stepa- 
nek,  Jr.,  Syracuse  industrial  ex¬ 
ecutive. 

Changed  attitude  of  the  medical 
profession  which  is  resulting  in 
better  cooperation  with  reporten 
was  applauded  by  Frank  J.  Star- 
zel,  general  manager  of  the  Asso¬ 
ciated  Press,  at  the  awards  pres¬ 
entation  ceremony. 

The  profession,  he  said,  still 
concerns  itself  “overly  much”  with 
blocking  the  activities  of  the  pub¬ 
licity  seeker,  rather  than  leaving 
this  problem  to  the  editors  and 
reporters  who  know  how  to  deal 
with  it  by  avoiding  handouts.  He 
called  on  organized  medicine  to 
join  with  information  media  in 
fulfilling  their  common  purpose 
of  serving  the  public. 

“The  public,”  said  Mr.  Starzel, 
“has  a  right  to  know  about  all 
constructive  advances  in  medicine, 
as  in  other  fields.” 

Dr.  Irving  S.  Wright  of  Cornell 
University  agreed  that  people  must 
be  aroused  to  a  more  active  role 
in  the  battle  against  disease.  How¬ 
ever  he  was  critical  of  the  police 
reporter  approach  to  scientific 
writing. 

“Accuracy  cannot  be  achieved, 
he  contended,  “unless  the  final 
copy  is  carefully  rechecked  with 
the  original  source  of  informa¬ 
tion.” 

Dr.  Wright  also  cautioned  the 
press  against  stories  which  raise 
false  hopes  in  the  hearts  of  vic¬ 
tims  of  some  diseases. 

“It  happens  several  times  a  year 
and  always  spells  tragedy,”  he  as¬ 
serted.  “The  responsibility  must 
fall  equally  on  the  over-enthusias¬ 
tic  investigator  who  cannot  see  the 
pitfalls  in  his  own  work — he  is 
usually  young  and  inexperienced, 
or  a  maniac  by  temperament-- 
and  the  writer  and  the  various 
editors.” 
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Higher  Rate 
Need  Termed 
'Imperative' 

Los  Angeles — Increased  news¬ 
paper  revenues  are  termed  “im¬ 
perative"  in  the  annual  report  of 
Hearst  Consolidated  Publications, 
Inc.  The  report,  signed  by  J.  D. 
Gortatowsky.  chairman  of  the 
board,  and  Morgan  Howard, 
treasurer,  ruled  out  any  reduction 
in  newspaper  size  or  quality. 

Hearst  Consolidated  netted 
$1,603,753  on  record  operating 
revenues  of  $183,780,414,  the  re¬ 
port  for  fiscal  1952  revealed. 
(E&P,  April  25.  page  139.)  This 
compares  with  $2,929,744  net  for 
1951. 

•  Operating  revenues  were  up  $2,- 
818,445.  Operating  expenses  ad¬ 
vanced  $5,769,683. 

“While  business  conditions  were 
considered  good  throughout  the 
country  in  1952,  the  newspaper 
publishing  business  generally  suf¬ 
fered  a  decline  in  profits  and 
your  company  was  no  exception,” 
the  report  stated. 

“Economies  in  our  operations 
obviously  cannot  offset  these 
large  items  of  increased  costs.  It 
has  become  imperative  that  our 
revenues  also  be  increased.” 

Large  items  of  increased  costs 
were  $2,500,000  in  1952  labor  in¬ 
creases  and  a  $10  per  ton  boost 
in  newsprint,  estimated  to  cost  an 
additional  $4,500,000  yearly. 

Competitive  Status 

“Our  business,  however,  is 
highly  competitive,”  the  report 
adds.  “In  no  city  do  we  have  the 
only  newspaper.  Wherever  our 
competitive  position  has  permit¬ 
ted  we  have  raised  the  selling 


PARTICIPANTS  in  the  Zenger  Memorial  dedicatibn  ceremonies  at 
Federal  Hall,  New  York  City,  April  23:  left  to  right — Orme  Lewis, 
Assistant  Secretary  of  the  Interior;  Mrs.  Francis  P.  Webb,  descendant 
of  Andrew  Hamilton;  Arthur  Hays  Sulzberger,  publisher  of  the  New 
York  Times;  James  Wright  Brown,  president.  Zenger  Memorial  Fund; 
Mrs.  Harry  Clark  Boden;  Edwin  S.  Friendly,  vicepresident.  New 
York  W'orld-Telegram  &  Sun;  and  Zoe  Zenger  Boden,  ninth  generation 
descendant  of  John  Peter  Zenger. 


prices  of  our  newspapers  and  our 
advertising  rates  and  further  in¬ 
creases  are  contemplated. 

“These  increases  in  prices  in 
many  cases  tend  to  result  in  tem¬ 
porary  losses  of  circulation  and 
of  advertising  linage  and  they 
make  it  more  imperative  that  we 
maintain  the  quality  and  appeal 
of  our  newspapers. 

“It  is  obvious,  too,  that  any  di¬ 
version  of  the  advertiser's  dollar 
to  other  media,  including  radio, 
television,  etc.,  affects  the  ability 
of  newspapers  as  fast  as  their  ex¬ 
penses  rise. 

The  report  then  observed  that 
Hearst  Consolidated  management 
“has  done  and  is  doing  many 
things  to  improve  the  position  of 
our  newspapers,”  adding: 

“But  it  should  be  borne  in 
mind  that  newspapers,  unlike 
other  enterprises,  are  obliged  to 
maintain  regular  daily  and  Sun¬ 
day  circulations  without  interrup¬ 
tion  or  impairment  of  quality.  It 
is  the  duty  of  newspapers  to  keep 
readers  fully  and  promptly  in¬ 
formed,  which  cannot  be  accom¬ 
plished  by  reducing  the  size  of  the 
newspapers  or  by  sacrificing  their 
quality.” 

Quarterly  instead  of  half-yearly 
financial  reports  are  to  be  initi¬ 
ated.  Hearst  Consolidated  said. 
Only  change  in  the  list  of  execu¬ 
tive  officers  was  the  addition  of 
R.  D.  Levitt,  vicepresident  and 
associate  publisher,  American 
Weekly  and  Puck. 


Pearson  Buys  Port 
Of  Maryland  Weekly 

The  $53,000  mortgage  on  the 
Maryland  News,  Montgomery 
County  weekly,  has  been  sold  to 
Ernest  Cuneo  and  John  F.  C. 
Bryce,  officials  of  the  Bell  Syndi¬ 
cate  and  North  American  News¬ 
paper  Alliance.  Drew  Pearson, 
Bell  Syndicate  columnist,  has  “mi¬ 
nority  participation”  in  the  pur¬ 
chase,  Mr.  Cuneo  told  E&P. 

E.  Brooke  Lee,  former  owner 
of  the  weekly,  said  the  notes  sold 
covered  the  entire  News  property, 
including  plant,  circulation  and 
good  will. 

Mr.  Cuneo  told  E&P  that  the 
purchasers  are  “reviewing  the  en¬ 
tire  financial  situation”  of  the 
weekly  before  deciding  to  what 
extent  they  will  participate  in  ac¬ 
tive  management.  Robert  Jerome 
Smith  is  publisher  of  the  News. 
His  other  newspapers,  the  Bethes- 
da  (Md.)  Record  and  the  Rock¬ 
ville  (Md.)  Tunes,  are  not  affect¬ 
ed  by  the  purchase,  Mr.  Cuneo 
said. 

■ 

Boys  Aid  Polio  Fund 

San  Mateo,  Calif. — With  more 
than  15,000  newspaperboys  con¬ 
tributing,  the  California  Newspa- 
perboy  Foundation’s  annual  polio 
fund  drive  netted  more  than  $6,- 
600.  Recent  beneficiaries  include 
a  Long  Beach  Press-Telegram  car¬ 
rier,  reports  Don  M.  Wilson,  man¬ 
aging  director,  CNF. 
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Typos  Accept 
Wall  St.  Journal 
Tape  Contract 

New  contracts  between  the 
Typographical  Union  in  New  York 
and  Chicago  and  the  Wall  Street 
Journal  provide  for  use  of  the 
Electro-Typesetter  in  producing 
the  paper’s  Eastern  and  Midwest¬ 
ern  editions. 

The  agreement  at  first  covers 
the  use  of  tape  for  stock  market 
quotations  supplied  by  the  Asso¬ 
ciated  Press  or  United  Press  and 
it  recognizes  the  Wall  Street  Jour¬ 
nal  as  “a  specialized  daily  busi¬ 
ness  newspaper.” 

The  newspaper  said  that  the 
contract  “envisions  the  introduc¬ 
tion  at  a  later  date  of  automatic 
setting  of  all  other  news  material.” 
It  was  agreed  that  printers  now 
regularly  employed  would  not  be 
laid  off  to  reduce  the  staff. 

The  Electro-Typesetter  was  en¬ 
gineered  in  the  Journal’s  own  lab¬ 
oratory.  It  is  a  device  for  trans¬ 
mitting  coded  tape  for  long  dis¬ 
tances  and  virtually  simultaneous 
typesetting  at  numerous  points. 

The  contracts — ratified  by  204 
to  3  in  New  York  and  233  to  16 
in  Chicago  —  acknowledge  typo¬ 
graphical  union  jurisdiction  over 
automatic  typesetting  equipment. 
The  union  agreed  that  operation 
and  maintenance  of  transmission 
equipment  is  not  within  its  juris¬ 
diction. 

Wage  rates  and  other  working 
conditions  are  the  same  as  those 
spelled  out  in  contracts  between 
newspaper  publishers’  associations 
and  the  two  local  unions.  The 
lournal  is  not  a  member  of  the 
associations. 
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Union  Makes  Up 
Illegal  Sitdown 
Time  in  Boston 

—  the 

Boston  Herald  was  delayed  for 
hours  Saturday  morning, 
in 

room. 

Friday 

night  when  the  chapel  chairman 

called  them  to  a  meeting  after  a  i\ 

dispute  with  the  foreman  over  the 

method  of  hearing  a  grievance. 

The  compositors  remained  away 

from  their  work  for  four  hours  DOUBLE  congratulai 
and  1.*!  minutes.  They  resumed  phen  P.  .Mahoney,  rig 
work  pending  the  outcome  of  a  an*!  general  manager 
conference  between  management  Kuipers  &  Mahoney, 
and  a  Typographical  Union  com¬ 
mittee. 

The  conference  ended  at  4  a.m., 
when  the  union  leaders  signed  a 
statement  promising  such  “illegal” 
incidents  would  not  recur.  The 
union  also  agreed  to  have  the 
compositors  involved  work  four 
hours  free  to  make  up  for  the  lost 
time. 

The  union  statement  said: 

“.\fter  a  four-hour  and  fifteen- 
minute  sit-down  in  the  composing 
room  of  the  Boston  Herald- 
Traveler,  the  union  has  agreed 
that  no  chapel  chairman  will  in 
the  future  commit  such  an  illegal 
work  stoppage. 

“The  union  has  agreed  also  to 
work  four  additional  hours  to 
make  up  the  lost  time. 

“The  chairman  of  the  chapel 
has  made  an  apology  to  the  fore¬ 
man  in  charge  for  use  of  abusive 
language. 

“The  union  also  agreed  that  in 
the  future  the  chapel  chairman 
will  hold  discussions  of  grievances 
in  the  office  and  not  on  the  floor. 

“The  union  also  has  agreed  that 
the  spirit  in  which  this  matter  was 
settled  will  become  a  starting 
point  for  the  growth  of  a  better 
attitude  of  cooperation.” 

The  Herald  was  scheduled  to 
run  20  pages  but  after  the  sit- 
down  the  paper  was  reduced  to 
12  pages  so  the  Saturday  morn¬ 
ing  run  could  be  printed  faster. 


Harry  B.  Mullinix 
Goes  to  Chicago 
Office  of  E  &  P 


Harry  B.  Mullinix,  a  member 
of  Editor  &  Publisher’s  New 
York  sales  staff  since  July,  1947, 
moved  to  Chicago  this  week  to  be 
Western  advertising  manager. 

Harry  K.  Black,  E&P  western 
representative  for  nearly  20  years, 
is  retiring  as  of  Dec.  31. 

Coincident  with  the  personnel 
change,  the  Chicago  office  of  E&P 
has  moved  to  larger  quarters 
(Suite  703)  in  the  same  location, 
the  London  Guarantee  &  Accident 
Building,  360  North  Michigan 
Avenue. 

George  A.  Brandenburg  con¬ 
tinues  in  charge  of  the  Chicago 
office  as  Midwest  Editor.  On  May 
1  he  began  his  23rd  year  with 
E&P. 

Mr.  Black,  who  will  complete 
19  years  of  service  with  E&P  next 
December,  has  been  actively  en¬ 
gaged  in  advertising  work  for 
nearly  40  years.  Formerly  of  the 
Omaha  (Neb.)  World-Herald  and 
old  Omaha  (Neb.)  News,  Mr. 

Black  was  at  one  time  associated  i-u  a  vt  ^  -,3 

with  C.  D.  Bertolet  &  Co.,  pub-  .  American  Newspa^r  Guild 

fishers’  representatives  of  the 
Clover  Leaf  Newspapers.  He  al-  3 

so  worked  for  New  York  newspa-  •  i  u  -  .l  j  ♦ 

pers  for  a  short  while  and  was  Pnnc.pal  business  on  the  agenda  ^ 
^gaged  for  a  brief  time  in  the  nomination  of  officers 

ouTd^r  advertising  business.  He  ^  tei^  starting  Nov. 

was  associated  with  the  John  >.)•  adoption  of  a  budget  and  con- 
Budd  Co.,  in  New  York,  prior  to  ^'deration  of  a  proposal  for  setting 

joining  E&P  late  in  1934.  “P  “  '""’f 

...  Since  last  years  convention  the 

Mr.  Mullinix  is  a  native  of  ^jrg  service  membership  has  been 

- ,  —  Kansas.  He  attended  the  Univer-  pnder  a  temporary  administrative 

. .  — _  asked  the  sity  of  Kansas  and  went  to  work  the  first  time,  the  wire 

iurors  in  four  personal  injury  'o  the  national  advertising  depart-  services  will  have  their  own  delega- 
cases  if  they  had  seen  the  ad.  nient  of  the  Kansas  City  (Mo.)  tions  at  the  Boston  meeting. 

Two  admitted  they  had.  The  judge  After  nine  years  there  he  One  declared  aim  of  the  separate 

ordered  new  trials  and  made  this  joined  the  newspaper  representa-  service  division  is  the  pressing 

comment:  tive  firm  of  William^  Lawrence  negotiations  for  pension  systems 

“This  raises  a  very  serious  ques-  &  Cresmer  (now  Cresmer  &  fixing  salary  progression  on  a 
tion  as  to  whether  or  not  an  ad-  Woodward),  serving  in  l,os  An-  five-year  basis, 
vertisement  like  this  has  any  ef-  geles  and  Chicago  territories.  I’resent  top  officers  of  ANG  are: 

feet  on  a  jury.  It  also  raises  the  Following  three  years’  service  President.  Harry  Martin;  executive 

question  as  to  why  the  ad  was  run  in  the  Navy  in  World  War  II,  Mr.  vicepresident.  Ralph  B.  Novak;  sec- 

just  before  court.  If  the  ad  was  Mullinix  became  Eastern  manager  retary-treasurer,  William  J.  Parson.  ) 
run  to  influence  the  jury,  it  was  of  Farm  &  Ranch  magazine  and  The  International  Executive 

a  terrible  indictment  against  the  in  the  Summer  of  1947  he  be-  Board  is  scheduled  to  meet  in  New 

parties  who  ran  it.”  came  associated  with  E&P.  York  headquarters,  the  week  of 

A  spokesman  for  the  agencies  Reginald  L.  Cary,  who  was  on  May  18,  to  review  convention  re¬ 
sponsoring  the  advertisement  said  tfie  sales  staff  of  the  American  F>orts  and  shape  the  program, 
the  copy  was  scheduled  a  week  Weekly  for  17  years,  has  joined 
earlier  but  delay  in  receiving  ma-  p^p’s  New  York  sales  staff,  re- 
terials  from  the  advertising  service  placing  Mr.  Mullinix. 


Harry  B.  Mullinix 


Court  Awards  $7,500 
To  Arizona  Publisher 

Tucson,  Ariz.  —  Award  of 
$7,500  to  William  R.  Mathews, 
editor  and  publisher  of  the  Ari- 
Cairo — Newspapermen  of  Arab  zona  Daily  Star,  was  voted  by  a 
nations  have  voted  to  establish  an  Superior  Court  jury  which  found 
Arab  press  association  and  join  in  he  had  been  damaged  to  that  ex- 
“holy  union”  to  defend  press  free-  tent  by  L.  A.  Romine  and  Romine 
dom.  The  “press  pact”  was  adopt-  Realty  Co.  The  transaction  in- 
ed  at  the  closing  session  of  the  first  volved  the  160-acre  Harold  Bell 
Pan-Arab  press  congress.  Its  sign-  Wright  estate,  which  Mr.  Mathews 
ers  pledged  themselves  to  under-  sought  to  purchase, 
take  joint  defense  of  press  inter-  The  jury  found  in  favor  of  Mrs. 
ests,  raise  standards  of  Arab  jour-  Vilette  Donau,  also  a  Tucson  real 
nalism,  and  exchange  regional  estate  agent,  named  co-defendant 
news.  in  the  $150,000  suit. 
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7c-42c  in  Norristown 

Norristown,  Pa. — ^The  Norris¬ 
town  Times  Herald  has  raised  its 
oric“  to  7c  a  copy  and  42c  a 
week,  from  5c  and  30c. 


CARTOONISTS  SEE  PRISONER  EXCHANGE  AS  STEP  TOWARD  PEACE 


FIRST  STEP 

Hiibenthal,  New  York  Joumat-Americtm 


BEYOND  THE  FOOTHILLS 

Mergen,  Mtomt  (Fla.)  News 


NOW  TO  HATCH  THE  TOUGH  EGG 

Fischetti,  NE.\  Strvu-* 


Beaufait  Gets  Scoop 
By  Talking  With  Turk 

Cleveland — The  Cleveland  that  there  was  a  Turk  to  whom  he 
News’  own  war  correspondent,  should  talk.  The  officer  then  in- 
Howard  Beaufait,  on  April  20  troduced  him  to  the  Turkish  PIO- 


“broke”  the  first 
of  the  war  atroc¬ 
ity  stories  to 

rnfn#»  niit  r»f  tVi#* 


“broke”  the  first  officer,  who  acted  as  an  inter¬ 

preter. 

Mr.  Beaufait  wrote  his  city  edi¬ 
tor  he  had  checked  wire  service 
reports  to  be  sure  they  did  not 
have  Kucuk’s  atrocity  story.  He 
then  sent  it  to  Cleveland  from 
Munsan,  by  way  of  Tokyo  and 

American  cable  from  New  York. 

“I  couldn't  resist  sending  the 
IIIWV^U  ail  CAVIU-  story  since  I  knew  it  was  exclu¬ 
sive  story  of  gygn  though  I  knew  it  was 

Halit  Kucuk  of  Beaufait  "O'  “  'ooal  story,”  was  the  way 
Zonguldak,  Tur-  he  explained  it  to  his  superiors, 

key,  that  “100  American  prisoners  The  News  played  the  story  big 
bad  starved  to  death  because  they  in  Monday’s  editions  white  other 
could  not  survive  on  a  diet  of  papers  carried  early  reports  of 
600  grams  of  bread  and  rice  a  “good  treatment”  from  freed  pris- 
<'ay.”  oners. 


uay.  oners. 

The  next  day  other  stories  of  The  Associated  Press,  in  its 
severe  hardships,  death  marches  weekly  Log  sent  to  members, 
and  brutality  hit  the  headlines  noted  Mr.  Beaufait’s  scoop  in  this 


across  the  country. 

Mr.  Beaufait,  a  veteran  of  near- 


item: 

“There  were  tipoffs  Monday  on 


ly  25  years  for  the  News  as  crime  the  atrocity  stories,  which  didn’t 
reporter,  feature  writer  and  city  break  wide  open  until  Tuesday, 
editor,  had  been  sent  to  Korea  but  so  far  as  we  have  observed, 
on  Feb.  17  to  do  hometown  fea-  the  Cleveland  News  was  first — 


lures  on  Greater  Cleveland  boys,  and  all 
He  had  transferred  to  Freedom  PMs — in 


alone  among 
grasping  its 


Monday 

potential 


Village  and  was  waiting  for  Cleve-  significance  and  giving  it  the 


land  POWs  to  be  released. 


works.  The  News  smartly  banner- 


Finding  not  much  of  anything  lined  a  dispatch  from  its  special 
^ing  at  Panmunjom,  he  went  to  correspondent,  Howard  Beaufait, 
Munsan  where  he  thought  he  based  on  an  interview  with  a 
would  have  a  better  chance  to  Turkish  soldier  who  said  at  least 
talk  to  Cleveland  boys  if  any  were  100  American  prisoners  starved  to 
released.  death  in  Communist  camps.  The 

None  were,  but  he  was  “tipped  AP — which  had  an  interview  with 
on”  by  an  officer  friendly  to  him  the  same  Turk  for  Monday  PMs, 
while  he  was  there  for  two  days  but  minus  the  significant  reference 
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to  starving  .Americans  —  waited 
hours  for  a  Tokyo  checkup  before 
picking  up  the  News’  special.” 

Before  the  POW  exchange  be¬ 
gan.  Mr.  Beaufait  had  been  inter¬ 
viewing  Greater  Cleveland  boys  in 
“hoochies”  and  caves.  He  was 
the  only  correspondent  on  the 
front  line  with  the  7th  Division 
when  the  recent  fireworks  began 
on  Old  Baldy.  He  sent  back  word 
of  12  Cleveland  boys  participat¬ 
ing  in  the  battle.  He  jeeped  down 
♦o  Seoul,  cabling  the  first  eye¬ 
witness  account  of  the  battle  while 
it  was  still  going  on  with  the 
names  of  the  Cleveland  boys  in 
the  action. 

He  was  due  to  return  on  May 
1  but  has  been  given  an  exten¬ 
sion  by  military  authorities. 

Mr.  Beaufait,  a  native  of  De¬ 
troit,  drove  a  taxicab  in  New 
York  City  while  attending  Colum¬ 
bia  University.  After  graduation 
he  studied  art  at  the  Slade  School 
in  London.  Later  he  edited  a 
weekly  of  his  own  for  the  artists’ 
colony  at  Ogunquit,  Me. 

First  Telephone  Cnll 
($130)  to  Local  POW 

Detroit — The  Detroit  Times,  a 
Hears!  Newspaper,  claimed  the 
distinction  of  being  the  first  news¬ 
paper  in  the  country  to  make  con- 
*act  by  telephone  with  one  of  the 
released  prisoners  of  war. 

Working  around  the  clock,  the 
staff  kept  a  close  check  on  lists 
of  known  PWs  and  their  relatives. 
Times  men  were  spotted  at  their 
homes  or  elsewhere  in  the  city  so 
they  could  reach  the  relatives 
quickly. 

Detroit’s  first  PW  to  be  released 
was  Cpl.  Kenyon  Wagner.  The 
minute  the  Times  found  his  name 
reporters  were  on  their  way  to 
the  Wagner  home. 


James  T.  Trainor,  city  editor, 
planned  to  set  up  a  telephone  call 
to  Cpl.  Wagner  in  Japan. 

Ed  Breslin  was  the  first  to  place 
the  call;  Tom  Joyce  later  replaced 
him. 

The  first  attempt  to  place  the 
call  was  stalled  due  to  the  differ¬ 
ence  in  time  in  Japan  and  Detroit. 
Another  attempt  was  made  but 
proved  fruitless  because  a  storm 
in  the  Pacific  caused  atmospheric 
interference. 

The  third  attempt,  however, 
proved  successful  but  red  tapie  got 
in  the  way.  The  telephone  oper¬ 
ator  was  told  by  the  .Army  that 
»hey  would  not  permit  Wagner  to 
talk. 

Working  with  the  INS  and 
'hrough  the  Times  Washington  re¬ 
porter,  the  newspaper  was  told 
that  the  Pentagon  had  placed  no 
restrictions  on  such  calls. 

Poor  atmospheric  conditions 
stalled  attempts  to  place  the  call 
again.  After  more  than  24  hours, 
the  call  was  completed. 

Although  Wagner  was  under 
orders  not  to  answer  a  lot  of 
questions,  there  was  much  joy  in 
the  Wagner  family.  Just  hearing 
»he  voice  of  their  son  was  enough. 

In  many  instances  Wagner  made 
attempts  to  answer  questions  but 
■Army  censors  cut  out  the  circuit. 

The  call  consumed  45  minutes, 
and  the  entire  phone  bill  was 
$130,  not  counting  calls  to  Wash¬ 
ington  and  elsewhere  to  overcome 
red  tape. 

■ 

Critic  Off  Paper 

Los  Angeles — William  Oliver, 
recently  an  “unfriendly”  witness 
before  the  House  Un-American 
Activities  Committee,  has  left  his 
position  as  drama  critic  for  the 
Los  Angeles  Evening  Herald  <t 
Express, 


Chambers  and 
Swan  Renamed 
By  BoA  Board 
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Stuart  M.  Chambers,  treasurer  Total  Advertising 

of  the  St.  Louis  (Mo.)  Post-  March . 

Dispatch,  was  reelected  chairman  i,  :  ' 

of  the  28-man  board  of  directors  ^ ear  to  Date, 
of  the  Bureau  of  Advertising. 

ANPA.  at  the  April  24  meeting. 

He  has  been  a  board  member 
since  1950. 

Mso  named  for  a  second  term 
as  vicechairman  is  Joyce  .\.  Swan, 
vicepresident  and  business  manag¬ 
er  of  the  Minneapolis  (Minn.) 

Star  and  Tribune. 

■Maj.  Gen.  Julius  Ochs  Adler, 
general  manager  of  the  New  York 
(N.  Y.)  Times,  is  the  new  treas¬ 
urer  succeeding  William  G.  Chand¬ 
ler  of  the  Scripps-Howard  News¬ 
papers;  J.  Hale  Steinman.  Lan¬ 
caster  (Pa.)  New  Era  and  Intel¬ 
ligencer-Journal,  is  secretary,  a 
post  formerly  held  by  Gen.  Adler. 

.Also  elected  officers  of  the 
board  are:  Mr.  Steinman  and 
Gene  Robb.  Hearst  Newspapers, 
assistant  treasurers;  E.  Bartlett 
Barnes.  Bristol  (Conn.)  Press,  as¬ 
sistant  secretary,  and  Edward  C. 

Raymond,  business  manager  of 
the  Bureau,  second  assistant  sec¬ 
retary. 

Reelected  as  directors  by  the 
Bureau’s  membership  are.  in  addi¬ 
tion  to  Mr.  Chambers  and  Mr. 

Swan.  Clarence  B.  Hanson,  Jr., 

Birmingham  (Ala.'i  News  and 
Post-Herald:  Mr.  Robb;  Mr.  Stein¬ 
man,  and  Walter  W.  White,  Lin¬ 
coln  (Neb.)  Star. 

Three  new  board  members  were 
elected  to  succeed  Mr.  Chandler, 

Chesser  Campbell,  Chicago  (Ill.) 

Tribune,  and  E.  B.  Stahlman,  Jr. 

Nashville  (Tenn.)  Banner.  They 
are;  Frank  G.  Morrison,  Pitts 
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Into  Groups 
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March  Linage 
Blooms  in  All 
Classifications 


Cooperation  of  Freedom  of  Ii 
formation  Committees,  estab 
lished  in  46  states  by  the  AP  Man 
aging  Editors  Association,  hi' 
been  offered  as  a  “fact-finding 
organization  to  the  Freedom  o 
Information  Committees  of  th«E 
American  Society  of  Newspapi; 
Editors  and  Sigma  Delta  Chi. 

Action  establishing  this  liaise 
was  taken  by  the  APME  board  o 
directors  and  announced  by  Nor 
man  Isaacs,  association  presider 
and  managing  editor  of  the  Loiii' 
ville  Times. 

William  P.  Steven,  Minneapoli' 

Star  and  Tribune,  is  chairman  o' 
the  APME  Freedom  of  Informa 
tion  Committee  which  is  expeclKpiere 
to  work  closely  with  J.  R.  Wig 
gins,  Washington  Post,  new  chair¬ 
man  of  the  ASNE  group,  and  V 
M.  Newton,  Jr.,  Tampa  Trihiini 
chairman  of  the  SDX  committee 

The  following  state  committee' 
bringing  the  list  to  45,  have  beer 
announced  supplementing  the  li'' 
contained  in  the  ASNE  report  oi 
James  S.  Pope  (E&P,  April  1? 
page  1 16): 

Arkansas  —  A.  H.  Washburn 
Hope  Star. 

Colorado  —  Clyde  E.  Moffit: 

Fort  Collins  Coloradoan. 

Delaware  —  C.  L.  Reese,  Wil 
mington  Journal-Every  Evening. 

Kansas — W.  Murray,  Lawrenct 
Journal-World. 

Missouri — Ray  Crowley.  Ji 
Louis  Post-Dispatch. 

Nebraska  —  Burt  James.  HaH 


New  Wage  Contracts 
On  Scranton  Papers 

Scranton,  Pa.  —  Publishers  of 

the  Scranton  newspapers  have  ings  Tribune.  . .  . 

made  new  contracts  with  the  Oklahoma  —  Harmon  Phillip^Fjj  ^ 
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Tulsa  Tribune. 


Substantial  gains  were  registered  for  the  Times  Oregon -J.  W.  Forester.  Jr.|'zo„, 


burgh  (Pa.)  Press:  William  E.  classifications  in  the  52-city  a  five-day,  40-hour  week  Pendleton  East  Oregonian. 


Robinson,  New  York  (N.  Y.) 
Herald  Tribune,  and  Charles  Thie- 
riot.  San  Francisco  (Calif.) 
Chronicle. 

Ten  of  the  directors  make  up 
the  board’s  new  executive  com¬ 
mittee.  They  are;  Mr.  Chambers; 


report  of  Media  Records  for 
March. 

Total  advertising  was  up  8.7 
per  cent,  the  largest  percentage  in¬ 
creases  being  in  Automotive 
(27.2)  and  General  (11.9). 

On  the  monthly  basis  percent- 


Mr.  Swan;  Gen.  Adler;  George 

C.  Biggers  of  the  Atlanta  (Ga  )  A  P 

lournal  &  Constitution  and  newly  8  ’:  Department 

elected  president  of  the  ANPA 


will  become  operative  in  its  South  Carolina  —  R.  M.  Hin.| 
newsroom  for  the  first  time.  The  Jr.,  Charleston  Post.  i 

minimum  base  pay  for  five-year  Tennessee  —  Loye  W.  Milkth 

reporters  in  each  plant  will  be  Knoxville  News-Sentinel.  H 

$119.40  a  week.  Texas  —  J.  Cullen  Browningli 

Photographers  get  $102.75  a  Leaden  | 

week,  plus  an  expense  allowance  Wyoming  Waddell,  C 

of  $15  00  Tribune-Herald. 

c  J  1  .  -T"  Seven  regional  chairmen  ha« 

The  five-day  week  at  the  Times 

will  cost  each  five-year  man  $5.75  Howard  Cleavinger,  Spokani 


(as  such  an  ex-officio  member  of  ,  city-by-city  figures  will  be  a  ^eek.  Chronicle,  for  the  Pacific  artf 

the  Bureau  board);  Irwin  Maier.  50-52.  Jhe^  previous  woj-kin^  sched-  ^  Dooley.  Denver  PosL  Rod? 


ule  there  was  six  days  a  week  Mountain  area;  Roger  ConnoDj- 
R.  C.  Goshorn  Dies;  hours  and  20  minutes,  with  Register.  New  Yotl 

Miaaoiiri  PnWiQhfsr  if^i^  IZ  ^nd  New  England;  Wallace  U 

Missouri  FUJDllSner  all  hours  over  40.  With  half  the  Milwaukee  Journal.  a#l 

Jefferson  City,  Mo. — Robert  staff  getting  every  other  Saturday  Reynolds  Chicago  S» 

Richard  W.  Slocum,  Philadelphia  P^h;  afternoon  off  ffie  actual  work 

(Pa.)  Bulletin  J  week  averaged  42 Vi  hours.  Richard  Thornburg.  Philadelpl>»\ 

„  Tribune,  died  here  April  14  of  a  The  new  typographical  union  Mideast;  V.  M.  Newt* 

heart  ailment.  He  had  been  asso-  — “i  >  —  ’  •  .  ■  _  . 

ciated  with  the  Jefferson  City 


publisher  of  the  Milwaukee  (Wis.) 
Journal  and  immediate  past  chair¬ 
man  of  the  Bureau;  Mr.  Barnes; 
Mr.  Robb;  Lynn  Bitner;  Gannett 
Newspapers;  Mr.  Steinman,  and 


Grevin  to  N.  Y. 


Chicago — Robert  Grevin,  35,  a  newspapers  since  1927. 
member  of  the  Chicago  Daily  A  son  of  Arthur  Goshorn,  who 
News  retail  advertising  staff,  has  published  the  Winterset  (Iowa) 


contract  reduces  the  working  Tribune.' the  South 

hours  on  day  and  night  shifts  from  , 

38%  a  week  to  37Vi.  Men  on 

lobster  shifts  will  work  33%  Intertype  Net  Up 
hours,  instead  of  35  hours.  The  Intertype  Corporation  had 


been  promoted  to  the  New  York  News  for  53  years,  Mr.  Goshorn  new  wage  rates  are  $101.25  days,  earnings  of  $206,439  (or  91  cent 
office  to  handle  retail  advertising,  had  also  been  associated  with  $105.25  nights  and  $108.25  for  a  share)  out  of  gross  profit  ? 
Mr.  Grevin  took  over  the  new  as-  newspapers  at  Eagle  Grove,  Iowa,  lobster  shifts.  Former  rates  were  $935,479  in  the  first  quarter  en<l« 
signment  on  April  6,  replacing  Lee  and  Kalispell,  Mont.,  before  com-  $100,  $104  and  $105.  Five-day  March  31.  This  compared  win 
Terry,  who  has  been  promoted  to  ing  to  Jefferson  City.  In  1937  he  working  schedules  are  to  prevail  $142,430  (or  63  cents  a  shaK 
the  New  York  national  ad  staff,  headed  the  Missouri  Press  Assoc,  in  all  shops.  in  1952. 
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The  Advertiser  and  The  newspaper 


f  1  utivc  session  which  elected  new 

f  officers  and  directors  and  heard 

W  li  reports  by  Frederic  R.  Gamble, 

continuing  4-A  president,  and 

■  •  • _  f  Harold  Cabot,  president,  Harold 

Ctl  Cabot  Co.,  Boston,  and  outgoing 

W  tXOXAAyJ  secretary-treasurer  of  the  associa- 

tion. 

•  D  _  I  V  ,  u  Newly  elected  officers  are; 

7  ®  f  ^  f  1  Walter  Thompson  Co.,  elected 

r*"?  chairman  replacing  Mr.  Cunning- 
communications  through  advertis-  Earle  Ludgin.  president  and 

is  fnsIrnli^n^Ts  .rn nnH  fh!  •'‘easurer.  Earle  Ludgin  &  Co., 

•  f  n  ^  Chicago,  succeeded  Mr.  Stevens 
federal  landscape-virtually  un-  ^3  vlcLhairman.  Winthrop  Hoyt, 

“n,.,  chairman  of  the  board,  Charles 

ninS/m  ii'  W.  Hoyt  Co.,  Boston,  elected  sec- 

ningham  went  on,  could  well  .  /  ,  • 

bring  to  Washington  one  or  more  retary-treasurer  replacing  Mr.  Ca- 

men  skilled  in  this  force,  to  de-  °  ' 

vise  ways  it  could  be  well  used  in  Winning  Respect 

many  government  departments  to  “Ideas  and  not  commodities, 

promote  sales  of  things  the  gov-  understanding  and  not  dollars, 

ernment  has  to  sell  and  knowl-  culture  and  not  boastful  material- 

edge  of  things  the  government  ism,”  were  offered  as  being  Amer- 

wants  people  to  understand.  ica’s  means  to  winning  the  respect 

“Over  the  past  few  years  I  have  and  cooperation  of  less  fortunate 
heard  many  suggestions  that  we  nations  by  Vergil  D.  Reed,  vice- 
should  send  lobbyists  to  Wash-  president  and  associate  director  of 
ington  to  explain  advertising  to  research,  J.  Walter  Thompson  Co. 
the  government.  On  the  contrary.  In  a  keynote  address  opening 
let  us  suggest  to  the  government  the  4-A  convention  Dr.  Reed  ex- 
that  it  send  lobbyists — in  the  form  pressed  concern  over  America’s 
of  advertising — out  across  the  failure  to  realize  “the  inseparable 
country  to  explain  itself  to  the  marriage  that  must  exist  between 
people.”  business  and  culture  in  our  world 

leadership  and  in  creating  a  better 
Record  Attendance  kbroad”; 

About  400  member  agency  pco-  the  hope  that  “we  who  are 

pie,  a  record  number,  and  more  engaged  in  advertising  and  selling, 
than  100  invited  media  and  ad-  the  world’s  greatest  com- 

vertiser  guests,  attended  the  three-  rnunications  system  available,  will 
day-convention  which  was  largely  jq  ^,0^  about  it.” 
devoted  to  the  role  of  advertising 

in  raising  America  s  living  stand-  .  .  ,  .  , 

“The  magnitude  of  our  material 

Thursday  events,  for  members  creations  is  recognized  in  every 
only,  opened  with  a  morning  exec-  {Continued  on  page  20) 
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J^WLY  ELECTED  Chairman  of  the  4-A  Board  Henry  M.  Stevens 
tJWt),  J.  Walter  Thompson  Co.,  New  York,  accepts  congratulations 
newly  elected  Vice  Chairman  Earle  Ludgin  (left),  Earle  Ludgin 
&  Co.,  Chicago,  and  John  P.  Cunningham,  Cunningham  &  Walsh,  Inc., 
New  York,  retiring  chairman. 
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IMPROVEMENT  OF  AD  CONTENT  was  discussed  at  closed  ses¬ 
sions  of  the  4-A’s  35th  annual  meeting  by  Ken  R.  Dyke  (left).  Young 
&  Rubicam;  Stockton  Helfricb,  National  Broadcasting  Co.;  Joseph  W. 
Gannon,  New  York  Times;  and  Frank;  Braucher,  Magazine  Advertising 
Bnrean. 


The  Advertiser  and  The  Newspaper 

Hebrew  National  Finds 
Dailies  ‘Kosher*  Medium 


By  Robert  B.  Mdntyre 

This  week,  Hebrew  National 
Kosher  Meat  Products  Co., 

Brooklyn,  N.  Y.,  is  breaking  300- 
line  to  full-page  ads  in  the  Wash¬ 
ington  (D.  C.)  Star,  the  Wash¬ 
ington  Post,  the  Baltimore  (Md.) 

Sun,  and  the  Baltimore  News- 
Post, 

The  insertions,  scheduled  to  run 
daily  in  these  newspapers  on  an 
alternating  basis  during  the  weeks 
of  May  4  and  May  11,  mark  the 

CASE  STUDY 

expansion  of  advertising  plans 
(via  Rockmore  Company,  New 
York)  inaugurated  three  years 
ago  to  broaden  Hebrew  Nation¬ 
al’s  market  for  its  kosher  salami 
and  other  kosher  meat  products 
by  promoting  them  in  non-Jewish 
markets. 

Wide  Acceptance 

“At  that  time,"  Leonard  Pines, 

Hebrew  National’s  president,  told 
Editor  &  Publisher,  “We  de¬ 
cided  to  take  steps  to  educate 
potential  consumers  to  the  fact 
that  the  word  ‘kosher’  simply 
means  clean;  that  kosher  food  is 
not  made  only  for  a  Jewish  clien¬ 
tele.  After  all,  our  products  have 
had  wide  acceptance  on  the  tables 
in  non-Jewish  as  well  as  Jewish 
homes  for  years.  Then  too,  we 
wanted  to  do  something  that  Na*tional 
would  distinguish  Hebrew  Na¬ 
tional  from  some  150  other  pro¬ 
ducers  of  kosher  meat  products." 

Accordingly,  the  company, 
which  up  to  three  years  ago  had 
gone  50  years  with  little  or  no 
advertising,  started  using  space  in 
Metropolitan  New  York  newspa¬ 
pers. 

80%  in  Newspapers 

These  insertions,  ranging  in  size 
from  28  lines  to  full  pages,  ran 
once  a  month  as  a  starter,  then 
once  and  twice  a  week.  Today, 

Hebrew  National  spends  about  80 
per  cent  of  an  estimated  $60,000 
ad  budget  in  newspapers,  the  bal¬ 
ance  being  divided  up  among  out¬ 
door  posters,  bus  cards  and  some 
radio. 

In  addition  to  this  week’s  ex¬ 
pansion  into  Washington  and  Bal¬ 
timore  markets,  Hebrew  National 
now  has  ads  appearing  almost 
daily  in  most  New  York  papers — 
the  Post,  World-Telegram  &  Sun, 

News,  Mirror,  Journal- American, 

Herald  Tribune  and  the  Long  Is¬ 
land  Press. 

Copy  in  all  media  over  the  past 
three  years  has  played  down  the 
kosher  angle;  has  emphasized  that 
salami  can  be  enjoyed  by  many; 
has  pointed  out  that  there  is  a 
vast  difference  in  sal  amis  but  He¬ 
brew  National’s  is  best. 


sides  which  created  quite  a  stir 
among  delicatessen  owners. 

“Of  course,”  he  added,  “in  ad¬ 
dition  to  reaching  the  trade,  news¬ 
papers  succeeded  in  giving  He¬ 
brew  National  the  greatest  reader 
impact  at  the  lowest  cost." 

Calls  Newspaper  ‘Kosher’ 

Both  Mr.  Pines  and  his  partner 
Edward  Scholemson,  vicepresident 
in  charge  of  sales,  agree  that  news¬ 
paper  advertising  is  a  “ko.sher” 
medium.  “Newspapers,”  both  ad¬ 
mit,  “have  shown  us  results  over 
the  past  three  years.  In  fact,  they 
consistently  produce  the  best  re¬ 
sults  of  all  media  we  use.  We 
find  they  are  heavily  read.  A 
newspaper’s  readers — our  potential 
customer  —  usually  buys  a  paper 
twice  daily.  That  enables  us  to 
reach  him  twice  each  day  with 
our  sales  message.” 


Copy  has  consistently  stressed 
“stopper”  appeal.  The  Rockmore 
Co.  has  kept  up  a  continuing 
tempo  of  interest  with  unusual 
approaches;  To  play  up  Hebrew 
National’s  old-fashioned  flavor — a 
parody  written  to  the  tune  of  “Bi¬ 
cycle  Built  for  Two,”  and  pub¬ 
lished  with  the  actual  music  (see 
cut);  To  dramatize  the  unseen 
difference  in  salami — a  pair  of 
piercing  eyes,  headlined,  ‘There’s 
more  to  salami  than  meets  the 
eye!”;  To  point  up  the  degree  of 
acceptance — an  astronomical  fig¬ 
ure  in  the  headline,  “1,000,000 
Franks  Prove!” 

During  the  initial  stages  of  the 
campaign,  the  agency  made  cap¬ 
ital  of  the  fact  that  Hebrew  Na¬ 
tional  is  sold  only  at  delicatessen  VImRT 

stores;  came  up  with  the  slogan:  IW»«* 

“Take  a  lesson  from  your  deli-  ^ 

catessen!”  The  follow-through 


"BkycU  8«ill  F«v  T»*r 


reasoned  that  no  one  knows  deli¬ 
catessen  as  well  as  the  men  who 
serve  it,  and  they  choose  He¬ 
brew  National. 

“This  approach,”  says  Mr. 
Pines,  “not  only  had  considerable 
appeal  to  the  consumer,  it  also 
won  for  us  strong  support  from 
the  retailer.” 

Multiple  Insertions 

While  ads  run  daily  in  some 
papers  on  its  schedule,  Hebrew 
shoots  for  Thursday 
food  pages,  often  running  mul¬ 
tiple  insertions  in  the  same  issue. 

Although  Hebrew  National  con¬ 
centrates  on  salami  and  frank¬ 
furters,  from  time  to  time,  space 
is  given  to  pushing  pastramis,  bo¬ 
lognas,  corned  beef,  and  other 
meat  products,  all  of  which  are 
subject  to  close  Federal  inspection 
as  well  as  rabbinical  supervision. 

According  to  J.  Leonard  Shaub, 
executive  vicepresident,  the  Rock¬ 
more  Co.,  who  handles  Hebrew 
National’s  account,  newspapers 
were  chosen  as  a  primary  medium 
for  a  most  important  considera¬ 
tion. 

“Hebrew  National  advertising 
not  only  had  to  reach  the  con¬ 
sumer,”  Mr.  Shaub  told  E&P,  “it 
had  to  impress  the  delicatessen 
owner  who  is  constantly  being  be¬ 
sieged  by  the  competition.  We’ve 
found  that  the  delicatessen  re¬ 
tailer  is  more  responsive  to  news¬ 
papers  than  to  any  other  media. 
This  may  be  because  he’s  open 
late,  and  has  little  time  left  for 
other  than  reading  a  newspaper.” 

Besides,  Mr.  Shaub  pointed  out. 
newspapers  gave  Hebrew  National 
a  considerable  amount  of  mer¬ 
chandising  support.  The  New 
York  Post,  for  example,  ran  off 
more  than  40,000  four-page  broad- 
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Alwayi  look  for  tW  Hebrew  Notioul  Ubd 
...to  be  tmt  it's  tbe  boll 

‘Frank-ly’  Stated  Facts 

According  to  Mr.  Scholemson, 
in  the  past  three  years  Hebrew 
National’s  dollar  volume  has  in¬ 
creased  50  per  cent,  and  last  year 
went  up  17  per  cent.  Dealerships 
have  grown  from  500  to  1,500 
throughout  the  nation.  As  a  re¬ 
sult  of  this  increased  business,  the 
company  is  planning  to  expand 
its  Brooklyn,  N.  Y.  packing  plant. 

Salami  Week 

When  the  Rockmore  Company 
comes  up  with  a  new  campaign 
theme,  it  is  coordinated  with  a 
publicity  drive  (via  Saul  Richman 
Associates,  New  York).  For  ex¬ 
ample,  the  week  of  Jan.  29-Feb. 
4  is  listed  on  Hebrew  National’s 
books  as  “Hebrew  National  Salami 
Week.” 

Conceived  by  Harry  Pesin, 


Rockmore’s  copy  chief,  this  gim. 
mick  revolves  around  the  free  of¬ 
fer  of  a  “schtickel”  (small  piece) 
to  any  one  entering  one  of  the 
1,500  delicatessens  and  groceijj, 
stores  selling  Hebrew  NationaTs' 
salami. 

“During  this  past  observance  of 
Salami  Week,”  Mr.  Pines  told 
E&P,  “we  gave  away  about  5,000 
pounds  in  schtickels.” 

More  recently,  publicity  stunts, 
a  la  Richman  Associates,  have  in¬ 
cluded  producing  a  square  salami 
to  fit  square-shaped  bread  and  i 
heart-shaped  salami  for  Valentim 
Day. 

‘Fireside  Package' 

Another  successful  merchandis¬ 
ing  gimmick,  Mr.  Scholemsoc 
adds,  has  been  the  company’s  i 
“Fireside  Package”  containing  il 
sample  of  Hebrew  National’s  meat* 
products  and  used  on  giveaway  la- 
dio-TV  shows.  The  winner  of  i 
quiz  receives  a  ticket  to  his  local 
delicatessen  good  for  a  Firesidt 
Package. 

“Incidentally.”  Mr.  Scholemson 
noted,  “we  pay  the  retailer  the  re¬ 
tail  price  on  our  products  in  thest 
packages.  Naturally  this  promo¬ 
tion  is  quite  popular  with  deli¬ 
catessen  owners.” 

Mr.  Pines,  who  claims  Hebrev 
National  is  now  No.  1  in  its  field, 
sums  up  his  satisfaction  with  his 
newspaper  advertising  campaign 
this  way: 

“We  started  this  campaign  to. 
popularize  the  word  ‘kosher’  and^ 
from  all  indications  our  men: 
products  are  finding  their  way  to 
the  tables  of  more  Jewish  and 
non-Jewish  homes  than  before  the 
campaign  started.”  This,  he  smiled, 
“makes  everything  kosher  with 
us.” 


New  Hess  Ad  Manager 
Had  Newspaper  Start 

Wayne  W.  Holben  has  been 
named  advertising  manager  of 
Hess  Brothers.  Allentown,  Pa.,  do 
partment  store.  Mr.  Holben  joined 
the  organization  in  August,  1951 
after  having  been  a  reporter  fof 
the  Allentown  Call-Chronicle. 

While  with  the  daily  he  ww» 
the  National  Headliners  Club 
Award  for  superior  reporting  and 
also  got  top  awards  from  thi 
Pennsylvania  Newspaper  Publish¬ 
ers. 

Max  Hess,  Jr.,  president  of  Hess 
Brothers,  had  this  to  say  of  the 
appointment.  “Newspapermen  seOT 
to  have  a  natural  understandiM 
of  what  the  public  wants  and  ho* 
to  deal  with  them.  They  also  at* 
generally  very  analytical  and  kno* 
how  to  meet  many  problems  thii 
crop  up  every  day  in  the  retailer’s 
course  of  business.” 


Beckham  in  B&B  Print 

Robert  Beckham  is  now  a  pri®' 
supervisor  in  the  media  depah-rl 
ment  of  Benton  &  Bowles,  Ne* 
York  advertising  agency.  He  ^ 
formerly  an  account  executive  with 
Richard  LaFond  Advertising,  lo^ 
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for  11  Branded  Foods 


What  a  simple  menu  for  guests!  And  yet  this  spaghetti 

timbale  with  Spanish  sauce  adds  up  to  an  impressive 
number  of  items  that  could  be  bought  by  brand  name. 

What  brand?  Whichever  one  a  woman  knows, 
remembers.  And  she’ll  remember  your  brand  if  you 

meet  her  where  much  of  her  attention  centers... 
on  the  food  pages  of  the  Cleveland  Plain  Dealer. 

Through  the  years  the  women  of  Cleveland  and  26 
adjacent  counties*  have  come  to  rely  on  Home  Econo¬ 
mist  Helen  Robertson  for  a  fresh  approach  to  the 
three*a-day  routine.  Make  your  brand  routine  with 

these  homemakers  by  advertising  where  they’ll  see  it, 
read  it,  remember  it.  Look  into  the  Plain  Dealer  today. 


HOW  MUCH  OF  THIS  BUSINESS  ARE  YOU  GEHING? 

f  Clevtland)  26  Adjacent 

Cuyahoga  Cy.  County  Area* 

Food  Sales . $458,874,000  $333,266,000 

*Airni,  Cantem,  Yeimgsttufm  met  imhuM.  Figmm  —  SaUt  Mamagtimeml  Survey,  May,  I9S2 


CLEVELAND 


PLAIN  DEALER 


Cleveland's  Home  Newspaper 


Creamer  &  Woodward,  Ine., 

New  York,  Chicago,  Detroit,  San  Franciaco,  Loa  AngeIca,  Atlanta 
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Cunningham  Tells 

continued  from  page  17 

land,”  Dr.  Reed  reminded  the 
Friday  morning  opening  session. 
“They  are  even  feared  in  some 
as  damning  the  world  to  the  mech¬ 
anization  of  man  and  the  worship 
of  Mammon.  Such  fears  are  ill- 
founded  and  irrational  in  a  world 
where  poverty  and  hunger  still 
prevail.  Our  non-material  gifts, 
though  they  are  vast  and  varied, 
are  so  little  known  abroad  that 
we  are  considered  uncouth,  un¬ 
cultured,  blatant,  bragging  mate¬ 
rialists.  Those  who  say  we  have 
given  little  of  culture  to  the  world 
speak  from  ignorance — pure  ig¬ 
norance  in  most  cases,  but  bitterly 
spiteful  in  many. 

“Yes,”  Dr.  Reed  went  on,  “we 


can  live  a  third  better — perhaps 
half.  But  what  do  we  mean  by 
better  living?  Man  can  neither 
live  nor  lead  by  atoms,  bread  and 
machines  alone.  Even  the  mean¬ 
est  of  men  crave  satisfactions  for 
the  mind  and  soul  as  well.  We 
should  be  convinced  by  now  that 
we  cannot  buy  friends  with  goods 
and  dollars — Aat  ‘almighty  dollar’ 
spoken  of  so  scornfully  but  cov¬ 
eted  so  enthusiastically  abroad.” 

Reason  for  Interest 

Dr.  Reed  cited  several  examples 
of  America’s  contributions  to  cul¬ 
ture;  told  4-A  members  and  guests 
there  are  “two  solid  business  rea¬ 
sons  why  we  should  be  interested 
in  the  present  and  future  status 
of  our  non-material  culture.” 

“Raising  our  economic  level  of 
livings”  Ihe  declared,  “not  only 


|0.B.  B04as 
I  Founder 


I  VJ.B.BOOGS  III 

_  I  1  PRESIDENT 


OUR  advertising  manager 


1  \  — 

'Iwigley  sure  earned  himself  that  spot  when  he  suggested  we  sell 
all  Iowa  hy  advertising  in  the  Des  Moines  Sunday  Register.” 

It  makes  a  beautiful  picture. . .  this  Iowa  market. 

Take  urban  buying.  It’s  now  up  and  over  giant-buying 
cities  like  Philadelphia,  Boston  or  San  Francisco.  As  for  farm 
buying,  there’s  nothing  to  compare  with  Iowa,  anywhere! 

Sum  total  it  and  you  have  a  cool  four  billion  dollars  annu¬ 
ally  earned  by  Iowa’s  2Vi  million  prosperous  people. 

The  sure  way  to  get  in  this  rosy  picture  is  through  the 
Des  Moines  Sunday  Register.  It  puts  you  in  touch  with  2  out 
of  3  of  all  Iowa  families  everywhere  in  the  state.  Coverage  in 
83  of  Iowa’s  99  counties  is  50%  to  100%... in  9  counties 
more  40%  to  49%...in  the  few  others  at  least  21%. 

Why  not  count  yourself  in  on  this  unusual  opportunity? 
Milline  rate  is  a  modest  $1.88. 

The  Des  Moines  RegisterandTribune 

ABC  Circulation  September  30,  1952:  Daily  ,369,807 — Sunday,  533,204 


means  greater  consumption  of  words,  but  ideas — not  just  adver-  ’ 
goods  and  services  in  itself,  but  it  tisements,  but  campaigns.  Hh  r 
creates  the  means  and  the  leisure  job,  in  other  words,  is  to  think  f 
time  for  raising  our  non-economic  and  act  like  an  advertising  man.  | 
culture  too.  Secondly,  the  higher  “But  how  true,”  he  asked,  “is 
cultural  attainments  of  our  people  this  of  television?  How  often  is 
create  new  and  more  vari^  de-  the  specialized  commercial  writer  i 
mands  for  goods  and  services,  asked  to  do  any  real  strategic  f 
There  is  a  definite  community  of  copy  thinking?  In  most  cases  his  ^ 
interest  between  business  and  role  is  that  of  technician.  His  job  ; 
higher  aesthetic  culture.  There’s  is  to  translate  ready-made  ideas—  : 
no  room  for  cynicism  here.”  usually  supplied  by  the  print  ’ 
Speaker  Reed  reviewed  some  of  copy  department — into  good  TV 
America’s  influences  on  past  eras;  scripts.  ... 
concluded:  “True,  our  material  “With  half  the  total  business  J 

standard  of  living,  with  its  leisure  of  many  agencies  in  TV  and  ra-  v 
and  means,  begets  culture.  We  in  dio,  is  it  sound,  is  it  healthy  to  k 
advertising  and  selling  should  be  require  so  little  basic  copy  think-  * 
very  proud  of  our  accomplish-  ing  from  the  writers  for  those 
ments  in  this.  .  .  .  But,  culture  al-  media?  And  is  our  rather  strange 
so  begets  a  higher  material  stand-  attitude  in  this  respect  sympto- 
ard  of  living  as  well  as  a  better  matic  of  a  general  tendency  to 
way  of  life.  Our  business  is  im-  subordinate  principles  to  techni- 
provement.  We  need  not  think  ques?”  he  asked,  adding:  “Are 
less  of  improving  machines,  mer-  the  heads  of  TV  and  radio  do- 
chandise  and  marketing.  We  need  partments  too  much  concerned 
only  think  more  of  improving  with  —  or  perhaps  too  burdened 
men.  It’s  merely  a  frame  of  mind  with — the  details  of  time,  talent, 

— a  conscious  attitude.  Yes,  Amer-  production  and  ‘properties,’  and 
icans  can  live  a  third  or  a  half  too  little  with  what  will  sell  goods? 
better,  and  you  and  I  have  it  in  “In  TV  particularly,”  Mr. 

our  power — individually  and  co-  O’Meara  continued,  “is  the  em- 
operatively  —  to  create  much  of  phasis  too  heavy  on  show  business 
that  growth.”  and  too  light  on  the  advertising 

Effective  Advertising  business?  .  .  .  this  is  one  area  in 

Ways  to  approach  the  creation  afford  to  ask  oi^ 

of  more  effective  advertising,  to  f ’^es  a  few  such  questions  ab^ 
help  sell  Americans  a  higher  fundamentals-and  what  has  be 
standard  of  living,  were  discussed  them.  ^ 

by  three  agency  creative  people.  Questfons  Research 

Walter  O’Meara,  senior  vice-  Turning  to  the  subject  of  re 
president,  Lennen  &  Newell,  Inc.,  search  Mr.  O’Meara  said  the  chief 
New  York,  held  an  “inquiry  into  trouble  with  research  today  is  that 
the  basic  values  of  good  copy,  and  “there  is  nobody  who  doesn’t  be 
what  has  become  of  them.”  Wil-  iieve  in  research.  “Perhaps  we 
liam  D.  Tyler,  vicepresident,  Leo  should  be  a  little  less  believing. 
Burnett  Co.,  Chicago,  discussed  Is  research  always  helpful?  Art 
the  danger  of  running  out  of  ere-  the  punch  cards  always  right?  Or 
ative  leaders.  The  question,  “A  is  sound  copy,  based  on  genuine 
New  Creative  Breed?”  was  posed  creative  thinking,  sometimes  sacri- 
by  John  H.  Tinker,  Jr.,  senior  ficed  to  the  god  of  the  tabulating 
vicepresident  and  creative  director,  machine?”  He  said  that  his  guess 
McCann-Erickson,  Inc.  to  the  last  question  is  “yes.” 

A  return  to  “certain  well-  Assignment  to  “our  most  crea- 
defined  trends  in  today’s  copy,”  tive  people”  more  of  a  complete 
was  cited  by  Mr.  O’Meara  who  sense  of  responsibility  for  the  en- 
said  these  trends  “indicate  that  tire  account,  was  urged  by  Wil- 
our  profession  is  alert  to  them  liam  D.  Tyler, 
and  doing  something  about  them.  “This,  I  think,  calls  for  greater  » 
We  are  turning  to  a  simpler,  more  client  exposure,  more  trips  in  the  ^ 
natural,  more  believable  —  and  field,  and  inclusion  in  all — or  al- 
more  personal — kind  of  copy,  most  all  —  agency  meetings  that 
Toward  copy  in  which  creative  pertain  to  that  client’s  business. . .  • 
talent  and  basic  principles  are  “Unless  we  do  something,”  Mr. 
again  given  their  rightful  em-  Tyler  stressed,  “I  hope  you  don’t 
phasis.”  think  I’m  overstating  when  I  say 

Holding  that  “repetition,  prom-  we’re  all  going  to  be  the  loser  in 
ise,  talent”  are  the  basic  values  of  diminishing  effectiveness  of  ad- 
good  copy  and  that  anything  else  vertising  and  a  slow  wasting  away 
added  is  “plumbing,”  Mr.  O'Meara  of  true  creative  talent.” 
expressed  the  possibility  that  “in  Writer-Artist  Teams 

our  preoccupation  with  all  the  McCann  -  Erickson’s  John  H. 
darling  possibilities  of  modern  Tinker  advocated  that  agencies  en- 
nredia,  we  often  lose  sight  of  the  ^  writer-artist  teams. 


simple,  basic  values  of  good  copy. 
Have  we  not  become  a  little  tech¬ 
nique-happy? 

Focuses  on  TV 


In  most  agencies,  he  pointed 
out,  “the  writer  alone  is  respon¬ 
sible  for  the  main  selling  idea  .  -  • 
the  artist  is  usually  just  a  follow- 


In  an  effort  to  get  television  in-  up  man  ...  or  coat-tail  rider, 
to  focus  as  an  ad  medium,  Mr.  “Looking  at  this  through  tne 
O’Meara  said:  “In  print  adver-  cold  beady  eyes  of  management 
tising,  a  first-rate  copywriter  is  it  seems  wasteful  of  talent  not  to 
expected  to  produce  not  just  (Continued  on  page  24) 
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*Do-It-Yourself*  Market 


Target  of  New  Promotion 


More  aggressive  advertising  by 
retailers  aimed  at  greater  exploita¬ 
tion  of  one  of  America’s  newest 
and  fastest-growing  markets — the 
booming  “Do-It-Yourself’  Mar¬ 
ket — is  the  target  of  a  new  na¬ 
tionwide  drive  launched  last  week 
by  daily  newspapers,  according  to 
Edward  H.  Burgeson,  director,  re¬ 
tail  department.  Bureau  of  Adver¬ 
tising,  ANPA. 

The  drive  was  kicked  off  with 
the  unveiling  of  a  new  folder  de- 


RETAIL  AD  SURVEY 


signed  by  the  Bureau  for  presen¬ 
tation  by  dailies  to  all  types  of 
local  stores  carrying  the  kinds  of 
merchandise  bought  by  “Mr.  and 
Mrs.  Do-It-Yourself.’’  Among 
such  stores  are  hardware  stores, 
lumber  yards,  paint  and  supply 
stores,  building  materials  dealers, 
furniture  stores,  floor  covering 
stores,  department  and  variety 
stores,  and  ready  -  mix  concrete 
firms. 

Entitled  “Do-It-Yourself  Is  The 
Open  Door  To  More  Than  $75 


From  Every  Household  In  Your 
Market,”  folder  has  been 

mailed  to  the  1,000  daily  news¬ 
papers  comprising  the  Bureau’s 
membership. 

Now  available  to  retailers  for 
immediate  use  in  planning  all- 
out  promotions  during  the  ap¬ 
proaching  months  of  peak  selling 
opportunity,  the  folder  features: 
1)  Facts  and  figures  outlining  the 
size  and  growth  of  the  Do-It- 
Yourself  market,  on  both  a  na¬ 
tional  and  local  basis  and  for 
various  types  of  stores  and  com¬ 
modities;  2)  A  step-by-step  plan 
to  be  followed  by  retailers  in  pre¬ 
paring  Do-It-Yourself  promotions, 
from  setting  up  a  sales  goal  for 
the  season  to  laying  out  a  day-by¬ 
day  advertising  schedule. 

As  explained  by  Mr.  Burgeson, 
every  hour  of  the  shopping  day 
Do-It-Yourself  customers  alone 
buy  a  million  dollars  worth  of 
lumber  and  building  materials; 
spend  $200,000  for  paint  and  wall¬ 
paper;  spend  thousands  of  dollars 
for  floor  coverings,  wall  tile, 
power  tools,  roofing  and  siding. 


TO  SET  THE  RECORDS 
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Corporate  city  \y  y"  | 

SiSf'w!oOO^S^the 

^  very  misleading.  The  New  I^NDON 
CITY  ZONE  POPUI^TION  tops  6V 
574.  a  fact  that  should  be 

Day’s  Retail  Trading  Area,  99,392. 


'^'^CONNECTICUT! 


Selected  by  National  Advertisers  during  1^, 
New  London  is  the  authenticated  “5th  Market 
in  Connecticut”.  Great  importance  attaches  to 
the  splendid  CONCENTRA'nON  of  this  market 
and  its  ^versified  industrial  strength- 
plus  Federal  Installations  and  famous 
colleges.  Annual  payrolls,  $55,000,000. 


MR.  HOME  HANDYMAN  will 
spend  this  million  dollars  in  the 
next  hour.  Mrs.  Francis  A.  Mills, 
of  the  U.  S.  Bureau  of  Engraving 
and  Printing,  demonstrates  the 
size  of  a  pile  of  one  million  one 
dollar  hills. 

unpainted  furniture,  garden  sup¬ 
plies,  work  clothes,  insulation. 

Quoting  from  the  Bureau’s  new 
brochure,  Mr.  Burgeson  said:  “In 
1952,  total  sales  of  lumber  and 
building  supplies  to  Do-It-Your¬ 
self  customers  alone  amounted  to 
a  whopping  $2,750,000,000.  This 
is  an  average  of  $60  per  every 
household  in  the  U.  S. 

“Last  year,”  he  continued,  “to¬ 
tal  sales  of  paint  and  wallpaper 
to  Do-It-Yourself  customers  alone 
rose  to  more  than  $582,000,000 — 
or  $12.80  for  every  household  in 
the  country.  For  floor  and  wall 
tile,  Do-It-Yourself  customers 
alone' spent  over  $116,000,000  last 
year.  For  power  tools,  the  figure 
was  $80,000,000.” 

Mr.  Burgeson  emphasized  that 
despite  the  swift  emergence  of 
this  new  market,  “there  are  too 
many  manufacturers  and  retailers 
who  remain  unaware  of  its  sales 
potentials.  And  there  are  entirely 
too  many  who  are  missing  a  gol¬ 
den  opportunity  to  capitalize  on 
these  potentials  through  consis- 
teit  and  aggressive  newspaper  ad¬ 
vertising.” 

The  Bureau’s  new  folder  is 
available  to  retailers  only  through 
their  local  daily  newspapers 
which  are  members  of  the  Bureau. 


Ideas  Con  Be  Protected 
New  lersey  Covirt  Rules 

Advertising  and  promotional 
ideas  can  be  protected  legally  ac¬ 
cording  to  a  decision  recently 
handed  down  by  the  Superior 
Court  of  New  Jersey,  Chancery 
Division,  Hudson  County. 

In  a  case  involving  “The  Penn¬ 
sylvania  Plan,”  a  national  adver¬ 
tising  and  promotional  system  for 
retail  dealers,  versus  a  prominent 
local  retailer,  the  court  ruled  that 
the  defendant  is  “enjoined  and 
strained  from  operating  in  the 
plaintiff’s  novel  advertising  plan.” 

The  Pennsylvania  Plan,  which 
has  been  operating  in  stores 
throughout  the  U.  S.  since  1949, 
has  been  involved  in  a  number  of 
precedential  legal  actions.  Its 
method,  part  of  which  consists 
of  drawings  for  prizes,  has  often 
been  examined  for  possible  viola¬ 
tions  of  federal  and  local  lottery 
laws.  However,  in  every  case,  it 
was  ruled  that — in  view  of  the 
fact  that  the  plan  exacted  no  fee 
or  obligation  from  participants— 
it  was  legal  and  proper. 

Originated  by  William  Weiner, 
its  present  director.  The  Pennsyl¬ 
vania  Plan  was  developed  to  en¬ 
able  the  independent  retailer  to 
develop  business  volume  on  a 
small  advertising  budget.  A  li¬ 
cense  must  be  issued  before  the 
plan  may  be  instituted. 


The  Day  ■ff^iiar“NEWSP^AreR”.°’»“ 
good  evening 
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1,500.000  Reprint  Order 
Received  For  Ford  Ad 

So  SUCCESSFUL  was  the  “Worth 
More — and  Why”  ad  which  Ford 
Division  of  Ford  Motor  Co.  ran 
in  newspapers  across  the  nation 
recently,  that  Ford  dealers  in  all 
sections  of  the  country  have  or¬ 
dered  1,500,000  reprints  of  the 
unusual  ad  in  booklet  form  to 
send  to  customers. 

“We  never  have  had  such  re¬ 
sponse  to  an  ad  from  both  deal¬ 
ers  and  the  car-buying  public,” 
Gordon  C.  Eldredge,  advertising 
manager  said.  “The  ad  was  un¬ 
usual  in  that  it  wasn’t  afraid  to 
use  plenty  of  words  to  tell  in  a 
forthright  and  sensible  way  that 
a  Ford  is  worth  more  because  it 
hangs  onto  its  dollar  value  better 
than  any  other  car  in  any  price 
range  whatsoever.” 


Two  Retailers  Use 
Joint  Display  Ad 

Two  specialty  shops  in  Bergen- 
field.  N.  I.,  worked  together  re¬ 
cently  and  “struck  gold”  with  » 
pre-Easter  lingerie  promotion, 
using  newspaper  advertising  as  the 
spearhead. 

Swan’s,  a  tots  to  teens  apparel 
shop,  and  the  Florence  Shop,  » 
woman’s  specialty  store,  were  aid¬ 
ed  in  their  plans  by  the  Holeproof 
Hosiery  Company,  Milwaukee, 
Wis.  The  two  stores  developed  * 
cooperative  promotion  plan. 

The  promotion  was  launched  in 
a  large  ad  in  the  local  paper  illus¬ 
trating  both  the  child’s  slip  and 
the  mother’s  slip.  The  copy  was 
written  as  if  the  ad  was  placed 
by  a  single  store,  but  both  store 
logos  were  used  at  the  bottom  of 
the  ad. 

Individually,  each  of  the  two 
retailers  was  faced  with  a  limited 
advertising  budget  and  small  win¬ 
dow  display  space.  By  buying  ad¬ 
vertising  space  jointly,  they  were 
able  to  contract  for  a  large  space 
and  obtain  page  dominance  with¬ 
out  increasing  individual  expendi¬ 
ture. 


Full-Size  Page  for  Ads 

Stoughton,  Wis. — ^The  Stough¬ 
ton  Courier-Hub,  published  in  tab¬ 
loid  size  five  days  a  week  for  a 
number  of  years,  has  inaugurated 
a  new  policy  of  printing  a  full 
standard-sized  page  on  Thursday 
to  accommodate  the  larger  adver¬ 
tisements  of  merchants  for  Friday 
and  Saturday  business. 
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Cunningham  Tells 

continued  from  page  20 


of  a  problem.  But  how  are  you 
going  to  prod  writers  into  doing 
more  visual  thinking?  How  are 
you  going  to  make  art  directors 
think  about  ideas? 

“One  good  way,”  Mr.  Tyler 
suggested,  “to  get  them  working 
together  is  simply  to  put  them  to¬ 
gether.  I  mean  break  down  all 
departmental  barriers  .  .  .  both 
mental  barriers  and  ones  of  plaster 
and  lath!  We  are  now  doing  this 
(at  McCann-Erickson)  and  I’m 
glad  to  say  we  think  it  will  work 
like  a  charm.” 

In  a  talk  entitled,  “Let  Ike  Do 
It,”  Philip  L.  Graham,  publisher, 
the  Washington  (D.  C.)  Post,  and 
chairman  of  the  Advertising 


Graham  parenthetically  referred  SPEAKERS  AT  4-A  MEETING  included  (left  to  right); 
to  what  he  termed  “a  great  deal  Graham,  the  Washington  (D.  C.)  Post;  Undersecretary  of  < 
of  prose  in  the  now-on-the-one-  Walter  Williams;  and  Henry  G.  Little,  Campbell-Ewald  Co. 

hand;  now-on-the-other  style”;  _ _ 

said  that  Stalins  death  produced  k 

some  of  the  “richest  examples  of  ADVERTISING  AGENCIES 
this  sort  of  expression.” 

d,:,aSriw  Recognition  of  947 Ft 

one  hand  that  Stalin’s  death  had  ^  •  ««  m  ^ 

left  the  Soviet  Union  greatly  T  T*.  n  nJ  .mm  *  —  —  Mm.1 —  *  C 

weakened  and  that  the  fight  for  y  l^XJO^Cl  CLS  M  MCCLlitXy  km 
succession  would  ease  the  cold 

war.  Columnist  B  would  rumi-  Recognition  of  947  advertising  agencies,  as  compar 
nate  on  the  qther  hand  that  we  923  a  year  ago,  plus  the  fact  that  1952  was  a  good 

could  expect  an  increase  of  ten-  advertising  linage  volume  were  viewed  as  indications  of  a  ' 

sion  because  the  weakened  re-  situation”  by  Committee  on  Advertising  Agencies  of  ANP 

gime  would  create  crises  abroad  report  follows:  .  .  „ 

in  order  to  build  unity  at  home.  Agencies  Applications  Recognition  Rt 

“Columnist  C,  using,  so  to  Receded  Granted  C 

speak,  the  third  hand,  would 
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Success  Story 
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Harlow  H.  Curtice 
President  of  General  Motors 
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Flint  Journars  advertisers  and  readers  find  its  columns  fruitful 


Journal  "Wants”  39  years  ago  opened  one  mildly.  He  had  the  talents  and  the  will 

of  the  notable  caters  of  American  busi*  and  character  to  make  the  most  of  it.  He 

ness  history.  This  true  story  surpasses  any  was  President  of  AC  at  35,  head  of  Buick 

Horatio  Alger  ever  wrote.  at  40,  performing  so  brilliantly  that  he 

Only  a  few  months  out  of  business  became  Executive  Vice  President  of  Gen- 

school,  Harlow  H.  Curtice  answered  this  eral  Motors  and  this  year  rose  to  its  Presi- 

blind  ad  and  got  a  job  with  the  AC  Spark  dency,  the  top  industrial  position  in  the 

Plug  Co.  "Opportunity”  was  putting  it  world. 

Journal  Want  Ad  leads  to  General  Motors  Presidency  i 

But  through  it  all,  Mr.  Curtice’s  home  rating  high  in  effectiveness,  volume,  cir- 

remains  in  Flint,  the  main  manufacturing  culation  intensity  and  reader  attachment, 

center  of  the  great  Corporation.  The  oper-  It  serves  a  fine  and  prosperous  citizenry, 

ations  include  Buick,  AC,  Chevrolet,  Flint  has  many  business  "firsts.”  You 

Fisher,  Ternstedt  and  here  also  is  GM  can  share  in  them.  i 

Institute.  There  is  great  OPPORTUNITY  for 

It  is  an  area  of  great  opportunity  and  you  in  the  advertising  columns  of  the 
the  Journal  is  its  daily  newspaper  medium,  Flint  Journal! 


THE  FLINT  JOURNAL 


Booth  Michigan  newspapers 


The  John  E.  Lutz  Co. 

435  N.  Michigan  Avenue 
Chicago  11,  Illinois 
Superior  7-4680 


A.  H.  Kuch 
110  E.  42nd  Street 
New  York  17,  New  York 
Murray  Hill  6-7232 


For  new  market  folder  call 


insurance 


The  Institute  of  Life  Insurance 
makes  life  insurance  information  available  to 
all  who  want  to  learn 


leople  look  to  librsiries  for  information.  The  Insti¬ 
tute  of  Life  Insurance,  central  source  of  information 
about  life  insurance,  is  constantly  making  available 
to  libraries  throughout  the  country  good  and  useful 
information  about  life  insurance. 

The  Institute  publishes  “A  List  of  Worthwhile 
Life  Insurance  Books”  that  is  used  by  librarians  and 
others  as  a  practical  list  for  bibliographic  and 
reference  purposes.  It  sends  to  these  libraries  its 
annual  “Life  Insurance  Fact  Book.”  It  also  lists  in 
the  library  journals  the  other  special  publications 
it  puts  out  from  time  to  time. 

Co-operating  with  local  life  underwriters  associa¬ 
tions,  the  Institute  helps  in  the  selection  and  pur¬ 
chase  of  book  collections  which  these  associations 
present  as  gifts  to  local  libraries.  It  distributes  a 
pamphlet  “A  Life  Insurance  Library  For  Your 


Community”  describing  how  these  projects  can  be 
undertaken. 

The  Institute  has  its  own  research  library  which 
is  available  to  editors,  writers,  and  students.  If  its 
own  collection  of  material  does  not  have  the  exact 
publication  needed  to  answer  a  certain  question,  it 
can,  through  contact  with  other  libraries,  furnish 
the  publication  or  information. 

Through  these  services  and  through  its  nation¬ 
wide  advertising  messages  in  475  newspapers  (one 
is  shown  at  the  left),  the  Institute  is  helping  to 
broaden  the  understanding  of  a  subject  that  is  of 
vital  interest  to  88  million  American  families. 


Copies  of  fhe 
booklets  shown, 

as  well  as  the  others 
mentioned  above,  are 
available  on  request. 


\ 
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Agency  Report 

continued  from  page  24 


it  qualifies  under  AN  PA  stan¬ 
dards. 

During  the  year,  your  Commit¬ 
tee  handles  other  matters  such  as’ 
changes  in  credit  ratings,  transfers 
of  recognition  from  one  entity  to 
another,  acceptability  of  guaran¬ 
tees,  subordination  agreements 
and  other  items.  That  we  issued 
during  the  year  431  changes  in 
the  List  which  include  additions, 
deletions,  rating  changes,  address 
changes  and  other  adjustments 
gives  some  idea  of  the  Commit¬ 
tee’s  activities  in  its  effort  to  pro¬ 
vide  members  promptly  with  up- 
to-date  information. 

Cooperative  Attitude 

Advertising  Agencies  generally 
deserve  commendation  for  their 
cooperative  attitude.  They  readily 
supply  complete  data  on  finances, 
and  other  pertinent  information 
when  needed.  They  know  the 
credit  required  in  the  expenditure 
of  billions  of  dollars  yearly  re¬ 
quires  evidence  of  ability  to  meet 
commitments. 

There  were  no  significant  fail¬ 
ures  in  1952  among  agencies  on 
the  AN  PA  list.  Some  agencies 
had  unusual  losses  but  were  able 
to  absorb  them.  Considering  the 
enormous  expenditures  made 


through  these  channels,  it  is  re¬ 
markable  that  losses  to  media  are 
insignificant. 

During  1952  the  ANPA  col¬ 
lected  for  member  newspapers 
over  $60,000  on  delinquent  ac¬ 
counts  without  costs  to  members 
except  when  attorney’s  fees  were 
involved.  This  is  another  service 
to  members.  In  1949  an  agency 
which  became  financially  involved 
owed  some  $65,000  to  18  credit¬ 
ors  including  10  ANPA  newspa¬ 
per  members  and  two  member- 
owned  radio  stations.  In  1952 
ANPA  completed  100%  collec¬ 
tion. 

Your  Committee  in  addition  to 
handling  recognition  of  advertis¬ 
ing  agencies,  covers  the  field  of 
agency  relations.  Many  favorable 
comments  are  received  because  of 
the  Committee’s  cooperation  in 
helping  agencies  on  various  prob¬ 
lems.  In  the  course  of  a  year, 
many  agencies  with  problems  ask 
for  advice  on  financial  or  other 
matters  and  everything  possible  is 
done  to  help  them. 

Summary 

Following  are  some  figures  of 
interest: 

Since  May  1,  1952,  82  applica¬ 
tions  have  been  received  from 
agencies  in  29  States,  an  increase 
of  16  over  1952. 

During  the  past  year  55  agen- 
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Political  Ad  Rate 
Practice  Criticized 

Jacksonville,  Fla.  —  Florida 
Press  Association  has  criticized 
some  of  its  members  for  raising 
political  advertising  rates  over  the 
rates  charged  for  commercial  ad¬ 
vertising.  It  urged  its  members 
to  “refrain  from  engaging  in  this 
practice.” 

The  resolution  pointed  out  that 
higher  political  rates  for  space 
“has  impaired  the  normal  cordial 
relationships  between  the  members 
of  this  association  and  elected  of¬ 
ficials  of  the  state,  counties,  and 
municipalities  in  some  places." 


cies  have  been  added  to  the  list: 

54  granted  recognition,  1  rec¬ 
ognition  reinstated. 

The  names  of  34  agencies  were 
removed  from  the  list  for  the  fol¬ 
lowing  reasons: 

12  Business  discontinued  —  no 
loss  to  creditors 

9  Failure  to  meet  ANPA  re¬ 
quirements 

6  Mergers — no  loss  to  credit¬ 
ors 

4  Changes  in  ownership — new 
owners  failed  to  qualify 

3  Operations  suspended — cor¬ 
porations  dormant 

34  Total 

Following  ten  years  record  cov¬ 
ers  applications  received,  recog¬ 
nition  granted  and  recognitions 
cancelled: 

In  the  1953  listing,  the  differ¬ 
ence  between  the  82  applications 
received  and  the  55  granted  rec¬ 
ognition  represents  applications 
withdrawn,  those  refused,  those 
placed  in  suspense  for  failure  to 
meet  ANPA  requirements  and 
those  tabled  or  currently  being 
processed  . 

The  following  statistics  cover 
disposition  of  applications  re¬ 
ceived  during  the  past  fiscal  year: 


Applications  received  during 

the  past  year  . 82 

Applications  incomplete, 
carried  over  from 
preceding  year  .  7 

Total  .  89 

Granted  Recognition  ....  54 
Recogniiton  Reinstated  ...  1 

Recognition  Refused  .  5 

Tabled  applications  .  1 

Applications  withdrawn 
(basically  for  inability  to 
meet  requirements)  ...  2 


Applications  in  suspense 
(failure  to  meet  re¬ 
quirements  or  supply 
complete  information)..  17 
Applications  currently  being 


processed  .  9 

Total  .  89 

Other  Actions 

Recognition  cancelled  .  34 

Recognition  transferred  ....  23 
Changes  in  Credit  Ratings: 

(a)  Decreases  .  48 

(b)  Increases  . 130 


(c)  Other  Ratings  Changes.  4 


Fred  Parsons 
Retires  From 
Ward-Griffith 

Fred  F.  Parsons,  vicepresident, 
director  and  manager  of  the  Chi¬ 
cago  office  of  the  Ward-Griffith 
Company,  newspaper  representa¬ 
tives,  will  retire  June  1.  His  suc¬ 
cessor  is  William  W.  Sauerberg, 
vicepresident. 

Born  in  1880,  Mr.  Parsons 
started  in  the  newspaper  represen¬ 
tative  business  at  the  age  of  19 
with  imcle,  Horace  Ford.  The  » 
Chicago  firm  grew  and  became 
the  Ford-Parsons  Company.  In 
1930  it  was  merged  with  Bryant, 
Griffith  &  Brunson  Company.  Mr. 
Parsons  became  the  Chicago  man¬ 
ager  of  this  consolidation. 

On  December  1,  1941  Ward- 
Griffith  Company  was  organized 
through  the  merger  of  Charles  H. 
Eddy  Co.  and  B.  G.  &  B.  Mr. 
Parsons  then  became  vicepresi¬ 
dent,  director  and  Chicago  office 
manager. 

He  is  a  former  president  of  the 
Newspaper  Representatives  Asso¬ 
ciation  of  Chicago,  treasurer  of 
the  American  Association  of 
Newspaper  Representatives  and 
treasurer  of  the  Chicago  Chapter, 
AANR. 

■ 

Tiny'  Kiernan  Heads  ^ 
Ad  Dept,  in  Albany 

Albany,  N.  Y.  —  Hugh  F. 
(Tiny)  Kiernan,  who  has  been 
with  the  Hearst  organization  since 
1931,  has  been 
appointed  adver¬ 
tising  director  of 
the  Albany 
Times-Union  by 
Publisher  Fred 
I.  Archibald. 

Mr.  Kiernan, 
who  has  served 
previously  in  the 
advertising  d  e  - 
partment  of  the 
T-U,  took  over 
his  new  duties 
this  week  with  the  departure  of  j 
James  A.  King  for  Boston  where 
he  became  retail  advertising  man¬ 
ager  on  the  Record- American. 

Mr.  Kiernan  has  been  working 
with  the  Hearst  Advertising  Serv¬ 
ice  in  recent  years. 

■ 

BBD&O  Gets  Sardines 

The  Maine  Sardine  Industry 
has  announced  appointment  of 
Batten,  Barton,  Durstine  &  (^* 
born,  Inc.,  to  handle  its  advertis¬ 
ing,  effective  July  I.  More  than 
50  agencies  submitted  presenta¬ 
tions  for  the  $400,000-$500.000 
account  (E&P,  Feb.  21,  page  20). 

■ 

More  Agencies  Merge 

Two  more  advertising  agencies  ^ 
have  joined  the  merger  march. 
Late  this  week  Venable-Brown  Co. 
and  Associated  Advertising  .Agen¬ 
cy,  both  of  Cincinnati,  merged 
under  the  name  of  Associated. 
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Who  is  American’s  most  famous  race  horse  ? 


This  month,  there  was  a  Derby  winner  j 
whose  name  you  may  never  forget.  1 

But  there’s  one  old  racer  America  has  ; 
never  forgotten— even  though  he’s  never 
walked  ’round  the  paddock,  or  graced 
the  winner’s  circle. 

He’s  a  lovable  horse  who  won  the 
hearts  of  America  —  through  the  color¬ 
ful  pages  of  PUCK,  The  Comic  Weekly. 

He’s  Barney  Google’s  immortal  Spark 
Plug  — the  most  famous  race  horse  of 
them  all. 

Are  you  amazed  that  Spark  Plug 
holds  this  high  position  in  the  hearts  of 
America’s  millions?  You  won’t  be  when 
you  read  these  facts  about  PUCK: 

F or  years,  comics  have  been  America’s 
favorite  reading.  Today,  4  out  of  5 

editor  &  PUBLISHER  lor  May  Z  1953 


adults  of  all  income  and  educational 
levels  — as  well  as  95%  of  American 
youth  —  read  the  comics. 

Today,  20  million  Americans  regu¬ 
larly  read  the  comics  in  PUCK,  the  only 
national  comic  weekly. 

It’s  the  power  of  comics  that  has 
entrenched  Spark  Plug  —  as  well  as 
Blondie,  Popeye  and  other  famous 
PUCK  characters  —  in  the  minds  of 
America’s  millions.  And  it’s  the  power 
of  advertising  in  PUCK  that  has  en¬ 
trenched  many  best-selling  products  in 
the  homes  of  America’s  millions. 

Year  after  year,  men  who  weigh  the 
value  of  their  advertising  dollars  have 
seen  ads  in  PUCK  get  SVi  to  5  times 
more  thorough  readership— and  substan¬ 


tially  more  readers  per  dollar  —  than 
matching  ads  in  top  national  weeklies. 

Many  of  America’s  leading  adver¬ 
tisers  know  the  power  of  PUCK  to 
command  the  reader’s  attention.  That’s 
why  they  use  PUCK  year  after  year  on 
a  regular  schedule.  Perhaps  you  should 
use  PUCK  regularly,  too. 

X  f-  jU 
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CLASSIFTED  CLINIC 


Superb  Service  Is 
Want  Ad  Dep  *t  Must 

By  Daniel  L  Lionel 

CAM.  Brooklyn  (N.  Y.)  Eagle 

Of  growing  importance  to  phone  number  and  separate 


After  it  leaves  our  department  it  Solomon,  CAM,  Shreveport  (La.) 
is  in  almost  constant  use  until  the  Journal,  indicated  what  she  ex¬ 
bill  has  been  sent.  It  then  reposes  pects  from  ad  takers  and  solicitors 


in  a  general  file  maintained  by 
the  Adjusting  Department. 

“But  the  carbons  are  kept  by 
the  Phone  Room  sorted  by  clas¬ 
sification,  alphabetically,  etc.  for 
ready  reference.  Our  aim  is  to 
call  back  as  close  to  100%  of  our 
voluntary  advertisers  as  possible. 
We  regard  it  as  a  service  to  an 
advertiser  to  follow  up  his  ad,  to 


in  their  contacts  with  the  public. 
“They  must  be  courteous  at 
times,”  she  said,  “and  smile  while  *- 
talking  over  the  phone.  It  radiates 
through  the  voice  although  the 
client  can’t  see  it.  She  must  be 
suggestive  in  wording  the  adver¬ 
tisement  for  best  results.  We 
never  use  the  term  “How  many 
days  do  you  want  the  ad  to  run?" 

You  want  your  ad 


newsoaiK-r  classified,  now  happily  switchboard  to  handle  all  matters  express  appreciation  for  it,  to  re-  We  practice 

coping  with  a  record  volonre  of  pertaining  to  ClassiBcd. _ Zii  caLllcd  toTsulS  Son" 

you?”  The  copy  is  read  back  to 


business,  is  the  matter  of  service  “After  many  conferences  with 
to  the  public.  Getting  the  busi-  the  Phone  company  and  our  own 
ness  into  the  paper  is  one  thing,  executive  staff,  it  was  dwided  to 
but  keeping  it  is  something  else  have  the  Classified  switchboard 
again.  located  in  the  Phone  Room.  Janu- 

While  “service”  in  the  Classi-  ary  27,  1951,  we  entered  an  en- 
fied  Department  is  a  term  applic-  tirely  new  phase  of  our  business, 
able  to  every  contact  with  the  Tribune  phone  service  had  al- 


public,  unquestionably  the  point 
of  greatest  contact  is  the  phone 
room.  On  the  Chicago  Tribune, 
for  example,  in  a  recent  week 
when  the  paper  carried  34,000 
ads,  75%  were  handled  by  the 
phone  room. 


ways  been  rated  with  the  best  in 
the  city,  but  we  realized  with  the 
tremendous  additional  business  we 
were  handling  over  the  phone, 
that  we  were  not  getting  our  calls 
to  our  ad  takers  and  solicitors  as 
readily  as  we  should.  An  adver- 


We  recently  went  through  the  tiser  frequently  had  to  talk  with 


just  rejoice  to  get  a  repeat  order. 
We  always  identify  ourselves  im¬ 
mediately  as  Miss  Blank  from  the 
TRIBUNE. 

“Service  to  us  means  to  help 
the  advertiser.  In  fact,  our  greet¬ 
ing  to  a  voluntary  customer  is 
“May  I  help  you?” 

Writing  the  actual  ad  is  a  ser¬ 
vice  that  all  of  us  train  our  staffs 
to  do.  However,  even  here,  the 
Tribune  has  a  few  wrinkles  of  its 
own: 

“We  strive  to  help  every  adver¬ 
tiser  who  will  let  us.  We  suggest 
better  wording,  better  looking  ads. 


phone  room  of  the  Chicago  Trib-  two  operators  before  he  would  be  more  explicit  ads,  and  proper  ad- 


une,  which  is  one  of  the  very  top  connected  with  an  ad  taker. 
Classified  media  in  the  world  with  “Now,  when  an  advertiser  calls 
Classified  revenue  last  year  of  our  Classified  board,  his  call  is 
$16,000,000.  W.  R.  (Ted)  Blend  answered,  if  possible,  before  he 
was  then  CAM  and  he  was  justi-  hears  the  phone  ring  and  he  is 


dresses.  We  have  booklets  giving 
ad  writing  assistance  for  Automo¬ 
bile,  Help  Wanted,  and  Real  Es¬ 
tate  advertising,  which  we  offer 
to  him  if  his  needs  warrant  it. 


the  client.  Correct  spelling,  get¬ 
ting  the  person’s  name,  who  b 
giving  the  ad  and  to  whom  it  b 
charged,  address,  phone  number, 
is  a  must.  Be  alert  as  to  adver¬ 
tising  that  can  be  used  as  yearly 
commercial  and  turn  it  into  the 
supervisor  so  that  she  may  assign 
it  to  the  outside  sales  person,  who 
follows  through  regarding  contract 
etc.  Weekly  meetings  are  held 
and  we  use  the  phone  in  selling 
each  other.  In  this  manner,  they  _ 
pick  up  many  pointers  that  they  I 
would  not  do  ordinarily.”  ^ 


‘Too  Icrte  to  classify  ..." 

No  half  way  measures  for  Les  | 
Jenkins,  CAM,  Seattle  (Wash.) 
Times,  who  got  behind  Classified  . 


fiably  proud  of  the  Trib’s  spectac-  immediately  connected  with  an  ad  We  have  sold  quantities  of  them  Brand  Names  with  two  quarter  | 


ular  phone  room  operation,  whose 
watch  word  is  “Service.”  Mr. 
Blend  was  convinced  that  service 
to  both  advertisers  and  readers 
constituted  the  basis  for  the  Trib¬ 
une’s  outstanding  success  in 
Classified. 

Phone  Room  Operation 
In  a  recent  talk  on  phone  room 
operation,  Lois  Adams,  phone 


taker.  A  number  of  checks  on 
our  service  made  by  the  phone 
company  show  that  99V4%  of  our 
calls  are  answered  in  less  than  10 
seconds. 

“We  have  a  special  room  for 
training  in  which  there  are  six 
regular  ad  taking  positions,  a 
monitor  phone  with  a  loud  speak¬ 
er  and  a  wire  recorder  on  which 


to  papers  all  over  the  United 
States,  in  Canada,  and  even  the 
Philippines.  A  limited  supply  is 
still  available  if  anyone  is  inter¬ 
ested. 

“We  employ  several  expert 
copywriters  whose  services  we 
offer  the  advertiser  if  the  ad  taker 
herself  runs  out  of  ideas.  And  for 
every  day  use  the  ad  taker  has 


room  supervisor  of  the  Tribune,  have  recorded  a  great  deal  of  pages  and  pages  of  suggested 
outlined  a  number  of  the  tech-  'verbal  instruction.  This  saves 
niques  employed  on  that  newspa-  '^'^ar  and  tear  on  the  training  su¬ 
per  which  have  found  favor  with  pervisor. 


the  public  and  resulted  in  more 
linage  as  well.  Here  is  what  she 
had  to  say  about  “service”: 

“Service  with  us  starts  the  mo¬ 
ment  our  operator  answers  the  ad¬ 
vertiser’s  call.  Several  years  ago, 
with  our  growing  volume  of 
Classified  advertising,  Mr.  Blend 
became  convinced  that  we  could 
give  better  service  with  a  separate 


Resoliciting  Is  a  Service 
The  Tribune  regards  resolicit¬ 
ing  ads  as  a  service  to  the  adver¬ 
tiser,  which  it  is.  Here’s  how  they 
do  it: 

“Another  point  in  our  service 
is  the  carbon  copy,  which  we 
make  of  each  phone  order.  We 
do  not  retain  the  original  order 
nor  do  we  have  it  returned  to  us. 


page  ads  and  half  dozen  9  colunu  ^ 
streamers;  wrapped  them  up  into 
a  package  and  got  them  out  to 
the  advertisers  with  the  note, 
“Your  business’ll  go  crazzzzzzy 
with  all  this  additional  push  by 
Times  Want  Ads”  .  .  .  Anoth« 
ANCAM  Convention  program  . 
note  from  Joseph  H.  Hopkins, 
CAM,  Philadelphia  (Pa.)  Inquir¬ 
er,  says  that  Ronald  J.  (Thinnock, 
1st  V.P.  of  the  National  Associa¬ 
tion  of  Real  Estate  Boards,  will 
be  one  of  the  speakers.  ...  A 
tip  of  the  hat  to  Evelyn  Kolojay, 
CAM,  Editor  &  Publisher,  for 
a  clever  mailing  piece  which  is  a 
replica  of  an  insurance  policy  as¬ 
suring  you-know-what  to  the  ad¬ 
vertiser  who  places  an  ad  in  the 
AN  PA  Convention  issues.  The 
copy  reads  like  a  policy  too  and  • 
undoubtedly  attracted  much  at¬ 
tention. 


Paducah,  K)f.,  City  Zone  Now  52, 


ABC  increased  it  Feb.  11 
from  36,327  to  52,016. 

There’s  more  business  for 
you  in  this  fast-growing 
atomic  plant  city. 

Advertise  for  it  through — 


Ellt  S^un5)f  mnfrat 

30.000.plus  PADUCAH.  KY. 

Daily  -  Sunday  &  Mahoney 

Affiliated  with  WKYB-WKYC-fm  (NBC) 


words  and  phrases  for  every  clas¬ 
sification  to  help  the  advertiser 
write  a  more  productive  ad.” 

Servicing  Contracts 
And  here  is  how  the  “Trib” 
services  contract  accounts: 

“Our  hundreds  of  contract  ac¬ 
counts  are  handled  by  our  most 
experienced  solicitors.  An  adver¬ 
tiser  is  assigned  to  a  certain  ad 
taker  (we  divide  these  accounts 
alphabetically)  and  his  advertis¬ 
ing  remains  with  her  indefinitely. 

She  makes  a  study  of  each  ac¬ 
count,  attempting  to  learn  the 
problems  of  his  business  so  she 
can  virtually  become  an  advertis¬ 
ing  counselor.  Our  outside  sales¬ 
men  who  sign  the  contracts,  check 
frequently  with  the  phone  girl  to 
keep  her  informed  about  her  ac¬ 
counts.” 

Frequently,  handled  by  some¬ 
one  in  the  credit  department  de¬ 
void  of  a  sense  of  ‘sell,’  the  Ad-  start  in  Dayton,  promptly  added 
justment  Department  provides  an  Ralph  vines  to  the  staff. 


Dayton  Columnist 
Now  in  Cincinnati 

Cincinnati — Enquirer  column¬ 
ist  Ollie  James  studied  “Lines  by 
Vines”  in  the  Dayton  (O.)  Nern 
for  months,  then  told  Everett  M 
Boyd,  managing  editor  of  the  En¬ 
quirer,  “This  guy  is  good”.  Mr 
Boyd,  who  got  his  newspaper 


important  opportunity  for  service 
and  good  public  relations  that  is 
often  overlooked.  The  “Tribune” 
has  a  separate  adjustment  depart¬ 
ment  and  regards  it  as  a  public 
relations  asset. 

In  a  recent  discussion  of  phone 
room  techniques,  Mrs.  Jeanette 


Mr.  Vines,  36,  was  graduated 
from  Depauw  University  and  Bell 
State  College,  Muncie,  Ind.,  be¬ 
gan  his  career  with  the  Greens- 
burg  (Ind.)  News  and  in  1945 
moved  to  the  Dayton  News  where 
he  conducted  a  popular  column 
since  1946. 
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New  York  Sunday  News  Sections  circulation 
&  percentage  of  family  coverage 


Full  Run . 4,128,713- 

Country  .  1,668,753- 

City  &  Suburbs  .  .  .  2,459,960- 

SpUtRun . 1,229,980- 

Manhattan .  1,165,450- 

Manhattan-Bronx  .  .  688,338- 

Wcstchester .  158,195- 

Brooklyn .  959,722- 

Kings  .  450,013- 

Queens-Long  Island  .  509,709- 

Queens  .  302,240- 

Nassau-SulTolk  .  .  .  207,469- 

Newark .  334,788- 

Passaic-Bergen  .  .  .  191,012- 

Hudson .  119,428- 


total  city,  suburban,  and  country 
■outside  New  York  City  and  fifty  mile  zone 
-62.0''o,  in  New  York  City  and  fifty  mile  zone 
-31.0"o»  every  other  copy  in  New  York  City  and  suburbs 
-64.0‘’o,  in  Manhattan,  Bronx,  Staten  Island;  suburban 

New  York,  Connecticut  and  Northern  New  Jersey 


-62.4%, 

-64.8%, 

-63.2% 

-56.6?o 

-70.6% 

-65.4% 

-79.7%, 

-53.0%, 

-65.5% 

-69.6% 


n  Manhattan,  Bronx,  Staten  Island 
n  Westchester,  Fairfield  and  Putnam  counties 
n  Brooklyn,  Queens,  Nassau  and  Suffolk  counties 
n  the  borough  of  Brooklyn  only 
n  Queens,  Nassau  and  Suffolk  counties 
n  the  borough  of  Queens  only 
n  Nassau  and  Suffolk  counties 
n  Newark  and  adjacent  Southern  New  Jersey  counties 
n  Passaic,  and  in  Bergen  and  Sussex  counties 
n  Hudson  county,  except  Arlington,  East  Newark, 
Harrison  and  Kearny 
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\o\si  you  take  Brooklyn 


And  Brooklyn's  quite  a  lot  to  take!  The 
Borough  of  churches,  homes,  and  Bums  tallied 
2,738,175  population  in  the  1950  Census,  can 
give  pernts  to  Philadelphia  and  Detroit.  LA's 
not  even  in  the  same  league.  Add  Metropolitan 
Long  Island,  and  you  crowd  Chicago. 

And  many  advertisers  think  you  meet  a 
better  class  of  people — customers,  that  is. 

Mow  the  national  advertiser  can  do  business 
in  (and  around)  Brooklyn  in  a  big  way  . . .  with 
Sunday  News  Sections! 

You  can  take  the  beautiful  Borough  straight, 
in  the  King’s  Section.  Or  with  trimmings,  such  as 
the  sister  Borough,  Queens,  in  the  Queens  Section. 
The  Brooklyn  Section  covers  Kings,  Queens,  and 
the  adjacent  counties  of  Nassau  and  Suffolk. 

The  term  “covers”  is  not  used  inadvisedly. 
The  Sunday  News  reaches  56%  of  the  families  in 
Brooklyn,  and  65%  in  Queens. 

For  major  metropolitan  coverage,  there  is  the 
City  and  Suburbs  package;  and  Full  Run,  with 
more  than  4,000,(XX)circulation,has  a  big  portion 
of  national  distribution. 

Other  Sections  are  packaged  for  New  Jersey, 
Westchester,  and  Connecticut. 

Sunday  News  Sections  permit  the  national 


advertiser  to  sell  the  New  York  market  piecemeal 
— to  fit  his  budget,  production  and  sales  capacity. 
He  can  localize  sales  appeals,  test  copy  response 
and  promotions,  give  salesmen  and  dealers  extra 
support,  at  the  lowest  cost. 

Each  Section  wraps  up  more  sales  potential 
and  population  than  most  metropolitan  markets 
. . .  reaches  more  customers,  buyers,  and  prospects 
in  the  area  than  any  other  medium — including  other 
New  York  newspapers  and  TV  stations! 

Most  Sections  have  more  circulation  than 
most  Sunday  newspapers  in  the  US! 

Metropolitan  merchants  sell  volume  in  the 
local  Sections,  and  have  for  years.  The  national 
advertiser  can  do  the  same,  build  prestige  and 
popularity  as  well  as  sales. 

The  Sections  listed  on  the  opposite  page 
represent  one  of  the  best  advertising  opportunities 
available  . . .  Ask  any  News  office. 


THE  a  NEWS,  New  York's  Picture  Newspaper 

with  twice  the  circulation  of  any  other  newspaper  in  America . . . 

220  East  42nd  Street,  New  York  City . .  .Tribune  Tower,  Chicago . . . 

155  Montgomery  St.,  San  Francisco ...  1 127  Wilshire  Blvd.,  Los  Angeles 


LIAISON  FOR  FREEDOM 

THERE  are  a  number  of  freedom  of  infor¬ 
mation  committees  of  various  newspaper 
organizations  all  working  toward  the  same 
end — preservation  of  the  right  of  the  people 
to  know.  The  ideal,  of  course,  would  be  to 
bring  all  these  groups  into  “one  big  tent”  to 
work  as  one  unit  representing  all  segments 
of  the  U.  S.  press. 

The  Associated  Press  Managing  Editors 
Association  has  taken  the  first  important  step 
in  that  direction  by  offering  its  cooperation 
to  the  other  groups  and  establishing  liaison 
for  that  purpose.  Informal  cooperation  be¬ 
tween  these  organizations  in  the  past  has 
been  effective.  The  new  arrangement  will 
be  even  more  so. 

For  the  last  year,  the  APME  Freedom  of 
Information  Committee  has  devoted  a  major 
share  of  its  effort  in  developing  state  com¬ 
mittees  to  carry  on  the  work  at  the  local 
level.  At  this  time  46  of  the  48  states  are 
so  organized  under  7  regional  chairmen.  It 
is  a  perfect  example  of  fire-fighting  technique 
— placing  the  equipment  strategically  in  local 
areas  to  give  basic  protection  with  large  re¬ 
serve  forces  immediately  available. 

The  board  of  directors  of  APME  by  reso¬ 
lution  has  now  offered  the  use  of  these  state 
committees’  fact-finding  facilities  to  the  free¬ 
dom  of  information  committees  of  the  Amer¬ 
ican  Society  of  Newspaper  Editors  and  of 
Sigma  Delta  Chi. 

That  this  liaison  will  work  in  practice  as 
well  as  in  theory '  is  demonstrated  by  the 
close  relationship  already  existing  between 
the  three  groups.  On  the  APME  board  of 
directors  which  took  the  action  offering  this 
cooperation  are:  J.  R.  Wiggins,  Washington 
Post,  chairman  of  the  ASNE  committee; 
V.  M.  Newton,  Jr.,  Tampa  Tribune,  chair¬ 
man  of  the  SDX  committee;  not  to  mention 
William  P.  Steven,  Minneapolis  Star  and 
Tribune,  the  APME  committee  chairman. 

If  all  newspaper  editors  who  find  a  local 
conflagration  threatening  to  destroy  freedom 
of  information  in  their  areas  will  be  consci¬ 
entious  in  contacting  their  state  committees, 
their  regional  chairmen,  or  the  three  men 
named  above,  there  is  a  good  chance  that 
the  combined  apparatus  of  the  three  organ¬ 
izations  will  put  the  fire  out  before  it  spreads. 

WHERE  DO  THEY  TURN? 

AFTERMATH  of  the  badly  matched  Carter- 
Collins  fight  in  Boston  last  week  sheds 
new  light  on  how  Mr.  Average  Citizen  feels 
about  his  newspaper. 

The  lightweight  championship  fight  brought 
a  storm  of  protest  from  fans  who  witnessed 
the  slaughter  on  TV  and  saw  Collins  floored 
10  times  in  less  than  four  rounds.  His  sec¬ 
onds  had  to  jump  into  the  ring  to  stop  the 
unmerciful  beating.  The  fans  thought  the 
referee  should  have  stopped  it  long  before. 

Who  did  most  of  the  fans  turn  to  when 
they  wanted  to  lodge  a  protest?  The  news¬ 
papers — in  spite  of  the  fact  they  had  been 
watching  it  on  television. 

Many  people  did  call  broadcasting  and 
network  offices,  but  newspaper  and  press  as¬ 
sociation  switchboards  were  besieged  by  irate 
viewers. 

When  Mr.  Average  Citizen  sees  something 
he  doesn’t  like,  it  is  still  the  newspaper  that 
he  turns  to  when  he  wants  something  done 
about  it. 


EDITC  RIAL 


Sanctify  them  through  Thy  truth:  Thy  word 
is  truth.-^ohn,  XVII;  17. 


UNFOUNDED  CHARGES 

.AS  MIGHT  have  been  expected.  Sigma 

Delta  Chi,  the  American  Society  of 
Newspaper  Editors,  and  even  Editor  &  Pub¬ 
lisher  have  been  attacked  and  criticized  by 
those  who  disagree  with  the  report  of  the 
SDX  committee  that  a  study  of  the  fairness 
of  press  coverage  during  the  Presidential 
campaign  is  “not  feasible”  at  this  time  be¬ 
cause  of  a  lack  of  technique. 

The  St.  Louis  Post-Dispatch  wrapped  all 
three  of  us  in  one  package  in  an  editorial 
charging  “The  Press  Shields  Itself”  in  which 
the  editor  of  E  &  P  is  accused  of  “reversing 
himself.” 

The  Guild  Reporter  includes  E&P  in  a 
critical  article  titled:  “SDX  Group  White¬ 
washes  One-Party-Press  Charge.” 

Neither  title  can  be  called  an  example  of 
fair  and  impartial  headline  writing  by  any¬ 
one  who  has  read  and  studied  the  SDX  com¬ 
mittee  report. 

The  SDX  committee  reported  it  knew 
“of  no  formulae  that  would  meet  the  magni¬ 
tude  and  complexities  of  the  problem  of 
evaluating  the  fairness  of  public  information 
media  in  their  news  coverage  of  the  1952 
campaign.”  E&P  felt  that  such  a  study  is 
still  desirable  but  concurred  in  that  basic 
conclusion.  (April  25,  page  78.) 

If  those  who  are  so  lavish  in  their  criti¬ 
cism  know  of  any  formulae  or  technique  of 
study  that  would  meet  the  test,  let  them 
come  forward  with  it. 


DEMOCRACY  AT  WORK 


JELKE  ARGUMENTS 


A  COUPLE  of  brave  editors  stood  up  be¬ 
fore  the  recent  meeting  of  the  American 
Society  of  Newspaper  Editors  and  defended 
Judge  Valente's  position  in  denying  press  and 
public  access  to  the  Jelke  trial.  Their  argu¬ 
ment  was  based  on  the  filth  and  slime  that 
emanated  from  the  trial.  One  criticized  the 
newspapers  for  printing  as  much  of  it  as  they 
did,  and  the  other  volunteered  that  Judge 
Valente  probably  did  newspapers  a  favor  by 
preventing  them  from  printing  more.  We 
suspect  that  some  of  those  listening  agreed 
with  them  although  they  were  afraid  to  stand 
up  and  be  counted. 

We’ll  go  along  with  their  contention  that 
the  performance  of  some  newspapers  is  rarely 
pretty  when  sex  rears  its  ugly  head  and  that 
some  papers  carried  too  much  of  the  Jelke 
stuff.  But  it  seems  to  us  that  arguments  on 
whether  or  not  newspapers  do  or  do  not, 
should  or  should  not,  print  such  news  is  get¬ 
ting  away  from  the  point  at  issue,  which  is 
— did  a  judge  in  this  instance  have  a  right 
to  bar  press  and  public  from  the  trial. 

It  is  encouraging  to  us  that  some  news¬ 
paper  editors  are  doing  a  little  soul-searching 
about  the  amount  of  sexational  news  they 
or  others  publish.  We  can  remember  not 
so  long  ago  when  many  of  them  were  liter¬ 
ally  “eating  up”  all  the  news  they  could  get 
about  the  birthing  by  Ingrid  Bergman  out  of 
wedlock — and  then  they  went  and  inter¬ 
viewed  her  to  get  her  “story.”  Touching! 
And  it  wasn’t  so  long  before  that  that  they 
were  printing  all  the  parlor,  bedroom  and 
bath  antics  of  the  Charlie  Chaplin  saga.  So 
it  is  a  little  refreshing  to  see  some  editors 
having  periods  of  hesitation. 

But  the  fact  remains  that  the  issue  in  the 
Jelke  case  is  and  was:  Did  Judge  Valente 
have  the  right  to  set  himself  up  as  the  censor 
of  public  morals  in  this  instance  and  bar  press 
and  public  from  the  courtroom? 


WOODRUFF  RANDOLPH,  president  of  the 
International  Typographical  Union,  has 
told  313  union  members,  who  disagree  with 
his  political  philosophy  and  his  expenditure 
of  union  defense  funds,  that  they  ought  to 
get  out  of  the  union.  That  is  what  Mr. 
Randolph  would  probably  call  “democracy 
at  work.” 

He  feels  a  union  is  no  place  for  an  opposi¬ 
tion  point  of  view — a  leader  must  have  the 
blind  loyalty  of  the  members. 

The  313  members  in  the  Government 
Printing  Office  asked  to  be  taken  off  the  mail¬ 
ing  list  of  Labor’s  Daily,  sponsored  by  ITU 
funds,  and  “deplored  the  waste  of  our  money, 
paid  for  defense  purposes,  on  such  obvious 
non-defense  measures.”  Part  of  it  is  their 
money  and  they  should  be  entitled  to  express 
an  opinion. 

But,  no!  The  ITU  president  tells  them 
they  don’t  belong — “they  should  get  out  of 
the  union  as  fast  as  possible.” 

If  you  can’t  convince  the  opposition,  de¬ 
stroy  them. 


RESOLUTIONS 

FORMAL  resolutions  by  newspaper  organ¬ 
izations  on  occasion  fulfill  a  necessary 
function  in  expressing  the  position,  policy  or 
opinion  of  the  group  on  a  given  subject. 
This  is,  of  course,  after  they  have  been  given 
proper  consideration  by  the  membership. 

The  words  “proper  consideration  by  the 
membership”  cannot  be  applied  to  the  delib¬ 
erations  on  resolutions  sometimes  conducted 
in  the  past  by  the  annual  meetings  of  the 
American  Society  of  Newspaper  Editors. 

It  has  been  the  custom  of  that  organiza¬ 
tion  to  discuss  resolutions  as  the  last  order 
of  business  on  a  Saturday  afternoon  after 
three  days  of  strenuous  sessions.  Too  fre¬ 
quently  they  have  been  presented  to  the 
members  “cold,”  without  opportunity  for 
careful  study,  and  almost  always  only  a 
small  handful  of  th«  members  have  remained 
in  attendance  for  the  discussion. 

The  ASNE  board  will  now  consider  the 
problem  on  recommendation  of  the  last  Reso¬ 
lutions  Committee.  We  hope  it  will  find  a 
way  either  to  attract  a  more  representative 
percentage  of  the  members  to  the  session  on 
resolutions  with  plenty  of  advance  notice  on 
what  is  to  be  considered,  or  to  eliminate 
resolutions  altogether.  Resolutions  hastily 
conceived,  hastily  edited  “on  the  floor,”  and 
adopted  by  only  a  few,  can  do  more  harm 
than  good. 
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PERSONAL 

MENTION 


Earle  W,  Stamm  has  been  re¬ 
elected  president  of  the  Day  Pub¬ 
lishing  Co.,  publishers  of  the  New 
London  (Conn.)  Evening  Day. 

*  *  * 

Lyt^don  R.  Boyd,  business 
manager  and  advertising  director 
of  the  Oneonta  (N.  Y.)  Star  for 
five  years,  has  been  appointed  as¬ 
sistant  to  the  president  (James  H. 
Ottaway)  of  the  Ottaway  News¬ 
papers. 

*  «  * 

William  Randolph  Hearst, 
Jr.,  president  and  publisher  of  the 
New  York  Journal- American,  and 
Carl  Byoir,  public  relations  coun¬ 
sel,  have  been  named  associate 
chairmen  for  the  54th  anniversary 
celebration  of  the  National  Jewish 
Hospital  at  Denver,  Colo. 

•  *  • 

Wallace  White,  son  of  C.  L. 
White,  has  become  editor  and 
general  manager  of  the  Paragould 
(Ark.)  Daily  Press  -  Soliphone, 
succeeding  Ted  Rand,  editor,  and 
T.  M.  Self,  business  manager, 
who  will  devote  their  fulltime  to 
radio  interests. 

*  *  * 

Lawrence  W. 

Hager,  publisher 
of  the  Owens¬ 
boro  (Ky.)  Mes¬ 
senger  and  In¬ 
quirer,  flew  to 
Lisbon  this  week 
on  the  first  lap 
of  a  two  months’ 
tour  of  Europe, 
accompanied  b  y 
Mrs.  Hager. 

*  *  * 

N.  P.  Mitch¬ 
ell,  editor  of  the  Greenville  (S. 
C.)  News,  has  been  elected  pres¬ 
ident  of  the  Southeastern  Adult 
Education  Association. 

*  *  * 

F.  M.  Bond,  publisher  of  the 
Dongola  (Ill.)  Tri -County  Rec¬ 
ord,  is  the  newly-elected  president 
of  the  Southern  Illinois  Editorial 
Association,  succeeding  Victor 
Lehcer,  Christopher  Progress. 

*  *  * 

Tomme  Clark  Call,  associate 
editor  of  the  San  Antonio  (Tex.) 
Express  and  Evening  News,  is  au¬ 
thor  of  a  book,  “The  Venture  in 
Mexico,”  just  published  by  the 
Oxford  University  Press,  New 
York,  on  conditions  in  the  Mex¬ 
ican  Republic. 

♦  ♦  * 

Col.  James  S.  Copley,  chair¬ 
man  of  the  board  of  the  Copley 
Press,  Inc.,  in  Illinois  and  Cali¬ 
fornia,  and  Mrs.  Copley  and 
their  son  and  daughter  departed 
from  New  York  April  29  on  the 
liner  Queen  Mary  to  tour  Europe. 
*  *  * 

John  L.  Carpenter,  former 
newspaperman  lately  with  the 
Central  Intelligence  Agency  in 
Washington,  has  become  editor  of 
the  Apache  County  Independent- 
News,  a  weekly  at  St.  Johns,  Ariz. 


PRESIDENT  of  the  Canadian 
Daily  Newspapers  Association  is 
W.  A.  MacDonald,  publisher  of 
the  Edmonton  Journal. 

E.  C.  Deane,  editor  and  gener¬ 
al  manager  of  the  Mexia  (Tex.) 
Daily  News,  has  been  awarded  a 
bronze  plaque  by  the  Veterans  of 
Foreign  Wars  Post  of  Mexia  sig- 
nifymg  his  selection  as  the*  “out¬ 
standing  citizen  of  Mexia  in  1952.” 
The  award  is  made  annually  by 
the  VFW. 

*  *  « 

Edward  J.  Lynett,  editor  and 
publisher  of  the  Scranton  (Pa.) 
Times  and  Mrs.  Lynett  have  left 
on  a  trip  to  the  West  Coast  and 
Hawaii. 

«  *  * 

A.  Bev.  Baker,  publisher  and 
editor  of  the  Palatka  (Fla.)  Daily 
News,  has  been  appointed  to  a 
three-year  term  on  the  City  Plan¬ 
ning  Board  by  the  Palatka  City 
Commission. 

*  *  * 

George  C.  Handy,  publisher 

of  the  Ypsilanti  (Mich.)  Press, 
and  Mrs.  Handy  flew  to  London 
this  week  on  a  Pan  American 

Clipper. 


On  the  Business  Side 


Anne  Vanderpool  has  been 
appointed  assistant  circulation 
manager  of  the  Klamath  Falls 
(Ore.)  Herald  and  News,  succeed¬ 
ing  Jeannette  Marshall,  re¬ 
signed. 

•  ♦  ♦ 

John  Griffith,  a  former  ad¬ 
vertising  director  of  the  Wichita 
(Kan.)  Eagle,  has  joined  the  ad 
staff  of  the  Great  Bend  (Kan.) 
Tribune. 

«  *  * 

James  A.  King,  advertising  di¬ 
rector  of  the  Albany  (N.  Y.) 
Times-U nion  since  1944,  has  been 
appointed  retail 
advertising  man¬ 
ager  of  the  Bos¬ 
ton  (Mass.)  Rec¬ 
ord- American 
and  Sunday  Ad¬ 
vertiser .  Mr. 

King,  a  native  of 
Ca  mbridge, 

Mass.,  began  his 
newspaper  career 
on  the  Boston 
American  in 
1926,  two  years 
after  graduating  from  Boston  Col¬ 
lege.  A  year  later  he  went  to  the 
Times-Union  in  Albany. 

*  *  * 

Wayne  M.  Steele,  former  ad¬ 
vertising  manager  of  the  Mt. 
Pleasant  (Mich.)  Times-News,  has 
joined  the  retail  display  adver¬ 
tising  staff  of  the  Escanaba 
(Mich.)  Daily  Press.  He  recently 
served  as  manager  of  WCEN,  Mt. 
Pleasant  radio  station. 

^  * 

Don  Collier,  Moultrie  Ob¬ 
server,  is  the  newly  elected  pres¬ 
ident  of  the  Georgia  Dailies  Ad¬ 
vertising  Association. 

*  *  * 

L.  A.  Reedy  has  been  appoint- 
(Continued  on  page  36) 
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ed  assistant  circulation  manager 
of  the  Pittsburgh  (Pa.)  Post-Ga¬ 
zette.  He  starred  his  career  as  a 
newspaperboy  for  the  Springfield 
(Ohio)  Daily  News,  and  was  as¬ 
sociated  with  the  Cox  Newspapers 
for  more  than  20  years. 

*  *  * 

Edwin  Hale,  a  freshman  in  the 
advertising  course  at  Coffeyville 
College,  has  joined  the  advertis¬ 
ing  department  staff  of  the  Coffey¬ 
ville  (Kan.)  Journal. 


business  with  the  Chicago  Tribune 
and  other  publications. 

*  ♦  ♦ 

Henry  J.  Calnan,  advertising 
manager  of  the  Hiawatha  (Kan.) 
Daily  World,  has  joined  the  ad¬ 
vertising  staff  of  the  Atchison 
(Kan.)  Globe,  succeeding  Russell 
Quinn,  who  resigned  to  become 
advertising  manager  of  the  Black- 
well  (Okla.)  Journal-Tribune. 

In  the  Editorial  Rooms 


THE  FOURTH  ESTATE 


By  Trent 


Albert  J.  Bearup,  acting  man¬ 
aging  editor  since  the  death  of 
George  O.  Williams  several 

Robert  J.  Blake,  Jr.,  has  been 
appointed  Southwestern  advertis- 


ing  manager  of  the  Oil  Daily,  na¬ 
tional  newspaper  of  petroleum. 
He  will  be  in  charge  of  a  newly- 
established  advertising  office  in 
Houston,  Tex.  Mr.  Blake  has 
had  experience  in  the  newspaper 

EDITOR  &  PUBLISHER 


the  full 
title  of  ME  on 
the  Albany  (N. 
Y.)  Times-Union 
this  week  by 
Publisher  Fred  1. 
Archibald.  Mr. 
Bearup  began 
his  newspaper  ca¬ 
reer  as  a  copyboy 
about  30  years 
ago  and  has 
worked  on  Al- 


Beanip 


“He’s  just  a  kid  who  works  for  me  .  .  .  he’s  a  carrier’s  carrier.” 


Montreal  (P.  Q.)  La  Presse,  will  the  University  of  Wisconsin 


Newspaperdom,  bany  newspapers  ever  since,  ex-  receive  the  honorary  degree  of  School  of  Journalism  in  June,  will 
Ad!^’  cept  for  seven  months  of  Army  Doctor  of  Laws  from  the  Univer-  join  the  reporting  staff  of  the  Mid- 


Tkt  Oldest  PiMiskers'  and  Advertisers’ 

Netespaper  in  America 

With  which  has  been  merged  The  Journalist, 
established  March  24,  1884;  " 

March  1892;  Fourth  Estate,  _ 

Editor  a  Publisher,  December  t,  ..w.,..-  •  -- 

tising,  February  1, 1925.  Titles  Patented  and  service  in  World  War  I.  sity  of  Western  Ontario  on  May  West  edition  of  the  Wall  Street 

IdSo^Pub&hT&JTc  Z  *  *  *  30.  *  *  *  yoi/rnn/  after  his  graduation  He 

The  Editor  a  Publisher  Co.,  Inc.  HOWARD  HuNT  has  resigned  _  t'  t  i.  t.  worked  on  the  Aberdeen  (wash.) 

Jaues  Wright  Brown  from  the  local  Staff  of  the  San  Robert  E.  Little,  who  has  Daily  World  and  the  Albany 

- General  p'SiS^iLe.- -  '^'^tonio  (Tcx.)  Express  and  Eve-  ^een  in  agency  worl^  has  joined  (Ore.)  Dem^rat-Herald  before 

Seventeenth  Fi~r?Tm°fTower  ning  News  to  join  the  Dallas  the  5an  Fm/imco  (Calif.)  News  coming  to  Wisconsin. 

42nd  St.  and  Broadway,  New  York  36.  N.  Y.  (jex  )  Times  Herald  automotive  editor  and  member  ,  «  , 

BR,..,  SgS.  ..d  3<».  Rob’Irt’k  5“^™  ■ 

Ro»e«t  u.  Brown,  Editor;  Jerome  h.  Bob  Roemer  former  sDorts  tt  sutgeeas  rubeki  iv.  magazine  editor  of  La  Patrie, 

Waleer,  Mat^iini  iditor;  i^ioht  Bentel,  £0^111^  C/inr/cs/oT(W.  vl)  advertising  Montreal,  P.  Q..  has  been  elected 


Education  Editor;  James  Collings,  Rat  writer  av^.  ..awr  a.-.,  v  nianagcr, 

Erwin  Knoll,  Featuns;  Robert  b.  Gazette,  has  resigned  as  director  4t  4t  * 

int  Nms;jQsiKa  B.  Keenet,  Marketing  and  athletic  publicity  at  Rensselaer  Larry  Lawrence,  editor  of  the 
^searek  Manager;  Janet  Haslett,  Lihrarian.  Polytechnic  Institute  tO  become 

- „  .  .  .  sports  editor  of  the  Lancaster 

(Ohio)  Eagle-Gazette. 


president  of  the  Montreal  Press 
Club. 


'  Sj***'-^*  ®'rvART,  Publisker;  Leach  Lanet, 
Advertising  Manager;  Bernadette  Borries, 
Advertising  Production  Manager;  Wm.  L. 
^RNED,  Art — Copy-Creative;  Robert  P. 
Jot,  Dtrector  of  Circulation;  George  H. 
Strate,  Circulation  Manager;  Eveltn  Z. 
Koloiat,  Classified  Manager. 


,  ^  ,  ,  ,  .  Ray  Hull,  editor  of  the  Con- 

waukee  ms.)  Journal,  has  l^en  C.)  Tribune  since  1947 

awarded  a  trip  to  Mexico  City  former  Associated  Press  staff 
May  18-21  where  he  will  be  hon-  ni.»mher  at  Cbarlntte  N  C  has 

t  ff  of  resigned  as  Tribune  editor  because 

nr  - Neodesha  (Kan.)  national.  His  story  m  the  Green  Robfut  L 

Wtuktn^  i,  D.  c.  Bureau,  James  J.  Butler,  Daily  Sun,  replacing  Vergil  Sheet  On  Aoril  4  was  selected  as  e  eai  . 

1140  Nattonal  Press  Bldg.,  Telephones,  ...iTi  Toc~,r  .  °  ^  sciecieu  as  SAUNDERS,  former  member  of  the 

MEtropoiitan  0823,  0824,  0825. _  Hewitt,  who  Will  move  to  Jasper,  the  best  news  story  of  the  year  jribune  news  staff  but  for  two 

Ckicago  Bureau,  810  London  GuaranUe  W  TeX.  concerning  a  Variety  Club  ac-  V(.ar«  on  th<*  enorfe  ctaff  of  the 

Aceuient  Bldg.,  360  Nortk  Mickigan  Ave.,  Cki-  *  *  •  ®  Y^ars  on  tne  sports  Stan  or  me 

■  cagot.Ill.  Tel.  STate  2-4898-99.  George  A.  tt„,  ' 

Brandenburg,  Editor;  Harry  M.  Mullinix,  HaRRY  HiLL,  former  night  City 
ff'estern  Advertising  Manager. _  editor  Of  the  SioUX  City  (lowa) 


Charlotte  (N.  C.)  News,  will  re- 
„  ^  .  turn  to  the  Tribune  as  managing 

Bob  Graham,  newspaper  and  C  Kelley,  former 


Pa.  Tel.  Rittenhouse  6^2.  Joseph  w.  Milwaukee  CWis.)  has  become  sports  editor  of  the  ^ews  editor  of  the  Tribune  since 

- -  Journal.  He  was  on  the  Horton  Great  Bend  (Kan.)  Tribune. 


Draconetti. _ 

^’l^ifi^CtasiEditw.CAumt.t^tLTsoti.Mills  (Kan.)  Headlight  and  the  Clinton 
pSjsc  (Iowa)  Herald  before  coming  to 

^N  A.  Scott,  Suite  2,  Penthouse,  Mills  Bldg.,  SioUX  City. 

San  Francisco  4.  Tel.  GArfield  1-7950;  2978 
Wilskire  Bhd.,  Los  AngeUs  5.  Tel.  DUnkirk 

George 


the  first  of  the  year,  will  become 
*  *  *  promotion  editor.  Marshall  Reed, 

R.  G.  Jordan,  farm-ranch  edi-  city  hall  reporter,  will  become 
tor  of  the  San  Antonio  (Tex.)  Ex-  telegraph  editor.  Herman  Hick- 
*  *  *  press  and  News,  has  been  voted  man,  formerly  on  the  Greenvillt 

,  J — -  ,  ^  - ; - - -  -  F-  Lounsbury,  who  a  life  membership  in  the  Texas  (n.  C.)  Reflector  and  a  graduate 

^&er.  itDicift^'c^)i!'M^Wui  years  old  on  Aug.  22,  Angora  Goat  Raisers’  Association,  of  the  University  of  North  Caro- 

London^  N.  10.  *  has  just  marked  the  50th  anni-  a  *  a  lina,  has  joined  the  Tribune  W 

Paris,  France,  Editor.  G.  Langelaa^  48,  versary  of  the  day  he  wrote  his 


Edward  A.  Olsen,  city  editor,  sports  editor. 


Avmue  de  PRrii,  Vinienne.  (Seine),  dopiei  first  StOIY  for  the  Milwaukee  -  *^7.^  i  y  a  j  ®01l0r, 

of  EIditor  a  Publisher  rtb  RVRilable  at  the  \  c  »•  t  ll..  Vioc  i _  Sterling  (Colo.)  Advocate,  has 

o”?f'““l“fc!l?!!*“^"'“’20,rueDuphot,  ( joined  the  editorial  staff  of  the  William  Jungbluth,  picture 

Denver  (Colo.)  Post  as  general  editor  of  the  Milwaukee  (Wis.) 


Paris  (ler),  France. 


chief  editorial  writer  since  1937. 


Charter  Member  Audit  Bureau  of  Circulations. 

Member  Aitodated  Business  Publications. 

■  8  ma  arerage  net  paid  to  Dee._31, 1952 . 19,052 
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^  ^  ^  ,  assignment  reporter.  Formerly  he  Sentinel,  has  been  initiated  into 

G.  Clinton  Jones  IV,  33,  who  ^y^s  with  the  Elkhart  (Ind.)  Truth,  the  Milwaukee  professional  chap- 
is  been  with  the  New  Haven  *  *  *  ter  of  Sigma  Delta  Chi. 

(Conn.)  Evening  Register  for  nine  wn^jp^^D  Stokes,  Buffalo  (N.  *  *  * 

Evening  News  correspondent  Miss  Pai  Dishaw,  formerly  r*; 
siLSds  AlTmmT^^LoIire’  who  Niagara  Falls,  Ont.,  is  a  candi-  porter  for  the  Prineville  (Ore.) 

has  refired  42  yeTr^^n  Ae  Parliament.  Tribune,  has  been  named  society 

haSt  retired  alter  42  years  m  tne  *  *  *  editor  of  the  Central  Oregoniai> 

*  *  *  James  N.  Wallace,  who  will  at  Prineville. 

Herve  Major,  news  editor  of  receive  his  master’s  degree  from  (Continued  on  page  55) 
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Man  at  left  is  not  riveting,  hut  tightening  nuts  on  bolts  with  power-driven  wrench.  The  rivets  in  lower  part  of  picture  had  been  driven  previously,  tn  the  shop^ 


14-Story  Medical  Building  Erected  Without  Riveting 


Construction  of  the  new  Medical  Sciences  Building, 
teaching  unit  at  the  University  of  California  Medical 
Center  in  the  Sunset  district  of  San  Francisco,  posed  a 
special  problem.  For  right  at  the  edge  of  the  site  were 
hundreds  of  hospital  patients  for  whom  the  clattering  of 
riveting  hammers  for  hours  every  day  would  be  an  ordeal. 

To  spare  the  patients,  the  building’s  architects,  Blanch¬ 
ard  and  Mayer,  called  for  erection  of  the  steelwork  with 
holts,  and  Bethlehem  Pacific,  West  Coast  subsidiary  of 
Bethlehem  Steel,  set  in  place  the  2,000  tons  of  columns 
and  girders  uithout  the  rat-tat-tat  that  commonly  signal¬ 
izes  steel  going  up. 

The  job  required  over  70,000  bolts.  Some  of  them  came 
from  Bethlehem  Pacific  plants  on  the  Coast,  while  others 
were  special  high-strength  bolts  from  Bethlehem  Steel’s 
plant  at  Lebanon,  Pa. 

The  Medical  Sciences  Building  is  one  of  the  first 
buildings  of  this  size  to  have  a  bolted  steel  frame.  Now 
the  practice  of  erecting  steel  structures  with  bolts  is 
spreading.  Buildings  with  bolted  connections  are 
going  up  in  all  parts  of  the  country,  with  resulting 
saving  in  time  and  elimination  of  riveting  noise. 


The  Medical  Sciences  Building  at  San  Francisco  as  it  neared  completion,  with 
some  unenclosed  steelwork  still  visible  at  upper  left.  The  adjoining  building 
at  right  is  the  Medical  Center  hospital. 


BETHLEHEM  STEEL 
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Frcoik  Murphy 
Will  Receive 
City  Medallion 

Hartford,  Conn.  —  Francis  S. 
Murphy,  editor  and  publisher  of 
the  Times,  will  receive  the  city 
medallion,  the  municipality’s  high¬ 
est  honor,  as  “a  token  of  goodwill” 
upon  his  retirement  this  Summer. 

By  a  unanimous  vote  the  City 
Council  accepted  a  recommenda¬ 
tion  of  the  Medallion  Committee 
that  this  award  be  made  by  Mayor 
Joseph  V.  Cronin  at  appropriate 
ceremonies.  Presentation  of  the 
medallion  originally  was  proposed 
by  the  mayor. 

The  Medallion  Committee,  head¬ 
ed  by  Councilwoman  Elizabeth  L. 
Knox,  noted  in  a  report  to  the 
council  that  Mr.  Murphy’s  career 
“from  errand  boy  to  publisher  of 
one  of  the  geat  newspapers,  and 
his  growth  from  the  community  to 
state,  national  and  international 
fields,  makes  him  an  outstanding 
example  of  the  American  story. 

“His  vision  of  air  transport  has, 
almost  single-handedly,  made  Con¬ 
necticut  air  conscious  and  culmi¬ 
nated  in  the  dedication  of  Murphy 
Terminal  and  Bradley  Field,  the 
international  airport.” 

The  committee’s  testimonial  to 
Mr.  Murphy  added: 

“His  unusual  qualities  of  leader¬ 
ship  are  demonstrated  by  some  of 
the  positions  he  has  filled  as  chair¬ 
man  of  the  Connecticut  Division 
of  the  New  England  Council,  chair¬ 
man  of  the  Connecticut  Develop¬ 
ment  Commission,  chairman  of  the 
Connecticut  Aeronautics  Commis¬ 
sion,  chairman  of  the  Area  War 
Manpower  Commission,  and  mem¬ 
ber  of  the  U.  S.  Civil  Service 
Loyalty  Board  for  New  England. 

“He  has  been  recognized  by 
both  houses  of  Congress  and  by 
the  President  of  the  United  States, 
who  conferred  the  highest  civilian 
tribute  in  the  nations,  the  Medal  of 
Merit.” 

“Connecticut’s  Tribute  to  Fran¬ 
cis  S.  Murphy”  is  the  term  applied 
to  the  May  4  testimonial  dinner 
at  the  Hartford  Club,  honoring 
Mr.  Murphy,  who  is  leaving  the 


Gannett  afternoon  daily  after  55 
years  of  service. 

Serving  on  former  Mayor  Wil¬ 
liam  Mortensen’s  committee  of  45 
are  Frank  E.  Gannett,  head  of 
the  Gannett  Newspapers;  Henry  R. 
Luce,  Time,  Inc.;  Col.  John  R. 
Reitemeyer,  president  and  pub¬ 
lisher,  Hartford  Courant;  George 
E.  Waldo,  Bridgeport  (Conn.) 
Post-Telegram;  David  R.  Daniel, 
general  manager,  Hartford  Times; 
C.  C.  Hemenway,  retired  editor, 
Hartford  Times,  and  Erie  John¬ 
ston,  president.  Motion  Pictures 
Association  of  America. 

■ 

2  Changes  Are  Made 
In  AP  Bureau  Lineup 

Two  changes  in  the  Chief  of 
Bureau  lineup  of  Associated  Press 
were  announced  this  week  by 
General  Manager  Frank  J.  Star- 
zel: 

Louis  J.  Kramp,  Chief  at  In¬ 
dianapolis,  will  become  Chief  at 
Detroit,  effective  May  4.  He  suc¬ 
ceeds  Ray  J.  Reiser,  who  is  be¬ 
ing  transferred  to  another  assign¬ 
ment  in  New  York. 

W.  P.  (Pete)  Macdonald,  cor¬ 
respondent  at  Newark,  succeeds 
Kramp  at  Indianapolis.  Ronald 
Autry,  of  the  New  York  Bureau 
staff,  takes  over  in  Newark. 

■ 

Panitt  and  Quirk 
Work  on  TV  Guide 

Philadelphia  —  Merritt  Panitt, 
former  TV  columnist  and  admin¬ 
istrative  assistant  to  Walter  H.  An- 
nenberg,  editor  and  publisher  of 
the  Philadelphia  (Pa.)  Inquirer, 
has  been  named  national  managing 
editor  of  TV  Guide,  a  Triangle 
publication. 

James  T.  Quirk,  promotion  and 
research  director  of  the  Inquirer, 
has  taken  over  additional  duties 
in  the  same  capacities  with  TV 
Guide. 

■ 

Devlin  Adds  Rohrs 

Robert  C.  Rohrs  is  now  on  the 
staff  of  Robert  T.  Devlin,  Jr.,  New 
York  newspaper  representative. 
Mr.  Rohrs  was  formerly  in  the 
sales  department  of  the  Rockwood 
Chocolate  Company. 


Lyle  Wilson  Named 
U.P.  Vicepresident 

Hugh  Baillie,  president  of  the 
United  Press,  has  announced  the 
election  of  Lyle  C.  Wilson  as 
a  vicepresident. 

M  r .  Wilson 
continues  as 
chief  of  the  serv¬ 
ice’s  operations 
in  Washington 
where  he  heads 
a  staff  of  75.  He 
joined  the  U.P. 
in  London  in 
1922  after  enter- 
i  n  g  newspaper 
work  on  the  Ok¬ 
lahoma  City  Ok¬ 
lahoman.  He  joined  the  New 
York  U.P.  staff  in  1924  and  was 
day  cable  editor  in  1927  when 
transferred  to  Washington.  In 
1933  he  was  named  Washington 
manager. 

■ 

F.  C.  McPeak  Returns 
To  McClatchy  Papers 


Wilson 


Plaque  Extols 
R.  F.  Hudson's 
50- Year  Career 

Montgomery,  Ala. — On  Sun¬ 
day,  April  26,  employes  of  the 
Montgomery  Advertiser  -Journal 
attended  the  un- 
veiling  of  a 
plaque,  the  gift 
of  friends,  com¬ 
memorating  the 
50th  year  of 
Richard  F.  Hud¬ 
son’s  association 
with  the  Adver¬ 
tiser. 

The  ceremon¬ 
ies,  a  surprise  to 
the  Publisher 
Hudson,  took 
place  at  the  Whitley  Hotel.  Ap¬ 
proximately  500  responded  to  the 
invitation  and  took  part  in  a  cock¬ 
tail  party. 

Editor  Grover  C.  Hall  reviewed 
the  publisher’s  50  years  with  the 


Hudson,  Sr. 


c  ^  *w^*'V'*^*i-r*  paper  and  Mrs.  Sebie  Smith, 

Sacramento,  Calif -Franklin  j^e  honor  guest,  un- 

C.  McPeak  has  returned  from  two  ^  bronze  portrait  tablet 

years  duty  as  chief  of  the  Air  following  inscription: 

Force  Radar  Intelligence  Branch  ..presented  to  Richard  Furman 
to  assume  the  d-rectophip  of  pub-  „  ^  ^ 

lie  relations  for  McClatchy  News- _ 

papers  The  post  had  been  vacant  «  >  ^ 

resignation  of  Evert  S.  iiontgomery  Ad-  f 

vertiser — an  institution  renowned 


Peterson 

Mr.  McPeak  was  assistant  per¬ 
sonnel  director,  McClatchy  News¬ 
papers,  before  his  military  leave. 
He  joined  the  McClatchy  organ¬ 
ization  in  1946. 

■ 

Hal  Metzger  Heads 
Enquirer  Committee 


in  Alabama  annals  and  large  in 
the  affairs  of  the  Southern  States; 
and  to  salute  his  qualities  of  mind 
and  character  within  the  terms  of 
the  verity:  ‘An  institution  is  but 
the  lengthened  shadow  of  a  man.’ 
1903-1953.” 

The  plaque  was  made  by  Sculp¬ 
tor  Gilroy  Roberts.  Its  donors 
Cincinnati — The  newly-organ-  were  29  business  and  professional 
ized  Enquirer  Employes  Advisory  men  from  Alabama. 


Board  will  be  headed  by  Hal 
Metzger,  reporter  and  World  War 
II  veteran. 

Irvin  Lang,  composing  room 


Every  employe  of  the  Adver¬ 
tiser-Journal  was  given  recogni¬ 
tion  on  the  program,  which  listed 
them  in  groups  according  to  the 


employe,  was  elected  vicechair-  length  of  service, 
man;  John  Hamilton,  paper  sup-  Assistant  Publisher  Richard 
ply  department,  secretary.  The  Furman  Hudson,  Jr.  and  Mrs. 
30-member  committee  will  meet  Hudson,  and  Mr.  and  Mrs.  Sebie 


monthly  to  discuss  Enquirer  opera¬ 
tions  and  report  to  Roger  H. 
Ferger,  president  and  publisher. 

Mr.  Metzger  has  been  with  the 
Enquirer  editorial  staff  since  July, 
1934. 


Smith  (Lucy  Hudson)  served  as 
hosts. 

■ 

Ex-Editor  Is  Mayor 

Aurora,  Ill.  —  Paul  Egan,  54- 
year-old  ex-editor  of  a  weekly 
newspaper,  Aurora  Economist,  was 
elected  mayor  of  this  city  last 
week.  He  attributed  his  surprise 


LOCKWOOD  GREENE 

ENGINEERS- ARCHITECTS 
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Frank  Butler  to  Edit 
Seashore  Souvenir 

Atlantic  City,  N.  J.  — The  election  to  the  fact  that  he  got 
Press-Union  Newspapers  will  pub-  “people  mad  at  the  vested  inter- 
lish  a  souvenir  edition  commemo-  ests”  through  his  paper.  Now  that 
rating  the  100th  birthday  of  this  he  is  mayor,  he  said,  he  plans  to 
resort  during  the  city’s  Centennial  revive  his  weekly  newspaper. 
Celebration  next  February,  it  was  ■ 

announced  by  Managing  Editor  —  .  i  ^  « 

Stanley  Fink.  Speidel  Convalesces 

The  special  edition  will  be  edited  Palo  Alto,  Calif. — Merritt  C. 
by  Frank  M.  Butler,  veteran  news-  Speidel,  president,  Speidel  News¬ 
man  and  authority  on  Atlantic  papers,  Inc.,  is  convalescing  in 
City  and  Atlantic  County  history.  Palo  Alto  Hospital.  Hospitalized 
A  committee  of  local  residents  has  early  in  April,  Mr.  Speidel  is  en- 
been  appointed  to  assist  Mr.  But-  joying  messages  from  friends 
ler  in  selecting  material.  throughout  the  country. 
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Expansion  program  reaches  new  high  with 
1952  property  additions  totaling  over  $59,000,000 


made  substantial  payments  for  such  employee  benefits  as 
group  insuranee,  retirement  annuities  and  hospitalization 
and  surgical  care. 


M  Building  for  Tomorrow 

One  important  measure  of  our 
Nation  s  strength  is  found  in 
its  steel  production  capacity. 
In  the  continuing  expansion  of 
this  country's  steel  facilities. 
National  Steel  is  proud  to  play 
a  leading  part.  During  1952  two  great  new  blast  furnaces 
were  completed  at  Great  Lakes  Steel  Corporation  an<l  ^  eir- 
ton  Steel  Company,  adding  nearly  1,000,000  tons  per  year 
to  pig  iron  output.  Total  pig  iron  capacity  now  stands  at 
almut  4,500,000  tons  annually.  In  addition,  total  steel- 
making  capacity  was  increased  to  5,650,(M)0  tons.  This 
represents  an  increase  of  45%  since  1916 — the  largest  rela¬ 
tive  increase  of  any  major  company  in  the  industry. 

Raw  material  reserves  were  augmente<l  during  1952  with  the 
acquisition  of  a  substantial  interest  in  extensive  limestone 
quarries  in  Michigan.  The  development  of  the  new  Lahrador- 
Queliec  iron  ore  field,  in  which  National  Steel  is  participat¬ 
ing,  continued  to  progress,  with  iron  ore  shipments  scheduled 
to  begin  in  1954.  In  this  field  more  than  400,000,000  tons 
of  high  grade  iron  ore  have  already  been  proved. 

To  speed  the  transportation  of  raw  materials,  the  "Ernest 
T.  Ueir”  was  launched  late  in  1952.  The  eighth  in  National 
Steel's  fleet,  this  giant  ore  carrier  is  the  largest  ship  ever 
built  on  the  Great  Lakes.  Measuring  690  feet  in  length,  it  has 
a  capacity  of  more  than  20,000  tons.  An  additional  ship 
of  somewhat  larger  capacity  has  been  contracted  for. 


Earnings  and  Taxes 

Net  earnings  for  the  year  1952  were  $37,559,477  versus 
$  15,287,093  in  1951.  Earnings  per  share  for  the  corresponding 
years  were  $5.10  and  $6.15.  Dividends  totaling  $3.00  were 
paid  to  stockholders  during  the  year. 

National's  total  tax  hill  for  1952  amounted  to  $51,283,113 
as  against  $103,336,961  for  1951.  It  should  be  pointed  out 
that  this  reduction  in  the  tax  bill  was  caused  by  the  retluction 
in  taxable  income,  and  not  hy  lowering  of  the  tax  rates.  In 
fact,  the  tax  take  from  each  dollar  of  19o2  sales  was  9.3  cents, 
compared  with  profit  of  6.9  cents.  Taxes  amounted  to  137% 
of  net  earnings,  or  $6.97  per  share.  A  continuance  of  such 
high  tax  rates  is  Imund  to  nave  an  adverse  effect  on  business 
development,  because  business  concerns  find  it  increasingly 
difliciilt  to  build  up  reserves  to  help  finance  expansion 
and  improvement. 


Things  to  Come 

rfT-Fty  National  Steel's  record  of  growth,  great 
^ '1  finished.  For  example, 

the  uncompleted  portion  of  the  current 
expansion  program  amounted  to  an  estimated  $90,000,(M)0 
at  the  end  of  1952  or  half  again  as  much  as  was  invested  in 
new  plant,  equipment,  and  facilities  during  that  year.  By  late 
19.53  it  is  contemplated  that  total  steel  capacity  will  reach 
6,(M)<),000  tons.  Through  such  sound  programs  for  the 
development  and  maintenance  of  eflicient  and  expanding 
operations.  National  Steel  continues  to  go  forward  in  the 
vanguard  of  steel  progress  and  in  the  service  of  America. 


Sales  Make  Jobs 

iM  Despite  increased  capacity  and  steady  de- 
mand  for  the  products  of  National  Steel, 
K  '  the  steel  strike  of  19.52  resulted  in  curtailed 
priMliiction.  This  in 


turn  was  reflected  in 
'  National's  total  sales  of  $518,625,817  for 
1952,  a  decrease  of  11.29%  from  1951.  This 
volume  of  hiisincss  was  proiluced  hy  an  average  of  29,102 
employees  during  the  year — a  slight  decrease  from  1951  due 
largely  to  the  completion  of  some  construction  projects. 
Despite  decreased  ppuliiction  and  fewer  employees,  wages 
and  salaries  increaseil  to  $111,957,529  as  compared  to 
$1 10,.55.5,562  in  19.51.  Average  annual  earnings  per  employee 
rose  to  nearly  $4,878  in  1952,  an  increase  of  nearly  $2(K).  In 
addition  to  direct  payments  to  employees.  National  Steel 


Net  salrs . $.'>4«,62S,8I7  $618,461,' 

Net  earnifiKs .  37,5.‘>9,477  45,287,1 

Net  earninas  per  share .  S.IO  6 

Total  payrolls .  141,957,529  140,555,! 

Total  diviilends  paid .  22.048,928  22,029,< 

Total  taxes .  51.283.113  103,336,' 

A  enpy  of  our  Annual  Report  for  I9S2  icifi  be  mailed  on  request. 


Grant  Building 


Pittsburgh,  Pa. 


Weirton  Steel  Company  •  National  Steel  Procluctii  Company  *  The  Hanna  Furnace  C^rporatioi 

Hanna  Iron  Ore  Company  •  Great  Lakes  Steel  CU»rporation  *  National  Minea  Corporation 

AN  INDEPENDENT  COMPANY  *bWNED  BY  MORE  THAN  19,000  STOCKHOLDERS 


Owning  and  Operating: 
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Comp.  Room 
Cost  Analysis 
Steps  Outlined 

Realistic  cost  accounting  is  the 
best  prescription  for  rising  com¬ 
posing  room  costs,  according  to  a 
report  prepared  for  the  Institute 
of  Newspaper  Controllers  and  Fi¬ 
nance  Officers  by  Prof.  Poynter 
McEvoy,  assistant  Professor  of 
Journalism  at  Indiana  University. 

Entitled  “The  Need  for  a  New 
Look  at  Rising  Composing  Room 
Costs,”  the  report — now  being  dis¬ 
tributed  to  the  Institute’s  400 
members — points  out  that  higher 
wages  and  lower  production  per 
man  have  run  hand-in-hand  since 
1945,  This  has  led  to  charges  of 
a  “slowdown”  on  the  part  of  print¬ 
ing  personnel,  the  report  observes, 
but  management  may  be  also  to 
blame. 

The  impact  of  changing  condi¬ 
tions,  tighter  pages,  smaller  ad¬ 
vertisements  containing  more  text 
and  day-to-day  composing  room 
controls  should  be  examined  cost- 
wise,  Prof.  McEvoy  declares. 

“There  is  need  for  a  common 
denominator  in  measuring  com¬ 
posing  room  costs,”  the  report  ad¬ 
vises.  “Page  costs  are  computed  in 
different  ways  by  various  newspa¬ 
pers,  such  as  ‘payroll  in  hours,’ 
‘payroll  in  money’  and  ‘pages.’ 
Comparisons  between  newspapers 
therefore  become  dangerous,  be¬ 
cause  these  figures  have  different 
meanings.  What  we  need  is  a  page' 
cost  which  accurately  reflects  ex¬ 
penditure  of  labor  hours  and 
money.  Even  that  would  require 
further  analysis  before  it  can  be 
used  to  measure  relative  produc¬ 
tion  per  man.” 

“One  newspaper’s  cost  analysis, 
reported  in  the  study,  showed  no 
actual  change  in  production  per 
hour  over  the  last  13  years.  Anal¬ 
ysis  in  other  cases  might  have  a 
different  result,  the  author  con¬ 
cedes,  prescribing  three  steps  to 
follow  in  checking  costs  and 
trends: 

1.  Establish  definitions  of  pages 
and  of  labor  hours  that  will  fit 
local  conditions.  Decision  must  be 
made  on  handling  of  published 
pages,  overflow  and  overset,  based 
on  available  records  and  local 
practices. 


SWEETHEART  of  the  silent  fllms,  Mary  Pickford,  became  nnofiiciaUy 
the  sweetheart  of  Sigma  Delta  Chi  when  she  consented  to  a  mass 
press  interview,  in  a  rare  event  for  her,  on  her  60th  birthday.  Maj. 
Clark  Howell  of  die  Atlanta  (Ga.)  Constitution  sponsored  the  inter¬ 
viewing  in  connection  with  Miss  Pickford’s  participation  in  a  U.  S. 
livings  Bond  rally. 


2.  Select  an  adequate  survey  pe¬ 
riod.  A  study  based  on  individual 
weeks  may  be  too  detailed  to  show 
long-term  trends.  The  calendar 
quarter  is  recommended  for  long¬ 
term  analysis,  because  each  quar¬ 
ter  crosses  peaks,  and  fluctuations 
have  a  rounding-off  effect. 

3.  Determine  a  base  period 
against  which  all  calculations  can 
be  made.  This  can  be  the  average 
of  any  reasonably  “normal”  pe¬ 
riod  selected  from  1935  through 
1940,  but  should  embrace  12  con¬ 
secutive  quarters  of  fairly  satis¬ 
factory  costs.  Minutes  per  page 
should  be  computed  in  as  much 
detail  as  payroll  data  will  permit, 
and  the  “average  page”  for  each 
period  should  be  determined  in 
order  to  calculate  the  effects  of 
changes  in  the  amount  of  work. 

■ 

11 2- Year  Record 

Cleveland— The  Plain  Dealer 
on  Sunday,  April  12,  contained 
362  pages,  beating  the  previous 
record  of  350  pages  in  112  years. 


Thomson  Group  Floats 
$1,500,000  Bond  Issue 

Toronto — A  new  issue  of  $1,- 
500,000  5  Vi  per  cent  first  mort¬ 
gage  bonds.  Series  B,  of  the  Thom¬ 
son  Company,  Ltd.,  owners  of 


Thomson  Newspapers,  is  being  of¬ 
fered  by  a  group  of  investment 
dealers  headed  by  Wood,  Gundy 
and  Co.,  Ltd. 

The  issue  is  dated  May  15, 

1953.  Offering  price  is  100  and 
interest  to  yield  5Vi  per  cent.  A 
sinking  fund  will  be  provided,  cal-  since  1888 


Fresh  Air  Fund 
Sends  12,315 
Into  Country 

The  Herald  Tribune  Fresh  .\ir 
Fund  celebrated  its  76th  anniver¬ 
sary  during  1952  by  establishing 
a  record  in  the  number  of  vaca¬ 
tions  provided  for  underprivileged 
city  children  and  in  the  number 
and  amount  of  contributions  re¬ 
ceived,  it  was  revealed  in  the 
Fund’s  Annual  Report. 

During  1952  the  Fund  sent  12,- 
315  children  from  New  York  City 
to  its  six  Summer  camps,  and  to 
the  private  homes  of  1,553 
“Friendly  Towns.”  Of  this  total 
2,384  youngsters  spent  two  weeks 
at  camp  and  9,931  spent  from 
two  weeks  to  all  Summer  as  guests 
of  their  “Friendly  Town”  hosts. 

The  record  number  of  18,974 
individual  gifts  totalled  a  record 
$365,897,86. 

The  76-year  total  of  Fresh  Air 
vacations  provided  now  stands  at 
786,648. 

Despite  a  21  per  cent  drop  in 
philanthropic  gifts  and  bequests 
to  organized  social  work  in  New 
York  during  1952  from  the  pre¬ 
ceding  year  (according  to  figures 
compiled  by  the  John  Price  Jones 
Company),  the  Fresh  Air  Fund’s 
total  of  contributions  rose  8.2  per 
cent  over  1951  with  a  16  per  cent 
increase  in  the  number  of  indi¬ 
vidual  gifts. 

The  New  York  Herald  Tribune 
supplies  the  Fresh  Air  Fund  with 
office  space  and  telephone  service 
as  well  as  a  regularly  scheduled 
amount  of  space  in  the  newspaper, 
but  the  Fund  is  a  separate  corp<> 
ration  with  a  separate  board  of  di¬ 
rectors  and  has  held  a  charter  as 
a  charitable  corporation  under  the 
laws  of  the  State  of  New  York 


THACKREY  ASSOCIATES 

Netospaper  Management  Consultants 
T.  O.  Thackrey  Mary  McClung  Bernard  Goldstein 

Sure  you  are  using  the  RIGHT  Features? 

If  not — we  may  have  the  best  solution  for  you!  'Whatever  your  particular 
newspaper  publishing  problem  may  be,  you  can  hire  as  much  or  as  little 
of  our  experience  as  you  need — in  complete  confidence  and  without  dis¬ 
turbing  your  permanet  organization.  Our  services  are  available  ^  the 
day,  the  year,  or  by  project.  Executive  counsel  available  also  in  tax 
and  financial  problems,  newspaper  plant  design,  and  allied  fields. 

Address  all  communications  to  Thackrey  Associates, 

300  Central  Pork  West  New  York  24.  N.  Y. 
Telephone:  TRafalgar  3-7648. 


culated  to  retire  approximately  70 
per  cent  prior  to  maturity. 

The  purpose  of  the  issue,  it  is 
stated,  “is  largely  to  reimburse 
the  company  for  capital  expendi¬ 
tures  already  made  on  improve¬ 
ments  to  the  company’s  property 
and  on  the  acquisition  of  news¬ 
papers.” 

■ 

Big  Edition  Readied 

Birmingham,  Mich. — On  May 
21  the  Birmingham  Eccentric  will 
publish  a  200-page  tabloid  75th 
Anniversary  Edition  which  has 
been  in  preparation  for  eight 
months.  One  section,  24  pages 
in  four  colors,  will  describe  the 
influence  the  automotive  industry 
has  had  on  the  area. 

m 

Big  Newsprint  Boat 

Mersey  Newsprint  Company  has 
put  into  service  a  new  newsprint 
carrier,  Markland,  which  is  391 
feet  long  and  has  a  speed  of  14 


In  1952  it  cost  the  Fund  less 
than  $25  per  child  to  provide  a 
“Friendly  Town”  vacation  repre¬ 
senting  rail  or  bus  fare,  escorting, 
liability  insurance  covering  the 
Fund  and  “Friendly  Town”  hosts, 
medical  bills,  and  administrative 
expenses.  Hosts  receive  no  re¬ 
muneration. 

Children  to  be  sent  to  both  the 
Fund  camps  and  “Friendly  Towns” 
are  selected  by  about  85  social 
and  welfare  agencies. 

Goal  for  the  1953  campaign  of 
the  Herald  Tribune  Fres|h  Air 
Fund  has  been  set  at  $365,000. 

■ 

Vote  Conducted 

Ashland,  Ore. — With  fluorida¬ 
tion  of  the  city  water  a  contro¬ 
versial  question,  the  Daily  Tidings 
conducted  a  city-wide  vote  with 
the  resulting  862  votes  favoring 
fluoridation  to  42  against.  “Public 
interest  in  the  question  was  high 
and  the  reaction  to  the  Tidings 


knots.  She  can  carry  5,300  short  vote  was  well  received,”  reported 
tons  of  newsprint  on  the  run  be-  Publisher  Graham  M.  Dean.  “Our 
tween  Liverpool,  N.S.  and  New  readers  regarded  it  as  a  sound 
York.  public  service,” 
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The  Sleeper  Plane  that  WOKE  the  traveling  public 


American  Airlines  pioneered  in 
the  development  of  the  sleeper 
plane  for  coast-to-coast  service,  in¬ 
troducing  it  in  May  1934. 

Sleeper  service  proved  to  be 
particularly  important  to  the  grow¬ 
ing  airline  industry  at  that  time. 
For  it  literally  “woke”  the  public 
to  the  fact  that  air  travel,  with  its 


editor  (S  publisher  for  May  2. 


tremendous  time-saving  advan¬ 
tage,  could  also  match  every  stand¬ 
ard  of  comfort  and  luxury  offered 
by  surface  transportation. 

Many  transportation  officials 
were  frankly  dubious  about  the 
potentialities  of  sleeper  planes,  but 
mounting  popularity  and  public 
demand  soon  wiped  away  all 


i\m  TRANSPORTATION 


doubts.  Other  airlines,  taking  their 
cue  from  American’s  success,  be¬ 
gan  to  install  berths  in  some  of 
their  own  long-haul  aircraft. 

The  inauguration  of  sleeper 
plane  service  is  only  one  of  many 
milestones  in  the  history  of  air 
transportation  that  have  been  in¬ 
troduced  by  American  Airlines. 


AMERICAN  AIRLINES 

C^^^^mericai  JLeaditig  Airiinc 


CIRCULATION 


Right  Color  Combination 
Vital  to  Truck  Posters 


and  attracting  attention  in  an-  “The  Star  uses  expert  advice  in 
nouncing  new  features,”  he  said,  the  design  of  its  trucks,  with  the 
“We  try  to  make  up  truck  post-  object  of  making  our  equipment 


T 


By  George  A.  Brandenburg 


{Second  of  Two  Articles)  process  on  60-pound  poster  stock. 

As  INDICATED  previously,  (E&P,  It  takes  the  artist  about  a  day  to 
April  19,  page  110),  newspaper  make  the  layout.  The  silk  screen- 
truck  posters  serve  not  only  to  ing  takes  four  to  five  days.  Cost 
stimulate  sales  by  helping  to  an-  of  screening  102  signs  is  approxi- 
nounce  new  features,  they  also  mately  $95.  Cost  of  posting  96 
inform  subscribers  and  potential  signs  on  48  trucks  is  around  $80.” 
customers  about  regular  features,  Timeliness  Is  Paramount 
thus  providing  continuous  promo-  Qn  the  Los  Angeles  (Calif.) 

Times,  copy  themes  are  selected 


ers  at  least  once  a  month,  and 
they  are  usually  used  with  the  an¬ 
nouncement  of  forthcoming  edito¬ 
rial  features  as  the  theme,”  he  con¬ 
tinued.  “The  only  deviation  from 
this  is  during  those  times  of  the 
year  when  the  emphasis  is  placed 
on  sports,  such  as  racing,  baseball, 
football  and  bowling.  Our  truck 


always  pleasing  to  the  public  eye 
as  it  rolls  about  the  city  and  coun¬ 
tryside.  We  shrink  from  plaster¬ 
ing  a  nice-looking  truck  with  a 
huge,  screaming  poster.  Accord¬ 
ingly,  the  poster  is  subordinated 
to  the  design  of  the  truck,  usually 
40  by  23  inches  in  size,  and  fits 
into  a  neat  metal  frame  on  each 


posters  are  made  up  in  two  col-  side  of  the  truck.  In  the  event 


ors,  with  layout  as  simple  and 
copy  as  brief  as  possible.  Illustra¬ 
tions  are  frequently  used.” 

J.  M.  Lorrigan,  Chicago  Ameri¬ 
can  circulation  manager,  looks  up¬ 
on  truck  posters  as  “traveling  bill¬ 
boards.”  Truck  posters  are  used 


that  a  poster  may  be  on  the  truck 
for  more  than  a  few  days,  all 
poster  cards  are  waxed  as  a  pro¬ 
tection  against  weather. 

“Most  of  our  posters  are  printed 
on  a  job  press;  the  art  work  being 
from  plates  engraved  in  our  plant. 


Circulation  managers  point  out 
that  truck  posters  aid  in  institu¬ 
tional  promotion  by  helping  to 
identify  trucks,  reminding  people 
of  the  scope  of  newspaper  opera¬ 
tions  and  aiding  sales  promotion 
by  keeping  carriers,  agents  and 
supervisors  alert  to  the  fact  that 
the  paper  backs  their  sales  efforts. 

Use  Poster  4  Weeks 
Currently,  48  of  the  Minneap¬ 
olis  (Minn.)  Star  and  Tribune 
trucks  are  equipped  to  carry  two 
signs  each,  according  to  M.  E. 
Fisher,  circulation  director.  ‘These 
signs  are  approximately  25  by  68 
inches  in  size  and  the  trucks  oper¬ 
ate  in  Minneapolis  and  suburbs,  as 
well  as  out  into  Minnesota  and 
Wisconsin,”  he  stated.  “Copy  for 
the  signs  is  usually  timed  for  the 


almost  exclusively  by  the  Ameri-  This  procedure  gives  us  quick  de- 


for  timeliness,  explains  Ray  Marx, 
circulation  director.  News  features 
and  special  promotion  are  given 
first  preference.  Seasonal  opera¬ 
tions,  such  as  baseball,  racing, 
football,  etc.,  are  next  choice,  he 
points  out.  “Columnists,  writers 
and  other  regular  features  are  used 
for  fill  in,”  said  Mr.  Marx.  “Aver¬ 
age  life  of  our  posters  is  2  weeks.” 

Layout  is  on  the  “heavy  poster” 
side,  with  halftones  used  on  occa¬ 
sion  by  the  Times.  Greatest  suc¬ 
cess  has  been  noticed  when  “day 
glow”  paints  are  used,  he  stated. 
“This  gives  us  a  smash  of  color 
on  a  dark  background  which  in 
turn  stands  out  against  the  white 
paint  of  our  trucks,”  he  added. 
“Both  sides  of  the  truck  are  used.” 
The  Times  considers  truck  post¬ 


beginning  or  just  prior  to  the  be-  ers  a  valuable  method  of  promo- 


ginning  of  some  special  feature. 
The  effective  life  of  the  signs  is 
about  four  weeks.  We  seldom,  if 
ever,  put  on  signs  for  less  than 
two  weeks  because  of  the  costs.” 

Copy  is  brief,  usually  just  the 
title  of  the  feature,  and  the  logo 
of  the  paper  in  which  it  appears, 
says  Mr.  Fisher.  Usually  some  line 
art  is  used,  symbolic  of,  or  related 
to  the  feature.  Color  is  a  “must,” 
using  one  color  ink  on  colored 
stock.  Color  reverses  are  often 
used. 

“Production  department  copy¬ 
writers  and  artists  prepare  the 
poster  layouts,”  he  said,  “and  the 
signs  are  produced  by  silk  screen 


tion  to  dovetail  with  other  circula¬ 
tion  promotion  media.  “Naturally, 
the  value  is  commensurate  with 
the  number  of  trucks  in  operation 
and  the  number  of  hours  of  day¬ 
time  run,”  said  Mr.  Marx.  “In  the 
case  of  the  Times,  we  feel  that  we 
get  more  than  our  money’s  worth 
from  this  medium.” 

Ray  F.  Mack.  Washington 
(D.  C.)  News,  also  points  out  the 
effectiveness  of  truck  posters  de¬ 
pends  largely  upon  the  number  of 
trucks  on  which  they  are  displayed. 
Layout,  copy  and  color  play  an 
important  part,  he  added.  “I  have 
always  thought  that  truck  posters 
are  valuable  in  stimulating  sales 


WITH 


Panels  ore  waist  high- 
located  on  one  side  of  the 
unit  instead  of  the  four  comers. 
*standord  on  Headliner  presses 
THE  GOSS  PRINTING  PRESS  CO. 
1535  S.  Paulina  St.,  Chicogo  S,  III. 
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*  The  only  journal  giving  the 
tews  of  advertisers,  advertie- 
ing  agents,  publishing,  print¬ 
ing  and  commercial  radio  in 
Australia  and  New  Zealand. 
If  you  are  planning  sales 
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in  these  territories  read 
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can  to  stimulate  sales 

“From  the  standpoint  of  copy, 
color  and  layout,”  he  said,  “it  is 
our  belief  that  the  simpler  the 
layout,  the  better;  the  shorter  the 
copy,  the .  better;  and  that  color 
is  primarily  valuable  as  an  atten¬ 
tion-getter.  Our  posters  are  de¬ 
signed,  in  fact  as  well  as  in  theory, 
to  be  read  at  a  considerable  dis¬ 
tance  while  the  truck  is  in  motion. 
We  feel  that  elaborate  layouts, 
over-long  copy  and  too  much  color 
defeats  the  usefulness  of  truck 
poster  promotion.” 

Walter  Aronoff,  Detroit  (Mich.) 
Times,  agrees  with  his  Chicago 
Hearst  colleague,  Mr.  Lorrigan, 
about  the  value  of  truck  posters 
to  promote  old  and  new  features. 
“When  planning  a  truck  poster,” 
he  said,  “we  try  to  make  the  post¬ 
er  attractive  from  a  color  stand¬ 
point  and  readable  with  concise 
copy.  It  is  our  aim,  as  much  as 
possible,  to  avoid  gingerbread  and 
hard-to-read  fancy  layouts,  so  the 
truck  poster  may  be  read  easily 
when  traveling  or  at  a  standstill.” 

Mr.  Aronoff  points  out  that  re¬ 
versed  lettering  adds  power  and 
sales  punch,  but  it  can  be  over 
used.  “We  keep  in  mind  the  value 
of  change  in  the  general  appear¬ 
ance  of  our  posters,”  he  added. 

From  Canada.  Ken  McMillan, 
Toronto  (Ont.)  Star,  writes,  “It 
is  axiomatic  that  a  sales  message 
on  a  moving  vehicle  must  be  even 
briefer  and  simpler  than  one  dis¬ 
played  on  a  stationary  poster. 

“Copy  should  be  reduced  to  not 
more  than  three  lines  of  three  or 
four  words  each.  Supporting  art 
should  preferably  consist  of  one 
bold,  compact  element.  Not  more 
than  two  or  three  colors  should 
be  used,  and  it  goes  without  say¬ 
ing  they  should  be  red,  yellow  or 
orange  and  blue  on  strikingly  con¬ 
trasting  backgrounds.” 

Mr.  McMillan  pointed  out  the 
Star’s  handling  of  truck  cards  dif¬ 
fers  from  that  of  most  newspapers. 
“It  is  common  practice,”  he  said, 
“to  make  the  poster  as  large  as 
possible,  to  the  extent  of  filling 
up  the  entire  side  of  a  truck.  This 
does  yield  powerful  posters,  but 
at  the  same  time  plays  havoc  with 
an  aesthetic  appeal  that  may  be 
embodied  in  the  truck  design.” 


livery.  Occasionally,  if  time  per¬ 
mits  and  more  luminous  colors  are 
desired,  we  send  out  and  have  the 
job  done  by  silk  screen  process." 

Stress  Simplicity 
Out  in  California,  Jack  Black, 
Los  Angeles  Examiner,  feels  that 
truck  posters  are  cheaper  than 
permanent  billboards.  He  says 
truck  posters  and  rack  cards  are 
a  valuable  adjunct  for  attracting 
attention  to  new  features. 

“In  planning  a  truck  poster  the 
first  thing  our  artist  considers  are 
the  important  words  in  the  copy 
to  get  the  message  over  at  a 
glance,”  said  Mr.  Black.  ‘The  next 
is  the  use  of  color  to  make  the  de¬ 
scriptive  words  outstanding. 

“After  the  promotion  depart¬ 
ment  has  made  up  the  layout — 
usually  it  is  scaled  to  about  one- 
third  the  actual  size — the  printing 
company  comes  up  with  a  rough, 
so  that  we  can  determine  if  the 
letters  that  are  to  be  predominant 
are  large  enough.” 

J.  D.  Cameron,  Winnipeg 
(Man.)  Free  Press,  reports  they 
use  posters  on  18  trucks  for  dis¬ 
trict  distribution.  The  posters  call 
attention  to  new  features  and  two 
or  three  times  a  year  are  devoted 
to  sports.  Additional  copies  of 
truck  posters  are  issued  for  dis¬ 
play  in  large  agencies  handling 
Free  Press  distribution. 

“I  find  from  experience  that 
truck  posters  have  to  be  in  color 
and,  of  course,  very  little  copy- 
something  that  hits  the  eye.” 

The  Providence  (R.  I.)  Journal 
and  Bulletin  trucks  travel  all  over 
Rhode  Island,  as  well  as  nearby 
Massachusetts  and  parts  of  Con¬ 
necticut,  explains  James  R.  Darke. 
“We  think  of  our  trucks  as  ‘trav¬ 
eling  salesmen’  and  not  just  freight 
carriers,”  he  said.  “They  are  an 
important  and  inexpensive  adver¬ 
tising  medium  that  attracts  atten¬ 
tion  on  the  streets  and  highways." 

“The  greater  part  of  our  truck 
posters  are  devoted  to  features  to 
stimulate  sales  and  increase  cir¬ 
culation,”  he  continued.  “How¬ 
ever,  we  do  devote  occasional  pos¬ 
ters  to  the  classified  department 
for  want  ads,  and  to  our  radio 
station  for  general  listening  as 
well  as  special  program  features. 
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Examining  "Spherekote”  Orawsheet 
in  the  Chicago  plant  of  Drovers 
Journal  Press  are  day  Pressroom 
Superintendent  Michael  Mulcahy 
(left)  and  night  Pressman  Superin* 
tendent  Edv/ard  Hayes. 


at  all  4  Drovers  Journal  Press  plants 


SPHEREKOTE  ”  Type  26  Drawsheets 
cut  first  impression  offset 


"QUALITY  OF  PRINTING  has  always  been  the  goal  of 
the  Drovers  Journal  Press,”  write  these  well-known 
pressmen.  “We  tried  about  every  product  that 
came  along  to  overcome  first  impression  offset. 

“Then  we  tried  ‘Spherekote’  Type  26  Drawsheets 


and  they  proved  to  be  the  only  practical  answer  to 
our  problem.  Yes,  for  clean  first-impression  print¬ 
ing,  we’ll  take  ‘Spherekote’  Drawsheets  every  time. 
Incidentally,  our  Kansas  City,  Omaha  and  St.  Louis 
plants  get  the  same  good  resvdts  from  this  product.” 


Tougher^  longer-lasting,  glass  bead  surfaced  *'Spkerekote”  Type  26  Drawsheets  will  solve 
your  offset  problems,  too.  Get  free  swatch  and  full  information  with  the  coupon  below. 


FREE  SWATCH! 

Minnesota  Mining  &  Mfg.  Co. 

Dept.  EP-53,  St.  Paul  6,  Minn. 

Q  Please  send  me  full  information  and  price  list  plus 
free  swatch  of  “Spherekote"  Drawsheets.  □  Have 
3M  Salesman  call. 


Company . 


City . Zone . . .  State 


Made  in  U3.A.  by  MINNESOTA  MINING  &  MFG.  CO.,  St.  Paul  6,  Minn. — also  makers  of  "Spherekote”  Brand  Tympan  Covers  and 
Fnsket  Papers,  "3M”  Brand  Senaitized-Aluminum  PhotoOffset  Plates,  "Seotchlite”  Reflective  Sheeting,  "Scotch”  Brand  Preseure-Sensitive 
Tapes,  "Scotch"  Sound  Recording  Tape,  "Underseal”  Rubherized  Coating,  "Safety-Walk”  Non-slip  Surfacing,  "3M”  Abrasives,  "3M"  Ad¬ 
hesives.  General  Export:  122  E.  42nd  New  York  17,  N.  Y.  In  Canada:  London,  Ont.,  Can. 

I 

editor  &  PUBLISHER  for  May  2,  1953 


a 


JOURNALISM  EDUCATION  Mr.  Larkin  said  every  reports'  < 

--  would  not  have  time  to  enlarfi 

_  _  knowledge  a  person  or 

Enrollment  Drop  Costs  ^KrlKism 

*  ^  grinds  down  unjust  criticism. 

Kent  State  Its  Daily  ^  1  ^  Majors  Edit  Daily  I 

T  .]  Ten  journalism  majors  at  Mon-  • 

By  Dwight  Bentel  I  •  „  r  tana  State  University’s  school  of ! 

!  ^  '  journalism  replaced  the  regulv 

Reductions  in  journalism  en-  The  sum  is  the  largest  ever  A  '  ^  i  Lewistown  Daily  New 

rollments  (E&P,  Jan.  10,  page  57)  available  to  the  Journalism  Di-  7  J  and  handled  the  paper’s  regular; 

are  beginning  to  hurt  at  some  of  vision  for  scholarships.  In  1948,  t  A  ^^'I'tttis  April  30  and  May  1. 

the  schools.  Kent  State  Univer-  there  were  no  funds  for  this  pur-  ^  This  is  the  sixth  year  that  Ka  - 

sity,  for  example,  has  been  forced  pose.  Byerly,  publisher  of  the  Daily  ^ 

to  drop  its  daily  newspaper  in  fa-  Mr.  Gleason  explained  that  News,  has  turned  the  newspapo' 

vor  of  a  twice-weekly  publication  about  half  of  the  amount  comes  over  to  journalism  majors, 

because  not  enough  journalism  from  the  late  Leon  M.  Abbott,  a  i 

students  are  available.  Boston  lawyer.  It  was  awarded  Charles  Massey,  managing  editor,  ASJSA  Announces  Citation! 

On  April  7  the  Kent  Stater,  stu-  to  the  Division  by  the  Supreme  San  Francisco  News,  discusses  a  The  American  Society  of  Joui-j 

dent  newspaper  announced:  “Of  Council  33rd  Degree  Masons,  makeup  problem  with  his  daugh-  nalism  School  Administrators  has 

late,  the  school  of  journalism  has  Northern  Jurisdiction.  ter,  Mary  Massey,  managing  edi-  announced  its  eighth  annual  cita- 

suffered  an  unexpected  drop  in  Freshman  scholarships  at  the  tor,  Stanford  University’s  Stanford  tion  to  the  American  newspapn 
enrollment  with  the  inevitable  Division  will  amount  to  about  Daily.  or  periodical  especially  distin- 

outcome  of  reducing  the  potential  $5,000  and  graduate  scholarships  guished  by  the  following  fivt 


enrollment  with  the  inevitable  Division  will  amount  to  about  Daily.  or  periodical  especially  distin- 

outcome  of  reducing  the  potential  $5,000  and  graduate  scholarships  guished  by  the  following  fivt 

number  of  Kent  Stater  staff  mem-  will  reach  $2,000.  General  Elec-  lence’’  of  their  record-breaking  characteristics: 


bers  needed  to  put  out  a  daily  trie  Co.  has  established  a  $500  44-page  anniversary  edition, 
newspaper  that  will  best  satisfy  scholarship  for  a  junior  in  the  Saying  that  the  newspaper’ 
the  nee^  of  the  university  readers,  advertising  or  journalism  division,  itors  have  more  freedom  now 


the  needs  of  the  university  readers,  advertising  or  journalism  div 
“For  this  reason,  after  carefully 
considering  the  problem,  the  com-  Doomed  Yertes  Castle 
mittee  has  decided  to  publish  the  Scene  of  Merrymaking 

Stater  twice  weekly  instead  of  Syraciisf  N  Y  _ More 

daily.  The  twice-a-week  schedule 


44-page  anniversary  edition.  Freshness  and  originality  in 

Saying  that  the  newspaper  s  ed-  writers’  approach  to  or  observ- 
itors  have  more  freedom  now  than  aimn  of  an  event  or  situation. 


50  years  ago,  he  declared,  2.  Habitual  striving  for  ma»-| 

generation  expects  more  freedom,  mum  condensation,  concretenesi! 

exactness  of  diction.  I 

s  Now  Sweet  16  2.  An  objectivity  not  weakened) 

)r  Training  Plan  by  the  inclusion  of  a  liberal  quan-i' 

San  Francisco— The  16th  year  tity  of  human  Interest  details.  1 
Stanford  University’s  iournal-  4.  Expert  understanding  of  the^ 


Syracuse,  N.  Y.  —  More  than  ^  Now  Sweet  16 
200  students  and  alumni  and  For  Training  Plcm 


will  be  tried  on  an  experimental  guests  said  “30’’  to  doomed  Yates 
oasis.  .  .  .  _ 4i _ c., _ _  IT-: 


•  •  •  Castle,  home  of  the  Syracuse  Uni-  of  Stanford  University’s  journal-  4.  Expert  understanding  of  the: 

The  newspaper  also  reported  versity  school  of  journalism,  April  ism  training  program’s  entry  into  normal  psychological  responses  off 
that  It  would  continue  its  pre-  25  at  the  “Castle  Farewell  Ball.’’  the  San  Francisco  News  editorial  literate  mass  populations,  with  spe- 

vious  editor  in  office,  rather  than  101-year-old  building,  de-  rooms  is  marked  by  a  managing  cial  attention  to  the  arousal  of 

appoint  a  new  one  as  it  had  each  signed  by  James  Renwick,  famed  editor  father-daughter  team.  reader  curiosity  through  pictun  t 

quarter  previously,  ‘because  the  architect,  will  be  torn  down  to  The  Spring  crop  of  Stanford  captions  and  headlines, 
committee  found  no  one  eligible  ^lake  room  for  a  medical  college,  journalism  students  includes  Mary  5.  A  notable  record  for  havimj. 


to  fill  the  top  editorial  post 


Biggs  RejMrts  Salaries  \  er,  threw  his  lavish  parties  in  the 
Of  Wyoming  Graduates  Castle,  had  the  halls  of  the  build- 
Returns  from  a  questionnaire  ing  echoed  such  merrymaking. 


Not  since  the  gay  nineties,  Massey,  managing  editor  of  the  contributed  to  the  enlightenma:  | 

when  Alonzo  Yates,  Jr.,  then  own-  Stanford  Daily.  Her  father,  of  the  reading  public  by  coopeni  ;] 

er,  threw  his  lavish  parties  in  the  Charles  Massey,  is  managing  ed-  ing  with  the  nation’s  journalisai 

Castle,  had  the  halls  of  the  build-  itor  of  the  News.  educators,  by  allowing  specii 


Returns  from  a  questionnaire  ing  echoed  such  merrymaking.  The  course  provides  that  two  rates  to  schools,  by  providing  dis¬ 
sent  to  University  of  Wyoming  Members  of  Theta  Sigma  Phi,  full  days  each  week  shall  be  spent  tinguished  lecturers  for  conferenc- 


graduates  since  1947  show  that  sponsor  of  the  dance  with  the  in  training  at  the  News. 


es  and  conventions,  and  by  pro-; 


their  average  salary  is  $4,006,  ac-  school  of  journalism,  wore  1890 
cording  ot  Wallace  Biggs,  director  costumes. 


Mary  Massey  and  her  associ-  moting  a  warm  professional  fd- 
ates  are  proceeding  through  a  lowship  between  itself  and  the  na- 


of  the  department  of  journalism.  Those  attending  the  ball  found  week  each  on  police,  city  govern-  lion’s  departments  and  schools  oi| 
The  range  is  from  $2,300  to  a  horse  and  surrey  at  the  entrance,  ment.  State  government,  and  Fed-  journalism.  1 

$6,250.  Five  respondents  indi-  ready  to  transport  them  to  the  eral  beats  in  the  company  of  News  The  citation  will  be  awarded  nj 
cated  salaries  ranging  from  $2,300  door  of  the  Castle  after  a  ride  veterans.  Two  weeks  are  spent  the  national  conference  of  joro-J 


to  $3,000;  eight  from  $3,000  to  around  the  grounds. 

$4,000;  ten  from  $4,000  to  $5,000; 

and  eight  from  $5,000  to  $6,250,  Drummond  Tells  Students 

,  d  ..  1-  Press  Was  Biased  in  '52 

Of  Wyoming  s  84  working  SvBArnsP  N.  Y._Ro« 


er  SI  replying.  p^esg  Biased  in  '52  maxeup  auties  an 

Of  Wyoming’s  84  “working  Rypapit^p  n  y _ Rn«-fv«  of  wire  service  act 

press’’  graduates  35  per  cent  are  Drummond,  chief  of  the' C/iris/inn  are  included, 
in  publishing,  editorial,  or  press  Science  Monitor's  Washington  Bu-  „  ^ 

-association  work;  15  per  cent  are  ^eau,  declared  the  press  must  do  Broader  J-Educahon 
in  public  relations;  11  per  wnt  in  ^  ^^^^e  responsible  job  than  wit-  Will  OHset  Criticism 
radio  and  television,  and  10  ^r  nessed  during  the  1952  Presiden-  Columbia,  Mo. — Reporters  will 


on  general  assignments.  Then  the  nalism  educators  at  East  LansinL 
co-eds  go  to  society  and  the  men  Mich.,  in  August.  ASJSA  commit- 
to  copy  desk  training  billets,  tee  on  awards  consists  of  P.  1 
News  makeup  duties  and  inspec-  Reed,  West  Virginia  Universiti 
tions  of  wire  service  activities  al-  chairman;  A.  S.  Pride,  Lincoli 
so  are  included.  University,  and  J,  Douglas  PerO 

Temple  University. 


South  Texas  Press 


^  .  j  ,  iiC5M;u  uuiiiig  iiic  lyjz.  ricMucii-  mu. — win  ¥ 

cent  in  advertising.  The  remainder  election  if  it  doesn’t  wish  to  have  to  be  better  prepared  than  Elects  Sam  x  Ore»  Jr. 
are  scattered  among  teaching,  ad-  j^peril  its  freedom.  their  predecessors  to  battle  the  San  Antonio,  Tex. — Sam  Fort!;, 

yertising  agency,  circulation,  pho-  ^j.  Drummond  spoke  at  the  criticism  against  the  press.  Lew  Jr.,  editor-publisher  of  the  Flortsl 
tography  and  magazine  occup;  -  anniversary  dinner  of  the  Larkin,  Jefferson  City  correspond-  ville  Chronicle- Journal,  was  t 


tions. 

Of  42  current  majors  in  jour- 


and  18  are  in  advertising. 

$11,000  in  Scholarships 
At  Boston  Next  Year 


Syracuse  Daily  Orange,  student  ent  of  the  Kansas  City  Star,  said  ed  president  of  the  South  Tetf 

.  .  ..  newspaper.  He  was  editor  of  the  in  a  Journalism  Week  speech  at  Press  Association,  succeedio! 

nalism,  24  are  in  news  and  radio  Orange  in  1922.  More  than  250  the  University  of  Missouri.  Carter  Snooks  of  the  Rejufft 


present  and  past  staff  members  “You’ll  have  to  become  spe-  Timely  Remarks,  at  the  annuls 
attended  the  dinner.  cialists,’’  he  told  his  audience,  convention  here  last  week.  t 

After  studying  many  newspa-  “You’ll  have  to  devote  more  time  Chester  Evans’  Edna  Herald  |t'5 
pers,  he  said,  he  concluded  that  toward  studying  the  people  and  ceived  the  community  servicij 
_  _ u; _ ■  _  *1.-  4 _ : . . -t,-..4  v-..'n  -1—..-  U.,  Qnilll 


At  least  $11,000  in  scholar-  many  presented  biased  coverage  the  topics  you  write  about.  You’ll  plaque  awarded  by  the  Sout- 
ehips  will  be  awarded  students  in  favoring  Eisenhower  over  Steven-  have  to  both  broaden  your  general  Texas  Chamber  of  Commerd 
the  Division  of  Journalism  at  Bos-  son  in  the  election.  knowledge  and  particularize  some  Cups  for  best  all-round  newspi 

n  University  during  the  1953-54  S.  U.  Chancellor  William  P.  specific  knowledge.  Just  plainly  per  went  to  Joe  T.  Cook’s  Mis^ 


ton  University  during  the  1953-54  S.  U.  Chancellor 
year,  according  to  John  H.  Glea-  Tolley  commended 
son,  director  of  the  Division.  Orange  editors  for 


Orange  editors  for  the  “excel-  enough.” 


Daily  exercising  the  five  W’s  won’t  be  Times,  and  W.  K.  Dietwylo^ 


Pleasanton  News. 
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NEWSPAPER  LAW 

*You*re  a  Communist!* 
Shout  It;  Don  *t  Print  It 

By  Albert  Woodniff  Gray 


An  action  for  damages  for  the 
spoken  denunciation  of  another  as, 
“You’re  a  communist,”  has  been 
dismissed  by  the  New  York  State 
Supreme  Court,  distinguishing  be¬ 
tween  libel  and  slander. 

A  woman  in  Brooklyn  had 
shouted  across  an  alley: 

“You’re  a  communist.  The  whole 
neighborhood  knows  that  you  and 
your  husband  are  communists. 
Some  investigator  came  to  my 
house  and  I  gave  him  the  whole 
story  of  you  being  a  communist.” 

The  plaintiff  apparently  assumed 
that  the  law  in  a  decision  of  the 
Court  of  Appeals  that  the  publi¬ 
cation  of  the  charge  that  another 
was  a  communist  was  actionable 
libel  applied  as  well  to  the  use 
of  the  same  phrase  in  speech.  In 
that  case,  the  state’s  highest  court 
said: 

“Accordingly,  having  regard  for 
the  current  public  attitude — transi¬ 
tory  as  it  may  be — the  courts 
have  held  that  a  false  charge  that 
one  is  a  communist  b  basis  for 
a  libel  action.  And  it  is  of  little 
moment  whether  the  statement  de¬ 
scribes  plaintiff  as  a  communist  or 
as  one  having  communistic  sympa¬ 
thies  and  affiliations  for,  as  has 
been  observed,  ‘any  difference  is 
one  of  degree  only.’  ” 

A  marked  distinction  lies,  how¬ 
ever,  between  the  published 
charge  and  the  spoken  epithet. 

The  court  in  its  dismissal  of  the 
Brooklyn  slander  action  said: 
“Here  we  did  not  have  a  writing 
but  merely  an  oral  assertion,”  and 
the  court  added  that  there  was 
an  historic  distinction  between 
slander  and  libel  that  has  continued 
through  centuries. 

What  gives  the  sting  to  the  writ¬ 
ing  is  its  permanence  of  form.  The 
spoken  word  dissolves  but  the  writ¬ 
ten  one  abides  and  perpetuates  the 
scandal. 

Following  the  distinction  laid 
down  in  this  decision,  the  court 
observed: 

‘To  hold  that  calling  one  a  com¬ 
munist  is  slander  would  unwit- 
tingly  entrap  the  unwary,  for  noth¬ 
ing  would  please  communists  bet¬ 
ter  than  to  enable  them  to  institute 
suits  for  damages  promiscuously 
regardless  of  the  ultimate  outcome. 

amply  demonstrated 
that  it  is  part  of  communist  doc¬ 
trine  and  strategy  to  make  the 
courtroom  its  forum  for  propa¬ 
ganda  purposes. 

“Our  safety,  therefore,  is  best 
s^ed  by  the  exposure  of  commu- 
^sts  and  communism.  It  is  far 
better,  therefore,  to  allow  free  play 
of  our  emotions  in  dealing  with 


persons  whom  we  believe  to  be 
communists  rather  than  seal  the 
lips  of  people  who  might  be  fright¬ 
ened  into  silence  and  suppression 
lest  use  of  the  word  ‘communist’ 
should  in  itself  force  upon  them 
costly  litigation.” 

■ 

Connecticut  Theater 
Bill  Is  Supported 

Hartford — A  measure  pending 
before  the  Connecticut  Legisla¬ 
ture  which  would  forbid  exclusion 
of  dramatic  critics  from  theaters 
for  any  reason  other  than  im¬ 
proper  behavior  was  endorsed  by 
the  New  England  Associated 
Press  News  Executives  Associa¬ 
tion. 

The  bill,  modeled  after  a  New 
York  law,  was  filed  after  Theo¬ 
dore  H.  Parker,  drama  critic  for 
the  Hartford  Courant,  was  refused 
admittance  to  a  Parsons  Theatre 
performance  of  ‘The  Country 
Girl,”  although  he  presented  a 
ticket.  The  theater  management 
had  objected  to  some  drama  criti¬ 
cisms  by  Mr.  Parker. 

Col.  John  R.  Reitemeyer,  Cou¬ 
rant  president  -  publisher,  api^ar- 
ing  before  a  Judiciary  Committee 
hearing,  asserted  that  more  than 
a  private  fight  between  the  thea¬ 
ter  and  the  newspaper  is  involved. 

“Whenever  a  theater  bars  the 
press  from  its  accepted  and  recog¬ 
nized  function,  it  becomes  more 
than  a  local  affair,”  he  declared. 
He  termed  the  theater’s  action 
“another  symptom  of  a  world-wide 
tendency  to  muzzle  the  press.” 

■ 

Lee  Loomis  Honored 
By  Iowa  Association 

Des  Moines — Iowa  Press  Asso¬ 
ciation  has  conferred  one  of  its 
Master  Editor-Publisher  Awards 
on  Lee  P.  Loomis,  publisher  of 
the  Mason  City  Globe-Gazette, 
who  has  been  in  newspaper  work 
more  than  50  years. 

Other  recipients  of  the  honor  at 
the  recent  IP  A  meeting  were: 
A.  L.  Frisbie,  Grinnell  Herald- 
Re  g  i  s  t  e  r;  John  Vanderwicken, 
Grundy  Register;  and  Don  J. 
Reid,  West  Des  Moines  Enterprise. 

The  Centerville  Daily  lowegian 
won  the  general  excellence  citation 
for  dailies.  In  the  weekly  classes 
the  winners  were  Algona  Upper 
Des  Moines,  Northwood  Anchor, 
Holstein  Advance  and  Pierson 
Progress. 

John  R.  Burrows,  Belle  Plaine 
Union,  was  elected  president  of  the 
association.  He  succeeds  Ralph 
Shannon,  Washington  Evening 
Journal. 


(Advrrtisement) 

From  where  I  sit 
Joe  Marsh 


A  New  Angle 
for  Anglers 

The  Rod  and  Gun  Club  met  the 
other  night  and  the  chief  topic  under 
discussion  was  what  kind  of  fishing 
prizes  to  award  this  year. 

*'Squinf*  Miller  got  the  floor  and 
pulled  a  surprise.  He  saidy  ^*Aren*t 
we  awarding  prizes  to  the  wrong 
people?  We  really  ought  to  give  some 
kind  of  prizes  to  the  farmers  who  let 
us  fish  on  their  property?* 

Well,  that  really  caused  a  lot  of 
comment  and  finally  “Easy”  Peterson 
got  up:  “I  make  a  motion  when  prizes 
are  awarded  to  members,  twice  that 
prize  go  to  the  farmer  on  whose  land 
the  fish  was  caught!”  The  motion  was 
passed — unanimously. 

From  where  I  sit  it*s  a  good  illus^ 
tration  of  how  people  learn  to  'think 
of  the  other  fellow.**  Fishermen  and 
farmers.  Democrats  and  Republicans, 
soda-pop  fanciers,  and  those  who  pre¬ 
fer  a  temperate  glass  of  beer — we  all 
have  to  think  of  each  other.  Thought¬ 
fulness  and  tolerance  are  "prizes**  all 
Americans  should  cherish! 


Copyright,  1953,  United  States  Brewers  Foundation 
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Editors  at  Nice 
Coll  for  Curbs 
On  'State  Press' 

By  G.  Langelaan 

Nice,  France — More  than  300 
delegates,  representing  52  coun¬ 
tries.  attended  the  fourth  Inter¬ 
national  Congress  of  Editors 
(Congres  International  des  Re- 
dacteurs  en  Chef),  in  the  hall  of 
the  Centre  Universitaire  Mediter- 
raneen  here,  April  20-23. 

The  U.  S.  was  represented  by 
four  delegates.  Central  and  South 
Aaierica  were  well  in  evidence, 
and  all  the  European  countries, 
with  the  usual  exceptions,  were 
represented.  France,  as  could  be 
expected,  had  the  largest  num¬ 
ber  of  delegates,  57.  Great  Britain 
had  5;  Belgium,  12;  Spain,  13; 
Netherlands,  8;  Italy,  5;  Switzer¬ 
land.  9.  From  Africa  came  rep¬ 
resentatives  of  Egypt,  Union  of 
South  Africa,  and  Liberia,  and  a 
number  from  the  British  Com¬ 
monwealth,  India,  Australia,  Can¬ 
ada,  and  as  far  away  as  Indonesia 
and  Japan. 

From  the  U.  S.  were  Caspar 
Jordan,  Paris  bureau  of  the  As¬ 
sociated  Press;  Kingsbury  Smith, 
International  News  Service,  and 
Messrs.  Chold  and  Manell  of  the 
Embassy  staff. 

The  Congress  honored  the 
memory  of  its  first  president  and 
founder,  Mario  Roustan,  former 
Minister  of  National  Education 
in  France. 

The  main  theme  was  “The  State 
Press  and  the  Freedom  of  the 
Press.”  By  State  press  was  under¬ 
stood  the  large  number  of  pub¬ 
lications  being  issued  by  Govern¬ 
ment  departments  in  many  coun¬ 
tries,  some  soliciting  advertising 
in  competition  with  the  normal 
press. 

Henri  Sacquet,  general  com¬ 
missioner  of  the  Congress,  in  an 
opening  report  asked  how  such 
publications  could  be  reconciled 
with  the  exigencies  of  the  freedom 
of  the  press.  It  was  normal  that 
governmental  departments  should 
wish  to  issue  publications,  but 
they  should  be  strictly  objective 
and  informative  and  not  be  al¬ 
lowed  to  seek  revenue  by  sale  to 
the  public  or  by  advertising.  Fac¬ 
tual  statements  might  be  issued, 
but  comment  should  be  left  en¬ 
tirely  to  the  press. 

The  Congress  adopted  resolu¬ 
tions  “expressing  the  wish”  that 
all  State  or  semi-State  periodicals, 
suspectible  by  direct  or  indirect 
ways  of  hindering  the  free  expres¬ 
sion  of  free  opinions  by  a  free 
press,  should  be  suppressed; 

Also  that  State  or  semi-State 
press  services  should  cease  to  call 
themselves  “information  services” 
and  henceforth  assume  the  title 
of  “press  relations”  service; 

And  that  these  services  confine 
themselves  to  transmitting  objec¬ 
tive  information  to  enable  each 
recipient  to  write  his  own  ideas 


Cancer  Edition 
Raises  $2,689 

Waterbury,  Conn. — Forty-five 
businessmen  sold  a  special  “Can¬ 
cer  Edition”  of  the  Waterbury 
American  April  24. 

In  two  hours  they  sold  all  but 
75  of  the  2,000  copies  and  netted 
$2,689.93  for  the  Cancer  Drive. 
The  American  -  Republican,  Inc., 
gave  the  papers  gratis. 


in  his  own  style,  and  in  the  taste 
of  his  readers. 

The  right  of  the  “secret  profes- 
sionnel”  for  journalists  produced 
animated  discussion,  and  the  re¬ 
cent  case  of  the  Dutch  journalist 
detained  for  refusing  to  divulge 
the  source  of  his  information  was 
cited.  One  editor  proposed  the 
creation  of  a  “jury  of  honor” 
composed  of  members  of  the 
newspaper  profession  to  which  a 
journalist  could  appeal,  and  such 
“jury  of  honor”  would  decide 
whether  the  journalist  should  or 
should  not  obey  the  court. 

The  question  of  an  international 
press  card,  conferring  on  the 
holder  rights  similar  to  those  en¬ 
joyed  by  the  journalists  of  the 
country  in  which  he  might  find 
himself,  was  referred  to  a  com¬ 
mittee. 

Delegates  visited  Monte  Carlo 
and  the  mountains  before  going 
home. 

■ 

Publisher's  Project 
For  Art  Completed 

Waterbury,  Conn. — ^When  the 
Harkness  Memorial  State  Park  at 
Waterford,  is  dedicated  May  23, 
William  J.  Pape,  publisher  of  the 
Waterbury  Republican  and  Amer¬ 
ican.  will  see  the  realization  of  a 
project  he  has  been  working  on 
for  12  years. 

The  42-room  mansion  will 
house  the  famous  Rex  Brasher 
paintings  of  North  American  bird 
and  natural  life  which  have  been 
stored  in  Hartford  since  the  state 
bought  them  in  1941  for  $74,800. 

Mr.  Pape  was  one  of  the  lead¬ 
ing  advocates  of  the  plan  for  the 
state  to  buy  the  paintings.  He 
was  named  chairman  of  the  Com¬ 
mission  to  House  the  Rex  Brasher 
Paintings. 

■ 

Col.  McCormick  Hurt 
In  Bedroom  Fall 

Chicago — Col.  Robert  R.  Mc¬ 
Cormick,  Chicago  Tribune  and 
Washington  (D.  C.)  Times-Her- 
ald  editor  and  publisher,  was  re¬ 
ported  to  be  recovering  this  week, 
following  a  fall  in  his  Washing¬ 
ton  residence,  April  24. 

Col.  McCormick  injured  his  lip 
when  he  slipped  on  the  rug  near 
his  bed.  He  had  arrived  in  Wash¬ 
ington  from  New  York,  where 
he  had  been  confined  to  his  hotel 
with  the  flu  during  the  ANPA 
convention.  Mrs.  McCormick 
said  three  stitches  had  been  taken 
on  his  upper  lip. 


New  England 
Group  Visits 
United  Nations 

A  group  of  45  newspaper  men 
and  women,  mostly  editors  and 
publishers,  from  30  weekly  and 
small  daily  papers  in  Massachusetts 
and  Rhode  Island  visited  the  United 
Nations  for  a  two-day  press  con¬ 
ference,  April  9-10.  It  was  the 
first  such  project  at  the  U.N.,  ac¬ 
cording  to  press  officials  there. 

The  tour,  originated  and  spon- 
s>ored  by  the  United  Council  on 
World  Affairs,  of  Boston,  included 
off-the-record  conferences  with 
Ambassador  Lodge  and  press  of¬ 
ficers  of  numerous  delegations. 

Four  of  the  group  participated 
in  a  tape  recording,  “Interview¬ 
ing  the  Interviewers,”  for  later 
transmission  to  the  Far  East  by 
the  Voice  of  America.  The  two 
15-minute  programs,  arranged  by 
Warren  Moore,  Far  East  editor  of 
the  Voice,  were  the  first  of  a 
series  designed  to  help  explain  the 
U.  S.  position  in  not  signing  the 
U.N.  covenant  on  the  Right  of 
Correction. 

The  four  editors,  in  a  round¬ 
table  discussion,  focussed  their  at¬ 
tention  on  freedom  of  the  press 
and  the  function  of  a  newspaper 
as  understood  in  this  country. 
They  included  William  H.  Heath, 
Haverhill  Gazette;  Donald  Wilder, 
Quincy  Patriot-Ledger;  David 
Brickman,  Medford  Mercury, 
and  A.  E.  Rowse,  formerly  of  the 
Maynard  Beacon,  but  now  of  the 
Boston  Globe. 

In  conferences  with  press  of¬ 
ficers  of  the  U.N.  and  the  U.  S. 
Mission  to  the  U.N.,  the  editors 
and  publishers  explored  the  prob¬ 
lems  of  news  coverage  and  com¬ 
mon  misconceptions  of  the  U.N. 

Others  in  the  group  were: 

Nicholas  J.  Tosches,  Milford 
Daily  News;  Andrew  P.  Palmer 
and  William  A.  Crouse  of  the 
Woonsocket  (R.  1.)  Call;  J.  Clark 
Samuel,  Foxhoro  Reporter;  Edwin 
S.  Power,  Somerville  Journal; 
William  P.  Etole,  Cambridge 
Chronicle;  Leonard  D.  Wood, 
Arlington  Advocate;  James  Hag- 
erty,  Elmer  E.  Franson,  Alfred 
Matthew  and  Paul  L.  Haggerty, 
Woburn  Times;  Samuel  G.  Kent, 
Concord  Journal;  Leon  Burke,  Jr,. 
Lexington  Minuteman;  Gordon 
B.  Seavey,  Belmont  Citizen;  Vic¬ 
tor  Casavant  and  Sumner  Hersey, 
Natick  Herald;  Richard  Barn- 
stead,  Stoneham  Independent; 
Bradford  Dunbar,  Richard  Hart¬ 
ford,  and  Barry  Brown,  Provi¬ 
dence  Journal;  George  H.  Utter, 
Westerly  Sun;  Mrs.  Dorothy  Lor- 
ing  and  William  Dole,  Cambridge 
Chronicle  Sun;  Robert  M.  Ford, 
Watertown  Sun;  John  Fielding, 
Newton  Graphic;  Miss  Addie 
Embree,  Revere  Journal;  Mrs. 
Betty  Jessel  of  Providence,  free¬ 
lance;  Mrs.  Helen  Allen,  Shrews¬ 
bury  Tri-Town  Times,  and  Stuart 
DeBard,  Hingham  Journal. 


New  Pay  Checks 
Like  Government's 

New  pay  checks  issued  by  the 
New  York  Times  this  week  are 
just  like  Government  checks— 
pasteboards  which  are  creased  in 
two  places  to  simplify  folding. 
Using  a  new  facsimile  machine, 
E.  A.  Hegi,  cashier,  signs  the 
checks  (6,000  each  week)  at  the 
rate  of  150  a  minute. 

U.  S.  Music  History 
In  Critic's  Pageant 

New  Bedford,  Mass. — For  the 
seventh  consecutive  year,  the 
Standard-Times  will  sponsor  Great¬ 
er  New  Bedford’s  observance  of 
National  Music  Week,  May  3  to  9. 
During  the  same  week,  its  sister 
newspaper,  the  Cape  Cod  Stand¬ 
ard-Times  of  Hyannis,  will  spon¬ 
sor  Music  Week  on  Cape  Cod 
The  newspapers  arrange  programs 
for  the  week  in  cooperation  with 
local  committees  of  music  loven. 

An  innovation  will  be  a  musical 
pageant  entitled  “America!  This  Is 
Her  Song!”  It  was  written  by  Earl 
J.  Dias,  dramatic  critic  of  the 
Standar^Times,  and  it  traces  the 
history  of  music  in  America. 

■ 

Small  Indiana  Daily 
Conducts  Home  Show 

PLyMOUTH,  Ind.  —  The  Daily 
Pilot-News  plans  its  second  Home 
Show  June  2-5,  according  to  Fran¬ 
cis  E.  Schultz,  advertising  director. 
Booth  and  advertising  space  is 
sold  in  one  deal. 

The  Pilot-News,  in  March,  held 
an  Auto  Show  with  a  special  edi¬ 
tion-carrying  28,840  lines  of  local. 
National  automotive  advertising 
during  the  week  approximated 
6,500  lines. 

■ 

Air  Conditioner  Ads 

A  campaign  by  Mitchell  dealers 
to  exploit  the  potential  early  sales 
of  Mitchell  room  air  conditioners 
recently  brought  180  column  inch¬ 
es  of  advertising  for  Mitchell  units 
in  a  home  and  garden  issue  of  the 
Norfolk  (Va.)  Ledger  Dispatch. 
Four  separate  ads  were  placed  by 
three  dealers. 

■ 

96-Page  Weekly 

The  Ocean  City  (N.  J.)  Sentinel- 
Ledger,  a  weekly,  produced  its  2^ 
annual  Spring  Edition,  consisting 
of  96  pages,  with  approximately 
11,000  inches  of  advertising.  H 
was  given  free,  wrapped  and  ready 
for  addressing  and  mailing,  to 
Ocean  City  people  who  promised 
to  mail  it  to  vacation  “prospects." 
■ 

Pungent 

Woonsocket,  R.  I. — On  pagf 
7  recently  appeared  the  Call’s  firs' 
perfumed  advertisement.  But  on 
page  6,  just  opposite  the  sweet¬ 
smelling  ad,  appeared  a  smaller 
ad  in  bold  type;  COW  MANURE 
FOR  SALE. 
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Secrecy  Law 
Stands  After 
Public  Protest 

Raleigh,  N.  C. — After  members 
of  the  Joint  Appropriations  Com¬ 
mittee  had  listened  to  protests  that 
secret  meetings  “create  a  feeling 
of  distrust,”  they  voted  29-14 
against  repeal  of  a  secrecy  law 
enacted  hurriedly  on  March  26. 

Committeemen  indicated  by 
questions  they  were  in  no  mood 
to  change  their  view  that  money 
committees  should  be  able  to  work 
on  controversial  budget  matters  in 
secret. 

“This  law  violates  a  fundamen¬ 
tal  right  of  every  citizen — the  right 
to  know  when,  how,  by  whom  and 
for  what  his  tax  dollars  are  being 
spent,”  said  former  Senator  Irving 
Carlyle  of  Winston-Salem.  In  deal¬ 
ing  with  tax  money,  he  added, 
“we  must  avoid  the  appearance  of 
evil,  we  must  avoid  the  appearance 
of  wrongdoing  .  .  .  meetings  be¬ 
hind  closed  doors  create  a  feeling 
of  distrust.  .  .  .” 

He  did  not  think  it  enough  that 
a  final  vote  on  money  matters  is 
taken  in  the  open.  “The  people  are 
entitled  to  know  what  is  said  in 
the  debate”  preceding  the  vote, 
he  insisted. 

“Is  the  public  entitled  to  receive 
such  slant  as  the  reporter  may  give 
such  debateT’  he  was  asked. 

“No,  sir,”  he  replied.  “It  should 
be  a  fair  presentation  of  the  dis¬ 
cussion.”  He  was  asked  also  if  he 
knew  of  “any  one  person”  who 
had  been  hurt  by  the  secrecy  law 
and  he  said,  “the  great  spirit  of 
North  Carolina"  has  been  hurt  by 
it.” 

The  issue,  said  Hiden  Ramsey, 
general  manager  of  the  Asheville 
Citizen-Times,  is  not  freedom  of 
the  press.  “It  is  much  bigger  than 
that,  it  involved  this  thing  called 
democracy.”  You  cannot  have  a 
democratic  government  without 
the  right  of  the  people  of  all  class¬ 
es  in  all  sections  to  know. 

“Sometimes  we  don’t  give  a  full 
and  fair  account  ...  but  the  fact 
that  we  (the  press)  are  frail  at 
times  does  not  alter  the  right  of 
the  people  to  know.” 

“More  is  involved,”  he  said, 
“than  your  personal  irritation  with 
any  newspaper  or  your  personal 
exasperation  with  any  reporter — 
and  our  reporters  will  exasperate 
the  rest  of  the  people  at  times.” 

Weimer  Jones,  president  of  the 
N.  C.  Press  Association,  said  his 
group  condemns  “without  reserva¬ 
tion  and  without  qualification”  the 
secrecy  law  but  “it  does  not  follow 
that  we  condemn  the  members  of 
the  Legislature.” 

Former  senator  Julian  Allsbrook 
said  the  legislature  “made  this 
thing  a  battle  and  a  race  with  the 
newspapers.” 

Sen.  J.  William  Copeland,  co- 
chairman  of  the  Appropriations 
Subcommittee,  said  the  group  had 
offered  the  press  “the  simple  pro- 


CoSports  Editois 
Like  Co-Captains 

Bangor,  Me. — The  Bangor 
Daily  News  has  announced  the 
appointment  of  Owen  Osborne 
and  Bud  Leavitt  as  co-sports  edi¬ 
tors. 

Managing  Editor  John  M. 
O’Connell,  Jr.,  explained:  “Many 
championship  teams  have  co-cap¬ 
tains  and  I  can’t  think  of  a  better 
arrangement  when  you  have  two 
such  talented  men  on  the  sports 
staff.” 

The  pair  takes  over  the  post 
vacated  by  Jack  Moran,  who  was 
named  promotion  manager. 


position  to  allow  witnesses  or  com¬ 
mittee  members  to  go  ‘off  the  rec¬ 
ord,’  and  it  was  refused.”  Mr. 
Allsbrook  replied  that  neither  the 
subcommittee  nor  the  press  has 
the  right  to  compromise  the  right 
of  the  people  to  know  how  budget 
matters  are  decided. 

Sen.  John  Larkins,  co-chairman, 
said  a  fellow  senator  had  obtained 
information  from  a  number  of 
states  and  all  said  they  permitted 
executive  sessions. 

■ 

Kirk  Appointed  PM 
On  Washington  Post 

Washington  —  Two  appoint¬ 
ments  in  the  Washington  Post  Pro¬ 
motion  Department  are  announced 
by  John  W.  Sweeterman,  business 
manager. 

Brent  H.  Kirk,  Salt  Lake  City 
and  Scripps-Howard  promotion 
man,  becomes  the  Post  promotion 
manager,  and  Thomas  Winship, 
Post  political  reporter,  will  be  as¬ 
sistant  promotion  manager  in 
charge  of  news  and  circulation  pro¬ 
motion. 

The  Post’s  new  promotion  chief 
is  35,  and  an  alumnus  of  the 
University  of  Utah.  He  is  a  veteran 
of  the  Army  and  the  U.S.  Mer¬ 
chant  Marine.  He  was  assistant 
promotion  manager,  then  promo¬ 
tion  manager  of  the  Salt  Lake 
Tribune-Telegram  during  his  five 
and  a  half  years  on  the  paper.  He 
came  to  the  Post  from  the  Evans¬ 
ville  (Ind.)  Press  where  he  was 
Promotion  Manager-Art  Copy  Di¬ 
rector. 

Mr.  Winship,  32,  a  Harvard 
College  Graduate,  served  overseas 
as  a  Coast  Guard  combat  corre¬ 
spondent.  He  joined  the  Post  in 
1945. 

William  H.  Kreeger,  28  who 
joined  the  Post  last  January,  will 
direct  Post  promotional  research. 

■ 

New  Canada  Circuit 

M  o  N  T  R  E  A  L — British  United 
Press  has  opened  a  second  trans¬ 
continental  news-wire  to  span 
Canada.  The  circuit,  3,000  miles 
long,  stretches  from  Montreal  to 
Victoria,  B.  C.,  and  brings  the 
agency’s  leased  wire  mileage  in 
the  Dominion  to  11,000,  serving 
more  than  50  newspapers  and  100 
radio  stations. 
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OPPOKIUNIIY! 

BewspaiNr  ad  naaagaR 

You  can  increase  your  ad  lineage  as  Dickies  dealers 
increase  work  clothes  sales.  They  are  being  urged  to 
take  advantage  of  Dickies  biggest  national  ad  cam* 
paign  —  Dickies  furnishes  the  mats. 


fietWURSban 

This  main  illustration  appears 
in  Dickies  next  ads  in  LIFE 
(June  1),  COUNTRY  GENTLE- 
MAN  (June)  and  PROGRESSIVE 
FARMER  (June).  See  your 
Dickies  Dealers  now  — ^  make 
sure  the  walking  man  appears 
in  your  newspaper. 


This 

Walking  man 
is 

the  TIE-IN 


Misniiiuni 


hove  mats  5302  and 
5303  in  the  Dickies  1 953  Mat  Serv¬ 
ice  —  or  they  can  get  them  fast  (or 
we’ll  send  them  to  you  on  request). 

WILLIAMSON-DICKIE 
MANUFACTURING  CO. 

509  West  Vickery 
FORT  WORTH  I.  TEXAS 
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PHOTOGRAPHY 


*He  Is  a  Very  Strong- 
Willed  Man,  *  That  Noel 

By  James  L  Collings 

With  the  liberation  of  American  tive  editor,  AP)  keep  Evelyn  (Mrs. 
PWs  in  Korea,  you  get  to  won-  Noel)  posted  whenever  there  is  any 
dedng  about  Frank  Noel,  Associa-  news  about  me.  My  correspond- 

ted  Press  photog-  _  ence  has  all  been  directed  to  her, 

rapher  captured  regards 

by  the  Reds  Dec.  s'Jch  to  the  rest  of  you. 

1,  1950,  south  of  H  ^  “If  you  can  get  me  some  film 

Koto  and  held  B  pack,  bulbs  and  batteries.  I’ll  be 

a  prisoner  ever  P|  '**'  CH  back  in  business.  (Frank  got  film 

since.  ft  to  take  pictures  of  PWs  as  they  left 

You  read  a  ■||  for  Panmunjom  on  a  recnt  priso- 

copyrighted  story  ner  exchange.) 

in  the  New  York  “Once  in  a  while,  I  see  some 

Herald  Tribune  of  my  old  friends  who  were  cap- 

out  of  Freedom  tured  with  me,  and  it  is  always 

Village,  Munsan,  „  good  to  take  a  break  and  have  a 

Korea,  and  a  Noel  smoke  with  them. 


OFFICIAL  CONGRATULATIONS  are  bestowed  by  Gov.  Cbristian 
A.  Herter  on  two  Boston  Globe  photographers  who  won  top  awards: 
at  left,  Jack  O’Donnell,  holding  the  Sullivan  trophy  for  best  sports 
shot;  at  right,  Hilding  Engstrand,  the  Ramsdell  trophy  for  “best  of 
show”  and  best  news  photo. 


friend  of  Frank’s  tells  a  little  about  “Al,  I  am  making  a  copy  of 
him.  The  friend  is  Capt.  Zach  W.  this  and  send  both,  hoping  that  one 
Dean,  recently  released.  will  reach  you.  My  health  is  first 

The  former  Mustang  pilot  said  cJass.  (Capt.  Dean  said  Frank  has 
in  the  story  that  he  and  Frank  tried  dental  trouble)  and  I’m  dam  sure 
to  escape  Aug.  20,  1951,  but  were  getting  plenty  of  rest.  A  vacation 
captured  three  days  later  and  given  when  I  get  out  of  here  will  just 
sentences  of  seven  and  one-half  "take  me  tired.  I’m  ready  to  pick 


Boston  Globe  Picture  Southern  Course 

Tcdces  2  Top  Awards  Picture  Winners 

Boston — A  Boston  Globe  dis-  Chapel  Hill,  N.  C. — Prize  win- 
trict  photographer  walked  off  with  ners  in  the  annual  photo  contest  of 
two  top  honors  recently  at  the  the  Southern  Short  Course  in  Press 
annual  dinner-dance  held  by  the  Photography  were  announced  as 
Boston  Press  Photographers  Assn,  the  three-day  sessions  ended  here 


weeks  in  solitary  confinement  on  a 
reduced  diet  for  their  abortive  at¬ 
tempt. 

The  AP  cameraman,  according 
to  the  captain,  has  been  in  isola¬ 
tion  ever  since  the  Reds  learned  he 
was  a  civilian  and  not  a  Marine 
captain,  as  they  first  thought. 

About  the  only  chance  he  has  to 
see  fellow  countrymen  is  when  he 
is  permitted  to  photograph  special 
occasions.  Frank,  the  ex-prisoner 
reports,  is  under  pressure  by  the 
Chinese  very  so  often  to  take  pic¬ 
tures. 

But,  the  captain  is  quoted  in  the 
Tribune  story,  “he  is  a  very  strong- 
willed  man  and  he  does  not  take 
pictures  if  he  doesn’t  want  to.” 

That’s  all.  Not  much  there,  so 
you  ask  Al  Resch,  executive  news- 
photo  editor  of  the  AP,  if  he  has 
heard  from  Frank,  and  he  says 
he  had  a  note  from  him  dated 
March  28. 

This  is  the  letter:  (From  POW 
camp  No.  5) 

“Dear  Al: 

“I  guess  most  everyone  runs  out 
of  film  now  and  then,  and  now  it 
seems  to  be  my  turn.  That  is  about 
the  extent  of  my  requirements, 
both  personal  and  professional. 

“The  next  time  you  talk  to  Bob 
Schutz,  tell  him  his  camera  is  still 
perking  like  the  movie  popcorn 
toaster.  (Mr.  Schutz  is  the  AP 
photographer  who  got  the  “Christ¬ 
mas  present”  of  a  camera  outfit  on 
its  way  to  Frank,  from  the  Pan¬ 
munjom  truce  talk  site,  late  Dec., 
1951.) 

“Other  than  for  a  couple  of 
minor  repairs,  the  outfit  is  still  as 
good  as  it  was  when  it  was  flung 
over  the  fence.  I  am  very  pleased 
that  you  and  Alan  Gould  (execu- 


up  where  I  left  off — anywhere  you 
say. 

“We  have  been  fortunate  in 
having  a  very  mild  Winter  this 
year.  I  was  at  camp  No.  1  for 
a  few  days  Christmastime  and  that 
was  the  coldest  spell.  The  men 
there  decorated  their  camp  streets 
and  houses  with  pine  boughs,  and 
I  thought  the  place  looked  real 
cheerful. 

“There  is  a  good  little  library 
operating  here  now,  and  I  do  a 
good  bit  of  reading.  When  the 
weather  is  decent,  I  get  in  about 
a  mile  walk  daily  through  the  vil¬ 
lage  and  along  the  lake  edge. 

“I  will  write  you  again  in  April, 
and  will  love  to  hear  from  any  of 
you.  Brother,  that  fourth  floor  will 
be  wonderful  to  see  (Operating 
headquarters  in  AP’s  New  York 
office.) 

“Bossman,  so-long  for  the  time 
being.  Be  assured  I  am  more  than 
glad  to  keep  cobwebs  off  the  cam¬ 
era  as  long  as  you  can  still  use  the 
stuff.  ,  .  .  Very  warmest  regards 
to  the  gang.  Frank.” 

You  wonder  when  he’ll  be  re¬ 
leased.  You  wonder  what  kind  of 
a  story  Frank  will  have  when  he  is. 
■ 

Life's  Scherschel 

Frank  Scherschel,  assistant 
picture  editor  of  Life,  prominent 
short  course  speaker  and  judge 
of  photo  contests,  will  soon  return 
to  his  first  love — taking  pictures. 
Now  in  Chicago  on  a  photo  as¬ 
signment,  Frank  has  agreed  to 
stay  on  in  his  present  capacity 
as  assistant  picture  editor,  then, 
when  a  successor  is  found,  he  will 
revert  to  his  original  role  with 
Life — staff  photographer.  He  will 
be  married  this  month. 


Hilding  Engstrand  took  the 
“best  of  show”  award  for  an  on- 
the-spot  accident  scene.  His  pic¬ 
ture  also  won  the  Edwin  T.  Rams¬ 
dell  trophy  for  the  best  news  pic¬ 
ture  of  the  year. 

Sharing  honors  were  Jack 
O’Connell,  Globe,  who  won  the 
“best  sports  photo”  for  the  sec¬ 
ond  time  in  three  years.  Ed  Fitz¬ 
gerald  of  United  Press  took  the 
best  “sports  feature”  award  with 
a  picture  of  Johnny  Pesky  kissing 
the  bride  of  his  Red  Sox  teammate 
Maurie  McDermott. 

Best  pictorial  honors  went  to 
Wallace  Huntington  of  the  Spring- 
field  Daily  News  for  a  study  of 
barbed  wire  against  a  background 
of  trees  silvered  with  snow.  Asso¬ 
ciated  Press  photographer  J.  Wal¬ 
ter  Green  won  the  “best  personal¬ 
ity  photo”  contest  with  a  shot  of 
Adlal  Stevenson  after  a  hard  cam¬ 
paign  day.  Green  also  won  first 
place  in  the  feature  class  with  a 
picture  of  Margaret  Truman  lis¬ 
tening  to  one  of  her  father’s 
speeches. 

Boston  firefighters  chose  one  of 
Mr.  Green’s  fire  shots  as  winner 
in  the  “best  flame  photo”  division 
of  the  contest.  Roland  P.  Oxton 
of  the  American  was  awarded 
honorable  mention. 


News  Picture  Outlet 

The  New  York  Daily  News  an¬ 
nounces  the  appointment  of  the 
Frank  J.  Gilloon  Agency,  photog¬ 
raphers’  representativesi,  as  the 
sales  agents  for  all  daily  and  Sun¬ 
day  News  pictures,  both  black  and 
white  and  color,  in  the  advertis¬ 
ing,  editorial  and  commercial 
fields. 


last  weekend.  More  than  200  pho¬ 
tographers  and  editors  attended. 
The  winners: 

Picture  portfolio  —  William  E. 
Bonsor,  Newport  News  Daily 
Press:  Runner-up,  June  Glenn, 
Asheville  Citizen-Times. 

Picture  story  —  Max  Tharpe, 
Statesville. 

Spot  news — George  Smith,  the 
Lynchburg  News  and  Daily  Ad¬ 
vance. 

Portraits  and  personalities  — 
Hugh  Morton,  Wilmington. 

Pictorial — ^Jake  Houston,  Char¬ 
lotte. 

Feature — Charles  Kraft,  Mount 
Olive, 

Sports — Glenn,  Asheville. 

Color  —  Jim  Mays,  Williams¬ 
burg,  Va. 

■ 

Buckman's  Picture 
Wins  in  Canada  Show 

Ottawa  —  Cliff  Buckman,  news 
photographer  of  the  Ottawa  Citi¬ 
zen,  has  been  awarded  two  first- 
place  awards  for  spots  news  pic¬ 
tures  in  the  annual  print  show  of 
the  Commercial  and  Press  Pho¬ 
tographer  Association  of  Canada. 

Mr.  Buckman  won  the  Globe 
and  Mail  trophy  for  best  spot- 
news  photograph.  The  shot  showed 
the  Canadian  Governor-Gen^. 
Vincent  Massey  at  a  sports  festival. 
The  same  picture  won  the  Charle 
G.  Milne  trophy  for  the  best 
press  picture  in  the  show.  Others: 

Spot  news — Second,  Albert  Van, 
Toronto  Telegram. 

Sports — Second,  Michael  Dudo- 
wich,  Sudbury  Daily  Star. 

News  feature  —  Jack  Dobso^ 
Globe  and  Mail;  Second,  Louis 
Jacques,  Weekend  magazine. 
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« 

it’s  simple  enough.  The  bulk  of  the  popula¬ 
tion  lives  in  the  smaller  cities  and  towns 
(  Pennsylvania,  incidentally,  has  more  small 
cities  and  towns  than  any  other  State)  and 
is  reached  via  the  ever-jjopular  hometown 
newspa|)ers.  Here  is  a  medium  with  all  the 
friendliness  of  a  next-door  neighbor,  all  the 
jpersuasiveness  of  a  wise  old  friend. 

It’s  the  {perfect  setting  for  your  product’s 
adv’ertising.  Try  these  excellent  newspajpers 
without  delay.  You’ll  be  delighted  with  the 
results. 

has  more  daily  newspapers  .  .  . 
than  any  other  State  .  .  . 

newspaper  advertising  works  best 
in  a  newspaper-minded  market  .  .  . 

beaver  falls  NEWS-TRIBUNE  (E)  •  BRISTOL  COURIER  (E)  •  CHAMBERSBURG  PUBLIC  OPINION  |E)  •  CLEARFIELD  PROGRESS  (E)  • 
COATESVILLE  record  (E)  •  CONNELLSVILLE  COURIER  (E)  •  HA2LETON  PLAIN  SPEAKER  (E)  •  HAZLETON  STANDARD-SENTINEL  (M) 
•  INDIANA  GAZEHE  (E)  •  JEANNETTE  NEWS-DISPATCH  (E)  •  LOCK  HAVEN  EXPRESS  (E|  •  NEW  CASTLE  NEWS  (E)  •  SUNBURY  DAILY 
item  (E)  •  TOWANDA  REVIEW  (M)  •  WARREN  TIMES-MIRROR  (E)  •  WASHINGTON  OBSERVER  REPORTER  (M&E)  •  WILLIAMSPORT 

GAZEHE-BULLETIN  (M)  •  WILLIAMSPORT  SUN  (E)  •  YORK  DISPATCH  (E). 
editor  &  PUBLISHER  for  May  2,  1953 


'^rhe  Pennsylvania  market,  like  Topsy,  just 
keejps  growing  and  growing.  Month  after 
month,  year  after  year,  this  fertile  field  for 
sales  piles  up  new  gains  in  producti(pn,  in 
employment,  in  payrolls. 

For  example,  in  19.5'"2  factory  payrolls  av¬ 
eraged  .$7,5,.54(p,00()  per  week.  Average  hour¬ 
ly  and  weekly  earnings  improved  during  the 
year  and  were  at  new  highs  at  the  year  end. 
Once  you  have  established  your  market,  you 
hav’e  to  find  the  right  tools  with  which  to 
effectively  sell  your  goods.  In  Pennsylv’ania 


Pennsylvania 


1953 
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March  Linage  in  Principal  Cities 


LOS  ANGELES.  CALIF. 


(Mraxiired  by  Media  Records.  Inc.) 


AKRON.  OHIO 
1953 

Beacon  ]oumal-e  .  .  2,144,704 

5 Beacon  Joumal-S. .  1,026,940 


1952 

1,955,901 

857,607 


Grand  Total .  3,171,644  2,813,508 

i  Includes  PARADE,  47,986  lines. 
ALBANY,  N.  Y. 
Knickerl>ocker- 

News-e .  1,294,370 

Times  Union-m.  .  . .  791,318 

♦Times  Union-S _  570,367 


CINCINNATI,  OHIO 
1953 

Knquirer-m .  1,383,873 

•fEnquirer-S .  1,505,160 

Post-e .  1,388,643 

Times-Star-e .  1,357,316 


1952 

1,215,658 

1,351,790 

1,331,973 

1,457,386 


Bee-e _ 

Bee-S.... 


FRESNO,  CALIF. 

1953 

.  1,288,949 

. .  693,142 


1953 

Examiner-m .  1,699,676 

*Exaniiner-S .  1,092,649 

Times-m .  2,660,023 

tTimes-S .  1,762,771 


1952 

1,172,671 

623,190 


Daily  News-e. 
Daily  News-S. . . . 
Herald  -  Express-e . 
MirTOT-e . 


696,930 

180,390 

1,216,173 

976,997 


1952 

1,403.7M 

986.813 

2,341,283 

1,479,610 

686,820 


1,090.608 

911,800 


1,121,795 

735.694 

516,685 


Grand  Total .  2,656,055  2,374,174 

♦Includes  .AMERICAN  WEEKLY. 
53.704  lines  and  COMIC  WEEKLY. 
33.005  lines. 

ALBUQUERQUE,  N.  M. 

Joumal-m .  1,026,215  852,406 

SJoumal-S .  466,154  355,680 

Tribune-e .  1,029,112  838.439 


Grand  Total .  5,634,892  5,356,806 

*  Includes  AMERIC.AN  WEEKLY, 
53,704  lines. 

t  Includes  THIS  WEEK,  78,712  Unes. 

CLEVELAND.  OHIO 

Plain  Dealer-m .  1,925,287  1,651,026 

♦tPlain  I)ealer-S  .  . .  1,983,694  1,754,095 

News-e .  814,680 

Press-e .  2,415,172 


Grand  Total .  1,882,091  1,695,761 

GARY,  IND. 

Post-Tribune-e .  1,452,948  1,341,561 


Grand  ToUl .  10,063,609  8,900,810 


807,577 

2,145,733 


GLENS  FALLS,  N.  Y. 

Post-Star  (see  Note)  633,309  529,261 

Notb:  Post -Star  (m)  and  Times  (e) 
sold  in  combination.  Linage  of  one  edition, 
Post-Star  (m)  only,  is  given. 


*  Includes  AMERICAN  WEEKLY . 
67,697  Unes  and  COMIC  WEEKLY. 
33,006  lines. 

t  Includes  THIS  WEEK.  81,622  lines. 


LOUISVILLE,  KY. 


GRAND  RAPIDS.  MICH. 


Press-e .  1,908,310  1,784,360 


Grand  Total .  2,521,481 

5  Includes  P.ARADE,  47,986  Unes 
ANDERSON.  IND. 

Bulletin-e .  852,890 

Herald-m .  478,988 

Herald-S .  250,132 


Grand  Total .  7,138,833  6,358,431 

♦  Includes  .AMERICAN  WEEKLY, 
53,704  Unes. 

t  Includes  THIS  WEEK.  78,712  Unes. 

-  COLUMBUS.  OHIO 

2,046,525  Dispatch-e .  1,458,242 

Dispatch-S .  1 ,072 ,565 


HARRISBURG,  PA. 

Patriot -m .  1,270,582 

}Patriot-News-S. . . .  362,365 


1,223,548 

362,889 


764,005 

455,301 

199,537 


Citizen-e . 

(Citizen-S . 

Ohio  State  Joumal-m 
Star-w . 


676,781 

416,558 

636,601 

69,290 


1,413,871 

1,083,806 

651,324 

389,346 

576,652 

79,840 


Grand  Total .  1,632,947  1,586,437 

Note:  News  (e)  carries  same  amount 
of  advertising  as  Patriot  (m). 

i  Includes  P.ARADE,  47,986  lines. 


Grand  Total .  1,582,010  1,418,843 

ATLANTA,  GA. 

Constitution-m .  1,336,072 

louroal-e .  2,034.095 

Journal  ft 

Con?titution-S.  . .  950,956 


4,330,037  4,194,839 


1,240,943 

1,862,598 


Grand  Total 
§  Includes  P.ARADE,  47,986  lines 
DALLAS,  TEXAS 
News-m .  1,950,314 


HARTFORD,  CONN. 

Courant-m .  755,080 

{Courant-S.  . . 

Times-e . 


778,104 

1,900,972 


651,211 

711,801 

1,730,252 


Courier  Joumal-m. . 

1,293,844 

1,209,53* 

Courier  Joumal-S.. . 

975,436 

865,93* 

Times-e . 

1,575,373 

1,395,996 

Grand  Total . 

3,844.653 

3.471.473 

MEMPHIS.  TENN. 

Commercial 

Appeal-m . 

1,812,575 

1.713,436 

tCommerdal 

Apt>eal-S  . 

909,084 

908392 

Press-Sciniitar-e _ 

1,149,043 

1,045,595 

Grand  1  otal . 

3.870.702 

3,667,425 

t  Includes  THIS  WEEK,  78,712  lines. 

Grand  Total .  4,321,123  4,010,031 

ATLANTIC  CITY,  N.  J. 

Press-Union  (see 

Note) .  684,748 

Press-S .  193,015 


tNews-S 
906,490  Times-Herald-e.  .  .  . 

♦Times  Herald-S.  . . 


872,938 

2,165,591 

901,210 


1,787,486 

816.202 

2,012,084 

779,311 


Grand  Total .  5,890,053  5,.395,083 


668.533 

218,178 


■AMERICAN  WEEKLY, 


Grand  Total .  877,763  886,711 

Note:  Press  (m)  and  Union  (e)  .sold 
an  combination.  Linage  of  one  edition. 
Press  (m)  only,  is  given. 

BALTIMORE,  MD. 


♦  Includes 
53,704  Unes. 

t  Includes  THIS  WEEK.  78,712  Unes. 
DAYTON,  OHIO 

Joumal-m .  1,537,215 

News-e .  1,957,949 

News-S .  791,150 


Grand  Total .  3,4.34,156  3,093,264 

S  Includes  P.ARADE.  47,986  lines. 

HOUSTON,  TEXAS 

Chronicle-e .  2,230,814 

Chronicle-S .  1,218,398 

Post-m .  1,450,318 

tPost-S .  817,882 

Press-e .  881,842 


2,077,798 

1,010,829 

1,374,276 

722,023 

832,748 


MERIDEN,  CONN. 

Record  Journal  (see 

Note) .  647,389  543,973 

Note:  Record  (m)  and  Journal  (i) 
sold  only  in  combination.  Linage  of  ooe 
et'ition.  Record  (m)  only,  is  given. 


Grand  Total .  6,599,2.54  6,037,674 


MIAMI,  FLA. 

Herald-m .  2,780,189  2.570,3M 

•Herald-S .  1.321.093  1,201,486 

News-e .  1,296,828 

tNews-S .  565,891 


1,232,085 

465,220 


1,431,428 

1,889,550 

730,641 


t  Includes  THIS  WEEK.  78,712  lines. 


INDIANAPOLIS.  IND. 


♦.American-S . 

News-Post-e . 

Sun-m . 

Sun-e. 


653,118 

1,369,884 

1,216,991 

2,078,305 


+Sun-S .  1,388,063 


616,0.54 

1,309,990 

1,205,334 

2,072,000 

1,359,484 


Grand  Total .  4,286,314 

DENVER,  COLO. 
Rocky  Mt.  News-m.  1,1^,297 
JRocky  Mt.  News-S 

Post-e . 

Post-S . 


363,858 

1,806,612 

781,427 


News-e .  1.713,.349 

-  Star-m .  1,786,761 

4,051,619  tStar-S .  1,014,725 

Times-e .  1,238,401 

}Times-S .  510,726 


989,669 

297,412 

1,668,647 

696,326 


1..  589.477 
1,620,022 

971,347 

1.205.. 596 
513,933 


Grand  Total .  5,964,001 

*  Includes  .AMERIC.AN 
53,704  Unes. 

t  Includes  THIS  WEEK,  78,712  lines. 


5,469,157 

WEEKLY. 


6,706,361  6,562,862 
WEEKLY, 
WEEKLY, 


Grand  Total . 

*  Includes  AMERICAN 
■53,704  Unes  and  COMIC 
33,005  Unes. 

t  Includes  THIS  WEEK,  78,712  Unes. 
BAYONNE,  N.  J. 

rimes-e .  467,068  423,920 

BINGHAMTON,  N.  Y. 

Press-e .  1,124,986  1,030,601 

Press-S .  293,787 

Sun-m .  352,779 


4,137,194  3,652,054 


Grand  Total. ... . 
i  Includes  PAK-ADE,  47,986  Unes. 
DES  MOINES.  IOWA 

Register-m .  657,505 

Tribune-e .  884,128 

fRegister-S .  718,671 


Grand  Total .  6,263,962  5,900,375 

t  Includes  THIS  WEEK,  78,712  lines, 
j  Includes  P.ARADE,  47,986  Unes. 


MILWAUKEE.  WIS. 

Sentinel-m .  8M,399  762,924 

♦Sentinel-S .  461,095  417,337 

Joumal-e .  2,793,853  2.672,987 

tJoumal-S .  1,753,106  1,686,880 


575,744 

803,268 

637,074 


JACKSON,  MISS. 
Clarion- Ledger-m. . .  737,290 

Clarion  Ledger-S.  . . 

Daily  News-e . 

Daily  News-S . 


360,276 

796,110 

331,015 


687,441 

337,694 

726,275 

360,758 


Grand  Total .  5,861,453  5,520,108 

•  Includes  AMERICAN  WEEKLY, 
53,704  Unes  and  COMIC  WEEKLY. 
33,005  Unes. 

t  Includes  THIS  WEEK,  78,712  lines. 


266,816 

322,164 


Grand  Total .  1 ,771 ,552 

BOSTON,  MASS. 

American-e .  668, M8 

Record-m .  707,608 

*.Advertiser-S .  339,617 

Globe-e .  1,319,318 

Globe-m .  883,022 

Globe-S .  1,190,008 

Herald-m .  1,179,079 

tHerald-S .  1,196,925 

Traveler-e .  1,766,967 

Post-ra .  628,124 

§Post-S .  354,998 


1,619,581 


644,300 

708,759 

316,758 

1,155,935 

883,041 

1,000,209 

1,191,202 

1,250,418 

1,731,041 

642,521 

364,525 


Grand  Total .  2,260,304  2,016,086 

t  Includes  THIS  WEEK.  78,712  Unes. 

DETROIT,  MICH. 

Free  Press-m .  1,403,239 

}Free  Press-S .  579,733 

News-e .  2,471,645 

tNews-S .  1,361,842 

Times-e .  1,382,329 

♦Times-S .  627,066 


P  Grand  Total . 


2,224,691  2,112,168 


1,115,704 

434,600 

2,085,281 

1,148,441 

1,109,679 

489,266 


JACKSONVILLE,  FLA. 

Times  Union-m ...  .  1,542,101  1,329,655 

tTiraes  Union-S. . . .  719,616  675,287 


Tribune-m. 

Star-e . 

tTribune-S . 


MINNEAPOLIS.  MINN 


1,2.38,994 

1,938,254 

1,064,782 


1,196,939 

1,767,837 

978,681 


Grand  Total .  7,825,854  6,382,971 

*  Includes  .AMERICAN  WEEKLY, 
53,704  Unes  and  COMIC  WEEKLY, 
33,005  Unes. 

t  Includes  THIS  WEEK.  78,712  lines. 

§  Includes  PARADE,  47,986  lines. 


Grand  Total .  10,234,514  9,888,709 

♦  Includes  AMERICAN  WEEKLY, 
53,704  Unes  and  COMIC  WEEKLY, 
.33,005  Unes. 

t  Includes  THIS  WEEK,  78,712  lines, 
j  Includes  PARADE,  47,986  lines. 
BUFFALO,  N.  Y. 

Courier  Express-m. .  959,918 

•Courier  Express-S .  1,117,258 

News-e .  2,372,483 


808,072 

979,972 

2,100,263 


Grand  Total .  4,449,659  3,888,307 

♦  Includes  AMERICAN  WEEKLY, 
53,704  lines. 

CAMDEN,  N.  J. 

Courier-Post-e .  1,072,466  1,058,710 

CHARLOTTE,  N.  C. 

News-e .  1,025,768 

Observer-m .  1,307,427 

tObserver-S .  777,348 


972,043 

1,179,188 

735,426 


Grand  Total .  3,110,533  2.886,657 

t  Includes  THIS  WEEK,  78,712  Unes. 

CHICAGO,  ILL. 

Tribune-m .  2,739,486  2,487,049 

Tribune-S . 

tDaily  News-e . 

Herald-American-e. . 

♦Herald-American-S 

Sun-Times-d . 

SSun-Times-S . 


1,835,780  1,725,854 
1,658,558  1,476,052 


793,909 

481,392 

1,075,519 

447,583 


798,891 

345,401 

1,051,663 

387,587 


DULUTH, 

,  MINN. 

Herald-c . 

813,161 

785,023 

News-Tribune-m .  . . 

518,680 

518,714 

Ncws-Tribune-S. . . . 

505,932 

479,868 

Grand  Total . 

1,837,773 

1,783,605 

EL  PASO, 

,  TEXAS 

Times-ra . 

1,023,555 

930,181 

STimes-S . 

578,299 

502.179 

Hoald -Post-e . 

1,164,804 

1,015,450 

Grand  Total . 

2,766,658 

2,447,810 

§  Includes  P.ARADE.  47,986  lines. 

ERIE, 

,  PA. 

Times-e . 

1,153,069 

1,109,727 

Times-S . 

339,070 

315,288 

Grand  Total . 

1,492.139 

1,425,015 

EVANSVILLE,  IND. 

Courier^m . 

1,315,255 

1,047,975 

Press-e . 

1,343,278 

1,054,230 

Courier  &  Press-S .  . 

657,937 

532,264 

Grand  Total . 

3,316,470 

2,634,469 

FORT  WAYNE,  IND, 

Journal  Gazette-m. . 

929,159 

876,457 

(Journal  Gazette-S. 

606,721 

557,251 

News  Sentinel-e _ _ 

1,644,306 

1,397,766 

Grand  Total .  2,261,626  2,004,942 

t  Includes  THIS  WEEK.  78,712  Unes. 

JERSEY  CITY,  N.  J. 

♦Jersey  Journal — 

South  End-e .  969,334  929,637 

♦Jersey  Journal — 

North  End-e .  968,366  955,310 

♦  Includes  P.ART-RUN  advertising. 

JOHNSTOWN,  PA. 

Tribune-Democrat-d  1,146,842  1,108,743 

KANSAS  CITY,  MISSOURI 


Grand  Total .  4,242,030  3.943.4J7 

t  Includes  THIS  W'EEK,  78712  lines. 
MODESTO,  CALIF. 

Bee-e .  831,749  771.93* 


MONTREAL,  CANADA 

tStar-e .  2,209,562  2.034,^ 

Gazette-m. ...  """ 

La  Presse-e . . . 

La  Patrie-e .  . . 

La  Patrie-S. . . 


1,193,739  969,880 

2,315,668  2,130,840 
243,742  239,585 

346,667  272,101 


Star-e .  1,. 526,392 

Star-S .  1,071,402 

Times-m .  1,441,410 


1,346,770 

1,117,278 

1,293,014 


Grand  Total .  6.309.378  5,647.035 

{  Includes  Weekend  Picture  Magazuie, 
76,709  Unes. 


Grand  Total .  4,0.39,204  3,757,062 


KNOXVILLE,  TENN. 

Joumal-m .  498,240 

Joumal-S . 

News-Sentinel-e.  . . . 
News-Sentinel-S _ 


280,132 

731,766 

349,544 


515,788 

283,459 

720,888 

355,970 


Pre>s-e.. . 
Star-m . . . 
Star-S.... 


MUNCIE,  IND. 

.  830,628  784,02* 

.  785,023  77072* 

. .  306,436  263,341 


Grand  Total .  1,922,087  1,818.1** 


Grand  Total .  1,859,682  1,876,105 

LITTLE  ROCK,  ARK. 


NASHVILLE,  TENN.  _ 

Banner-e .  1,318.202 

Tennessean-ra .  1,. 300,507  3.283,^ 

Tennessean-S .  716,737  627,537 


Arkansas  Gazette-m 
(Arkansas  Gazette-S 


9.59,663 

490,674 


837,9.56 

420,230 


Grand  Total .  3,335,446  3,008,0*1 


Grand  Total .  1,450,337  1.258,186 

(  Includes  PARADE.  47,986  lines. 


NEW  HAVEN,  CONN. 

Journal  Courier-m. .  365,462  370,W 


LONG  ISLAND,  N.  Y. 

Newsday-SulTolk-e. .  1,299,819  1,097,876 

Newsday-Nassau-e. .  1,695,061  1,. 540,051 


Register-e . 
Register-S. 


1,386’,135  1,384,101 
470,391  454,858 


Grand  Total. 


2,230,988  2.209,5*5 


Grand  Total. 


2,994,880  2.637,027 


LONG  BEACH,  CALIF. 


Day-e. 


NEW  LONDON,  CONN. 
.  766.465  634,035 


Grand  Total . 

•  Includes  AMERICAN 
53,704  Unes  and  COMIC 
33,005  lines, 
t  Includes  THIS  -WTEEK,  62,732  Unes. 
{  Includes  PARADE,  47,986  lines. 


9,032,227  8,272,407 
•W^EEKLY, 
WEEKLY, 


Grand  Total .  3,180,186  2,831,474 

(  Includes  PARADE,  47,986  Unes. 

FORT  WORTH,  TEXAS 
Star-Telegram-m. . .  779,764  708,796 


Independent-m . 
Independent-S  (see 

note) . 

Press-Telegram-e. . . 
(Independent-Press- 
Telegrara-S . 


1,151,006  857,012 


NEW  ORLEANS,  LA. 


1,360,344 


328,465 

1,036,185 


656,602  490,57/ 


Star-T  elegram-e . 

Star-T  elegram-S _ 

Press-e . 


1,637,365 

751,458 

746,998 


1,422,884 

698,677 

702,621 


Grand  Total. . . 


3,167,952  2,712,239 


Times- Picayune-m. . 
tTime- Picayune  & 

States-S . 

Itera-e . 

♦Item-S . 

States-e  . 


2,060,095  1, 


1,026,292 

894,160 

508.755 

1,107,429 


981  J*' 
863,545 

991.«»  ' 


Grand  Total .  3,915,585  3,532,978 


Not8'  Independent  (S)  merged  with 
Press-Telegram  (S)  effective  August  24th, 
1952. 

i  Includes  PARADE,  47,986  lines. 
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♦tBu 
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Sun-1 
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Gn 
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Gr 

•I 
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Grand  Total .  5,596,731  4,922, >» 

♦Includes  AMERICAN  WEEKU.  , 
53,704  lines.  [ 

t  Includes  THIS  WEEK,  78,712  line*  I 


New 

New 


EDITOR  &  PUBLISHER  for  May  2,  1953  ,  ed 


50 


52 

i.7W 

).813 

1.283 

».610 

).82« 


NEW  YORK,  N.  Y. 


9.M8 

1.890 


0.819 

CL\, 

CLY. 


«.&36 

>5.939 

5,998 


I9S3 

limes-m . 

1,739,353 

Times-S . 

2,410,801 

Hcrald-Tribune-m . . 

985,259 

tHoald-T  ribune-S. . 

1,081,723 

Mitror-m . 

845,786 

Mitior-S . 

469,137 

/Newvm . 

1,611,668 

#Ntws-S . 

1,601,285 

joarnal*  American-e . 
*Joum^«Amencan>S 

977,700 

450,524 

I^-e . 

984  ,.329 

Post-S . 

116,816 

World-Telegram  & 

Sun-e . 

1,097,184 

Eaglee . 

699,036 

Esgle-S . 

309,726 

1952 

1,589,743 

2,310,312 

972,586 

1,065,520 

701,226 

380,332 

1,750,191 

1,247.105 

967,965 

459,863 

988,882 

107,954 


PROVIDENCE.  R.  I. 

1953  1882 

Bulletin-e . 

Journal-m .  588,404 

tJoumal-S .  671,019 


558,727 

637.354 


SCRANTON,  PA. 

1953 

T  ribune-m .  543 ,080 

iScrantoniaii-S .  408,288 

Times.* .  1,181,598 


1952 

5.39,552 

378,184 

1,133,670 


WESTCHESTER  COUNTY 
MACY  GROUP.  N.  Y, 


Grand  Total .  3,030.583  2.^.756 

t  Includes  THIS  WEEK,  78,712  Unes. 
QUINCY,  MASS. 

Patriot-Ledger'^ -  679,6.33 

READING,  PA. 

Eagle  (see  Xotel .  .  .  1,148.799 

Eagle-S .  325,455 


2.132,966  2,051,406 


631,054 


1,000,069 

320.308 


Grand  Total 
I  Includes  PARADE,  47,986  lines. 
SEATTLE,  WASH. 
Post-Intelligencer-m  999,004 
•Post-Intelligencer-S  6.82,514 

Times-e .  1,621,895 

Times-S .  723,794 


944.214 

582.469 

1,488.484 

668,640 


1,053,724 

727,699 

293,071 


.3.438 


>8,392 

>5.593 


Grand  Total .  15,380,327  14,616,173 

•  Includes  AMERICAN  WEEKLY, 
53,704  Unes  and  COMIC  WEEKLY, 
33,005  lines. 

1 1ncludes  THIS  WEEK,  78,712  Unes. 
includes  SPLIT-RUN  353,326  Unes 
is  (m)  and  233,823  lines  in  (S). 


Grand  Total .  1,474,254  U20.377 

Notb:  Eagle  (e\  and  Times  (m)  imld 
in  comoination.  Linage  of  one  edition. 
Eagle  (e)  only,  is  given. 

RICHMOND,  VA. 

News  I.«ader-e .  1  ,.549.053 

Times  Dispatch-m . .  1,174,6.59 

tTimes  Dispatch-S  930,379 


Grand  Total .  4,027.207  3.683,807 

•  Includes  AMERIC.\N  WEEKLY , 
57,697  tines  and  COMIC  WEEKLY. 
33,005  Unes. 


Mamaroneck  Times-e 
Mt.  Vernon  .\rgus-e 
New  Rochelle 
Standard-Star-e  . 
Os,sining  Citizen- 

Register-e . 

Peekskill  Star-e 
Post  Chester  Item-e 
Tarrytown  News-e. . 
Yonkers  Herald 

Statesman-e . 

WTiite  Plaias  Re¬ 
porter  Dispatch-e. 


1953 

376,203 

654,884 


1952 

3.53,876 

673.258 


679,655  698,644 


398,327 

3.50,500 

618,253 

443,725 


371,501 

363,273 

613,401 

426,678 


654,449  632,257 


867,2.34  803,739 


1,403,242 

1.105..349 

859.244 


SIOUX  CITY.  IOWA 

Joumal-Tribune-e  886,978  768.607 

Journals .  418.346  275,648 


Grand  Total .  .5,043,2,30  ‘ 

WHEELING,  W.  VA. 
Intelligencer-m.'.  .  .  .  783,219 

News-Register-e . .  769,923 

News-Register-S. . . .  40t>,700 


707,273 

746,508 

412,254 


Grand  Total. 


3,6.54.091  3,367,835 


17,421 


13,973 
d  (c) 
>f  one 


70.3M 

ai.4W 

32,083 

35,220 


69,137 

:kly, 


62,924 
17,337 
72,987  i 
>86,860  ' 


NIAGARA  FALLS,  N.  Y . 
Gszette-e .  1,214,751  1,055,880 


t  Includes  THIS  WEEK,  78,712  lines. 

ROANOKE.  VA. 


Grand  ToUl .  I,.3a5,324  1,044.255 

SOUTH  BEND,  IND. 

Tribune-e .  1,. 511,660  1,284,617 

Tribune-S .  726,326  649,760 


NORFOLK.  VA. 

ledger-rispatch-e. .  1,246,.3^ 

Vii^ian-Klot-m. . . 
iVirginian-Pilot-S.  . 


1,565.798 

819,.334 


1,170,028 

1,477,401 

787,756 


Times-m . 

|Times-S . 

World-News-e. 


768.654 

439.5.T3 

795.198 


707.698 

410,842 

722,475 


2,003..385  1,841,015 


Grand  Toul .  .3.631,530  3,435,185 

i  Includes  PARADE,  47,986  Unes. 


OAKLAND,  CALIF. 

Trihune-e  .  1.685,,583  1..557.3C7 

I  Tribune-S .  801.906  717,940 


Grand  Total 
I  Includes  PARADE.  47,986  lines. 
ROCHESTER,  N.  Y. 
Democrat  8; 

Chronicle-m 
tDemocrat  & 

Chronicle-S. 

Times-Union-e 


Grand  Toul .  2,237,986  1,934,377 

SPOKANE,  WASH. 
Spokesman- 

Review-m  .  760,4.55 

fSpokesman- 

Review-S .  677,729 

Chronicle-e .  1 ,052 ,340 


681,687 


662,091 

943,332 


1,356,846  1,321,115 


853,624 

1,619,603 


771,974 

1,485,999 


Gund  Total .  2,487,489  2,275.247 

i  Includes  P.\RADE,  62,536  Unes. 


Grand  ToUI. 


3,830,073  .3..579.088 


OKLAHOMA  CITY,  OKLA 

Oklahoman-m .  915,833  909,694 

Oklaboman-S .  700,374  - 

Times-e .  928,241 


t  Includes  THIS  W'EEK,  78,712  Unes. 
SACRAMENTO.  CALIF. 


524,875 

912,479 


Grand  ToUl . 


2,544,448  2,347,048 


OMAHA,  NEBR. 
Morld-Herald  (see 

.  1,208,190 

norld-Herald-S.  . . .  811,283 


1,062,298 

748,972 


>20.1« 

iKLY, 

iKLY. 


Grand  Toul .  2,019,473  1,811,270 

Noth:  World-Herald  sold  in  comoina- 
(ml  and  (e).  Linage  of  one  edition, 


Bee-e . 

1,K57.4.34 

1,733,105 

TTnion-m . 

.506,8.30 

437,041 

Union-S . 

287,889 

260,511 

Grand  Total . 

2,652,153 

2,430,657 

ST.  LOUIS,  MO. 

Globe-Democrat-m . 

969,621 

889,258 

*tGlobc-Democrat-S 

762,700 

678,543 

Post-Dispatch-e .... 

2,010,614 

1,887,268 

|Post-Dispatch-S. . . 

1,222,178 

1,230,095 

Grand  ToUI . 

4,96.5,113 

4,685,164 

*  Includes  .AMERICAN  WEEKLY, 

Grand  ToUI .  2,490,524  2,287,110 

t  Includes  THIS  WEEK.  81,522  Unes. 
STOCKTON,  CALIF. 

Record-e .  1.. 389,952  1,385.078 

SYRACUSE,  N.  Y. 
Herali-Journal-e.  .  .  1,62.3,.568 

*5Herald-Araerican-S  720,681 
Post-,Standard-m ...  1 ,086,64.3 

Post-SUndard-S _  .399,129 


1,551,562 

683,1.54 

998,953 

387,323 


Grand  Total .  3.830,021  3,620,992 

•  Includes  AMERIC.5N  WEEKLY. 
53,704  Unes. 

i  Includes  P.\RADE.  47.986  Unes. 
TACOMA,  WASH. 
News-Tribune-e ....  1,300,144 

News-Tribune-S _  512,4.58 


1,185,442 

496,095 


(e)ooly,  is  given. 


196,939 

r67.837 

178.631 


143,437 

iner. 


171,939 


1)34,629 

969,880 

130,840 

239.383 

272.101 


547,033 

tgaiine. 


PASADENA,  CALIF. 

.  855,560 

otar-News-S .  420,227 


766,104 

391,583 


53,704  Unes. 

t  Includes  THIS  WEEK.  78,712  Unes, 
i  Includes  PARADE.  46,008  lines. 

ST.  PAUL,  MINN. 


Grand  Total .  1,812,602  1,681,537 

TOLEDO,  OHIO 

Times-m  .  1,166,214 

Blade-e .  1,764,519 

Blade-S .  1.0.5.5.948 


1.028,491 
1.. 560,708 
979,320 


(^fand  Toul. 


1,275,787  1,157.687 


Pioneer  Pres,s-m . . . 
•Pioneer  Pres.s-S. 
Dispatch-e . 


1,083,204 

911,076 

1,441,110 


987,060 

896,1.35 

1,320,394 


PAWTUCKET,  R.  I. 

"m«s< .  1,017,024 


987.926 


PEORIA,  ILL. 

Jwraal  (see  Note). . 


jwrnai  ^see  Note). .  1.301,703 

IJournal  SUr-S  .  . .  621,340 


1,154,191 

583,268 


Grand  Total .  .3,435,390  3,203,589 

*  Includes  AMERIC.\N  WEEKLY, 
53,704  lines. 

ST.  PETERSBURG,  FLA. 

Times-m .  1 ,751  ..564  1 ,561 .998 

Times-S .  792,607  718,988 


Globe  8t  Mail-m. . . . 
JTelegran.-e . 

Star-e . 

Star-w . 


1,200,663 

2.140,724 

2,668,745 

115,480 


S^‘(Toul .  1,923,043  1,737,459 

in  (')  Star  (m)  sold 

m  cominnation.  Linage  of  one  edition. 


Grand  Total .  2..544,171  2,280,986 


Jouipal  (e)  only,  is  given. 

I  Includes  PARADE,  47,986  Unes. 


PH'LADELPHIA.  pa. 

. .  2,260.750  2,068.099 

.“Bu.lletm-S .  562,480  534  472 

1,862,322  1,832.657 


SAN  ANTONIO,  TEXAS 

Express-m .  1,140,648  1,120,776 

tExpress-S .  809,750  813,569 

News-e .  1,319,868  1,407,641 

Light-e .  1,486,799  1,229,177 

•Light-S .  752,209  677,595 


TRENTON,  N.  J. 
Evening  Times-e  .  .  1,363,686 

Times  Advertiser-S 
Trentonian-m . 


319,647 

668,795 


Grand  Tout. 


784.42t 

770,224 

263.341 


Inquirer-m 

Inquirer-S 


1,690,220 

406,207 


1,618,312 

445,942 


818.1W 


.  6.781.979  6.499.482 

AMERICAN  - - 


AMERICAN  WEEKLY, 
t  t  Includes  THIS  WEEK.  78,712  Unes. 


Grand  Total .  5,,509.274  5,248,758 

•  Includes  AMERICAN  WEEKLY, 
53,704  Unes  and  COMIC  WEEKLY, 
33.005  lines. 

t  Includes  THIS  WEEK,  78,712  lines. 


198.0M  { 
183,124  . 
627.537  : 


,008.691 


Po.f.r  P'TTSBURGH,  pa 

J^jGazette-m -  972  4.3.3 

+Press-S.’”  ]  [ ; 

^“-Telegraph -e. . . ." 
^“-Telegraph-S.. . 


SAN  DIEGO,  CALIF. 

Union-m .  1,319,927  1,196,080 

jUnion-S .  782,866  631,184 

Tribune-e .  1,722.935  1,481,839 


Tribune-e . 
■World-m .  . 
World-S, . . 


TULSA,  OKLA. 

.  1,453,904 

. .  1,.374,.362 

.  704,574 


972.433 

1.699,084 

1,030,.592 

1.049.772 

684,524 


370,626 

.384,101 

454.866 


.  5.436,405  5,149.534 

53  704^’lf^  AMERICAN  W'EEKLY. 
M’.^lin^**  COMIC  WEEKLY, 

t  Includes  THIS  WEEK.  78.712  Unes. 


980.799 

1,627,219 

958,878 

949.369 

633,269 


Grand  Total .  3,825,728  3309,103 

I  Includes  PARADE.  47,986  lines. 


SAN  FRANCISCO.  CALIF. 


,209,505 


Chronicle-m . 
tChronicle-S. . . 
Examiner-m .  .  . 
•Examiner-S. . . 
Call-Bulletin-e 
News-e . 


943,138 
714,223 
1,. 541. 401 
1,000,226 
847,492 
899.862 


848,811 

692,492 

1.380,718 

890,220 

792,298 

822,267 


UTICA,  N.  Y. 

Observer  Dispatch-e  845,153 
Observer  Dispatch-S 
Press-m . 


300,182 

962,665 


^'[‘Kotuan-i 


PORTLAND,  ORE. 


.  1.438.764 

.  844.068 

tes::::::::  'JSiS 


Grand  ToUI 
_  *  Includes 
57  697  Unes. 


1.267,208 

763,844 

1.198.861 

549,205 


.  5,946.342  5,426,806 

AMERIC.\N  WEEKLY, 
and  COMIC  WEEKLY, 


.  290.857  3,779,118 

.\MER1CAN  wEekLY, 


t  Includes  THIS  WEEK,  81,522  lines. 


Grand  Total 
•  Includes 
57.697  Unes 
33,00,5  lines. 

t  Includes  THIS  W'EEK,  81,522  lines 

SAN  JOSE,  CALIF. 

Mercury-m .  1,088,112  .... 

News-e .  1,221.983 

Mercury-N  ews-S .  . .  575..368  _ 


Grand  ToUl. . . . 

..  2,108,000 

1,938,286 

WASHINGTON,  D.  C. 

Ttmes*Herald-d .  . . 

1,340,447 

1,400,201 

•Times-Herald-S .  . 

.568,589 

580,511 

News-e . 

941,2.32 

1,006,809 

Post-m . 

1,430,559 

1,462,008 

{Post-S . 

719,755 

725,414 

Star-e . 

2,547,202 

2,522,979 

tSUr-S . 

1,194,137 

1,184,497 

Grand  Total _ 

.  8,741,921 

8,882,419 

V  „  •'DDGHKEEPSIE,  n.  y. 

NeZ  yZa^  u .  ^“’220  M«.233 

‘^ewYorker-S  ....  239.454  203.508 

Grand  ToUI. 


Grand  ToUI .  2,885.463 


SCHENECTADY,  N.  Y. 

Gazette-m .  1.0.57,254  982.193 

Unioo-.star-e .  983,963  879,612 


Republican-m . 
RepubUcan-S . 
American-e .  . . 


WATERBURY,  CONN. 


836,705 

390,701 

1,174,193 


1,031.674  859,741  Grand  ToUI. 


Grand  Total .  1 ,962 ,842  1 ,866,035 

WICHITA.  KANSAS 


Beacon-e 
Beacon-S. 
Eagle-m . . 
Eagle-e.  , 
JEagle-S 


1,168,687 

603,6.50 

1,253,035 

1,001,978 

569,.5:i7 


1,153,109 

595,499 

1,137,471 

883,970 

522,493 


4,606,887  4,292,542 


Grand  Total 

i  Includes  PAR.\DK,  47,986  lines. 
WORCESTER,  MASS. 

Telegram-S .  «>43,020  .562,473 

Telegram-m  .  798,228  764,476 

Gazette  Ik  Post-e  .  1,118,291  1,003,260 


Grand  Total 

YOUNGSTOWN 
Vindicator 
Telegram-e 
{Vindicator 
Telegram-S.  . 


2, .5.59, 539  2,330,209 

OHIO 


1,281,838  1,160,358 


9.59,278  803,606 


Grand  Toul .  2,241,116  1,953,964 

{  Includes  P.\R.\DE,  47,986  Unes. 


FIGURES  SUPPLIED  BY  PUBLISHERS 


ABERDEEN.  S.  D. 

-Vmerican-News-e  . .  303,968 

.■\.merican-N ews-S. . .  2.54,198 


249,284 

231,224 


Grand  Total .  3.988.681  3,568,519 

TORONTO,  CANADA 


Grand  Total  _  5.58,166  480,508 

ALTOONA,  PA. 

Mirror-e .  1,061,186  1,150,240 

BATTLE  CREEK,  MICH. 
Enquirer  and  News-e  849,586  812,532 

Enquirer  and  News-S  343,700  270,158 


1.100,253 

1.725,.386 

2,208,246 

116,414 


f '.rand  Total .  1,238,286  1,082,690 

BIRMINGHAM.  ALA. 

News-e .  1,728,038  1,58.5,892 

News-.S  .  1,006,340 

Post-Herald-m .  1,192,062 


923,640 

1,098,450 


Grand  ToUI .  6,125,612  5.150,309 

t  Includes  Weekend  Picture  Magazine, 
76,709  Unes. 


Grand  Total  3,926,440  3,607,982 

CANTON,  OHIO 

Repository-e .  1,646,960 

Repository-S .  748,090 


1,472, .394 
678,538 


1,115,908 

269.531 

564,677 


2,292,128  1,950,416 


TROY,  N.  Y. 

Record  (see  Note) . .  1,120,135  978,898 

Notr:  Record  (m)  sold  in  combination 
with  Times-Record  (e).  Linage  of  one 
edition.  Record  (m)  only,  is  given. 


Grand  Total .  2,395,050  2,150,932 

DAVENPORT,  IOWA 

Times-e .  1,096,550  1,090,446 

Democrat-m .  708,918  761 ,936 

Democrat-S .  407,540  367,850 


Grand  Total .  2,213,008  2,220,232 

GRAND  FORKS,  N.  D. 


592,102 


1,435,460 

1.423,.537 

709,032 


279,930 


Grand  ToUl .  3, .532,840  3,568,029 

UNION  CITY,  N.  J. 

Hudgon  Dispatch-m  779,098  706,085 


Herald-meS .  .599,088 

GREEN  BAY.  WIS. 
Press-Gazette-e .  1,408,624  1,112,188 

HYANNIS,  MASS. 

Cape  Cod  SUndard 

Times-e .  281 .526 

LAFAYETTE,  LA. 

Advertiser-eS .  717,584 

MADISON,  WIS. 

CapiUl  Times-e ....  829,948 

Wis.  Sute  Journal-m  830,424 
•Wis.  State  Journal-S  490,553 


644,602 


741,916 

748,888 

414,995 


781,740 

269,497 

887,049 


Grand  Total .  2,150,925  1,905,799 

*  Includes  PARADE,  35,420  lines. 
MANITOWOC,  WIS. 
Herald-Times-e  750,862  716,744 

MONTGOMERY,  ALA. 

Advertiser-m .  904,638  712,600 

Journal-e .  912,912  719,348 

Advertiser-S .  514,486  399,812 


Grand  Total .  2,332,036  1,831,760 

NEW  BEDFORD,  MASS. 
Standard-Times-e. . .  8M.074  814,506 

*SUudard-Times-S.  284,882  229,782 


•  Includes  AMERICAN  WEEKLY, 
53,704  lines. 

t  Includes  THIS  WEEK,  78,712  Unes. 

{  Includes  PARADE,  47,986  lines. 


Grand  Toul .  1,128,956  1,044,288 

*  Includes  PARADE,  47,610  lines. 

OIL  CITY,  PA. 

Derrick-m .  5M,468 

Blizzard-e .  587,229 


541.023 

543.122 


7.58,261 

342,396 

1.044,708 


2,041,217  I,861.8C|  Grand  Total. 


2.401,59  9 


Grand  Total .  1,173,697  1,084,145 

PASSAIC,  N.  J. 

Herald-News-e .  1,106,231  917.891 

(Continued  on  page  52) 


1 


editor  4  PUBLISHER  for  May  2,  1953 


51 


March  Linage 

continued  from  page  51 


POTTSTOWN,  PA. 

,,  1953  1952 

Mercur\-m .  942,298  735.966 

ROCK  ISLAND-MOLINE,  ILl. 

Dispatch-e .  993,440  9,55  472 

.\rgus-e .  917,510  872,711 

Grand  Total .  1,910,950  1,828  183 

SALISBURY,  N.  C. 

.  502,9.50  487,368 

.  233,884  243,684 

Grand  Total .  736.8,34  731,0.52 

SUPERIOR,  WIS. 

Telegram-e .  526,f),38  498.806 

TEXAS  QUALITY  NEWSPAPERS,  INC. 

^  ABILENE 

Reporter-Xews-m..  .  677,488  622,748 

Keporter-Xews-e .  .  .  696,780  626,626 

Reporter-Xews-S.  .  .  386,232  351,078 

Grand  Total .  1,760,,500  1,600,452 

big  spring 

Herad-e .  418.488  .344,946 

Herald-s .  197,99.3  202,351 

Grand  Total .  616,481  547  297 

CORPUS  CHRISTI 

Caller-m .  1.177,316  944,076 

.  • ; .  1,189,818  933,478 

Laller-Times-S .  483,2.38  391,762 

Grand  Total .  2,8.50.372  2  269  316 

DENISON 

H  “  a't; .  .331,674  284,956 

Herald^S  185,430  193,466 

Grand  Total .  .517,104  1  478  422 

_  MARSHALL 

News  Messenger-e. .  318,150  286;.580 

.News  Xlessenger-S..  239,419  224,975 

Grand  Total .  557,569  51lS5 

,,,  PARIS 

.  .303,856  271,124 

.  175,94.3  176,204 

Grand  Total .  479,799  447  328 

SAN  ANGELO 

Standard-m .  74.5,048  646,203 

.  753,788  629,510 

Standard-3  imes-S.  .  355,240  357,975 

Grand  Total .  1,854,076  1,6.3.3.688 

ADVERTISING  LINAGE  SERVICE 
AUGUSTA,  GA. 

Chronicle-  n .  8.57,379  798  026 

Chronicle-S .  334,945  .307,198 

Herald-e .  867,804  784,232 

Grand  Total .  2,060,128  1,889  4.56 

BLUEFIELD,  W.  VA. 
felegraph-m  (see 

►  ^’ote) .  .371,606  .348,6,54 

Telegraph-S .  232,965  186,161 

Grand  Total .  604,571  534,815 

_  Note:  Telegraph  (m)  sold  in  comtiina- 
tion  with  Sun,set  News  (e) 

CHARLESTON,  W.  VA. 

Gazette-m .  926,568  905.919 

Gazette-S  .506,008  454,252 

*Mad-e .  774,120  783,0.58 

.  320,691  322,521 

Grand  Total .  2,527,387  2,46.5,750 

**  Includes  26,346  lines  of  Suhurban 

AdvertisiiiK. 

COLUMBIA,  S.  C. 

State-m  .  79.3,704  7.54,688 

J‘ale-S  526,797  497,584 

Record-e .  805,4.34  765,286 

Grand  Total .  2,125,935  2,017,.5.58 

ERIE,  PA. 

Dispatch-d .  697,637  662,727 

Dispatch-S .  45,3,522  405,170 

Grand  Total . '  1,151,159  1,067,897 

FOND  DU  LAC,  WIS. 
Commonwealth-  ^ 

Reporter-e .  746.470  683,430 

HAMMOND,  IND. 

Times-e  .  994,510  8.33,028 

Times-S .  486,281  413,255 

G,rand  Total .  1,480,791  1,246,283 

HAVERHILL,  MASS. 

Gazette-e .  .5.32,.382  4.36,026 

JAMESTOWN,  N.  Y. 

l‘ost-Joumal-e .  944,587  849,9.36 

LAWRENCE,  MASS. 

Trilmne-e  (seeXote)  782,054  642,087 

Note:  Tribune  (e)  sold  in  combination 
with  Eagle  (m). 

LOWELL,  MASS. 

'Sun-e .  61.5,427  497,593 

Sun-S .  207,646  196,506 

G.rand  Total .  823,073  694,099 


BR.4VE  MEN,  indeed,  are  these  Hearst  Newspapers  executives  from  New  York  who  helped  flit 
Milwaukee  Sentinel  give  a  big  boost  to  the  transplanted  Boston  Braves  in  the  National  Leagut. 
Perry  C.  Hill  of  the  Milwaukee  Press  Club  is  collecting  autographs  from  (left  to  right,  seatedl  j;' 
Frank  L.  Taylor,  Sentinel  publisher;  J.  D.  Gortatowsky,  Hearst  general  manager;  Frank  Coniff,  col-  k 
umnist;  and  W.  R.  Hearst,  Jr.,  who  is  a  Yankee- Giant-Dodger  fan  already. 


LYNN 

,  MASS. 

1953 

1952 

Iteni-e . 

595,193 

488,474 

Telegratn-Xews-e. . . 

440,004 

374,1,54 

Telegram-Xews-S. .  . 

174,536 

139,422 

(rrand  Total . 

1,209,7,33 

1,002,050 

PASADENA,  CAL. 

Iiwlependent-m . 

874,9,57 

714,947 

In<lei)endent-S . 

.3.50, .522 

.321,619 

eVrand  Total . 

1,225,479 

1,036, .566 

PATERSON.  N.  J. 

Call-ni  . 

977.301 

926,22.3 

News-e . 

,  1,202,3.50 

1,19.3,467 

Oram!  Total 

2,179,6.51 

2,119,690 

SALEM,  ORV. 

Capital  Journal-e. . 

691 ,6:36 

641,047 

Oregon-State-m 

.5.51,0.55 

.564,421 

Oregon-State-S. .  .  . 

172,410 

117,619 

(ffand  Total .... 

1,415.101 

1,. 32.3 ,087 

SHREVEPORT,  LA. 

Joumal-e . 

938,400 

977,815 

Times-m . 

88:3,116 

812,.511 

Times-S . 

514,767 

470,096 

Grand  Total  ... 

2,.3.36.28,3 

2,260,422 

WILKES- 

BARRE,  PA 

Record-m 

7.54,458 

80:3,459 

Times-lycader-e 

1,191,003 

1,178,128 

Indei)endent-S  .  . 

405,9.34 

406,434 

Grand  Total . . . . 

.  2,351,395 

2,388,021 

Sunday  Food  Buying 
Increases  in  Seattle 

Seattle  —  The  sixth  annual 
Seattle  Times  Consumer  Analysis 
is  now  available,  Russell  W. 
Young,  advertising  director,  an¬ 
nounces.  This  study  is  conducted 
in  other  leading  markets  by  ma¬ 
jor  newspapers. 

Grocery  buying  in  Seattle  seems 
to  be  swinging  more  and  more  to 
the  supermarkets.  This  year,  63 
per  cent  of  the  persons  interviewed 
buy  most  of  their  groceries  from  a 
corporate  chain  store  as  compared 
with  58.1  per  cent  last  year. 

Sunday  opening  of  food  markets 
seems  to  be  popular.  This  year 
1.4  per  cent  named  Sunday  as 
their  heavy  grocery  purchasing 
day  as  compared  with  0.8%  last 
year  and  0.4%  in  1951  and  1950. 


Ak-Sar-Ben  Awards  Safeway  Restates  | 

Given  in  Nebraska  Reliance  on  Press  ’ 

Lincoln,  Neb. — At  the  recent  Oakland,  Calif. — Safeway  St0K>i 

Nebraska  Press  Association  con-  reaffirms  its  reliance  on  newspa- 
vention,  Ak-Sar-Ben  awards  for  pers  as  the  prime  advertising  me- 
community  service  were  made  to  dium  in  a  newly-published  booklet' 
the  Scotia  Register.  Curtis  Enter-  of  policies  issued  to  employes. 
prise,  Neligh  News,  and  Platts-  The  booklet  outlines  “some  of 

mouth  Journal.  the  more  fundamental  of  the  Safe-  ‘ 

Five  papers  receiving  plaques  way  policies,”  Lingan  A.  Warren,  i 
and  S200  to  be  used  for  the  com-  president,  observes  in  the  introduc- 1 
munity  project  of  the  newspaper’s  tion.  H 

choice  are:  York  Daily  News-  “Because  of  their  proven  effec- 1 

J imes,  Plattsmouth  Journal,  Ord  tiveness,  newspapers  should  be  used  | 
Quiz,  Leigh  World  and  Albion  as  the  primary  medium  for  advei  | 
News.  tising  store  prices  whenever  they  n 

Emil  Hauge,  editor  of  the  provide  coverage  of  the  tradinj  | 
Meadow  Grove  News  since  1921,  area,”  the  advertising  section  states  i 
was  elected  president  of  the  NPA.  These  vwrds  are  unchanged  from  | 
In  a  luncheon  address,  former  those  of  the  1947  booklet.  { 
U.  S.  Sen.  Fred  Seaton  of  Hast-  The  company  policy  is  to  pal  ¬ 
ings  said  there  was  not  a  “one-  established  rates  and  “no  attempt 
party  press”  in  the  1952  Presiden-  shall  be  made  to  induce  newspa-, 
tial  campaign.  The  majority  of  the  pers  or  other  media  to  quote  spf' 
newspapers  supported  Eisenhower  cial  prices,”  it  is  stated.  Safeway 
editorially,  he  admitted,  but  the  expects  to  receive  “only  the  lowest 
Democrats  were  given  more  space  established  rate  charged  for  the 
in  the  news  columns.  amount  of  space  and/or  time  fet 

Nebraska  Press  Women’s  Club  which  it  contracts.” 
established  a  $25  annual  award  , 

for  a  “worthy  young  woman  spe¬ 
cializing  in  journalism”  at  the  Uni¬ 
versity  of  Nebraska. 
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Centennial  Edition 
Points  to  Future 

■  Everett,  Wash.  —  The  EveriK 

ICOCtIV  Dailv  Herald  pointed  to  the 

168.647  Clocked  j,  reviewed  the  past  m  f 

At  Vacation  Show  Washington  State  Centennial 

Milwaukee — Records  were  tion. 
broken  at  the  13th  annual  Mil-  Five  sections  presented  the  cet- , 
waukee  Sentinel  Sports  and  Vaca-  tennial  features  in  an  edition  i 
tion  Show  in  the  Milwaukee  Arena  tailing  160  pages,  of  which  ^  ■ 
and  Auditorium.  Charles  D.  Col-  pages  were  tabloid.  The  reprt^u^ 
lins  of  the  Sentinel  staff,  who  di-  tion  of  the  Herald’s  first  editiof  i 
rects  this  annual  show,  reported  of  Dec.  10,  1891,  revealed  tlu 
total  attendance  of  168,647  for  on  its  first  day  the  Herald  ww- 
nine  days.  The  best  previous  year  extra  to  report  a  Coast  shipP*”! 
was  1951,  with  163,481.  mishap. 

EDITOR  &  PUBLISHER  for  May  2.  1®3 
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LONDON  LETTER 

Mobile  Plant 
Devised  lor  Use 
In  Emergency 

By  Doris  Willens 

London  —  A  complete  printing 
plant  on  wheels  has  been  perfected 
by  the  Times  of  London  for  use 
in  war  or  other  emergency. 

The  unit  contains  facilities  for 
everything  from  news-gathering  to 
distribution  of  the  newspapers, 
which  could  be  printed  at  the  rate 
of  12,000  an  hour.  It  includes 
teletype-setting  equipment  usable 
on  a  two-tone  radio  signal. 

Two  years  ago  the  Times  began 
planning  the  project.  It  was  com¬ 
pleted  in  time  to  be  shown  at  the 
British  Industries  Fair. 

The  unit  can  be  set  up  in  two 
hours  by  six  men.  The  entire 
printing  plant  equipment  is  car¬ 
ried  in  two  moving  van-type 
trucks.  It  includes  a  rotary  press 
which  can  print  an  eight-page  edi¬ 
tion  at  the  reduced  size  of  16 
inches  by  lOVi  inches. 

I  A  heavy  truck  carries  a  work- 
1  shop  and  stores  and  tows  a  trailer 
with  diesel-electric  generators  for 
;  the  whole  unit.  When  set  up,  the 
:  unit  covers  2.600  square  feet. 

In  addition,  there  are  four  util¬ 
ity  trucks  for  the  staff.  Each  is 
fitted  with  radio  transmitters  and 
receivers.  When  the  seven  veh- 
j  ides  travel  on  the  road,  the  front 
j  and  rear  of  the  column  are  in  ra¬ 
dio  communication. 

Teletype  -  setting  can  be  done 
from  any  of  the  utility  trucks  up 
to  a  distance  of  30  miles  on  a 
special  two-tone  radio  signal. 

Production  processes  are  all  in 
line  formation. 

Desks  for  copy-editors  and 
proofreaders  are  provided.  Fluo¬ 
rescent  lighting  is  used. 

Fourteen  reels  of  8  cwt.  news¬ 
print.  printers  ink.  lubricating  oil, 
mechanical  and  spare  parts  are 
among  the  stores  carried.  The 
storage  truck  also  holds  tanks 
with  about  200  gallons  for  fuel 
oil  to  run  the  generating  plant. 
There  is  enough  space  left  to 
stow  the  detachable  parts  of  the 
printing  plant. 

'  The  Times  termed  the  mobile 
printing  unit  “an  example  of 
British  engineering  skill  and  in¬ 
genuity.” 

Zip  in  The  Gray  Journal 

Since  Sir  William  Haley  be¬ 
came  editor  of  the  Times  sev¬ 
eral  months  ago,  observers  have 
j  noticed  a  livening  up  of  the  good 
gray  journal.  More  pictures,  more 
letters  from  readers,  trickier  head¬ 
lines  have  been  introduced. 

Zippiest  bit  yet  was  a  two- 
r  column  illustration  on  the  Times’ 

I  main  news  page  of  a  “flying 
saucer”  aircraft  reportedly  being 
designed  in  Canada.  The  picture 
was  a  reprint  from  the  Toronto 
fOnt.)  Star. 

editor  &  PUBLISHERS 


On  the  same  day,  April  22,  the 
Times  appeared  with  a  new  mast¬ 
head.  It  is  the  same  type  as  the 
old  masthead,  but  about  one-third 
larger  and  bolder. 

In  an  editorial  announcing  the 
change,  the  Times  said:  “The 
dresses  matter  less  than  what  they 
clothe,  but  attention  to  fitting  ap¬ 
pearance  is  owed  to  the  printed 
word  as  to  all  material  things.” 

Ad  Rebate  Furor 

The  Beaverbrook  press  loves  a 
good  controversy — particularly  if 
it  has  to  do  with  the  Beaverbrook 
press. 

“The  Express  and  the  Cost  of 
Living”  may  not  sound  contro¬ 
versial.  But  it  has  stirred  the 
wrath  of  advertisers  and  of  other 
newspapers. 

It  began  with  an  announcement 
that  the  Beaverbrook  Newspapers 
would  give  a  10  per  cent  rebate 
to  advertisers  during  May  and 
June.  The  Beaverbrook  press  “is 
making  excellent  profits.”  There¬ 
fore,  it  was  in  the  public  interest 
that  advertising  rates  be  reduced. 

If  advertisers  paid  less,  they  could 
pass  the  savings  to  consumers. 

All  advertising  space  for  the 
two  months  was  already  sold.  No 
new  orders  could  be  accepted. 
The  rebate  would  amount  to 
$350,000.  “If  other  newspapers 
take  the  same  decision  the  sav¬ 
ing  to  trade  and  industry  will  be 
multiplied  many  times.” 

Advertisers  liked  the  rebate  but 
took  “grave  exception”  to  the  im¬ 
plication  that  the  savings  would 
be  so  much  that  they  could  re¬ 
duce  the  prices  of  their  goods. 

Other  newspapers  resented  the 
Express  statement  because  not  all 
of  them  are  making  such  high 
profits  as  the  Beaverbrook  press. 

The  Daily  Sketch,  co-owned  by 
Lord  Rothermere  and  the  News 
of  The  World,  said  editorially  that 
the  rebate  was  “a  stunt,  and  not 
a  very  good  stunt  at  that.” 

The  rebate,  said  the  Sketch, 
“has  done  more  harm  in  six  days 
to  the  cause  and  profession  of 
advertising  than  all  the  enemies 
of  advertising  in  as  many  years. 

“The  essence  of  successful  ad¬ 
vertising  depends  on  the  quality 
of  the  product,  the  skill  of  the 
agent,  a  planned  campaign — and 
above  all  continuity.  Not  on  sud¬ 
den  and  temporary  bonuses,  not 
on  continuous  urging  of  advertis¬ 
ing  to  vary  the  price  of  their 
product.” 

A  few  days  later  the  Express 
ran  another  front-page  statement, 
expressing  “sympathy”  with  news¬ 
papers  that  were  not  making  such 
good  profits  as  Beaverbrook. 

■ 

Criticism  Libelous 

Geneva — Jean  Brocher,  movie 
critic  for  La  Vie  Protestante, 
must  pay  $232  damages  to  the 
noted  French  actor  and  dramatist, 
Sacha  Guitry,  for  libeling  him  in 
a  review  which,  the  court  said, 
“exceeded  the  bounds  of  free 
criticism.” 
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Hanson  Gives 
T-H  Views  to 
House  Group 

Washington  —  Views  of  the 
American  Newspaper  Publishers 
Association  on  the  Taft-Hartley 
\ct  were  placed  before  the  House 
Committee  on  Education  and  La¬ 
bor  this  week  by  Elisha  Hanson, 
who  is  general  counsel  to  the 
ANPA. 

Mr.  Hanson  repeated  for  the 
consideration  of  the  House  mem¬ 
bers  the  25,000-word  presentation 
which  he  had  previously  given  be¬ 
fore  a  Senate  labor  committee. 
He  asserted  that  the  International 
Typographical  Union  is  still  de¬ 
fiant  of  the  law  in  regard  to  closed 
shop  and  other  conditions. 

Specific  Proposals 
In  behalf  of  ANPA,  Mr.  Han¬ 
son  recommended  ( 1 )  the  ban  on 
the  closed  shop  and  closed  shop 
conditions  of  the  Act  be  retained; 
(2)  the  present  section  dealing 
with  right-to-work  laws  of  the 
States  be  retained;  (3)  the  law 
be  amended  so  as  specifically  to 
make  it  a  violation  for  anyone  to 
engage  in  picketing  by  force  or 
violence  as  well  as  a  violation  for 
anyone  by  picketing  alone  or  in 
concert  with  others  to  obstruct  or 
interfere  with  free  ingress  or  egress 
to  and  from  premises,  or  obstruct 
free  use  of  public  streets,  side¬ 
walks,  or  various  other  public 
ways. 

Swinging  around  to  the  “bogus” 
practice,  recently  upheld  by  the 
Supreme  Court,  Mr.  Hanson  said 
the  Act  should  be  amended  so  as 
to  prohibit  a  labor  organization 
from  exacting  payment  for  such 
“wasteful  and  useless  practices” 
and  to  prohibit  labor  organiza¬ 
tions  from  causing  or  attempting 
*o  cause  agreements  with  em- 
oloyers  designed  to  prevent  tech¬ 
nological  advancement  in  any  in¬ 
dustry. 

NLRB  Process  Hit 

Present  procedures  for  the  pre¬ 
vention  of  unfair  labor  practices 
should  be  completely  overhauled 
to  provide  a  more  expeditious 
method  of  promoting  the  stated 
purposes  and  policies  of  the  Act, 
he  said,  adding  that  this  probably 
could  best  be  accomplished  by 
eliminating  the  present  tortuous  ad¬ 
ministrative  procedure  before  the 
NLRB  through  vesting  original 
jurisdiction  to  prevent  unfair  labor 
practices  in  the  District  Courts 
ind  by  placing  the  responsibility 
for  proceeding  in  court  in  a  Di¬ 
vision  of  the  Department  of  Jus¬ 
tice. 

“Courts  whose  decrees  of  en¬ 
forcement  are  flaunted  should  be 
empowered  to  act  on  their  own 
motion  to  preserve  the  integrity 
of  their  decrees,”  he  declared,  ad¬ 
ding  that  today  when  a  decree  is 
ignored  or  violated,  only  the 
NLRB  can  institute  a  contempt 
proceeding. 


1,000,000  Tons 
From  Southland 

Lufkin,  Tex. — Southland  Paper 
Mills  recently  rolled  out  the  mil¬ 
lionth  ton  of  newsprint  made  from 
East  Texas  pines.  Production  be¬ 
gan  Jan.  17,  1940. 

The  company  has  purchased 
$21,600,000  worth  of  wood  and 
supplies  in  Texas;  has  paid  out 
$26,000,000  in  wages  and  sala¬ 
ries;  and  $l'9,8 15,000  in  taxes. 

NLRB  Voids 
Pact  on  Breach 
Of  Neutrality 

Washington  —  Holding  that  the 
newspaper  management  breached 
its  neutrality,  the  National  Labor 
Relations  Board  has  ordered  the 
Indianapolis  Newspapers,  Inc.,  to 
withdraw  its  recognition  of  the 
Employes  Protective  Association, 
Independent,  as  barm'nin'’  a"cnt 
for  circulation  department  em¬ 
ployes. 

The  Board’s  order  also  voids  a 
contract  between  the  newspapers 
and  the  association  which  was 
signed  July  25,  1951.  on  the  ground 
that  it  was  executed  during  the 
pendency  of  negotiations  with  the 
previously  certified  unit  of  the 
.American  Newspaper  Guild. 

‘Unwarranted’ 

The  recognition  of  the  associa¬ 
tion  in  these  circumstances  was 
deemed  by  the  Board  to  be  “un¬ 
warranted  assistance”  to  the  inde¬ 
pendent  union.  The  association, 
the  Board  found,  began  organizing 
on  July  17,  1951  and  by  July  24 
had  obtained  the  signatures  of  a 
majority  of  circulation  department 
employes  to  petitions  rejecting  the 
Guild. 

On  July  24  the  company  accord¬ 
ed  recognition  and  on  the  next  day 
concluded  an  exclusive  bargaining 
contract.  The  company,  NLRB 
said,  should  have  maintained  a 
strictly  neutral  attitude  while  the 
rival  labor  organizations  battled  it 
out. 

The  company  sought  to  justify 
its  conduct  on  the  ground  that  the 
law  required  it  to  bargain  with  the 
group  which  showed  it  majority 
status. 

The  Board  noted  its  previous 
judgment  that  “membership  cards 
obtained  during  the  heat  of  rival 
organizing  campaigns  do  not  neces¬ 
sarily  reflect  the  ultimate  choice  of 
a  bargaining  representative.”  It 
held  that  the  company’s  action  con¬ 
tributed  support  to  the  independ¬ 
ent  union  and  thereby  violated 
the  Taft-Hartley  Act. 

A  majority  of  the  Board  agreed 
with  the  Trial  Examiner  that  zone 
supervisors  and  district  managers 
were  active  on  behalf  of  the  Guild 
and  there  was  no  evidence  that  the 
company  condoned  or  encouraged 
their  activities  on  behalf  of  the  as¬ 
sociation. 
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Joint  Operation  Cited 
In  Denial  of  TV  Permit 


By  Jerry  Walker 

Joint  operation  of  the  news¬ 
papers  in  Fort  Wayne,  Ind.,  figures 
significantly  in  the  order  of  a  Fed¬ 
eral  Communications  Commission 
examiner  which  would  deny  a  tele¬ 
vision  station  to  News  Sentinel 
Broadcasting  Co.,  Inc. 

The  initial  decision  of  Hearing 
Examiner  Fanney  N.  Litvin  looks 
toward  a  grant  of  the  application 
of  Northeastern  Indiana  Broadcast¬ 
ing  Co.,  Inc.,  for  Channel  33  on 
the  ground  it  “would  bring  to  the 
citizens  of  Fort  Wayne  an  addi¬ 
tional  medium  of  mass  communi¬ 
cation  with  no  connection,  direct 
or  indirect,  with  either  of  the  two 
existing  newspapers  published  in 
that  city.” 

Agency  Plan  Described 

The  examiner’s  report — 72  pages 
of  single-spaced  typing — goes  into 
the  details  of  the  newspaper  agency 
corporation  which  was  formed 
Niarch  13,  1950,  and  stresses  the 
extent  of  control  held  by  Helene 
R.  Foellinger,  not  only  in  the  pub¬ 
lishing  company,  but  also  in  the 
broadcasting  firm  which  sought  the 
TV  license.  She  is  shown  to  have, 
in  her  own  name,  35  per  cent  of 
the  stock  issued  in  News  Publish¬ 
ing  Company,  which  publishes  the 
News-Sentinel;  and  27.5  per  cent 
as  administratrix  of  the  Estate  of 
Loretta  Foellinger  Teeple.  Her 
mother,  Mrs.  Esther  A.  Foellinger, 
has  27.5  per  cent.  The  rest  is  dis¬ 
tributed  among  five  stockholders. 

Two-thirds  of  the  capital  stock 
of  Fort  Wayne  Newspapers,  Inc., 
agency  for  the  News-Sentinel  and 
the  Journal-Gazette,  is  owned  by 
the  News  Publishing  Co. 

The  FCC  report  describes  the 
agency  corporation  setup  as  fol¬ 
lows: 

“Net  proceeds  from  joint  opera¬ 
tion  of  the  two  newspapers  are  dis¬ 
tributed  to  the  two  companies  in 
the  proportion  of  the  ownership  of 
each.  .  .  .  News  Publishing  Co.  has 
the  right  to  designate  two  of  the 
three  directors  and  to  select  the 
president  and  the  secretary-treas¬ 
urer. 

Expense  Agreement 

“As  of  the  date  of  the  hearing, 
the  officers  and  directors  of  Fort 
Wayne  Newspapers,  Inc.,  were: 
Helene  R.  Foellinger,  president  and 
a  director;  Esther  A.  Foellinger,  a 
director;  Virgil  M.  Simmons 
(president  of  the  Journal-Gazette 
Co.  and  co-publisher  of  the  Jour¬ 
nal),  a  director;  and  M.  Miller 
Ellingham  (executive  director  of 
the  Journal),  vicepresident. 

‘The  agency  corporation  is  au¬ 
thorized  to  collect  all  income  ac¬ 
cruing  from  the  unified  operation 


and  to  pay  all  authorized  expenses 
of  publication  of  both  newspapers, 
including  the  expenses  of  their  edi¬ 
torial  departments  (with  the  excep¬ 
tion  of  the  publishers’  salaries). 
The  editorial  department  of  each 
newspaper  remains  in  the  exclusive 
and  complete  control  of  each  re¬ 
spectively,  except  that  the  selection 
and  content  of  comics  and  pur¬ 
chased  supplements  are  to  be  con¬ 
trolled  and  directed  by  the  agency 
corporation,  according  to  the  con¬ 
tract. 

“With  the  exception  of  the  edi¬ 
torial  department,  the  budget  for 
each  department  for  which  the 
agency  corporation  is  responsible, 
must  be  adhered  to.  If  the  edito¬ 
rial  department  of  either  newspa¬ 
per  exceeds  its  budget  and  prior 
authorization  of  a  majo'^ity  of  the 
directors  of  the  agency  corpora¬ 
tion  is  not  obtained,  the  newspaper 
alone  must  bear  the  amount  of  the 
excess.” 

The  merger,  under  which  both 
newspapers  publish  in  a  single 
plant,  has  resulted  in  certain  econ¬ 
omies  by  eliminating  duplication  of 
investments  in  buildings  and  ma¬ 
chinery  and  in  operating  expenses, 
the  FCC  report  notes. 

The  Journal-Gazette  Co.  is  pre¬ 
cluded  from  engaging  in  any  other 
kind  of  business  during  the  life  of 
the  contract,  but  no  similar  restric¬ 
tion  is  imposed  on  the  News  Sen¬ 
tinel  company,  the  examiner  says, 
with  a  footnote  to  the  effect  that 
James  R.  Fleming,  co-publisher  of 
the  Journal,  is  a  50  per  cent  part¬ 
ner  in  Anthony  Wayne  Broadcast¬ 
ing  which  has  applied  for  Chan¬ 
nel  69. 

Ad  Rate  Structure 

The  report  goes  into  the  adver¬ 
tising  rate  structure  and  notes  that 
the  combined  rate  for  classified  in 
the  two  papers  is  lower  than  the 
sum  of  rates  charged  by  each  be¬ 
fore  the  agency  setup;  and  the 
forced  combination  for  national  is 
equal  to  the  sum  of  the  separate 
rates.  Later,  in  a  footnote,  the 
examiner  recites  that  certain  prac¬ 
tices  of  the  Fort  Wayne  opera¬ 
tion  have  been  held  illegal  in  a 
case  {New  Orleans  Timcs-Pica- 
yune)  pending  before  the  Supreme 
Court  but  says  this  was  not  con¬ 
sidered  in  the  final  decision  since 
the  FCC  had  renewed  a  radio  sta¬ 
tion  license  without  bringing  it  up. 

Miss  Foellinger’s  lifetime  activity 
in  Fort  Wayne  is  compared  favor¬ 
ably  with  the  local  interest  of  the 
competing  applicant,  but  the  latter 
is  accorded  preference  because 
more  of  the  station  owners  would 
be  integrated  in  the  management. 
Miss  Foellinger,  it  is  pointed  out. 


would  be  the  sole  owner  active  in  Sale  in  Birmingham  I 

the  management  of  the  News  Sen-  Birmingham  News  Co.  is  sd^ 
tinel  station  and  the  record  shows  ing  WGSN  and  WGSN-FM  totht" 
she  spends  comparatively  little  Jemison  Broadcasting  Co.  at  i 
time  in  managing  the  present  radio  price  in  excess  of  $350,000,  i| 
property.  FCC  gives  approval.  The  pub- 

Financial  Capabilities  lishing  company^  must  divest  it 

The  newspaper-affiliated  appli-  f 

cant  would  ha^  available  $625,-  T  f 

000  for  construction  and  operation  ^ 

of  the  proposed  station  and,  the  Television  Corp. 

FCC  report  sets  forth,  the  pub-  _  __  _ 

lishing  company  has  (as  of  Sept.  Z  More  TV  Grants 

30,  1952)  a  net  worth  of  over  $2,-  .  News  Publishing  Co.  of  Whetl- 


30,  1952)  a  net  worth  of  over  $2,-  .  News  Publishing  Co.  of  I 
000,000,  including  cash  of  more  W.  Va.,  will  obtain  a  34  pci 
than  $950,000,  and  an  earned  sur-  cent  interest  in  Tri-City  Broadcast 
plus  in  excess  of  $1,700,000.  '**8  $30,154  under  term 

In  the  case  of  Northeastern,  the  ^  TV  ^ant  to  the  htte: 
successful  applicant  under  the  ex-  WKWK-TV  Corp.,  News 
aminer’s  report,  there  were  actual  dropped  its  competing  bid  for 
and  estimated  financial  availabili-  Channel  7.  .  .  ^  . 

ties  totaling  $662,446.  This  in-  Reporter  Broadcasti^  Co.  h* 
eluded  $290,000  as  estimated  rev-  received  a  permit  for  Channel  9  n 
enue  for  the  first  year.  Principal  Abilene,  Tex.  Mrs.  Eva  Maj 
stockholders  listed  personal  net  Hanks,  who  owns  64  per  cent  jtrxi 
worth,  in  the  aggregate,  of  around  interest,  is  president.  A  compcnni 
$1,000,000.  The  plan  for  financing  applicant  dropped  out. 
the  TV  station  is  formulated  on  a  .  .  . 

20-month  basis.  In  a  12-month  pe-  News  Sponsorship  Gams 
riod  Northeastern’s  radio  station  A  survey  by  United  Press  Radic 
had  a  net  profit  of  $41,000.  indicates  that  broadcasting  statious 

The  examiner,  in  reaching  the  are  selling  more  news  feature  prfr 
conclusion  in  favor  of  Northeast-  grams  than  a  year  ago. 
ern,  itemized  as  follows:  John  J.  Madigan,  radio  new- 

Points  of  No  Preference  manager,  reports:  “The  sponsa 
,  .  ,  ,  .  .  .  .  ship  of  scripted  programs  is  den- 

1.  Local  ownership  and  partici-  ni,e%  up.  Many  stations  have  all 

pation  of  local  owners -Neither  jq  ^aily  and' 

app  icanns  entitled  to  a  preference  (j  p 

on  this  factor.  j  « 

2.  Integration  of  ownership  with  ^ 

management  —  Northeastern  is  to 

be  preferred.  PhotO  RestnctlOllS  i 

3.  Diversification  of  business  Imposed  in  Denver 

interests  of  persons  controlling  ap-  Denver — Photographers  cover 

plicants — The  record  impels  a  pref-  ing  this  city’s  five  municipal  coins 
erence  for  Northeastern,  because  have  had  their  activities  sharp!! 
four  of  the  five  in  Northeastern  curtailed  under  a  ruling  issued  b! 
have  business  interests  in  Fort  Presiding  Judge  Gerald  E.  Me 
Wayne;  whereas  the  only  interests  Auliffe. 

of  News  Publishing  Co.  are  the  His  memorandum  to  all  judge 
publishing  of  a  newspaper  and  the  clerks  and  the  city  attorney’s  of- 


John  J.  Madigan.  radio  nevi 
manager,  reports:  “The  sponsor  f 
ship  of  scripted  programs  is  dcfi-E 
nitely  up.  Many  stations  have  aS.^ 
or  nearly  all,  of  the  30  daily  and" 


Once  the  trial  begins,  no  pk, 
tures  at  all  may  be  taken,  even  if] 


Protests  were  filed  the  Denve 
Post  and  the  Rocky  Mountd* 


operation  of  a  radio  station.  fice  specifies  that  photographei!| 

4.  Experience  in  radio  broad-  must  first  obtain  the  consent  oil 
casting — No  decisional  preference,  the  subject  before  Uking  pictured 

5.  Over-all  proposed  program  in  court.  ; 

plans  and  policies — No  preference.  Once  the  trial  begins,  no  pk, 

Superiority  Counterbalanced  tures  at  all  may  be  taken,  even  if  | 

6.  Adequacy  of  facilities  and  subject’s  consent  is  obtainri 

staff  to  carry  out  proposed  pro-  Pictures  in  the  courtroom  mustN 
gram  policies — ^The  superiority  of  before  the  swearing  of  wi* 

News  Sentinel  in  the  important  ^^^ses  and  presentation  of  tcsti* 
factor  of  facilities  is  counterbal-  niony  or  after  the  court  has  ^ 
anced  by  the  superiority  of  North-  cessed  or  adjourned. 

eastern  in  the  equally  important  Protests  were  filed  the  Deny 
matter  of  staffing.  Rocky  Woun/® 

8.  Past  records  of  both  appli-  "'ilbi  Judge  McAuliffe  > 

cants  as  licensees  of  broadcast  sta-  Quigg  Newton.  _ 

tions— No  preference.  The  restrictions  were  discov^ 

9.  Diversification  of  control  of  f  ® 

media  of  mass  communications — If  bidden  by  Judge  McAuliffe  to 
a  television  station  permit  were  a  picture  of  a  motorist  who  li»i 
granted  to  News  Sentinel,  Miss  dtsregarded  34  parking  ticke  - 
Foellinger  would  also  control  one  ,  The  judge  defended  his  ac  - 
of  the  only  two  available  television  saying  it  was  taken  to 
stations  in  Fort  Wayne.  A  grant  Seff'ug  the  courts  in  trouble, 
to  Northeastern  would  serve  to  .  «  '"j  j 

promote  greater  diversification  of  Gom^  StailQCird 
media.  The  Hamilton  (Bermuda)  Afk 

10.  All  other  factors  being  Ocean  News  will  change  from 

equal,  a  grant  to  Northeastern  loid  to  standard  format  (11-pM 
would  better  serve  the  public  in-  column  with  6-point  rule)  * 
terest.  July  20. 
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continued  from  page  36 


Frances  Griffin,  feature  writer 
for  the  Winston-Salem  (N.  C.) 
Sentinel,  has  been  elected  presi¬ 
dent  of  the  North  Carolina  Press 
Women. 

*  *  * 

James  A.  Reynolds  has  been 
appointed  night  bureau  manager 
of  the  Albany,  N.  Y.,  bureau  of 
United  Press.  He  served  in  the 
Albany  bureau  before  his  induc¬ 
tion  into  the  Army  in  1950.  He 
was  discharged  in  February  of  this 
year. 

*  *  t 

Jerry  McNerney,  turf  editor 
and  bowling  columnist  for  the 
Louisville  (Ky.)  Courier-Journal, 
has  been  awarded  a  plaque  by  the 
Louisville  Bowling  Association 
naming  him  “outstanding  sports- 
writer  for  1952.” 

*  *  * 

Leslie  D.  Polk,  who  will  re¬ 
ceive  his  master’s  degree  from  the 
University  of  Wisconsin  School  of 
Journalism  in  June,  will  join  the 
staff  of  the  Kansas  City  (Mo.) 
Star  as  a  general  assignment  re¬ 
porter  late  in  June.  He  is  the 
son  of  Harry  E.  Polk,  publisher 
of  the  Williston  (N.  D.)  Daily 
Herald  and  the  Plenty  wood 
(Mont.)  Herald. 

^  * 

Alfred  Segal,  Cincinnati 
(Ohio)  Post  columnist,  has  re¬ 
ceived  the  Good  Neighbor  Award 
for  1953  from  Wise  Temple  in 
that  city. 

Vi  *  * 

Norman  Cribbens.  former 
Vancouver  (B.  C.)  Province  re¬ 
porter,  has  been  named  London 
editor  of  Canadian  Review,  a 
(^anadian  newspaper  to  be  pub¬ 
lished  in  London.  England. 

*  *  « 

Martin  S.  Bander  has  returned 
to  the  city  staff  of  the  Woonsocket 
(R.  I.)  Call  after  completing  two 
years  in  the  Army  in  Germany. 
He  provided  a  nine-article  series, 
“Yanks  In  Germany.” 

*  *  * 

Ed  Rosenberg,  formeriy  news 
editor  of  the  Pottstown  (Pa.) 
Mercury,  has  joined  the  Levittown 
(Pa.)  Times  in  a  similar  capacity. 
Joseph  Much,  one-time  sports  ed¬ 
itor  of  the  Mercury,  has  also 
joined  the  Times  in  a  similar  ca¬ 
pacity. 

*  *  * 

Howard  I.  Nadel  has  left  the 
WCOL  radio  newsroom,  Colum¬ 
bus,  Ohio,  to  join  the  Cincinnati 
(Ohio)  Post  editorial  staff. 

v>  *  * 

James  F.  Tomlinson  has  be- 
^ine  chief  of  the  Atlantic  City, 
N.  J.,  bureau  of  the  Associated 
^ess,  replacing  John  Bausman. 
Mr.  Tomlinson  was  transferred 
(0  Atlantic  City  from  the  Helena, 
Mont..  AP  bureau,  while  Mr. 
Bausman  has  joined  the  New 
York  City  bureau. 

Editor  publishers 


Dick  Dozer  has  resigned  as 
snorts  editor  of  the  Sioux  Falls 
(S.  D.)  Argus-Leader  to  join  the 
sports  staff  of  the  Chicago  Trib¬ 
une.  *  *  * 

Whitney  Tower,  of  the  Cin¬ 
cinnati  (Ohio)  Enquirer  sports 
department,  will  write  the  hunting¬ 
fishing  column  for  Dave  Roberts, 
travel  editor,  who  has  just  left  on 
a  30,000  mile  journey  to  Europe 
and  Asia  to  interview  local  serv¬ 
icemen. 

*  *  VI 

Bob  Hake  has  been  transferred 
to  New  York  City  to  be  attached 
to  the  general  desk  of  the  Asso¬ 
ciated  Press.  He  has  been  a  mem¬ 
ber  of  the  AP  staff  at  Charlotte, 
N.  C.,  for  the  past  two  years. 

«  «  * 

Hyman  Chester  has  been 
named  roto  editor  of  the  Milwau¬ 
kee  (Wis.)  Journal  after  three 
years  on  the  picture  desk.  He 
was  formerly  picture  editor  of  the 
Rockford  (HI.)  Register-Republic. 

*  *  * 

John  McTaggart,  of  the  Wood- 
stock  (Ont.)  Sentinel-Review,  has 
joined  the  reportorial  staff  of  the 
Hamilton  (Ont.)  Spectator. 

«  *  * 

Edward  Welsh,  former  staffer 
of  the  Richmond  (Va.)  Times- 
Dispatch  and  the  Lubbock  (Tex.) 
Avalanche-Journal,  recently  joined 
the  copy  desk  of  the  Detroit 
(Mich.)  News. 

«  *  Vi 

Robert  Pearson,  son  of  De¬ 
troit  (Mich.)  News  assistant  city 
editor  Ray  Pearson,  has  joined 
the  staff  of  the  Detroit  Free  Press. 

*  *  * 

Glenn  E.  Bunnell,  news  and 
photo  editor  of  the  Cedar  County 
(Neb.)  News  for  nearly  seven 
years,  has  resigned  to  work  with 
the  Wolf  Point  (Mont.)  Herald- 
News. 

(j^bitunrp 


Arthur  Clinton  Davies,  78, 
who  retired  in  1948  after  50  years 
on  the  editorial  staffs  of  Wilming¬ 
ton,  Del.,  newspapers,  April  26, 

*  «  * 

Oliver  E.  Remey,  82,  veteran 
Milwaukee,  Wis.,  newspaperman, 
April  26. 

«  *  « 

Miss  Mollie  Jernigan,  74, 
former  publisher  of  the  Shawnee 
(Okla.)  Daily  News,  April  22. 

*  *  * 

James  B.  Rhody,  managing  ed¬ 
itor  of  the  Frankfort  (Ky.)  State 
Journal,  April  27  , 

*  *  * 

.Alan  W.  Price,  53,  former 
sports  editor  of  the  Evansville 
(Ind.)  Courier,  April  24. 

•  •  • 

Robert  F.  Hoffard,  71,  Phila¬ 
delphia  police  reporter  for  48 
years,  April  21. 

•  *  * 

Silvester  Bolam,  47,  who  re¬ 
signed  three  months  ago  as  editor 
of  the  London  Daily  Mirror,  April 
27. 
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Walter  A.  Chambers,  56,  vet¬ 
eran  reporter  and  public  relations 
man,  who  had  worked  on  newspa¬ 
pers  in  New  York  City,  Chicago 
and  the  Southwest,  April  29. 

*  *  * 

John  J.  Guinasso,  a  Massachu¬ 

setts  newspaperman  for  more  than 
30  years,  April  27. 

*  *  Vi 

Allison  C.  Brokaw,  75,  one 
time  city  editor  of  the  Minneapo¬ 
lis  (Minn.)  Tribune,  April  25. 

*  *  * 

Paul  F.  Whelton,  58,  Boston 
(Mass.)  Record  feature  writer 

and  nationally  known  mystery 
story  writer,  April  23.  He  started 
his  career  as  cartoonist  and  writer 
for  the  old  Boston  Journal,  and 
later  worked  for  papers  in  New 
York  and  Los  Angeles. 

Vi  *  * 

Mrs.  Anna  Belfield  Murray 
Powell,  58,  society  editor  of  the 
Norfolk  (Va.)  Virginian-Pilot, 

April  27.  She  was  on  the  society 

staff  of  the  Norfolk  Ledger-Dis¬ 
patch  before  joining  the  Virginian- 
Pilot. 

*  *  * 

Thomas  Owen  Kivlighan,  Jr., 
64,  former  advertising  director  of 
the  Richmond  (Va.)  News  Lead¬ 
er,  recently, 

■ 

loHN  Shine,  52,  a  reporter  for 
the  New  York  Journal-American 
and  a  New  York  City  newspaper¬ 
man  for  30  years,  April  19. 

«  *  * 

H.  A.  Davis,  84,  former  secre¬ 
tary-auditor  of  the  New  Orleans 
(La.)  Times-Picayune,  April  20. 

*  «  * 

Alexander  Charles  Givens, 
52,  veteran  newspaperman  and 
former  executive  editor  of  the 
Toronto  (Ont.)  Star,  April  20. 

*  m  * 

Leslie  C.  Dsibrow,  72.  former 
publisher  of  the  Oyster  Bay  (N. 
Y.)  Guardian,  April  18. 

*  *  * 

Jack  L.  Forcum,  61,  market 
page  editor  of  the  Indianapolis 
(Ind.)  Star  and  Bell  Syndicate 
columnist,  April  15. 

*  *  * 

Thomas  J.  Wilhelm,  former 
European  correspondent  for  sev¬ 
eral  wire  services  and  Chicago 
newspaperman,  April  15. 

•  *  * 

Miss  Miriam  Gaines,  82,  staff 
writer  for  the  old  Louisville  (Ky.) 
Herald-Post  for  more  than  25 
years,  April  12. 

*  *  « 

loHN  M.  Kenney,  Naugatuck 
correspondent  for  the  Waterbary 
(Conn.)  American  for  25  years 
and  recently  Naugatuck  corre¬ 
spondent  for  the  New  Haven 
(Conn.)  Register,  April  14. 

*  *  * 

Robert  C.  Goshorn,  62,  Jeffer¬ 
son  City,  Mo.,  publisher  and  ra¬ 
dio  station  owner,  April  14. 

*  •  « 

James  Melton,  45,  a  police  re¬ 
porter  for  the  Detroit  (Mich.) 
Times  since  1934,  April  19. 


Horace  Payne  Dies 
In  Troiiic  Accident 

Muncie,  Ind. — Horace  E.  Payne, 
62,  circulation  director  of  the 
Muncie  Star  and  Muncie  Evening 
Press,  was  killed  "April  25  in  an 
automobile  accident  near  Newark, 
Ohio.  With  Mrs.  Payne  he  was  re¬ 
turning  from  a  visit  with  their  son. 
Major  Horace  A.  Payne,  at  Balti¬ 
more,  Md. 

Mr.  Payne  came  to  Muncie  in 
1923  from'  the  Indianapolis  Star 
where  he  served  under  his  brother, 
Charles  Payne,  then  circulation 
manager.  He  directed  the  circula¬ 
tion  department  of  the  Muncie 
Star  until  that  newspaper  and  the 
Press  were  consolidated.  Since 
that  time  Mr.  Payne  directed  the 
circulation  departments  of  both 
newspapers. 

Mr.  Payne  was  first  president 
(1928-1929)  of  the  Ontral  States 
Circulation  Association. 

■ 

Howard  Boulter  Dies; 
San  Diego  Editor 

San  Diego,  Calif.  —  Howard 
Thornton  Boulter,  45,  editor  of 
the  San  Diego  Evening  Tribune, 
died  April  24  of  Hodgkin’s  dis¬ 
ease. 

Although  he  was  confined  to 
his  home  most  of  the  past  year 
and  bedridden  in  recent  months,* 
he  continued  to  maintain  an  ac¬ 
tive  interest  in  the  editorial  di¬ 
rection  of  the  newspaper. 

A  native  of  Omaha,  Neb.,  he 
joined  the  Union  staff  as  a  re¬ 
porter  in  1927.  In  September, 
1943,  he  was  transferred  to  the 
Evening  Tribune  as  managing  edi¬ 
tor,  and  in  January,  1951,  less 
than  a  year  before  he  was  stricken 
by  his  fatal  illness,  he  was  ele¬ 
vated  to  the  editorship. 

■ 

Oatis  Reference  Out 
Of  Nixon's  ANPA  Talk 

To  meet  a  last-minute  deadline, 
F.&P  worked  from  a  released  text 
of  Vice  President  Nixon’s  address 
to  the  Bureau  of  Advertising  din¬ 
ner,  quoting  him  as  calling  on  the 
Communists  to  release  William 
Oatis,  AP  reporter,  as  a  real  peace 
ge.sture.  (E&P,  April  25,  page  16.) 

In  delivering  his  address.  .Mr. 
Nixon  deleted  several  sections  of 
the  prepared  talk,  including  the 
Oatis  reference.  He  explained  later 
he  did  this  to  gain  time  because 
his  speech  was  running  late. 

■ 

Club  Income  Up 

Washington — The  financial  po¬ 
sition  of  the  National  Press  Build¬ 
ing  Corporation  is  improving.  Last 
year,  the  building  grossed  $971,- 
147,  against  $925,923  the  preced¬ 
ing  year;  netted  $381,722  before 
interest  and  federal  income  taxes, 
against  $369,922  for  1951.  After 
interest  and  income  taxes,  the  net 
income  for  1952  was  $101,068 
against  $93,532  for  the  earlier 
year.  Bonded  debt  was  reduced 
over  the  year  by  $300,(XX). 
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PROMOTION 


Magic  Valley  Society 
Enrolls  Letter  Writers 


Boston  Birthday 
Cake  Is  Shared 


Boston  —  The  Boston  Record- 
American  celebrated  the  15th  an¬ 
niversary  of  their  merger  as  Bos¬ 
ton’s  only  tabloid  morning-evening 


Ottawa  Citizea 
110  Years  Old, 
Has  Big  Edition 


Pi 

Is 


Ottawa — ^The  Ottawa  Citizen, 
a  Southam  newspaper  born  as  a 


By  T.  S.  Irvin 


There  was  some  deploring  go¬ 
ing  on  recently  about  the  fact  that 
there  seems  to  be  a  decline  in  the 
number  of  letters  readers  write  to 
editors.  If  this  is  true,  it  is  truly 
something  to  deplore.  And  some¬ 
thing  should  be  done  about  it. 

Letters  to  the  editor  are  poten¬ 
tially  a  rich  source  of  promotional 
material,  and  a  sadly  neglected 
source.  They  have  more  meaning 
than  most  reader  mail,  which  asks 
for  recipes  or  patterns  or  what  to 
do  with  Junior  on  a  rainy  after¬ 
noon.  These  make  for  excellent 
promotion,  of  course,  even  if  only 
in  their  numbers.  But  letters  to 
the  editor  have  a  deeper  meaning; 
they  indicate  thoughtful  reading  of 
the  newspaper;  they  measure  in  a 
sense  the  impact  the  newspaper  is 
making  on  its  readers. 

Few  newspapers  do  anything  to 
stimulate  letters  to  the  editor, 

^ which  certainly  seems  easy  enough 
to  do.  That’s  why  we  welcome  an 
editorial  promotion  the  Harlingen 
(Tex. )  Valley  Morning  Star  is  cur¬ 
rently  engaged  in.  It  shows  one 
way,  and  a  pleasant  and  friendly 
way,  to  promote  more  letters  from 
readers  and  thereby  promote  more 
reader  interest  and,  as  an  inevi¬ 
table  consequence,  more  advertiser 
interest. 

The  Star  has  invented  a  charac¬ 
ter,  Val  E.  Star,  who  runs  the 
Straight-Line  Thinking  and  Gassing 
Society  of  the  Lower  Rio  Grande 
Valley  of  Texas.  This  is  advertised 
as  the  “world’s  most  unorganized 
organization.’’  and  the  most  un¬ 
exclusive  society  in  the  world. 

".Anybody  can  get  in,”  explains 
D.  R.  Segal,  editorial  director,  “if 
he  writes  Mr.  Star  a  letter  about 
the  Magic  Valley,  what  is  right 
with  it  and  what  is  wrong  with  it. 
Each  writer  is  sent  Membership 
Card  No.  1 — because  each  mem¬ 
ber  is  the  most  important  one. 
There  are  no  dues,  no  meetings,  no 
privilege.s,  no  handshakes,  no  pass¬ 
words.  no  nothing. 

“In  two  weeks,  he  got  about  50 
members;  they  are  coming  in  at 
the  rate  of  three  a  day.  Members 
have  discussed  a  highly  controver¬ 
sial  parallel  parking  movement; 
exchanged  recipes  for  Louisiana 
gumbo  and  Kentucky  bergoo; 
cussed  about  everything  and  every¬ 
body  in  the  Valley.  But  they  all 
wind  up  with  the  same  theme — 
we  love  it  here,  it’s  wonderful. 

“The  actual  purpose  of  the  pro¬ 
motion  is  our  editorial  belief  that 
a  well-informed,  thinking  and 
open-minded  electorate — given  the 
facts  through  their  newspapers — 
will  find  the  way.  We  believe  there 
is  less  need  for  leaders  than  for 


an  intelligent,  thoughtful  citizenry, 
and  we  have  great  faith  in  the 
ability  of  the  average  citizen  to 
think  things  through  if  he  is  given 
the  opportunity  of  reading  the  facts 
and  discussing  them.” 

So  back  of  the  fun,  you  see, 
there  is  a  serious  and  commend¬ 
able  purpose.  This  is  a  way  to 
make  friends  for  your  paper  be¬ 
cause  it  provides  readers  with  a 
chance  to  express  themselves. 


newspaper  on  April  _5.  Tokens  weekly  in  the  horse-and-buggy  era 
were  distributed  to  nearly  1,000  before  Confederation,  celebrated 
business  leaders  in  the  Boston  11 0th  anniversary  of  its  found- 
market  ...  in  the  form  of  ornately  j^g  Qp,  ^ppi]  28  with  completion 
decorated  birthday  cakes.  Deliv-  of  ^  $2,000,000  wing. 


by  Western 


eries  were  made 
Union  messengers. 

Each  cake  box  carried  a  greet¬ 
ing  by  Publisher  Harold  G.  Kern, 


A  special  160-page  edition  rolled 
off  new  presses.  Carriers  were 
given  bonuses  to  bring  their 
friends  and  carts  along  to  help 


inviting  the  recipient  to.  literally,  distribute  the  edition  which  com- 


“cut  himself  a  piece  of  cake. 


pares  with  a  normal  edition  of 
.^6  pages.  The  Citizen  has  a  com¬ 
bined  circulation  of  60,000. 

The  late  Wilson  Southam  erect 
ed  the  first  building  in  Ottawa  spe- 


Warning  on  Census  Cuts 

Harry  Rosten,  editor  of  the 
“Newspaper  Research”  newsletter 
for  the  National  Newspaper  Pro¬ 
motion  Association,  warns  promo¬ 
tion  and  re.search  people  that  they 
had  better  do  something,  and  soon, 
if  they  want  to  prevent  a  sharp  cut 
in  Census  appropriations.  Such  a 
cut  is  now  being  discussed  by  a 
subcommittee  of  the  House  Ap¬ 
propriations  Committee  of  which 
Cliff  Clevenger,  Ohio,  is  chairman. 

The  cuts,  Mr.  Rosten  explain’d, 
are  aimed  particularly  at  the  Cen¬ 
sus  of  Business,  and  the  Census  of 
Manufactures.  It  would  deprive 
newspapers,  and  therefore  adver¬ 
tisers,  of  much  valuable  market  in¬ 
formation. 


Music  in  Ball  Park 
Was  Reporter's  Idea 

Cleveland — A  Cleveland  News  cifically  built  to  house  a  newspa^ 
reporter  who  covers  neither  music  per — the  Citizen’s  present  site, 
nor  baseball  brought  about  a  mar-  For  almost  a  half-century  Mr. 
riage  of  big  league  music  and  big  Southam  directed  the  paper’s  af- 
league  baseball.  fairs  until  his  death  in  1947  whet 

Reporter  Ernest  Wittenberg  brother,  H.  S.  Southam,  the 
saved  the  15th  season  of  the  present  publisher,  took  over. 
Cleveland  Summer  Orchestra  by  ■ 

devising  a  plan  to  put  the  tempor-  Pupil's  Remark  StirS 
arily  homeless  orchestra  in  Cleve- 

land  Stadium  as  an  added  attrac-  Archives  Pre^rvatlOn 
tion  to  the  Indians’  night  baseball  New  Bedford,  Mass. 
games  and  then  scurried  around 
town  to  make  his  dream  come 
true. 

He  planned  a  program  for  sup 


in  a  story  obtained  by  a  staff 
writer  in  Boston,  revealed  how 
precious  State  archives  were  rot¬ 
ting  away  in  neglect  in  State 
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porting  the  orchestra  in  concerts  basement  rooms,  members 


of  the  Legislature  promptly  moved 


Pocket  Presentation 


to  precede  12  night  ba.seball  games 
during  June,  July  and  August,  ;;;  “on S*; 

whereby  a  ticket  to  the  ball  game 
entitles  the  holder  to  a  free  con¬ 
cert. 


One  of  the  problems  promotion 
managers  always  face  is  what  to 
give  presentation  audiences  that 
they  can  keep  as  a  reminder  of  the 
story  they  have  just  heard.  Joel 
Irwin,  promotion  manager.  Cin¬ 
cinnati  (O.)  Enquirer,  solves  the 
problem  very  handily.  He  has  just 
produced  a  pocket-size  version  of 
the  Enquirer’s  big  panel  presenta¬ 
tion.  This  contains  the  whole 
story,  panels  plus  the  running  com¬ 
mentary.  It  makes  an  interesting 
little  package,  easy  to  file,  easy  to 
read,  easy  to  remember. 


The  newspaper’s  illustrated  ston 
was  suggested  by  remarks  of  > 
high  school  pupil  in  his  inaugural 
Acting  with  the  support  of  his  address  as  governor  for  the  Stu- 
editor,  N.  R.  Howard;  managing  j^nt  Government  Day  Observ- 
editor,  J.  B.  Mullaney,  and  City  ance.  The  student.  Wallace  Man- 
Editor  John  W.  Rees,  Wittenberg  ley,  had  noted  with  dismay  that 
brought  the  plan  to  Hank  Green-  priceless  parchments  he  consid- 
berg.  general  manager  of  the  cred  of  historical  value  through  his 
Indians.  schooling  were  being  stored  lib 

The  baseball  team  put  up  $15,-  junk  in  the  cellar  of  the  capitol. 
000  for  the  project.  The  News  con¬ 
tributed  $2,000.  The  Musical  Arts 
Association,  which  sponsors  the 
orchestra,  promised  $8,000,  and 
the  Music  Performance  Trust  Fund 
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Rural  School  Pupil 
Is  Spelling  Champion 

Norristown,  Pa.  —  A  13-year- 


In  the  Bag 

Handy  help  for  parents  is  pub¬ 
lished  by  the  Omaha  (Neb.) 
World-Herald,  pocket-size  “Chil¬ 
dren’s  Game  Book.”  Designed  “to 
keep  the  young  ones  busy  on  the 
family  trip,  on  a  rainy  day,  when 
confined  to  bed.”  Edited  by  Ralph 
Smith,  it  is  full  of  good  advice, 
and  lots  of  easy  games. 

Parade’s  Cook  Book,  distributed 
with  imprint  of  Parade  papers  at 
$1,  is  a  handsome  volume,  beauti¬ 
fully  illustrated  with  photographs, 
and  containing  150  recipes. 

Columbus  (  O.  )  Dispatch  and 
Ohio  State  Journal  have  just  issued 
their  1953  Consumer  Analysis.  This 
is  their  seventh  comparative  report 
of  the  Columbus  market. 


of  the  Recording  Industry  got  in  old  Eighth  Grade  pupil  from  » 
for  close  to  $5,000.  rural  school  out-spelled  95  other 

How  to  pay  $12,000  to  $15,000  champions  in  the  fifth  annui 
for  special  sound  equipment  was  Spelling  Bee  conducted  by  the 
another  problem.  Norristown  Times  Herald. 

Mr.  Wittenberg  got  in  touch  ^ 

with  Mayor  Thomas  A.  Burke  J®, n"  u  t 

who  assured  him  the  City  would  National  Spelling  Bee  in  Washmg 

pick  up  the  check  because  the 

new  equipment  would  be  a  perma-  ^ssession  o  e  a  p 
nc„.  in,p,ovcn.e„,  for  cify.wned 
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took  part  in  the  county-wi* 
school  spelling  contests.  Richar» 
J.  Welsh,  Times  Herald  City  Edr 


Named  NNPA  Editor 

Bernard  D.  Feld,  Jr.,  promotion  spelling  bee  director, 

and  research  manager,  Birming¬ 
ham  (Ala.)  News  and  Post-Her¬ 
ald,  has  been  named  editor  of  the 
Advertisers’  Copy  Service  newslet¬ 
ter  of  the  National  Newspaper  Durham  Morning  Herald  on  Apf 
Promotion  Association.  26  published  a  256-page  editi^ 

He  succeeds  B.  1.  Simmons,  commemorating  the  Centennial » 
Tampa  (Fla.)  Tribune.  the  City  of  Durham. 


Durham's  Big  One 

Durham,  N.  C.  —  Climaxit! 
three  months  of  planning,  lb 


T1 
moil 
La  1 
char 
and 
Vlin 

n 
edit* 
deni 
El  ( 
prin 
“abi 

O 
Polii 
rest* 
the  I 
a  St 
tori; 
and 
rest* 
All 


EDITOR  &  PUBLISHER  for  May  2,  1953 


ed: 


56 


ll 


•n 

fi2«n,  ^ 
as  a  * 
y  era 
rated 
)und- 
etion 

rolled 
were 
their  F 
help  h  La 
com-  -  ' 
m  of 
corn- 

erect- 
a  spe- 
wspa- 
site 
Mr. 

•’s  af- 
wheii 
1,  the 
r. 


Press  Freedom  Battle 
Is  Waged  In  Ecuador 
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By  Barbara  Holbrook 

Quito,  Ecuador  —  A  seven- 
month  struggle  to  maintain  free¬ 
dom  of  the  press  against  opposi¬ 
tion  of  President  Jose  Maria 
Velasco  Jbarra  was  lost  last  week 
when  the  government  closed  two 
Guayaquil  dailies  and  imprisoned 
six  newsmen. 

Victims  were  the  morning  daily 
Nacion  and  the  afternoon 
La  Hora,  unrelenting  critics  of  the 
Velasco  government.  Both  be¬ 
long  to  the  editorial  enterprise 
owned  by  Simon  Canarte,  who 
was  among  those  jailed. 

Cat-and-Mouse  Game 
Suppression  of  the  two  news¬ 
papers  was  the  climax  of  a  five- 
day  “cat  and  mouse”  game  which 
began  April  20  with  a  gov¬ 
ernment  -  instigated  demonstration 
against  La  Nacion. 

At  a  Guayaquil  political  meet¬ 
ing.  speakers  inflamed  the  crowd 
against  the  newspaper.  When  the 
meeting  adjourned,  the  throng 
marched  through  the  streets  to 
La  Nacion,  without  police  inter¬ 
ference,  and  attacked  the  building 
with  a  rain  of  stones  and  small- 
arms  fire. 

A  photographer  from  El  Tele- 
arafo  was  threatened  with  a  gun 
by  one  of  the  mob  when  he  tried 
to  take  a  picture  of  the  attack. 
Some  gunshots  were  fired  from  in¬ 
side  the  building  to  scare  away 
the  mob.  but  no  one  was  injured. 

Belatedly,  police  broke  up  the 
demonstration  and  mounted  guard 
around  the  building,  refusing  all 
exit  or  entrance,  including  em¬ 
ployes  of  La  Hora,  who  were 
barred  when  they  reported  for 
work  the  following  morning.  Po¬ 
lice  later  said  this  was  a  “misun¬ 
derstanding”  of  their  orders  to 
protect  the  newspaper  building. 

On  emerging  from  La  Nacion, 
Hugo  Huerta,  son  of  the  manager, 

;  was  arrested  when  a  revolver  with 
'  half  a  dozen  spent  bullets  was 
found  in  his  possession. 

Prime  Minister  Blamed 
The  Guayaquil  press  unani¬ 
mously  denounced  the  attack  on 
La  Nacion,  and  that  paper  openly 
charged  the  assault  was  planned 
ind  the  responsibility  of  Prime 
Minister  Dr.  Camilo  Ponce. 

Dr.  Ponce  promptly  sent  the 
editor  a  “virulent”  telegram  of 
denial  and  denunciation,  which 
El  Comercio  of  Quito  refused  to 
print  verbatim  because  of  its 
“abusive”  language. 

On  April  23,  without  warning, 
police  entered  La  Nacion  and  ar¬ 
rested  Sr.  Canarte;  David  Huerta, 
the  manager,  and  Francisco  Huerta, 
a  staff  member.  Two  other  edi¬ 
torial  workers,  Justino  Cornejo 
and  Martin  Arellano,  were  ar¬ 
rested  elsewhere  in  Guayaquil. 
All  were  held  incommunicado. 


The  Guayaquil  police  chief 
'aid  the  order  for  the  arrests 
came  from  the  governor  of 
Guayas  Province  due  to  the  “sub¬ 
versive”  editorials  printed  in  La 
Nacion,  particularly  those  incit¬ 
ing  the  Army  to  revolt. 

What  Has  Happened 
The  following  day,  several  nota¬ 
ble  actions  took  place; 

1.  President  Velasco  declared 
in  a  press  conference  that  “La 
Nacion  will  not  again  unloose  its 
insults  and  calumnies,  because  I 
shall  crush  it.”  Asked  if  this 
meant  the  paper  would  be  closed, 
the  president  said  no,  but  that  it 
would  be  punished  for  any  per¬ 
sonal  attacks. 

2.  A  commission  of  top  Army 
officers  called  on  the  editor  of 
La  Nacion  to  warn  that  the  Army 
would  not  allow  further  “insults 
and  calumnies”  against  the  gov¬ 
ernment  and  the  armed  forces  of 
the  nation. 

3.  La  Nacion’s  Quito  corre¬ 
spondent,  Eugenio  de  Janon,  was 
arrested  for  “propagating  false 
rumors  and  alarmist  news.”  Janon 
denied  the  charges,  but  said  he 
had  been  jailed  1 1  times  previously 
for  his  journalistic  work  and  had 
always  been  released  in  a  short 
time.  His  dozenth  sentence  was 
similar;  four  days  in  jail  and  a 
small  fine. 

Qn  April  25,  police  entered  the 
La  Nacion  building,  ordered  all 
employes  to  leave,  locked  the 
premises  and  stood  guard  around 
it.  One  hundred  twenty  workers 
were  thrown  out  of  jobs. 

Ecuador’s  10  other  dailies,  to¬ 
gether  with  the  National  Union 
of  Journalists  and  the  Press  Cir¬ 
cle,  asked  the  Prime  Minister  to 
rescind  the  “dictatorial  closure” 
and  order  La  Nacion  judged  by 
law  on  the  alleged  charges. 

Mantilla  Jailed,  Freed 

Under  the  country’s  Law  of  the 
Press,  a  special  jury  is  empow¬ 
ered  to  decide  if  a  newspaper  has 
violated  the  constitutional  right 
of  freedom  of  the  press  by  print¬ 
ing  libel  or  falsehood.  This  jury 
also  applies  sanctions. 

Jorge  Mantilla,  manager  of  El 
Comercio  and  a  member  of  the 
Inter-American  Press  Association’s 
freedom  committee,  protested  to 
President  Velasco,  asking  re-open¬ 
ing  of  the  two  newspapers  and 
release  of  the  imprisoned  news¬ 
men. 

Nine  of  Ecuador’s  newspapers 
failed  to  publish  on  April  28  as 
a  “demonstration  of  solidarity 
and  in  defense  of  press  freedom.” 

Mr.  Mantilla  was  arrested  and 
held  in  jail  with  common  crimi¬ 
nals  until  a  vigorous  protest  by 
lAPA.  in  a  cable  from  New  York 
headquarters,  effected  his  release. 


President  Velasco  replied  to 
lAPA:  “You  should  find  out  the 
true  motives  for  the  closing  of 
the  newspapers.  Jorge  Mantilla 
is  not  infallible.  ...  It  is  not  pos¬ 
sible  to  allow  the  armed  forces 
to  be  constantly  incited  to  sedi¬ 
tion  or  that  all  government  offi¬ 
cials  be  subject  daily  to  relentless 
insult  and  slander.  International 
associations,  to  be  more  serious 
and  effective,  should  be  more  care¬ 
ful  and  objective.” 

lAPA’s  Protest 

lAPA  charged  the  action  against 
the  press  was  arbitrary  and  urged 
that  if  the  press  were  at  fault  the 
logical  and  democratic  action  is 
to  prosecute  in  accordance  with 
the  penal  code. 

In  Quito,  a  correspondent  for 
El  Telegrafo  was  arrested  on  the 
street  for  the  “subversive”  cry; 
“Long  live  Velasco!  Down  with 
common  sense!” 

The  Quito  police  judge — who  is 


himself  a  news  magazine  corre¬ 
spondent  on  the  side — released  the 
reporter,  however,  recognizing 
that  he  is  a  “well-known  news¬ 
man.” 

Since  taking  office  last  Septem¬ 
ber,  President  Velasco  has  been' 
at  odds  with  the  national  press, 
which  mainly  opposes  him.  He 
had  an  especially  icy  eye  for  La 
Nacion,  which  once  observed  that 
“President  Velasco  is  a  dictator 
who  doesn’t  know  how  to  dictate.”" 

This  hit  home,  since  Velasco- 
previously  has  been  overthrown 
twice  as  president  when  he  be¬ 
came  too  high-handed.  His  chief 
wish  now  is  somehow  to  last  out 
his  third  and  present  term,  and' 
he  feels  the  press  is  not  cooperat¬ 
ing. 

Not  long  ago  he  tried  unsuc¬ 
cessfully  to  close  down  the  liberal 
Quito  daily  El  Dia,  but  was  re¬ 
strained  by  the  spontaneous  ob¬ 
jections  of  the  citizenry. _ 


Roy  Howard  Stresses 
Press  Statesmanship 


San  Francisco  —  Real  states¬ 
manship  to  avoid  trouble  in  the 
Far  East  was  urged  by  Roy  W. 
Howard  on  his  return  from  an¬ 
other  reporting  tour  which  ex¬ 
tended  for  nearly  two  months  in 
the  Far  East. 

Such  statesmanship  must  be 
shown  by  newspapermen  as  well 
as  by  political  leaders,  Mr.  How¬ 
ard  told  Editor  &  Publisher  even 
as  he  stressed  that  he  does  not 
profess  to  be  an  instructor  of  the 
press. 

Trouble  will  come  if  Japan’s 
'  conomy  is  wrecked  by  failure  to 
recognize  that  nation’s  trade  ne¬ 
cessities —  “if  we  bottle  Japan’s 
economy  completely  as  we  did 
Germany’s  after  World  War  I  and 
thereby  produced  Hitler,”  he 
warned. 

The  seat  of  potential  discord 
lies  in  international  trade,  in  the 
view  of  the  president  and  editor 
of  the  New  York  World-Telegram 
and  Sun.  The  newsman’s  role  as 
statesman  lies  in  proper  emphasis 
of  news,  lest  misunderstand¬ 
ing  be  pin-pricked  by  out-of-focus 
reports  presented  both  in  Japan 
and  in  this  country. 

On  behalf  of  international  un¬ 
derstanding,  Mr.  Howard  bespoke 
newspaper  statesmanship  in  ad¬ 
dressing  a  group  of  Japanese  edi¬ 
tors'  during  his  tour,  he  explained. 

Japan  is  favorable  to  the  United 
States  now,  and  that  attitude  per¬ 
vades  editors  as  well  as  govern¬ 
mental  leaders  there,  he  reported. 
But  no  power  can  stand  if  people 
grow  hungry.  Hunger  ean  hap¬ 
pen  if  the  democracies  refuse  Ja¬ 
pan’s  trade  and  thus  force  Japan 
into  trade  agreements  with  Red 
China  •  and  the  Soviet,  he  ex¬ 
plained. 

Japan’s  wish  is  to  trade  with 
the  democraeies,  Mr.  Howard 
said.  Should  tariff  or  other  bar¬ 


riers  wreck  Japan’s  economy,  the 
editor  observed  that  he  “could  see 
trouble.” 

Mr.  Howard  reported  Japanese 
and  American  relations  “require 
a  tolerance  and  an  understanding 
by  a  press  willing  to  recognize 
and  differentiate  between  trifling 
incidents  of  momentary  interest 
and  actions  which  affect  funda¬ 
mentals. 

“Jf  Hhe  press  mistakenly  ex¬ 
aggerates  their  importance,  left- 
wing  socialists  who  in  Japan  are 
scarcely  indistinguishable  from 
Communists,  will  be  quick  to  ex¬ 
ploit  any  incident  which  will  en¬ 
able  them  to  create  ill  will  toward 
America. 

“Seldom  has  journalism  faced 
a  situation  in  which  so  much  de¬ 
pends  on  comprehensive  and  in¬ 
telligent  reporting,”  Mr.  Howard 
said. 

Mr.  Howard  flatly  observed  that 
he  is  not  trying  to  tell  the  press 
what  to  do.  He  admitted,  how¬ 
ever,  to  concern  lest  a  play  of 
“little  incidents  which  make  a 
headline  for  only  a  day”  might 
disturb  international  understand¬ 
ings  both  in  this  country  and  in 
Japan,  he  added. 

While  in  Manila  Mr.  Howard 
interviewed  Ramon  Magsaysay, 
Liberal  Party  candidate  for  the 
presidency  of  the  Philippines.  The 
nominee  is  so  colorful  that  some 
independent  newspapers  in  the 
Philippines  are  forced  into  seem¬ 
ing  support  of  the  news-sparkling 
Magsaysay,  Mr.  Howard  reported. 

Mr.  Howard’s  latest  travels  also 
included  Hongkong,  Korea,  and 
Formosa.  At  Taipeh  he  had  a 
two-hour  interview  with  Chiang 
Kai-shek.  His  Tokyo  visit  includ¬ 
ed  his  third  interview  with  Em¬ 
peror  Hirohito.  His  first  was  20 
years  ago. 
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NEIA  Offers  Seasonal 
Feature  Supplements 


By  Erwin  Knoll 


Brought  A  Palace  Revolution,” 

an  article  by  Hannen  Swaffer,  D.  Woikei  Group 
veteran  British  newspaperman  and  ^ 

so-called  “Pope  of  Fleet  Street.” 

From  NBA  Service:  “Eliza¬ 
beth  the  Queen,”  an  illustrated  bi¬ 
ography  in  28  installments  for 
first  release  May  6,  by  Marion 
Crawford,  the  Queen’s  friend  and 
former  governess. 


BO( 


.\t  about  the  time  when  edi¬ 
tors  start  worrying  about  feature 
material  to  fill  out  special  Father’s 
Day  issues,  NBA  Service  comes 
along  with  a  new  service — a  16- 
page  tabloid  or  half-standard 
supplement  crammed  with  illus¬ 
trated  Father’s  Day  news  and 
feature  stories. 

The  Father’s  Day  section,  now 
ready  for  release  in  May  or  June 
(the  big  day  is  June  21),  is  the 
first  of  a  new  series  of  feature 
supplements  projected  by  NBA 
for  use  in  key  seasonal  merchan¬ 
dising  periods.  Others  planned 
for  this  year  cover  Electrical  Ap¬ 
pliances  (July  or  August),  House 
and  Home  (September  or  Oc¬ 
tober),  and  Christmas  Gifts  (No¬ 
vember  or  December).  If  the 
program  goes  over,  NBA  will  of¬ 
fer  six  or  eight  supplements  next 
year. 

The  Father’s  Day  supplement 
features  a  two-color  cover,  avail¬ 
able  in  tabloid  or  half-standard 
mats,  and  illustrations  available 
in  mat  or  glossy  form.  Stories 
and  pictures  are  flexible  in  size, 
to  permit  ready  adjustment  to  ad¬ 
vertising  layouts. 

Cost  of  the  new  service  to 
papers  of  over  100,000  circula¬ 
tion  is  $400  for  all  four  supple¬ 
ments  planned  for  this  year,  or 
$125  for  the  Father’s  Day  section 
alone.  For  papers  in  50,000  to 
100,000  circulation  group,  the 
price  is  $325  for  all  four,  $100 
for  just  the  Father’s  Day  section. 
Rates  for  papers  under  50,000  are 
available  on  request.  There  is  an 
extra  charge  for  glossy  prints  of 
illustrations. 


Miller  Joins  HTTfS; 

Service  Expanded 

The  New  York  Herald  Trib¬ 
une  News  Service  this  week  an¬ 
nounced  an  expansion  of  its  staff 
and  facilities. 

William  A.  Miller,  Jr.,  recently 
in  the  Baltimore  bureau  of  As¬ 
sociated  Press,  has  joined  the 
HTNS  staff  as  supervising  editor 
in  charge  of  the  nightly  Herald 
Tribune  News  Service  wire  re¬ 
port  and  the  Herald  Tribune 
f4EwsFEATURE  mail  service.  Keith 
Spalding  remains  editor  of  the 
service. 

In  announcing  these  new  moves, 
Mr.  Spalding  said  that  the  service 
would  in  future  offer  spot  cover¬ 
age  on  special  events  on  query 
from  subscribers  and  that  it  had 
arranged  for  special  regional  cov¬ 
erage  in  the  United  States  through 
a  network  of  stringer  correspond¬ 
ents  and  special  writers. 

In  addition,  he  noted  that  HTNS 
is  distributing  an  increased  number 
of  background  series  dealing  with 
developing  situations  in  the  United 
States  and  abroad  in  cooperation 
with  the  London  Observer  For¬ 
eign  News  Service. 

New  clerical  help  has  also  been 
added  to  the  HTNS  staff,  Mr. 
Spalding  said. 


Cusguen  Joins  AGON 

L.  A.  Monroy  Cusguen  has 
been  appointed  New  York 
represent  ative  -  correspondent  of 
“ACON”  (Agencia  Continental 
DE  Noticias),  a  new  news  and 


Dailj  doubles 

of  you  and  me... with  our  guards  down  and  our 
human  frailties  showing . . .  are  shown  at  suburban 
breakfast  tables  and  country  club  evenings,  backyard  gardens 
and  front  office  settings  in 


On  'Subversive'  List 

Washington — Attorney  Genet: 
al  Brownell  this  week  added  tky 
Committee  for  Freedom  of  tl* 
Press  to  the  Justice  Department's 
list  of  subversive  organizations 
The  group  was  identified  as  ok 
established  to  solicit  circulatioi 
and  financial  support  for  the  Daih 
Worker,  Communist  newspapc 
publish^  in  New  York  City. 


The  Neighbors 

by  George  Clark... who  pictures  the  self-portraits  of  all  of  us 
. . .  six  days  a  week,  in  two-column  cartoons . . .  which  rate 
71%  woman  readership,  top  feminine  following  for  panels 
appearing  in  six  or  more  Continuing  Studies.  A  favorite  of  both 
sexes,  all  ages,  this  feature  builds  popularity  and  prestige!  For 
proofs  and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager . . . 

Chicaffa  'Drihune^JVett?  York  JVeu^s 

A?«ir»  Building,  iVeir  York 
Tribune  Tower,  Chleugo 


w 

0 


JUST 

1 


dog  comic  distributed  by  the 
Chicago  Sun-Times  Syndicate 
feature  syndicate  with  headquar-  has  been  adopted  as  oflRcial  mas-r 
ters  in  Sao  Paulo,  Brazil.  He  got  by  the  American  Society  foil 


was  formerly  with  Editors  Press 
Service  of  New  York.  Foreign 
editor  of  ACON  is  P.  Nunez  Area, 
a  veteran  Brazilian  newspaper¬ 
man  and  author. 

“ACON,”  though  not  one  year 
old  yet,  has  been  connected  with 
WORLDOVER  Press,  the  Smith- 
Mann  Syndicate,  United  Over¬ 
seas  Press  and  Authenticated 
News,  the  Smith  Service,  Over¬ 
seas  News  Agency  and  20  other 
syndicates  and  news  agencies  in 
Europe,  the  Middle  East,  the  Far 
East  and  South  American  capitals. 


the  Prevention  of  Cruelty  to  Ani¬ 
mals’  quarterly  magazine,  Animd 
Protection. 


Doris  Fleeson,  Bell  Syndicat! 
columnist,  has  been  awarded  the 
Missouri  Honor  Award  medal  fa 
distinguished  service  in  journalisn 
by  the  University  of  Missour 
school  of  journalism.  Miss  Fleesot 
has  also  been  asked  to  give  the 
first  annual  Crosman  Memorial 
lecture  at  the  University  of  Colo¬ 
rado  college  of  journalism  aj 
May  16. 


Terry'  Joins  ‘Mosquitoes' 

Some  400  officers  and  men  of 
the  6147th  Tactical  Control  Group 
of  the  Fifth  Air  Force,  also  known 
as  the  “Mosquito  Squadron,”  re¬ 
cently  invited  “Terry”  of  the  Chi¬ 
cago  Tribune-New  York  News 
Syndicate  strip  to  join  their  out¬ 
fit  in  Korea.  Creator  George 
Wunder  arranged  for  the  “trans¬ 
fer,”  and  Terry  now  flies  with  the 
Mosquitoes  in  a  sequence  which 
started  last  week. 


Don  Q’Leary,  former  Easteni 
advertising  manager  of  Americm 
Magazine,  has  joined  the  staff  of 
Metro  Sunday  Comics  as  accoun:, 
executive. 


Add  Coronation  Coverage 
More  recent  entries  in  the 
crowded  field  of  special  syndicated 
Coronation  features: 

From  Universal  Press  Asso¬ 
ciation:  “Victoria  to  Elizabeth 
II — Five  Reigns  That  Have 


Thomas  L.  Stokes,  United  Fea¬ 
ture  Syndicate  columnist,  is  hos¬ 
pitalized  for  diagnosis  and  treat¬ 
ment  of  a  digestive  ailment.  Th« 
columnist  collapsed  in  the  Na¬ 
tional  Press  Club  recently,  was 
given  emergency  treatment  at  thi 
club  and  taken  to  a  hospital.  HI' 
condition  was  reported  as  “sat¬ 
isfactory.” 


News  and  Notes 

Arthur  S.  Rudd,  sales  manager 
of  the  Publishers  Syndicate,  left 
April  23  by  air  for  Paris.  He 
will  visit  newspapers  in  the  Medi-  " 

terranean  area,  including  Lebanon  Pearson  Case  On  Trial 
and  Turkey,  before  going  into  i-,-  .  •  . 

^  6  e  Washington  —  District  Ckwr- 
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Austria  and  Germany.  In  addi-  .  j  .  •  i  «  c 

tion  to  his  regular  syndicate  work,  ^as  opened  trial  of  one  of  the  la^f 
Mr.  Riidd  will  cover  some  libel  suits  to  go  to  well 

in  several  years.  Norman  M.  ui- 
tell  is  asking  $600,000  from  Col 
umnist  Drew  Pearson.  Mr.  Littell- 
a  former  Justice  Department  l8»  | 
yer,  says  the  writer  libeled  him  by  j 
describing  him  as  an  unregistered 
lobbyist  for  The  Netherlands 
Government. 


Mr.  Rudd  will  cover  some  assign 
ments  for  Editors  Press  and  for 
Dr.  George  Gallup.  Publishers 
Syndicate  has  represented  the 
Gallup  Poll  since  it  came  into 
being  in  1935. 


resp 

Moi 


“The  Art  of  Milton  Caniff,” 
a  20-page  text-and-pictures  spread 
on  the  creator  of  “Steve  Canyon,” 
appears  in  the  May  issue  of  Pag¬ 
eant  magazine. 


As  a  special  “bonus  feature  for 
papers  subscribing  to  the  “For  the 
Record”  column,  Spadea  Syndi¬ 
cate  has  distributed  three  articles 
on  the  situation  in  Russia  since 
Stalin’s  death.  Author  is  William 
L.  White,  editor  of  the  Emporia 
(Kan.)  Gazette  and  author  of 
“Report  on  the  Russians,”  1944 
best-seller. 


Stoppage  in  Atlanta 

Atlanta,  Ga. — Publication  of 
an  edition  of  the  Atlanta  Consti¬ 
tution  on  April  27  was  delay® 
two  hours  when  a  press  crew  re 
fused  to  obey  a  foreman’s  instruc 
tion  to  wipe  up  the  press  prior 
replating. 


“Rivets,”  George  Sixta’s  ne 
EDITOR 


George  C.  Biggers,  preside^ 
of  Atlanta  Newspapers,  Inc.  ai»i 
new  president  of  ANPA,  said  tN 
men  contended  that  preceden- 
did  not  call  for  such  work  <*' 
Sunday  nights. 
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Ward  Morehouse  Tells 
Of  Stage  and  Newsroom 

By  Prof.  Roscoe  Ellord 

Graduate  School  of  Journalism,  Columbia  University,  N.  Y. 


JUST  THE  OTHER  DAY — From  Yel¬ 
low  Pines  to  Broadway.  By  Ward 
Morehouse.  Mew  York:  McGraw- 
Hill  Company.  240  pp.  $4. 


You  DO  meet  people,  reporting, 
who  hang  their  pictures  forever 
in  your  head.  When  Ward  More¬ 
house  was  covering  hotels  in  Sa¬ 
vannah,  Ga.  at  $9  a  week,  he  in¬ 
terviewed  Billie  Burke.  So  there 
were  “other  compensations,”  as 
city  editors  used  to  put  it,  for 
I915’s  nine-dollar  pay  checks,  par¬ 
ticularly  when  hamburgers  were 
a  nickel.  And  Clara  Joel  and 
Margaret  Anglin,  Raymond  Hitch¬ 
cock,  and  Billie  Burke  were  on 
your  beat. 

“Billie  Burke,”  Ward  Morehouse 
recalls  in  this  mellow,  nostalgic 
book,  “girlish  and  animated,  red¬ 
headed  and  given  to  rippling 
laughter,  was  so  devastating  that 
1  was  hardly  aware  of  the  pres¬ 
ence  of  an  uncommunicative  and 
seemingly  diffident  man  named 
Ziegfeld  who  sat  in  on  our  inter¬ 
view  and  to  whom,  inexplicably 
enough,  she  appeared  to  be  mar¬ 
ried.” 

♦  ♦  * 

Morehouse,  now  drama  critic 
of  the  Jsiew  York  World-Telegram 
and  the  Sun,  had  written  20  plays 
by  the  time  he  was  16 — and  most 
of  them  had  been  staged  by  the 
Minor  Stock  Company  of  Sa¬ 
vannah.  Like  a  lot  of  stage-struck 
reporters.  Ward  abandoned  his 
city  room  i^nury  for  “big  money” 
as  a  theatrical  press  agent. 

He  went  with  the  Leftwich 
Players  who  had  such  interesting 
but  then  obscure  actors  as  Edward 
Arnold  and  Frank  Morgan.  They 
put  on  good  plays  and  did  them 
well  at  a  top  price  of  fifty  cents, 
be  recalls.  But  Savannah  didn’t 
respond.  After  the  fifth  week, 
Morehouse  went  to  collect  his 
wages.  He  hadn’t  received  a  dime, 
but  Leftwich  didn’t  have  a  dime, 
and  Ward  went  back  into  news¬ 
paper  work. 

From  the  Savannah  Press,  Ward 
^nt  to  the  Atlanta  Journal  where 
1^  became  “Aleck”  Morehouse, 
because  the  Journal’s  city  room 
^ready  had  one  Ward  in  it — 
Ward  Greene,  now  general  man¬ 
ager  of  King  Features  Syndicate 
in  New  York.  Morehouse  had 
written  a  sports  column  in  Sa- 
under  the  pen  name  of 
il  Finn.  So  he  became 

Aleck  in  Atlanta. 

On  the  Journal  staff  were  also 
Laurence  Stallings  at  $12  a  week 
and  Margaret  Mitchell.  And  a 
nu  "X  reporter  named  Har- 

d  Ross.  From  the  Journal’s 


city  room  Ward  Greene  sold  his 
first  short  story,  “Peach  Blossoms,” 
to  All  Story  Magazine  for  $25, 
and  a  few  weeks  later  Morehouse 
sold  his  own  ‘Thunder  City’s 
Great  Idea”  for  $40. 

*  *  * 

In  Atlanta  Morehouse  started 
reviewing  plays.  He  says  he  was 
happy  as  could  be,  living  in  the 
picturesque  Georgian-Terrace,  tak¬ 
ing  dancing  lessons  from  a  mys¬ 
terious  young  man,  suave  and 
slim,  who  kept  dreaming  about 
making  money  teaching  dancing 
by  mail.  His  name  was  Arthur 
Murray.  Yet  Ward  kept  wanting 
to  go  to  New  York.  Just  why,  he 
wasn’t  entirely  sure  himself,  until 
he  was  offered  a  $2.50  a  week 
raise,  the  chance  to  take  Geral¬ 
dine  Farrar  out  the  next  time  she 
came  to  Atlanta — and  the  ques¬ 
tion  was  put  to  him,  “What’s  New 
York  got  that  Atlanta  doesn’t 
have?” 

Then  the  answer  formed  quick¬ 
ly  in  Ward  Morehouse’s  mind  and 
he  replied: 

“It  has  the  theater.  It  has 
theaters.  It  has  plays,  running  all 
the  time.  Dozens  of  plays.  Thou¬ 
sands  of  actors.  I’ll  be  within  a 
subway  ride  of  thirty,  forty,  fifty 
theaters.  I’ll  be  on  Broadway!” 

So  he  went  to  the  New  York 
Tribune  in  1919  where  he  met  a 
rewrite  man  “of  such  color,  vio¬ 
lence,  and  vehemence  that  I 
thought  he  ought  to  be  put  into  a 
play.”  He  was  Arthur  Pegler  who 
was  “definitely  fascinating  when 
he  went  into  one  of  his  tirades, 
and  he  believed  every  word  of  it 
when  he  asserted  that  his  sports- 
writing  son,  Westbrook,  would  be¬ 
come  one  of  the  outstanding  mem¬ 
bers  of  the  newspaper  profession.” 
•  *  ♦ 

Lester  Markel,  “slim,  dark 
and  scowling,”  assistant  managing 
editor,  sent  Morehouse  to  Colum¬ 
bia  University  on  Morningside 
Heights  to  interview  Professor  Ja¬ 
coby  on  the  Einstein  theory.  Ja¬ 
coby  said,  “I  want  to  get  paid 
for  this.  How  muchT’  Morehouse 
telephoned  Markel. 

“Good  God!”  said  Markel.  “I 
didn’t  know  there  was  a  business 
man  on  Morningside  Heights. 
Tell  him  we’ll  give  him  $50.” 

Morehouse  was  drama  critic  of 
the  New  York  Sun  when  it  was 
sold  on  January  4,  1950.  He  was 
hired  by  the  World-Telegram  and 
the  Sun  before  the  last  issue  of 
the  Sun  was  on  the  street.  He 
tells  of  women  reporters  weeping 
openly  as  they  went  to  the  desks 
of  the  city  editor  and  the  execu¬ 
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tive  editor  for  their  last  good¬ 
byes.  Men  reporters  went  to  the 
sanie  desks  to  pay  tributes  but 
their  choking  voices  blocked  them. 
A  newspaper  is  a  good  deal  more 
than  an  institution.  It  dies  proud¬ 
ly,  and  its  men  and  women  weep. 

“There  were  uncontrolled  tears,” 
Morehouse  recalls,  “that  last  eve¬ 
ning  of  the  Sun  at  the  New  York 
apartment  of  Keats  Speed,  execu¬ 
tive  editor,  and  at  the  Westchester 
home  of  Edmund  Bartnett,  the 
city  editor.  Something  they  both 
loved,  something  we  all  loved  and 
believed  in  and  depended  on,  had 
passed  into  oblivion.” 

Drama  critics  are  almost  in¬ 
variably  in  the  upper  level  of 
newspaperdom’s  mellowest,  most 
civilized  writers.  And  there  is, 
expectedly,  vivid,  simple  writing, 
and  the  empathy  of  projected  per¬ 
sonality  in  these  recollections  of 
Ward  Morehouse’s  38  years  of 
newspapering.  There  is  warm 
memory  of  the  theater,  and  a 
tender  chapter  on  Gertrude  Law¬ 
rence.  Yet  much  of  the  book  is 
about  police  reporting  and  night 
rewrite,  great  stories  of  the 
Wall  Street  explosion,  the  coming 
of  prohibition,  and  of  wartime 
correspondence. 

“Just  the  Other  Day”  is  urbane 
yet  blessedly  unsophisticated  nar¬ 
rative — a  new  and  different  Such 
Interesting  People. 


The  Zenger  Memorial 

in  Federal  Hall,  the  old  Sub- 
Treasury  Building,  at  Wall  and 
Nassau  Streets,  New  York  City, 
is  now  open  to  public  inspec¬ 
tion,  Tuesday  through  Friday, 
10  a.m.  to  4  p.m.;  Saturday, 
10  a.m.  to  1  p.ni.;  Sunday  10 
a.m.  to  4  p.m.  Closed  Monday. 
Admission  is  free. 


Great  Northern  Mill 
Raises  Price  $2  a  Ton 

Great  Northern  Paper  Com¬ 
pany,  which  is  embarking  on  a 
$20,000,000  expansion  program 
utilizing  hardwood  pulp  for  news¬ 
print,  will  raise  its  price  $2  a  ton 
on  July  1.  This  will  bring  the 
price  to  $125  (New  York),  which 
is  $1  below  the  Canadian  contract. 

Harold  S.  Foley,  president  of 
Powell  River  Co.,  told  sharehold¬ 
ers  this  week  he  does  not  anticipate 
any  difficulty  in  marketing  the  in¬ 
creased  output  of  newsprint  this 
year  “at  satisfactory  price  levels.” 

At  a  meeting  with  the  News¬ 
print  Advisory  Committee  in 
Washington,  the  National  Produc¬ 
tion  Authority  experts  said  the 
precarious  balance  between  news¬ 
print  production  and  growing  de¬ 
mand  will  continue  indefinitely. 


6  line  minimum. 


SITUATIONB  WANTED 
Imtertiona  Line  Rato 

1  $.60 

9  M 

3  .06 

4  .46 

Situations  Wanted  Ads  payable 
in  advance.  Add  16e  for  box  ser¬ 
vice. 

tor  Box  Serviee 

ADt  RR1TS1NO  AGENCIES  clMUTed  at  our  National  Classified  rate 
less  commission.  (Inquire  for  rates.) 

Count  30  units  per  line  (add  1  line  for  Box  information).  No 
abbreviations.  Replies  mailed  daily.  Box  holders’  identities  held  in 
striete^rt  evidence.  Deadline  Wednesday  at  2  P.M.  (After  last  Mail). 
EDITOR  &  PUBLISHuk  reserves  the  riltht  to  edit  all  copy. 


ALL.  OTHER  CLASISIFICATIONS 
Insertions  Line  Rato 

1  $1.10 

$  1.00 

3  .90 

4  .90 
Inquire  for  20  and  52  time  rates. 
Charge  Orders  Accepted. 


4c(d*!^  Editor  &  Publishor  ClossiEod  Dopt. 
Timos  Tower,  New  York  36i  N.  Y«  BRyont  9-3052 


ANNOUNCEMENTS 
_ Newspaper  Brokers _ 

OONPIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Oo.,  Ventnrs.  California 
i'UR  31  YEARS  —  We  have  dealt  in 
nothing  but  newspapers.  Nationwids. 
Honest  service  to  botn  buyer  and  seller. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Michigan 
MID-WEST  Newspaper  Opportunities 
HERMAN  H.  KOCH 
2610  Nebraska  St.,  Sioux  City,  Iowa 
MAY  BROTHERS.  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 

NEGOTIATIONS— APPRAISALS 
Daily  and  Weekly  Properties 
RAY  E.  MOHLER  k  ASSOCIATES 
312  Boston  Bldg.,  Denvsr,  Colorado 
333  N.  Michigan  Ave.,  Chicago,  Illinois 
PURCHASES,  loans,  sains,  handled 
discreetly.  Publishers  Service,  P.  0. 
Box  8132,  Greensboro,  N.  C. 


ANNOUNCEMENTS 
_ Newspaper  Brokers 

FOR  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 

ODETT  b  ODETT,  Brokers 
P.  O.  Box  527,  San  Fernando,  Oalif. 

-Afk  Let  me  help  you  find  a  sound  prop¬ 
erty  in  the  West.  A.  W.  Stypes  b  Co., 
625  Market  St.,  Ssn  Francisco  5,  Calif. 

#a  Want  a  California  Newspaper! 
That's  our  specialty.  Let  us  give  you 
data  on  properties  to  fit  your  abilities 
and  finances. 

J.  R.  GABBERT 

3i927  Orange _ Riverside,  California 

AFFORDING  A  SPECIAL  Service  to 
those  in  the  market  lor  a  newspaper. 
We  will  make  a  detailed  survey  of  po¬ 
tentialities  and  supply  management  aid 
in  getting  you  off  to  a  successful  start. 
Long  experience  in  baying,  selling  and 
operarting  profitaNy.  NEWISPAFEB 
SERVICE  COMPANY,  610  Georgia 
Savings  Bank  Bldg.,  .Atlanta,  Georgia. 

59 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


NEWSPAPER  SERVICES 


Newspaper  Appraisers 


Publications  for  Sale 


Counsellors — Advisors 


NEWiSPAFER  VALUATIONS 
Tax  and  all  other  puxpoiea 
Experienced  court  witness 
S5  years  in  newspaper  work 
A.  S.  VAN  BESNTHUYS'EN 
446  Ocean  Ave. _ Brooklyn,  N.  Y. 


STANDARD  APPRAISAL  CO. 
Boston  6  Ohurch  Street  Atlanta 
Philadelphia  Ohicago 

Pittsburgh  New  York.  N.Y.  St.  Louis 


APPRAISALS  ANYWHERE  FOR 
Fire  Insurance,  Taxes,  Mergers,  Re¬ 
placement,  Purchases,  Refinancing, 
Mortgage  Loans,  Liquidations,  etc. 

PRINTCRAFT 

REPRESENTATIVES 

277  Broadway  New  York  7,  N.  Y. 

“Newspaper  Plant  Specialiats" 


DUE  TO  REMOVAL  to  distant  state 
offer  for  sale  excellent  Southeast  Penn¬ 
sylvania  Weekly  and  Job  Shop  (two- 
thirds  newspaper).  Community  of 
7,000.  Volume  over  $.^0,000.  Pub¬ 
lishers  take  11  to  $12,000.  Excellent 
staff.  Lease  2  years  to  run.  Adver¬ 
tising  up  15%  first  4  months  this  year 
over  1952.  Price  $50,000  with  $20,000 
down.  Box  1854,  Editor  &  Publisher. 


NEWSPAPER  DOCTORS 


ESTABLISHED  (’38)  weekly  in  ex¬ 
panding  area.  Gross  $29,000  in  ’52. 
$17.000.  Box  217,  Orem,  Utah. _ 


IOWA  (X)UNTY  SEAT  EXCLUSIVE 
WEEKLY.  Gross  $51,000,  net  $16.- 
000.  Price  $50,000,  half  cash.  Bailey- 
Krehbiel  Newspaper  Service,  Box  88, 
Norton,  Kansas. _ _ 


Experts  Front  or  Back  Shop. 

Let  us  SOLVE  Your  Problems. 
Write.  Phone,  Wire  in  confidence 
J.  J.  HARRINGTON  ASSOCIATES 
441  Lexington  .\ve..  New  York  17  N.Y. 


MACHINERY  and  SUPPLIES 
Press  Room 


Syndicates — ^Features 


.NEW  YORK  THEATER  facts.  Exclu¬ 
sive  photos.  Weekly.  Critical  Digest, 
505— o-th  Ave.,  New  York  City,  N.  Y. 


Press  Engineers 


BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


Publications  for  Sale 


(XJUNTY  SEAT  EXCLUSIVE  WEEK¬ 
LY,  Northwestern  city  of  9,000,  Gross¬ 
ing  $50,000.  Plant  includes  2  ma¬ 
chines,  Goss  Comet,  automatic  cylin¬ 
der,  engraving  outfit.  $10,000  down  to 
aggressive  publisher.  J.  A.  Snyder, 
Newspaper  Broker,  3570  Frances  Ave., 
Venice,  Oalifomia. 


TEXAS  EXCLUSIVE  WEEKLY 
In  city  approaching  daily  status.  A-1 
equipped.  Gross  over  $80,000.  Help 
situation  excellent.  Health  reasons. 
Low  rent  on  good  lease.  Stock  includ¬ 
ed  at  85%  of  gross.  Terms  reasonable. 
BAY  E.  MOHLER  &  ASSOCIATES 
312  Boston  Bldg.,  Denver  2,  Colo. 

.33 3  N.  Michigan  .Ave.,  Chicago,  Ill. 


EVER  DREAM  of  owning  a  newspaper 
of  your  own  t  Of  making  it  the  force 
for  progress  in  a  community  every 
^ood  newspaper  should  be !  Poor  health 
M  forcing  the  owner  to  drop  a  metro¬ 
politan  community  paper  established 
for  more  than  30  years,  which  has 
grossed  almost  $40,000  a  year  at  its 
peak.  If  you’re  tired  of  working  for 
a  corporation;  if  you’re  a  live  wire 
with  ideas  and  ability;  and  if  yon  have 
$5,000  to  invest,  yon  can  buy  yourself 
an  area  that  has  some  of  the  most 
wonderful  possibilities  in  western 
Michigan.  Write  Burton  Heights  Rec¬ 
ord,  care  of  Whitehall  Forum,  White- 
hall.  Michigan. _ 


UNOPPOSED  Northern  Ohio  IVeckly 
in  prosperous  territory,  prints  several 
publications,  plenty  of  job  printing. 
Has  excellent  record  of  earning.s.  Own¬ 
er  has  other  interests.  820  Citizens 
Bldp.,  Cleveland,  Ohio. _ _ 


Publications  Wanted 


MAOHINISTTS — Dismantling,  moving, 
assembling,  entire  newspaper  plants. 
Repairs,  maintenance,  service  nation- 

\0RENZ  PRINTING 
MACHINE  CO..  INC. 

3626-31  St.,  Long  Island  City  1,  N.  Y. 
STillwell  6-0096-0099 


6  UNIT  HOE 

PRESS— NO.  2505 
Vertical  Type  Units  — 

Double  Folders  —  Single  Conveyon^ 
Steel  Cylinders  —  Roller  Bearingi 
Out  of  Washington  (D.  0.)  Timu 
Herald . 


5  UNIT  HOE 

PRESS — NO.  2148 
Z  Type  Units  — -  ’2  i.ouhie  Folders  — 
22%". 

Steel  Cylinders  —  Roller  Bearing. 
3  Units  on  Substructure  with  3  im 
Reels. 

Will  divide  or  sell  separate  UaiU. 
Out  of  New  York  (N\  Y.)  Thnei. 


SOUTHWEST;  Young  editor,  ex-pub¬ 
lisher  (good  record)  now  on  big  daily 
desires  buy  solid  weekly  outright  or 
working  interest  smaller  daily.  Pres¬ 
ent  employer  10  years.  Confidential. 
Box  1703,  Editor  &  Publisher. 


Business  Opportunities  Wanted 


EDITOR  AND  PRINTER  TEAM  wants 
to  lease  Chart  Area  2  or  6  small  daily 
or  weekly  with  option  to  buy.  Box 
1810.  Editor  &  Publisher. 


UNUSUAL  OPPORTUNITY 

UPSTATE  New  York  Italian 
Weekly.  Established  1906. 
Single  ownership  but  now 
run  -  down  because  of  ill 
health.  Reasonably  priced  at 
less  than  replacement  cost  of 
plant  equipment.  All  replies 
confidential.  Box  1100,  Edi¬ 
tor  &  Publisher. 


FOREMOST  European  Publishers  of 
journa’is  and  books  for  jute,  cordage, 
ramie  and  allied  industries  seek  asso¬ 
ciation  with  American  specialist  pub¬ 
lishing  house  of  integrity  and  ability. 


MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  BecJ  Experts 

We  will  move,  erect  or  repair  preaeee 
ANYWHERE 
28  East  4th  Street.  New  York  3,  N.  Y. 
_ Phone  spring  7-1740 _ 


Maintenance,  Service,  Repairs,  Erection 

SAM  S.  PUNTOLILLO 

311  Lincoln  Avenue,  Lyndhnrat,  N.  J. 
SPECIALIZING  in  Duplex  and 
Goes  Flat-bed  W^a 


E.  P.  WALLMAN  &  CO. 
Machinists,  Movers,  Erectore,  Repairs 
Maintenance,  Erections  all  types  of 
presses  Ooaat  to  Coast 
Tel  3-4164  975  N.  Church  Street 

Rockford  IlUnodi 


Write  William  Carter,  H.  R.  Carter 
Publications  Limited,  2  Marcus  Ward 
Street,  Belfast,  Northern  Ireland. 


NEWSPAPER  SERVICES 


LOOKING  FOR  A  SMALL  town  daily 
that  wiU  pay  out  in  eix  years  at  pres¬ 
ent  rate  of  earnings!  You  can  im¬ 
prove  it  and  pay  it  out  faster.  Prac¬ 
tically  all-new  equipment.  $50,000 
down  will  handle.  Box  1701,  Editor  & 
Publisher. 


Art — Engraving 


NATIONAL  PRINTING  EQUIPMENT 
(X).,  Printing  Machinery,  Dismantled 
—  moved  —  erected.  Ridgewood,  New 
Jersey.  RI  6-42i52. _ 


LOYAL  S.  DIXON  CO. 

NEWSPAPER  PRESS  ERECTORS 
Dismantling — Moving — Erecting 
—  Service  Nationwide  — 


it  Trucking  Service  ^ 

White  Freightliner  with  35'  lemi-van 
White  Mustang  with  32'  semi-flat  bed 
—  Insurance  Coverage  Complete  — 


4  UNIT  HOE 

PRESS— NO.  2804 
Vertical  Type  Units  —  22^"  cul-o*. 
Double  Former  —  Single  Folder  snl 
Conveyor. 

Steel  Cylinder  —  Roller  Bearings.  — 
AC. 

3  Arm  Reels,  Tensions  and  Fasten. 
Located  at  Philadelphia  (Pa.)  Recorl 


4  UNIT  HOE 

PRESS — NO.  2493 
Balcony  Type  Units  —  2244"  cut-o#. 
Double  Folder  —  Single  Conveyor  — 
AC. 

Steel  Cylinders  —  Roller  Besrinp. 
Located  at  Philadelphia  (Pa.)  Record. 


8  PAGE  DUPLEX  FLATBED 

Model  AB  —  2  way  printer  —  AC 
Complete  Net  Chases,  New  Rollers. 
Blankets.  Delivered  and  installed. 
Located  West  Coast. 


6  UNIT  SCOTT 

steel  cylinders.  Roller  Bearings  22H’ 
Double  folder  with  double  conveyon. 
3  .Arm  reels  with  Automatic  Tensioai. 
2  DC  Drives  with  GE  Rectifyisi 
Equipment. 

’Two  1,000-gallon  ink  tanks  with  pump. 
Kemp  7-ton  furnace  with  Donhls 
juniors. 

Vai'uum  back,  and  autoshaver,  etc. 
LOCATED  AT  NEW  YORK  DAIhT 
COMPASS. 


ARTWORK  by  Air  Mail  anywhere. 
Sketches  free.  Siga,  $4.26.  Mast¬ 
heads,  $8.50.  Past  Service.  N. 
Feather.  Box  137,  Northridge,  Calif. 


11164  Saticoy  St.,  Sun  Valley,  Oalif. 
POplar  5-0610 


Promotion 


MACHINERY  and  SUPPLIES 


Composing  Room 


BEAL  OPPORTUNITY  for  good  execu¬ 
tive.  Chain  of  three  Middle  Western 
weeklies  for  sale.  Will  net  right  man 
$15,000  and  up  annually.  Priced  25% 
under  gross.  Larry  Towe  Agency,  Hol- 
land,  Michigan. _ 


REALTORS  LIKE  THIS 
REAL  ESTATE  AD-AID  I 


SOUTHWESTEIRN  DAILY  in  high  in¬ 
come  10,000  city.  Netting  $40,000  year¬ 
ly  to  owners  AFTER  corporate  taxes. 
Completely  modernly  equipped  and  up- 
to-date.  Will  need  no  additional  capi¬ 
tal  expense  for  years.  Publisher  mnst 
sell  to  take  bigger  deal.  Will  sell  for 
$300,000.  Terms  preferred.  Write  in 
confidence  to  Box  1700,  Editor  &  Pub¬ 
lisher. 


YOU  CAN  make  a  real  profitable  liv¬ 
ing  in  this  southern  Michigan  town  of 
2,000  within  100  miles  of  city.  Weekly 
has  paid  over  $10,000  net  for  last  6 
years.  Excellent  staff.  Equipment. 
Down  payment  $10,000.  Larry  Towe 
Agency.  Holland,  Michigan. _ 


SAY'S  Laura  Albrecht,  Davenport 
Realtor,  “We  get  very  good  ideas  for 
advertising  our  listings  out  of  the 
Howard  Parish  Real  Estate  Oopyscope. 
Without  the  monthly  Copyscope  I’m 
afraid  the  job  of  writing  ads  would 
really  be  a  problem.” 

IF  there’s  no  Howard  Parish  news¬ 
paper  client  in  your  city,  our  bulk 
price  plan  lets  you  distribute  the  lin¬ 
age-stimulating  Copyscope  to  your  real 
estate  accounts  at  low  cost.  Write  for 
quotation  today! 


HOWARD  PARISH 


USE  OUR  METAL  SIDES  AND 

Build  Your  Own 
Galley  and  Type  Cabinets 

Send  for  Descriptive  Circular 
L.  Beecher.  1150  Diversey,  Chicago  14 


4  UNIT  HOE 

PRESS— NO.  2283 
Double  Folder  —  Balloon  Formers  — 
23-9/16". 

Substructure  with  Reels  and  Tensioni. 
Steel  Cylinders  —  Roller  Bearings  — 
IX’. 

Out  of  the  Cleveland  (Ohio)  New- 


3  UNIT  HOE 

PRESS — NO.  2157 
On  Substriii-ture  —  22 'I"  —  AC. 
Double  Folder  —  Portable  Color  FoU’ 
tain. 

3  Arm  Reels,  Tensions  and  Pasten. 
Complete  stereo  including  Pony  Auto- 
plate 


MA( 


Located  at  Lake  Charles  (La.)  Citisou- 


Tested  Want  Ad  Selling  Plans 
2900  N.W.  79th  St.  Miami  47,  Fla. 


C.YLIFOKNIA  Exclusive  weekly  in  i 
town  of  4,500.  Good  shop.  1,200  cir¬ 
culation.  Gross  $30,000.  $12,000  down. 
Jack  L.  Stoll  &  AssiK-iates,  4958  Mel-  i 
rose  Ave..  Los  Angeles  29.  California.  ! 


Counsellors — Advisors 


EXCLUSIVE  WEEKLY  on  California’s 
Monterey  Peninsula,  no  plant.  Gross 
$16,500  last  year.  Full  price  .$7,500 
cash.  Box  AO,  Carmel,  California. 
Phone  Carmel  7-4385. 


UNIQUE  Community  monthly.  New 
York  City,  established  1941.  Espe¬ 
cially  profitable  set-up  for  man  and 
wife.  Owner  wishes  to  retire.  Box 
1863.  Editor  &  Publisher. 


NEWSPAPER  DOCTOR 
THERE  ARE  no  one-shot  cures  for 
what  ails  your  news  columns.  Only 
cover-to-cover  shakedowns  get  results. 
Publishers  and  editors  often  are  too 
close  to  their  product,  set  in  their 
ways.  The  critical  eye  of  an  “out¬ 
sider’  ’  can  bring  vibrancy  to  the 
editorial  content  and  the  makeup  of 
even  the  top-ranking  paperi.  Make 
your  readers — and  prospective  read¬ 
ers — take  new  interest  in  your  prod¬ 
uct.  Practicing  editor  now  available 
on  short-term  advisory  basis.  Com¬ 
petitive  markets  only.  Box  1526, 
Editor  &  Publisher. 


LINOTYPES  and  Intertypes.  Models  ! 
5,  8,  14,  26,  Intertypes  B — O — OSM,  j 
thoroughly  rebuilt,  also  many  good  I 
used  machines  available  attractively  I 
priced.  Bight  page  Goss  Comet.  North¬ 
ern  Machine  Works,  323  North  Fourth 
St.,  Philadelphia  6,  Pennsylvania. 

12"  ROUSE  BAND  SAW  complete.  3  I 
phase,  220  volt,  60  cycle  motor.  Good  I 
working  order.  Price  $500.  The  Ed¬ 
monton  .Journal,  Edmonton,  Alberta,  ' 

Canada. _ 

FOR  S.4LE;  Rouse  Power  Riit.iry  Mi- j 


2  UNIT  HOE 

PRESS— NO.  1425 
Right  Angle  Units  —  21  %"  cut-off. 
Single  Folder  —  AC  Drive  —  Stereo- 
Located  at  Batavia  (N.  Y’.)  New«- 


20  PAGE 

DUPLEX  TUBULAR 

1  to  1  Model — AC  2  Motor  Automitk 
Drive. 


B.aijr,;  tvouse  r-ower  ivoi.iry  .ui-  - -  »  vi  inmit 

tering  Machine;  Miller  Universal  heavy  Complete  stereo  —  Availab  e  Au^' 
duty  Saw  Trimmer.  (Send  for  new  barnta  (Ontario)  Observer. 

Bulletin  giving  complete  list  of  Cur¬ 
rent  Offerings  for  both  the  Stereo,  and 
Electrotype  plant.)  Thomas  .W.  Hal! 

Co.,  120  West  42nd  St.,  New  Y'ork  18. 


FOR  SALE — low  base  Model  5  Lino¬ 
type.  complete  with  electric  pot,  mo¬ 
tor,  metal  feeder,  two  molds.  Good 
mechanical  condition  and  in  daily  op¬ 
eration.  For  price  and  other  informa¬ 
tion  write  Herald-Journal,  Spartan- 
burg.  South  Carolina. _ 


BEN  SHULMAN  ASSOCIATES 
500  Fifth  Ave.,  New  York  36 
BRyant  9-1  132 
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NEED  Newspaper  ’Turtles  1  Why  pay 
more  than  our  low  prices  of  $68.50 
to  $79.50  each!  Top  quality,  imme¬ 
diate  delivery.  Sold  the  world  over. 
Write  for  literature.  L  &  B  Sales 
Company,  P.O.  Box  560,  Elkin,  N.  C. 


3  Cutler-Hammer  Standard  Do*T 
Cutler-Hammer  Heavy  Duty 
Will  erect  and  guarantee. 


LOYAL  s.  DIXON  caj; 

11164  Saticoy  St.,  Sub  Valley,  Oala- 
POplar  5-0610 


EDITOR  &  PUBLISHER  for  May 
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MACHINERY  and  SUPPLIES 


Press  Room 


A  Real  Bargain! 

$20,000  Takes  It! 

4-UXIT  Scott  Newspaper  Press 
(Multi-unit  type) 

Double  Polder  —  Cutler  Hammer 
Controls  —  Floor  feed  for  rolls 
—  64-page  capacity  —  100-HP 
Allis  Chalmers  Drive  —  Rubber 
Rollers  —  22  inch  cut-off. 

(This  press  was  erroneusly  described 
as  a  Goss  and  the  drive  as  130  HP  in 
the  April  18  and  23  issues.) 

DISMANTLED  AND  STORED 

Owner  not  ready  to  install,  and  must 
vacate  warehouse  where  press  i 
itored. 

Write  or  Phone  General  Manager 

JOURNAL  AND  GUIDE 

Box  209.  Norfolk  1,  Va. 
Telephone  .>3ft8« 


MACHINERY  and  SUPPLIES  MACHINERY  and  SUPPLIES 


REELS 

SEVEN  three-arm  reels,  complete  with 
motors,  controls  and  push  button  sta¬ 
tions  for  margin  and  rotation  opera¬ 
tion.  including  torque  motors,  floating 
rollers,  push  buttons  and  other  e-lec- 
tric  tension  controls,  motors  220  volt, 
3  phase,  60  cyvle,  track  and  reel  trans¬ 
fers.  Excellent  condition,  good  price, 
and  immediate  delivery. 

ST.  PETERSBURG  TIMES 
St.  Petersburg,  Florida 


48-PAGE  HOE 
FOR  SALE 

Serial  No.  1616 
OONSISTINQ  of  three  16-page  unite, 
with  doable  high-epeed  FoMer,  and  AO 
Kotor  Equipment. 

22 H”  Sheet  cut 
Immediately  Available 
Very  reasonably  priced 

THOMAS  W.  HALL  CO..  INC. 

Stamford,  Connecticut 


PRE.SS  ROOM 

TWO  FIVE  UNIT  MEZZANINE  TYPE 

scon  PRESSES 

Excellent  Condition 
22?i«  Cutoff 

Each  Press  has  complete  color  Unit. 

Under  fed.  Substructure  height 
will  accommodate  reels.  Conveyor 
included. 

Can  be  seen  in  operation  by 
appointment  only. 

RIOHARDSON-SOVDE  CO..  INC. 
603-5  FOURTH  AVENUE  SOUTH 
MINNF.APOLIS  16.  MINNESOTA 
RR  1115 


4  COLOR 

UNITUBULAR  PRESS 

12  COMPLETE  unite,  each  dou¬ 
ble  reversible,  with  high  speed 
standard  tabloid  and  quarter  eixe 
•older,  maximum  speed  30,000 
per  hour,  now  doing  beautiful 

♦  color  printing,  as  well  as  black 

and  w'hite  standard  sise  and  tab¬ 
loid  newspaper  products.  Press 
prints  from  2  pages  standard  to 
f*  page  standard  all  black  —  or 
4  tabloid  to  48  page 

•  swoid  or  12  page  standard  or  24 
P*ke  tabloid  in  4  colors. 

UAN  be  seen  in  operation  by 
appointment  only.  Available  im- 
mediately.  Reply  to  Box  18*5, 
Editor  &  Publisher. 


Press  Room 


Wanted  to  Buy 


DUPLEX  OCTUPLE  PRESS  ' 

4r— 'IS-page  “N”  Style  Unite 
Substructure  with  Roll  Stands 
Length  of  Sheet  Cutoff  22  H" 

GOSS  STRAIGHTLINE  PRESS 

Siugle  Width,  4  Decks  High 
Color  Compensators-23-9/16’*  Cutoff 

HOE  OCTUPLE  PRESS 

4 — 16-psge  Unite,  22X‘'  Cutoff 

GOSS  SEXTUPLE  PRESS 

Straightline.  3  Decks, 

2244'  Cutoff 

JOHN  GRIFFITHS  CO.,  INC. 

11  W.  42nd  St.  New  York  36.  N.  Y. 


NEWSPAPER  PRESSES 
COMPOSING  ROOM  EQUIPMENT 
COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 

GOSS  COMET  COXY  TYPE, 
or  Duplex  8  page  Press. 

Flare.  Hobbs,  New  Mexico 

HELP  WANTED 


HELP  WANTED 


CirculatioB 


WANTED:  Oireulatiou^  Manager,  ex¬ 
perienced  in  ABC  and  Little  Merchant; 
good  opportunity  for  right  man.  Write 
E.  Bay  King.  The  Tribune,  Concord, 
North  Carolina. 


Used  Presses 

■A  SINCE  newspapers  constantly  are 
replacing  presses  with  new  GOSS 
units,  we  usually  have  a  list  of  good 
used  presses  evailable  or  which  may 
be  available  soon,  for  newspapers  of 
all  tiset. 

it  GOSS  engineers  cun  adapt  such 
equipment  to  your  specific  needs 

★  OOBBESPONDENCE  invited. 

THE  GOSS 
PRINTING  PRESS  CO. 

1635  S.  Paulina  St.  Obicago,  Illinois 


AO  MOTOR  drives  all  aatea 
30  to  100  h.p. 

CUTLER  HAMMER  PAPER  conveyor 
90  ft.  long. 

MAT  ROLLERS 
all  makes,  AC  motors. 

16-PAGE  POTTER  PRESS 
Priced  very  low,  stereotype  equipment. 

24  PAGE  SOOTT 

With  color  cylinder  and  all  stereotype 
equipment. 

32.PAGE  GOSS 

2  IPNIT  with  quarter  page  folder,  all 
stereotype  equipment. 

HOE — 48-PAOE 

3  UNIT  all  stereotype  equipment. 

GEORGE  C.  OXFORD 

BOX  903.  BOISE.  IDAHO 


Administrative 


GENERAL  MANAGER  for  Midwest 
dailj[  of  111, 000  circulation.  Situation 
requires  man  with  proven  ability  and 
experience  in  management,  labor  rela- 
tiona  and  contracts,  advertising  sell¬ 
ing  and  promotion,  circulation,  and 
other  phaaei  of  newspaper  operation. 
All  replies  held  strictly  confidential. 
fSilI  particulars  desired  in  first  letter. 
Write  Box  1740,  Editor  Sc  Publisher. 


SECOND  NEWiSPAPKR  in  a  city  of 
100,000  population  class,  seeks  a 
young  and  aggressive  Bnsiness  Man¬ 
ager,  with  complete  experience.  Posi¬ 
tion  open  at  once.  Write  giving  full 
details  of  age,  experience,  education, 
etc.  Confidence  will  be  respected.  Box 
1832.  Editor  &  Publisher. 


Classified  Advertising 


COMPETENT  Classified  Manager 
needed  at  once  for  Wyoming's  largest 
morning-evening  combination.  Forward 
fall  particulars  promptly  to  Box  1615, 
Editor  Sc  Publisher. 


OLASSIFIEp  MANAGER  —  man  or 
woman  with  ability  to  develop  de¬ 
partment  from  scratch.  Daily  5,000 
circulation,  city  12,000  —  Chart  Area 
56.  Field  wide  open  —  never  been 
worked.  Salary— commission.  Details 
to  Box  1736,  Editor  Sc  Publisher. 


EXCELLENT  OPPORTUNITY  for  de¬ 
partment  manager  or  supervisor— or 
SI  sales  person  ready  to  move  up. 
One  with  sound  background  and  prov¬ 
en  ability.  This  is  a  thriving  classified 
department  of  an  important  Eastern 
Daily  (within  100  miles  of  New  York) 
5  day  week.  Good  starting  salary  and 
bonus.  P.  0  Box  42,  Planetarium 
Station.  New  York  24.  New  York. 


MODERN  HOE  NEWSPAPER  PRESS 
12  Snper  Speed  unit.  Canable  produc¬ 
ing  96  pages.  With  4  folders,  modem 
high  speed  stereotype  equipment. 
23-9/16'  cut -off.  Can  also  sell  as  72 
or  48  page  press.  Dismantled  and 
ready  for  immediate  shipment.  Inspec¬ 
tion  invited.  Broker.  Box  1075.  Editor 
St  Publisher. 

Stereotype 


MAT  ROLLER — Hoe — Heavy  Dnty — 
Full  page — AC  motor — good  condition. 
Can  be  seen  running.  Peter  Kiernan. 
6112 — 37th  Ave..  Wondside  77,  New 
York.  H.tvemeyer  4-6677. _ 


DUPLEX  heavy  duty  mat  roller,  219 
Vandercook  proof  press,  Ostrander- 
Seymoiir  heveler.  Rouse  plate  saw — 
used  4  months.  Box  1110.  Ogden 
Utah. 


Wanted  to  Buv 


WANTED:  2  paper  conveyors  Ontlsr 
Hammer  pipe  construction,  givs  dt- 
tails.  Mstal  pot  of  82'  or  36'  diam- 
eter.  George  0.  Oxford.  Boise.  Idaho 

WE  ARE  in  the  market  for  a  24  page, 
3  deck,  2  plate  wide,  Walter  Scott 
W-14  press.  Standard  plate,  22\ 
inch  cut-off.  Chronicle  Publishing 
Company.  Inc..  Marion.  Indiana. _ 


BUSINESS  MANAGER  with  general 
all-around  experience  wanted  by  morn¬ 
ing  daily  in  good  New  England  field. 
Circulation  is  20,000-30,000.  Give  full 
qualifications.  0|>|>urtunity  open  now. 
Box  1862,  Editor  &  Publisher. 

_ Artists — Cartoonists _ 

WANTED:  Editorial  artist  and  re¬ 
toucher  for  afternoon  paper  in  large 
metropolitan  city.  Write  Box  1839, 

Editor  Sc  Publisher. _ 

EXPERIENCED  artist  and  advertising 
layout  man  wanted  b^  growing  23,000 
circulation  daily.  Right  man  should 
be  well  qualified  in  air  brush,  layout, 
and  finished  art.  Good  starting  salary 
with  opportunity  given  for  additional 
income  from  piece  work.  Send  details 
and  experience  to  Richard  Kennedy. 
WAUKEG.AN  NEWS-SUN,  Waukegan, 
Illinois. 

Ctrcnlatfon 

XGBICUI/TUBAL  NEWSPAPER  wants 
ilert  man,  or  woman,  with  sales  ability, 
-n  promote  circulation.  Job  entails  some 
raveling  and  or|:anisation  contacts. 
Must  also  have  ability  to  plan  and  su- 
■ervise  direct  mail  campaigns.  Pub¬ 
lication  No.  1  in  field  serving  commer¬ 
cial  poultry  industry.  Apply  letter 
only,  giving  full  personal  details.  The 
Poultryan.  Vineland.  New  Jersey. 

ASSISTANT 

CIRCULATION  MANAGER 

rOMPKTITIVpj  pvenirnr  daily  located 
in  Chart  Area  52  r«*(|uire»  man  with 
heavy  circulation  background.  We  are 
NOT  int-ereitted  in  Wffh  pre.HSure  artista 
who  rely  on  srimmicks  and  tie-ins  to 
achieve  circulation.  We  will  consider 
only  men  who  have  the  demonstrated 
ability  and  experience  to  develop,  or- 
sranize  and  execute  a  sound  circulation 
program  and  who  recosnize  the  im¬ 
portance  of  selling  a  superior  yiroduct 
on  merit  alone.  Please  submit  c  »ni- 
plete  information  in  fir.st  letter.  All 
replies  will  be  hold  in  strict  confi¬ 
dence.  Box  18-32.  Kditor  k  Publisher. 


KX.PKHIiaN€KD  CIaASSIFIED  MAN 
to  manage  department  for  20,000  cir¬ 
culation  Florida  seven-day  newspap^. 
Must  be  hard-hitting  and  have  sufn 
eient  know-how  to  maintain  organiza¬ 
tion  and  take  full  charge  of  depart¬ 
ment  including  inside,  outside,  and 
telephone  solicitors.  This  position  is  an 
opportunity  for  an  aggressive  man  who 
loves  classified  and  intends  to  make  it 
a  career.  Write  full  partieulars  in¬ 
cluding  salary  to  Box  1833,  Editor  & 
Publisher.  _  _ 


OREGON  DAILY  4.000  circulation 
wants  someone  to  handle  classified  page. 
Some  advertising  experience  necessary. 
Good  opportunity  to  build  lineage. 
Write  or  wire  Evening  Observer,  La- 
Grande,  Oregon. 


Corrtapondente 


CORRESPONDENTS  in  major  U.S. 
Cities  to  interview  and  report  on  trade 
association  and  other  business  organi¬ 
sation  activities  for  monthly  news 
magazine.  Box  1803,  Editor  &  Pub¬ 
lisher. 


Display  Advertising 


WANTED 

TOP  NOTCH  AdvertUing  apooe  aalea- 
man  to  augment  staff  of  four  on  daily 
paper  in  highly  competitive  field.  Re¬ 
plies  by  air  mail.  Daily  News,  Box 
1660,  Anchorage,  Alaska. _ 


WONDERFUL  WYOMING! 

CALLING  for  an  Ad  Man,  bat  only 
one  who  ii  young,  ambitiona,  intelli- 
geot,  experienced,  initerested  in  good 
future.  Largeat  morning-evening  com¬ 
bination  in  state.  Oomplete  letter  to 
Box  1616,  Editor  Sc  Publisher. 


HEAVY  DUTY  fall  pace  Mait  Roller, 
any  make.  Alao  carved  caatinc  box, 
.^dosble  cooled,  for  22)4'  platea. 
Broker,  Box  1001,  Editor  St  Pnblieher. 


H.VVE  CIRCULATION  MANAGER 
position  open  for  yonng  assistant  man¬ 
ager  of  larger  daily  who  believes  he  is 
ready  to  get  experience  and  assume 
responsibilities  of  own  department. 
6..'i00  .ABC  daily  in  11.000  clean  city. 
Salary  fair,  but  oiierational  honn.s 
makes  pay  above  average.  Box  1848. 
Editor  A  Piiblislier. 


SUCKIKSSFUL  Distriet  Manager  who 
is  stymied  in  his  present  position,  am¬ 
bitious  and  with  the  ability  to  work 
himself  up  to  Circulation  Manager. 
13.000  circulation  daily  in  Chart  .Xrea 
1.  Write  fully  to  Box  1864,  Editor  & 
Publisher. 


OPENING  SOON  for  capable  display 
staff  man.  41-year  old  daily,  southeas¬ 
tern  city,  20,000.  Must  be  able  to  write 
and  layout  copy  to  satisfy  key  accounts 
j  and  be  alert  to  developing  new  busi- 
I  neas.  Salary  and  monthly  bonus.  Sell 
1  yourself  in  first  letter.  Include  sam- 
j  pies  of  work.  Box  1656,  Editor  Sc  Pub¬ 
lisher^ _ 

I  ADVERTISING  SALESMAN  1  to  5 
I  years’  experience,  11,000  circulation 
'  daily  in  a  fishing,  hunting  paradise. 

Healthful,  dry  cKmate  4,500  feet 
,  elevation.  Ideal  working  conditions, 

I  new  bnilding  and  equipment.  Salary 
plus  banns,  vacation,  insurance.  Write 
FULLY  FIRST  letter  stating  wages. 

I  A.  J.  Kalb,  Idaho  State  Journal.  Poca- 
,  tello,  Idaho. _ _ 

HAVE  OPENING  for  young  man  with 
or  without  experience  whe  is  interMt- 
ed  in  display  er  classified  advertiaing 
jeb  en  small  Ohie  daily.  Need  net  be 
a  ‘‘Jenmalist"  Write  Bex  1719, 

,  Editor  3b  Pablisher. _ _ 

I  D.VILY  Nirws-MINER  in  Fairbanks. 
I  .\la.s.ka  offers  $125  w«*k  starting  salary 
to  first  clase  display  salesman.  Good 
future  on  fast-growing,  well-equipped 
I>ai>er  in  live  town.  Write  to  General 
-  Manager  vis  Air  Mail. 
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HELP  WANTED 


Display  Advertising 


advertising  manager — For  fast 

growing  department  store.  Must  be 
thoroughlj-  capable  layout  artist.  Copy 
ability  desirable  but  originality  a  ne- 
cessitv.  Write  full  details. 

NATIONAL  DEPARTMENT  STORE 
1625  Atlantic  Avenue 

_ .Xtlantic  City,  New  Jersey _ 

ADVERTISING  SALESMAN — Are  you 
young,  ambitious Can  you  layout, 
write  copy  and  sell  local  display  ad¬ 
vertising!  Are  you  stymied  in  your 
present  job  by  lack  of  progressive 
management!  .\re  you  ready  to  join  a 
larger  organization  that  can  offer  you 
greater  opportunities!  Then  here  is 
your  op]>ortunity  to  get  in  on  the 
ground  floor  with  what  is  destined  | 
to  be  America's  fastest  growing  daily 
newspaper — the  Daily  Times,  at  Levit- 
town,  Pennsylvania.  We  publish  a 
group  of  flve  of  Philadelphia's  most 
progressive  weekly  newspapers,  oper-  j 
ate  our  own  modern  plant  equipped  with  , 
a  64-page  rotary  press.  Our  new  daily 
paper  is  now  in  its  third  week  of  oper¬ 
ation.  Phone  or  write  Mr.  Lawson,  • 
Times  Newspapers,  Inc.,  8033  Frank- 
ford  Ave.,  Philadelphia  36,  Pa.  ' 


EXPERIENCED  Advertising  solicitor 
capable  of  earning  good  income.  Lay¬ 
out  ability  preferred.  Wanted  by  daily 
newspaper,  circulation  approximately 
11,000.  Borger  News  Herald,  Borger, 
Texas. 

NE'W  JERSEY  WEEKLY  wants  con¬ 
genial  and  energetic  ad  salesmanager 
with  IDEAS  and  INITIATFV’E  to  han¬ 
dle  present  accounts  and  develop  new 
ones.  PROVEN  experience  essential. 
Exceptional  opportunity  for  man  who 
thoroughly  understands  ETHICS  and 
SCIENCE  of  newspaper  advertising, 
and  who  is  not  afraid  of  work.  State 
all  in  first  letter,  including  salary  ex- 
p^ted  and  all  other  helpful  informa- 
tion.  Box  1847.  Editor  &  Publisher. 
T\\  0  GOOD  OPENINGS  in  Display 
Advertising  Department  immediately. 
Layout-minded  man  or  woman  to  han¬ 
dle  fashion-heavy  established  route. 
Also  will  need  all-around  experienced 
assistant,  30-36,  capable  of  high  level 
selling,  regional  travel,  sales  meeting 
speaking  ability.  Salaries  above  met¬ 
ropolitan  daily  level.  If  you  can  fill 
the  shoes  of  two  fine  people  who’ve 
moved  ahead,  contact  .Advertising 
Manager,  Telegraph  Herald,  Dubuque, 
Iowa. _ 

WIRE  TODAY 

$95  week,  plus  car  allowance  starting 
salary  to  man  knowing  copy,  layout, 
conu>etitive  selling.  Chain  in  Chicago 
topflight  suburbs.  Wire  collect  Ad- 
manager.  La  Grange  (Illinois)  Citizen. 

DISPLAY  ADVERTISING  SALEIS- 
MAN  for  Southwest  daily  in  18,000 
population  city.  Excellent  opportunity 
for  man  with  desire  and  ability  to  ad¬ 
vance  in  growing  organization.  Write 
giving  expected  starting  salary,  back¬ 
ground,  etc.  Box  1718,  Editor  &  Pub¬ 
lisher; _ 

SMALL  but  growing  daily— Chart 
Area  56— has  fine  opportunity  for 
hard-hitting  young  ad  man  who  has 
eyes  on  the  future.  If  you’re  hard 
worker,  top  salesman  this  is  your 
chance  to  advance.  Good  salary-bonus. 
All  details,  references  to  Box  1737, 

Editor  &  Publisher.  _ 

MAN  OR  WOMAN  to  sell  outside  dis¬ 
play  and  classified  advertising. — Daily 
Press.  Charles  City,  Iowa. _ 

25,000  CIRCULATION  daily  needs  ag¬ 
gressive,  experienced  advertising  sales¬ 
man  with  background  in  both  display 
and  classified  preferable  but  not  neces- 
sar}-.  Newspaper  in  fast-growing  area 
will  supply  ample  opportunities  for 
man  who  wants  to  grow  with  organiza¬ 
tion.  Good  starting  salary  with  in¬ 
creases  commensurate  with  proved 
ability.  Write  full  details  to  Richard 
Kennedy,  WAUKEGAN  NEWIS-SUN, 
Waukegan,  Illinois. 

Editorial 

COPY  READER,  for  momi^  daily  of 
60,000  in  Midwestern  city.  Experience 
in  makeup  preferable.  Salary  open. 

Box  17f>5,  Editor  &  Publisher, _ 

REPORTER— dor  dayside  job  on 
roond-the-oloek  daily  in  Chart  Area 
58.  Give  full  details;  experience, 
background  and  references.  Write 
Box  1680,  E^tor  A  Publisher. 


MAN,  UNDER  30,  with 
“keen  nose  for  news,”  pre¬ 
ferably  demonstrated  on 
daily  in  small  Middle  West 
city.  Opening  for  interest¬ 
ing  and  profi.table  career  on 
staff  of  central  information 
service  of  food  industry. 
Position  involves  about  two 
years  of  learning  how  that 
complex  business  operates. 
Also  acquiring  different  writ¬ 
ing  style  than  regular  pub¬ 
lications. 

Write:  AMERICAN  INSTITUTE 
OP  FOOD  DISTRIBUTION 

420  Lexington  Ave.,  New  York  17 


PICTURE  EDITOR  for  Eastern  daily 
to  take  full  charge  department — night 
aide.  Box  1645,  Editor  &  Publisher. 


COPY  EDI'TOR.  Young,  alert,  experi¬ 
enced  for  copy  editing  on  PM  pai>er. 
Also  do  rewrite.  Write  to  Dale  Belles, 
Assisting  Manager-Editor,  Post- 
Tribune,  Gary,  Indiana. 


EXPERIENCED  Reporter  -  Photogra 
pher.  Evening  Chronicle,  Uhrichsville, 


HEIRLBSS  EDITOR-PUB¬ 
LISHER,  overdue  for  letup, 
seeks  sound,  fully  proven 
Editor  for  fine  upstate  New 
York  daily  in  richly  potential 
(80,000)  farm-industry  mar¬ 
ket  ;  rotary,  photoengraving 
equipped. 

SOLID,  fruitful  future  as¬ 
sured  really  skilled,  respon¬ 
sible  executive-producer  with 
astute,  all-phase  smaller  city 
know-how,  willing  first  to 
show  reader-building  compe¬ 
tence;  buttress  staff;  earn 
community,  dedicated  own¬ 
er’s  faith. 

RARE  opportunity  requires 
inspired,  deeply  rooted  self¬ 
starter  of  outstanding  quali¬ 
ties;  tough  comiietitive  excel¬ 
lence  ;  effective  labor  team¬ 
work;  and  able  to  produce 
constantly  strong,  top  stand¬ 
ard,  alertly  intelligent  news¬ 
paper. 

STRICTLY  confidential 
first  letter  must  meet  above, 
include  full,  forthright  his¬ 
tory,  earnings.  Address  Box 
1716,  Editor  Ss  Publisher. 


REPORTER,  for  morning  daily  of 
60,000  circulation  in  Midwestern  city, 
with  a  sense  of  responsibility  and  a 
knowledge  that  to  get  it  right  is  funda¬ 
mental.  Salary  tied  to  experience,  rises 
and  opportunities  to  performance. 
Box  1754,  Editor  &  Publisher. _ 

BEGINNING  REPCRTER 

FOR  SMALL  ’TOWN  DAILY  in  Chart 
Area  56.  Anyone  with  experience  need 
not  apply.  Draft  exempt  J-school 
grad  preferred.  Sports  background 
desirable.  Starting  pay  $50  but  over¬ 
time  certain  to  make  average  close 
to  $60.  Write  complete  educational 
background,  references.  Box  1764, 
Editor  &  Publisher. 


A  NEW  DAILY  newspaper  serving 
Levittown,  Pennsylvania,  and  adjacent 
area  needs  an  eager,  hard-working 
girl  to  assist  the  women’s  page  editor. 
College  graduate  with  some  experience 
preferred.  Write  Richard  Lawson, 
'Times  Newspapers,  Inc.,  8033  Prank- 
ford  Ave.,  Philadelphia  36,  Pa^ _ 


COMBINATION  Editor-Ad  Man  for 
small  weekly  in  Central  New  York 
State.  Write  c/o  Waverly  Sun,  Waver- 
ly.  New  York,  giving  your  qualiflca- 
tions  and  pay  desired. _ 

Editorial  Writer 
Wanted 

A  STRONG,  Influential  and  independ¬ 
ent  Midwest  daily  seeks  an  editorial 
writer.  Write  giving  full  background. 
Letters  will  be  kept  in  strict  confi¬ 
dence.  Box  1837,  Editor  &  Publisher. 


DESK  ASSISTANT,  man  or  woman, 
afternoon  paper.  Chart  Area  9.  College 
Town.  Good  background  of  reporting 
and  some  desk  experience  essential. 
Give  references  and  earnings.  Write 
Box  1830,  Editor  &  Publisher. 


EXPERIENCED  BEAT  REPORTER 
wanted  by  1,000  watt  independent 
daytime  Radio  Station.  Announcing 
optional.  Personal  interview  required. 
State  age,  experience  in  letter  WKAN, 
Kankakee,  Illinois. 


LARGE  UPSTATE  New  York  weekly 
has  opening  for  young  man  as  report¬ 
er.  Permanent  position.  State  experi¬ 
ence  and  salary  requested.  Box  1849, 
Editor  &  Publisher. 


OPPORTUNITY  for  young  man  with 
solid  working  knowledge  of  magazine 
writing,  editing,  and  production  to 
take  over  responsible  editorial  posi¬ 
tion  on  fast-growing  trade  monthly  in 
Southern  Michigan.  Must  know  re¬ 
tailing  and  photography.  Box  1802, 
Editor  &  Publisher. 


RECENT  JOURNALIS.M  GRADUATE 
for  proposed  weekly  business  tabloid 
in  New  York  City.  Aggressive  man 
has  opportunity  to  grow  with  paper. 
Write  fully  including  salary  require¬ 
ments.  Box  1840,  Editor  &  Publisher. 


REPORTER  with  Speed  Graphic  ex¬ 
perience.  Must  have  car.  College  town 
daily  with  emphasis  on  local  news  and 
feature  coverage.  Daily  Tribune,  Man- 

hattan,  Kansas. _ 

RETOUCHER  experienced,  25  miles 
from  New  York  City.  State  back¬ 
ground  and  salary  required.  Box  1824, 

hlditor  &  Publisher. _ 

WANTED — On  upstate  New  York 
morning  daily,  town  25,000,  experi¬ 
enced  reporter,  city  hall,  police  beat; 
able  to  nse  camera.  Write  experience, 
draft  status,  telephone,  salary.  Box 

1828,  Editor  &  Publisher. _ 

WANTED — person  with  writing  and 
editorial  experience.  Located  in  Hud¬ 
son  Valley,  100  miles  north  of  New 
York  City.  Growing  community.  Ex¬ 
cellent  opportunity.  Write  Red  Hook 
Advertiser,  Bed  Hook,  New  York. 

WE  ARE  LOOKING  for  a  man  around 
45  years  of  age  with  reporting,  copy 
reading  and  supervisory  news  experi¬ 
ence,  preferably  with  a  small  city 
background,  who  can  relieve  the  man¬ 
aging  editor  of  some  of  his  duties,  also 
share  with  him  the  editorial  writing 
responsibilities.  Chart  Area  8.  Write 
Box  1800,  Editor  &  Publisher. _ 

WOMAN  REPORTER 
Single,  must  be  good.  Flare,  Hobbs, 
New  Mexico. _ 

PICTURE  EDITOR 

EASTERN  DAILY  looking  for  man 
now  employed  as  picture  editor,  or  an 
assistant  picture  editor  who  is  ready 
to  assume  responsibility  of  running 
entire  department — night  side.  Box 
1861,  Editor  &  Publisher. 

Promotion — Public  Relations 


WANTED 

MAN  (30  to  40)  to  handle  details  in 
meonbership  sales  department.  Must 
have  experience  devising  mail  cam¬ 
paigns  on  limited  basis.  Unusual  op¬ 
portunity.  Send  resume  of  past  expe¬ 
rience  and  salary.  Address  Box  1712, 
Editor  &  Publisher, _ 

PRESS  RELATIONS 


CAPABLE  Linotype  operator,  Isrii 
Ohio  weekly,  $90  or  belter,  permanest 
A-1  working  conditions,  modern  shop. 
Willard,  Ohio,  Times. 


HELP  WANTED:  Working  foremu 
for  daily  newspaper  in  clean,  colleft 
town  in  north  Texas.  Ideal  spot  for 
man  with  growing  family.  70  to  80 
pages  weekly.  No  pressroom  or  mt- 
cbinist  responsibility.  Teletypesetten, 
Ludlow,  Elrod,  air  conditioned.  Yoas| 
man  on  way  up  can  qualify.  Write 
Box  1855,  Editor  &  Publisher. 


UNUSUAL  OPPORTUNITY  for  expe¬ 
rienced  newspaper  composing  roon 
man  with  executive  ability.  Vacation, 
insurance,  pension.  Permanent.  Eiit- 
ern  Pennsylvania  area.  Box  1828. 
Editor  &  Publisher. 


WRITERS’  SERVICES 


Literary  Agency 


WRITERS  I — We  have  a  distinguished 
list  of  clients,  yet  have  need  for  addi¬ 
tional  books,  tv  scripts,  etc.  Write 
for  terms  —  TODAY  1  Mead  Agency, 
419  4th  Ave.  New  York  16,  N.  Y. 


SITUATIONS  WANTED 


Administrative 


ASSISTANT  TO  GENERAL  MOB. 
ASSISTANT  TO  PUBLiaBCBH 

Working  NEWSPAPERMAN  —  SO  - 
married.  BJ/Business  Administrstioa 
Graduate.  Wants  CHANGE  sad 
CHANCE  to  use  education  and  tsIeaU. 
Experienced  in  circulation/promotioa 
in  combined  small  daily  and  metropoli¬ 
tan.  Knowledge  personnel,  office  pro¬ 
cedure,  aoconnting,  editorial  and  puMie 
relatione.  Analytical/cost  conscioni. 
Hard  and  productive  worker  capable  ot 
inspiring  others  to  best  efforts.  Persw- 
able  mixer  and  public  speaker.  Avail¬ 
able  80-60  days. 

Box  1647,  Editor  k  Publisher 


BUSINESS  MANAGER 

THE  Business  Manager  ot  a  hi^y- 
succesafnl  daily  newspaper  is  seMinf 
a  change  after  15  years  for  (ally 
explainable  reasons. 

'THIS  MAN  is  in  the  best  of  health, 
under  50,  and  has  been  in  newspsper 
work  all  his  life.  He  can  furnM 
the  best  of  references,  and  presently  U 
commanding  wages  between  $15,000 
and  $20,000  a  year.  However,  work¬ 
ing  conditions  and  opportunity  an 
of  first  impoptance. 

IP  YOU  would  like  to  employ  » 
thoroughly  competent,  completely  hos- 
est  man,  your  confidential  reply  i* 
requested. 

HE  WILL  not  make  a  change  unleii 
you  investigate  him  completely  and 
without  full  study  of  your  newspaper. 

Address  Box  1623,  Editor  &  Publisher. 


BUSINESS  MANAGER.  GENERAL 
MANAGER,  PUBLISHER.  Experi¬ 
enced  all  departments  including  me¬ 
chanical.  Box  1859,  Editor  &  Pn"' 
Usher. 


REPRESENTATIVE  for  large  Mid¬ 
western  Corporation;  under  35;  mini¬ 
mum  3  years’  experience  general  re¬ 
porting,  writing  for  daily  newspaper. 
Press  or  public  relations  experience 
desirable.  Salary  commensurate  with 
ability  and  experience.  Box  1805,  Edi¬ 
tor  &  Publisher. 

FREE-LANCE  PUBLICITY  WRITER 
for  leading  architectural  and  building 
magazine  published  in  New  York  to 
analyze  each  issue  for  stories  of  inter¬ 
est  to  read  estate  editors,  industrial  and 
business  editors,  editorial  page  edi¬ 
tors,  etc.;  write  releases  to  appeal  to 
editors  receiving  them.  Current  vol¬ 
ume  around  10  to  12  releases  per 
month;  could  be  more.  Write  giving 
background,  two  or  three  sample 
clips,  rates  and/or  retainer  to  Box 
1801,  Editor  &  Publisher. 


CARTOONIST,  EDITORIAL — StroM 
on  local  as  well  as  national.  Sosie 
reprints  from  coast  to  coast.  16  yesu 
newspsper  background  with  one  W' 
DUX  iouu,  Dui-  ganization.  3  years  cartooning.  Pro*' 

_  cient  with  pen,  brush  and  crayon. 

CITY  WRITER  Presently  employed  —  desires  chanj*- 
•al  and  building  For  tearsheet  samples  write  Box  ISH- 
1  New  York  to  Editor  &  Publisher, 
stories  of  inter-  — 

s,  industrial  and  Circulation 

orial  page  edi-  —  .  ■■■  ... 

ses  to  appeal  to  CIRCULATION  MANAGER,  33  yes" 
n.  Current  vol-  old,  13  years  daily  newspaper  expe^ 
12  releases  per  ence  on  5  to  21,000  circulation  kno«> 
B.  Write  giving  all  phases,  presently  employed, 

three  sample  spot  where  ability  and  hard  work  ^ 
-etsiner  to  Box  appreciated.  Chart  Ares  10  or  D- 
her.  Box  1808,  Editor  &  Publisher. 
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SITUATIONS  WANTED 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


Editorial 


SITUATIONS  WANTED 


Instructors 


Classified  Advcrtisng 


CLASSIFIED  ADVERTISING  MAN- 
AOER,  fully  experienced,  capable  han¬ 
dling  any  sixe  department,  pant  rec¬ 
ord  tops,  real  leader  and  sound  build¬ 
er,  best  references.  Available  at  once. 
Box  1636,  Editor  &  Publisher. 


AilBITIOUS  CLASSIFIED  MAN,  32 
years  of  age.  Veteran  World  War  II, 
msried.  desires  position  on  daily  10,- 
000  to  50,000  class.  Seven  years’  ex¬ 
perience  including  managing  depart¬ 
ment.  Available  immediately.  Box 
1850,  Editor  &  Publisher. 


CORRESPONDENT  or  Representative. 
Haiti;  Beginning  Summer.  Excellent 
connections.  Box  1724,  Editor  &  Pnb- 
lisher. 


.AMERICAN  NEWSPAPERWOMAN, 
now  in  London,  will  send  you  Corona¬ 
tion  copy,  short  takes,  highlights  or 
the  whole  story,  at  your  rates.  Sam- 
pies  in  advance.  Box  1834,  Editor  & 
Publisher. 


SPOKTWKlTliH-t-DlTOR  Five  years' 
experience  papers  50,000  or  under. 
Now  sports  editO'r  Western  paper  same 
class  with  Sunday.  Married,  80,  on 
own  since  14,  college,  family,  ready 
to  settle.  Seeks  writing  Job  bigger 
aper  or  sane  editing  post,  ^lid 
ackground  coverage,  makeup.  Defi- 


WRITER— (Daily,  house  organ  experi¬ 
ence,  wants  reporting,  rewrite  or — I 
Box  1514,  Editor  ft  Publisher. 
Publisher. 


DESKMAN — now  sports  editor,  small 
daily,  seeks  change,  sports  or  wire. 
South  or  East.  10  years  all  phases. 
Draft-Proof  vet,  BS,  married,  car. 
Box  1545,  Editor  ft  Publisher. 


CRITI(^— Music  and/or  theater.  Ma¬ 
ture;  candid;  literate;  not  stuffy. 
Long  experience.  Box  1606,  Editor  ft 
Publisher. 


EXPERIENCE  in  writing,  editing, 
picture  magaxine  layout,  makeup 
gained  over  15-year  period  in  daily 
newspaper  Held  assures  you  compe¬ 
tent,  fully-trained  key  man  for  your 
staff.  Salary  now  in  excess  of  $125. 
Will  go  anywhere  for  interview. 
Change  sought  to  enhance  salary,  po¬ 
sition.  Box  1633,  Editor  ft  Publisher. 


JOURNALISM  GRADUATE,  earned 
BA  between  periods  of  active  military 
service,  no  more  service  obligations, 
26,  single,  willing  and  able  to  travel 
anywhere  to  gain  reporting  experience 
on  small  town  weekly  or  daily  news- 
psper.  Box  1618,  Editor  ft  Publisher. 


AD  MANAGER.  Producer,  managing, 
selling,  all  types  accounts,  tough  com¬ 
petitive  fields,  medium-small  dailies, 
weeklies.  Alert,  loyal,  family  man, 
ander  40,  employed.  Box  1661,  Editor 
k  Publisher. 


AGGRESSIVE,  SINCERE,  Hard-work¬ 
ing,  executive  type  display  salesman 
with  excellent  proven  record  of  abili¬ 
ty;  desires  to  move  up  to  manager, 
display  or  general  on  daily  paper.  15 
years  total  experience.  Display,  Classi¬ 
fied  and  General.  Good  personality. 
Makes  friends  easily.  Accustomed  to 
leadership.  Married.  Prefer  Chart 
Areas  12,  4  or  9.  Box  1836,  Editor 
4  Publi.sher. 


BUSINESS  REVIEW  PAGE  SPE¬ 
CIALIST  AVAILABLE!  Dependable, 
responsible  and  thoroughly  experi¬ 
enced  salesman  seeks  a  greater  oppor¬ 
tunity  in  selling  and  servicing  a  page 
in  a  city  of  50,000  or  more.  Present 
page  has  averaged  132  inches  for  thir¬ 
teen  years.  Excellent  references. 
Write  Box  1845,  Editor  ft  Publisher. 


EXPERIENCED  Midwest  ad  man — 
weekly,  daily,  retail.  Wants  West 
Coast  job.  Family.  32,  war  vet.  Owns 
car.  Can  buy  stock.  Box  1812,  Editor 
4  Publisher. 


EXPERIENCED  Advertising  Salesman 
under  35  wants  ad  manage’r  job  on 
progressive  daily  with  over  10,000 
circulation.  Box  1820,  Editor  ft  Pub¬ 
lisher. 


OHIO  NEWSPAPERS  I  If  you  are 
looking  for  a  man  with  10  years 


AMIBITIOUS  reporter,  24,  tingle,  with 
outstanding  record  in  college  journal¬ 
ism,  and  one  year  experience  as  daily 
general  assignment  man,  wants  reprieve 
from  writing  same  old  lesdt.  Seeks 
job  that  requires  imagination,  respon¬ 
sibility,  and  chance  for  further  growth 
on  either  daily  or  magazine,  preferably 
in  New  York  City  area,  but  will  con¬ 
sider  real  opportunity  anywhere.  Sat¬ 
isfaction  guaranteed  or  job  refunded. 
Box  1704,  Editor  ft  Publisher. 


ASSISTANT  to  Editor.  M.A.  Vet,  Ex¬ 
perienced  Copy,  details,  follow-thru. 
Relocate.  Box  1756,  Editor  ft  Pub¬ 
lisher. 


EDITOR,  rewrite  etc.  Experienced, 
dependable,  43.  Now  in  New  York, 
available  for  interviews.  Box  1732, 
Editor  ft  Publisher. 


EX-SOUTHERN  CITY  EDITOR  re¬ 
turning  South  in  May.  Competent, 
experienced  copydeak,  reporwug,  re¬ 
write,  makeup,  etc.  Age  37,  now  in 
well-paying  job.  All  inquiries  an¬ 
swered  promptlyr.  Anywhere  South, 
Southwest,  big  eity,  small  town.  Box 
1721,  Editor  ft  ^bliaher. 


EXPERIENCED  Reporter  wants  job. 
Knows  makeup.  Chart  Area  fil  or  2. 
Box  1738,  Editor  ft  Publisher. 


GENERAL  REPORTER,  worked  thru 
college  as  correspondent  New  York 
City  daily  and  New  York  bureau 
major  wire  service.  Draft-deferred. 
.Tune  Grad.  Box  1733.  Editor  ft  Pub¬ 
lisher. 


looking  for  a  man  with  10  years  POLITICAL  WRITER!  Crack 

of  exDeripnco  j  reporter,  columnist  on  government  and 

Urge  daiK-  poWs  wants  return  to  field.  Now 

aaily  and  you  can  offer  a  future  .Jitn-  Rnx  1751  Fditnr  A  Pub- 

in  your  organization,  write  Box  1846,  fi.L, 

E-iitor  ft  Publisher  Msher, _ 

SPipoT .  T  _ _  MANAGING  EDI’TOR  or  assistant  post 

Khoro  edition  MAN.  Go  any-  wanted  by  editor  with  all-around  ex- 
Lonimission  basis  only.  Good  perience:  city,  wire  desk,  editorial, 
1806,  Editor  ft  Pub-  columns,  makeup.  Box  1750,  Editor  ft 

— _ _ Publisher. _ 

^'ELL  SEASONED  advertising  direc-  REPOR'TING,  city  and  wire  desk, 
•or,  with  more  than  quarter  century  photography,  makeup  experience.  Now 
Of  experience  in  all  phases  of  news-  Sunday  editor,  editorial  writer  for  me- 
Paper  advertising,  seeks  new  connec-  dium-slze  daily  in  Chart  Area  J9.  6in- 
“on  with  progressive  daily.  Adept  in  8'e.  college  grad.  Prefer  job  West 
copy  and  layout.  Married.  Age  44.  Coast,  consider  other.  Box  1726,  Edi- 
in  locating  in  growing  com-  ter  ft  Publisher. 
arv^li^.r'i***  school  system.  Sal-  SEASONED  circnlstion  building 
be  adequate  to  maintain  high  “front  office’’  working  editor,  edito- 
eivie  Give  details  of  rial  writer,  executive  editor  seeks 

as  '“oustrial  activity  as  well  amall,  medium  daily  post.  Former  edi¬ 
tion  “***  concerning  publics-  tor  and  publisher,  managing  editor, 

Kd?to  Address  Box  1804,  city  desk.  DetaiU,  Box  17427Editor  ft 

hditor  ft  Publisher.  PublUher. 

editor  <S  publisher  for  May  2,  1953 


CITY  COLLEGE  GRADUATE,  start 
anywhere  available  in  mid-June.  Col¬ 
lege  paper  experience.  Box  1838,  Edi¬ 
tor  ft  Publisher. 


COPYREADER;  5  years  metropolitan. 
6  years  medium  daily  (as  executive). 
A-1  references.  36.  Family.  Anywhere. 
Permanency.  Box  1835,  Editor  &  Pub¬ 
lisher^ _ 

DESK,  rewriteman,  17  years’  well 
rounded  experience,  seeks  similar  job 
medium  daily.  Knows  makeup,  picture 
layout.  Now  employed  in  public  rela¬ 
tions.  Available  May  23.  Modest  sal¬ 
ary.  Box  1843,  Editor  &  Publisher. 


DRAFT  FREE 

STRAIGHT-FORWARD,  young  man 
seeks  beginner’s  job  with  future.  Sin¬ 
gle,  hard-worker,  doesn’t  “know-it- 
all.’’  Prefer  sunny  clime;  but,  might 
even  consider  North  Pole  for  right  of¬ 
fer.  Hesitate  to  reply,  unless  livable 
salary  paid.  Box  1844,  Editor  ft  Pub¬ 
lisher. 


EDI’TORIAL  ASSISTANT — Junior  Re 
porter,  experienced,  secretarial  skills. 
Prefer  New  York  (Jity  and  environs. 
Box  1860,  Editor  ft  Publisher. 


EXPERIENCED  Daily  Beat  and  fea¬ 
ture  reporter  desires  change.  Single, 
29.  Car.  Box  1816,  Editor  ft  Pub¬ 
lisher. 


PAST,  ACCURATE  writer,  editor;  6 
years  top  daily  plus  Capitol  Hill  ex¬ 
perience,  broad  education;  31,  single, 
available  Chart  Area  $2.  Box  1821, 
Editor  ft  Publisher. 


Photography _ _ 


F.ASHION,  Advertising.  Society, 
straight  news  and  studio  experience. 
Own  equipment.  Stable  young  family 
man.  Excellent  refrences.  Box  1841, 

Editor  ft  Publisher. _ _ 

PHOTOCRAPHEK  —  news  and  TV. 
Still  and  Cine.  7  years’  experience, 
married.  Wish  to  settle  medium  oc 
small  city  New  England,  Pennsylvania. 
New  Jersey,  or  Upstate  New  York. 
Box  1851,  Editor  ft  Publisher. _ 

PHOTOGRAPHER  Age  23,  just  dis¬ 
charged  from  Air  Force  who  can  produce 
topflightnews  photos  and  features  wants 
job  on  daily  which  will  overwork  him. 
College  graduate.  Former  editor  of 
county  picture  monthly  (10,000  circu¬ 
lation).  Experienced  all  types  of  news 
photos.  Have  sharp  lens  and  4x5 
Graphic;  also  dusty  car  which  will  go 
any  place  east  of  the  Mississippi.  Can 
start  today.  Box  1858,  Editor  ft  Pub¬ 
lisher. 


Promotioii — ^Public  Relations 


ASSOCIATION  OR  (X>MPANY  public 
relations  and  will  edit  your  magazine. 
6  years  editor  national  magazines,  5 
years  with  metropolitan  and  weekly 
papers,  5  years  public  speaking  Red- 
path  Bureau,  4  years  publicity  U.S. 
Marine  Corps.  Hundreds  of  articles 
freelanced  to  national  magazines.  Rob¬ 
ert  Gordon,  444  W.  102nd  St.,  Chica¬ 
go  28,  Illinois.  HI  5-9558. 


MAN  Seeks  chance  to  review  and  write 
about  movies,  'TV,  plays,  books,  and/or 
music.  28,  single,  a  veteran.  Recent 
MA  from  University  of  Chicago.  Write 

Box  1811,  Editor  ft  Publisher. _ 

MANAGING  EDITOR  small  Midwest 
daily  seeks  larger  job.  A3.,  SDX, 
32,  WWII,  10  years  daily,  weekly, 
advertising,  wire  service  experience. 
Will  invest.  Box  1813,  Editor  ft  Pub¬ 
lisher^ _ 

PENN-JERSEYITE  HAS  EARNED 
Right  to  Go  Home.  Desk  man,  31;  6 
years’  sound  training  top  N.  E.  Daily; 
capable  at  general  assignment,  favored 
for  features.  Considering  allied  fields. 
Pay  important,  secondary  to  location. 
Philadelphia  area  best.  Family  type. 
Good  brain,  feet  still  OK,  too.  Dart¬ 
mouth,  Columbia  grad,  vet.  Write  Box 
1829,  Editor  ft  Publisher. 


with  column,  features  and  color 
stories.  Box  1822,  Editor  ft  Publisher. 
REPORTER  —  24.  features,  rewrite; 
own  Graphic,  AB,  car;  married,  one 
child;  about  2  years  on  daily.  Mason, 
Chart  Area  1  thru  12.  $73.  Box  1857, 
Editor  ft  Publisher. _ 

SPORTS  in  my  blood — Sports  Editor 
small  daily  (6,000)  five  years.  Some 
wire,  general  reporting  experience. 
Vet.,  27,  B.A.  1948.  Will  go  anywhere 
in  U.S.  Box  1809,  Editor  ft  Publisher. 
WANTED;  Copy  desk  job  on  metro¬ 
politan  paper.  Seven  years’  experience 
as  reporter,  feature  writer,  copy  read¬ 
er.  M.A.  in  journalism.  Box  1818. 
Elditor  ft  Publisher. 


GOMPOSING  ROOM  FOREMAN 
OR  PRODUCTION  MANAGER 
OFFERS 

90-DAT  ’TRIAL  PERIOD 
TO  AN  AOGRH3SIVE  publieher 
who  wanta  modem  know-how  and 
methods  that  smure  smooth  opera¬ 
tion  with  money-saving  results.  Job 
must  offer  challenge.  Union  or  open 
shop.  For  experience  and  resnlta  that 
count,  write  Box  1641,  Editor  ft  Pub¬ 
lisher. 


SOMEWHERE  there  is  a  Publisher 
who  wants  relief  from  pressroom  wor¬ 
ries.  Pressroom  foreman,  now  em- 
pjoyed,  desires  chance  to  prove  caip'a- 
bility  of  relieving  this  pressure.  Expe¬ 
rienced  both  mechanical  and  labor  re¬ 
lations  fields.  Box  1814,  Editor  ft 
Publisher. 


USE  TOUR 
Editor  ft  Publisher 
CHART  AREA 
in  your  classified  ad  copy; 

SI- — Maine,  New  Hampshire, 
Vermont,  Massachusetts, 
Rhode  Island. 

$2. — New  York,  Connectlent, 
New  Jersey,  Pennsylva¬ 
nia,  Maryland,  Washing¬ 
ton,  D,  0.,  Delaware. 

IS.— W.  Virginia,  Virginia, 
North  Carolina. 

$4. — Georgia,  South  Carolina, 
Florida. 

$6. — Mississippi,  Alabama, 
Tennessee,  Kentucky. 

$6. — Michigan,  Ohio,  Indiana, 
lUinois. 

$7. — Wisconsin,  Minnesota, 
North  Dakota,  South 
Dakota. 

$8. — Iowa,  Missouri,  Nebraska, 
KanM. 

$9. — Arkansas,  Iionislana,  Ok¬ 
lahoma.  Texas. 

$10. — Colorado,  New  Mexico, 
Arlsona,  Utah. 

$11. — Montana,  Wyoming,  Ida¬ 
ho,  Washln^n,  Oregon. 

$12. — Oallfomia,  Nevada. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

“Man's  Right  to  Knowledge  above  theme.  With  this  in  mind 
and  the  Free  Use  Thereof’  is  the  we  will  be  particularly  interested 
theme  of  Columbia  University’s  in  exhibiting  some  of  the  panels 
bicentennial  celebration  which  will  you  are  using  to  develop  the 
be  observed  through  1954,  cul-  theme.” 

minating  on  Oct.  31,  the  anniver-  Libraries  and  museums  are  plan- 
sary  of  the  charter  signed  by  King  ning  exhibits  displaying  important 
George.  original  documents  which  have 

The  theme  is  of  particular  in-  contributed  to  “Man’s  Right  to 
terest  and  significance  to  newspa-  Knowledge  and  the  Free  Use 
permen.  It  epitomizes  the  con-  Thereof.”  And  one  teachers  col- 


stant  struggle  of  all  newspapers  to 
"keep  open  the  channels  of  infor¬ 
mation  and  safeguard  a  free  press. 
The  general  idea  of  the  theme 
■was  worked  out  by  an  informal 
committee  of  faculty  members  and 
•others  led  by  Douglas  Black,  pres¬ 
ident  of  Doubleday,  and  George 
Pegram.  special  advisor  to  Colum¬ 
bia’s  president.  But  it  was  put  in¬ 
to  its  final  words  by  Arthur  Hays 
Sulzberger,  publisher  of  the  New 
York  Times,  a  trustee  of  Colum¬ 
bia  and  chairman  of  the  Bicen¬ 
tennial  Committee. 

There  is  a  great  opportunity 
bere  for  newspapers  of  all  sizes 
to  cooperate  in  giving  meaning  to 
the  theme  all  over  America.  Some 
newspapers  have  already  expressed 
interest  to  Columbia,  wanting  to 
know  what  they  can  do  and  what 
-others  are  doing.  Many  more  will 
and  should  take  part. 

«  *  « 

As  AN  example  of  the  interest 
already  aroused,  several  hundred 
xiniversities,  libraries  and  museums 
from  coast  to  coast  have  expressed 
Their  intention  of  cooperating  to 
advance  “Man’s  Right  to  Knowl¬ 
edge  and  the  Free  Use  Thereof.” 
"Ninety-five  institutions  in  33  for¬ 
eign  countries  will  advance  it  on 
a  world-wide  front. 

One  university  president  plans 
to  bring  in  outside  speakers  in  ad¬ 
dition  to  promoting  faculty  discus¬ 
sion  and  meetings  on  -the  campus. 

.\nother  suggests  the  theme  as 
a  topic  of  a  Lectureship  and  the 
basis  for  Founders  Day  observ¬ 
ance. 

Still  another  college  president 
plans  one  or  two  town  meetings 
for  students  and  townspeople,  dis¬ 
plays  of  material  showing  the  free¬ 
doms  which  have  been  passed  on 
to  us  because  of  efforts  made  by 
previous  generations,  assembly  dis¬ 
cussions,  etc. 

The  president  of  the  Ohio  Uni- 
versitv  chapter  of  the  American 
Association  of  University  Presi¬ 
dents  reports:  “We  are  thinking 
in  terms  of  making  our  project 
one  of  the  major  events  in  the 
celebration  of  our  sesquicentennial 
in  1954.  The  chapters  of  A.A.U.P. 
in  Ohio,  approximately  thirty  in 
number,  are  organized  as  an  asso¬ 
ciation  of  A.A.U.P.  chapters.  We 
hold  an  annual  meeting.  Next 
year  the  meeting  will  be  held  on 
our  campus,  which  affords  us  the 
opportunity  of  preparing  an  im¬ 
pressive  program  built  upon  the 


lege  reports: 

“We  can  arrange  for  convoca¬ 
tion  speakers,  instructional  units 
covering  academic  freedom  and 
programs  presented  by  faculty 
members  to  civic  clubs  and 
P.T.A.’s  and  for  radio  broadcasts 
from  five  or  six  stations.  1  pre¬ 
sume  the  basic  interest  in  your 
bicentennial  program  will  be  to 
acquaint  American  citizens  with 
the  importance  of  maintaining  the 
right  of  free  academic  inquiry  and 
expression.” 

«  *  * 

Widespread  newspaper  partici¬ 
pation  in  this  theme  wiP  do  more 
than  that.  It  will  go  beyond  “the 
importance  of  maintaining  the 
right  of  free  academic  inquiry  and 
expression.”  It  will  emphasize  to 
all  peoples  the  importance  of 
maintaining  freedom  of  expression 
— freedom  of  information,  free¬ 
dom  of  the  press,  freedom  of 
knowledge,  freedom  of  speech, 
call  it  what  you  will. 

The  Columbia  Bicentennial 
Committee  asserts:  “It  is  fitting 
that  universities,  libraries,  mu¬ 
seums.  all  repositories  and  dis¬ 
seminators  of  learning  should 
fake  the  lead  in  affirming  and  re¬ 
affirming  the  principles  which  are 
inherent  in  the  phrase,  “Man’s 
Right  to  Knowledge  and  the  Free 
Use  Thereof.”  We  agree. 

Newspapers  are  in  the  forefront 
as  disseminators  of  information, 
learning,  knowledge.  They  have 
much  to  gain  by  universal  under¬ 
standing  and  acceptance  of  the 
theme.  They  can  do  much  to 
bring  it  about. 

■ 

Johns,  Thornton 
Get  New  U.P.  Jobs 

Chicago — The  appointment  of 
Dale  M.  Johns  as  central  division 
business  manager  and  Howard  C. 
Thornton  as  a  business  represent¬ 
ative  was  announced  this  week  by 
S.  Edmund  Steeves,  central  di¬ 
vision  manager  of  the  United 
Press. 

Mr.  Johns  has  been  a  U.P.  busi¬ 
ness  representative  in  Michigan, 
Indiana,  Iowa,  Nebraska  and 
Minnesota  since  his  return  from 
military  service  as  a  naval  officer 
in  1946.  He  joined  U.P.  in  1941, 
Mr.  Thornton,  Minneapolis  bu¬ 
reau  manager,  joined  the  U.P.  in 
1948,  and  subsequently  was  man¬ 
ager  of  the  Des  Moines  bureau. 


r 


E  &  P  CALENDAR 

May  1-4 — National  Press 
Photographers  Association,  an¬ 
nual  convention,  Galveston. 

May  3-4 — University  of  Iowa 
Circulation  Short  Course,  Iowa 
City,  la. 

May  3-6— National  Newspa¬ 
per  Promotion  Association, 
annual  convention.  Hotel  Fort 
Shelby,  Detroit. 

.May  4-5  —  Religious  News- 
writers  Association,  fourth  an¬ 
nual  meeting,  Syracuse  Univer¬ 
sity,  Syracuse,  N.  Y. 

May  8-9 — Pacific  Northwest 
Newspaper  Advertising  Execu¬ 
tives  Association,  spring  meet¬ 
ing,  Victoria,  B.  C. 

May  8-9  —  University  of 
Kansas  Newspaper  Circulation 
School,  Lawrence,  Kansas. 

.May  8-9  —  News  Executives 
Annual  Conference,  University 
of  Minnesota,  School  of  Jour¬ 
nalism,  Minneapolis. 

May  9-10 — New  Jersey  Press 
Association,  annual  Advertis¬ 
ing  Clinic,  Hotel  Madison,  At¬ 
lantic  City,  N.  J. 

May  13-15  —  International 
Press  Institute,  second  General 
Assembly,  Church  House,  West¬ 
minster,  London,  England. 

May  14-15  —  University  of 
Washington,  seventh  annual 
Daily  Newspaper  Seminar, 
Seattle,  Wash. 

May  14-16 — Wisconsin  Press 
Association,  Milwaukee,  Wis. 

May  15-16  —  Pennsylvania 
Press  Conference,  Nittany  Lion 
Inn,  State  College,  Pa. 

May  15-16 — Interstate  Ad¬ 
vertising  Managers  Association, 
Spring  meeting,  Lycoming 
Hotel,  Williampsort,  Pa. 

May  15-16--Annual  News¬ 
paper  Conference,  University  of 
Colorado,  Boulder,  Colo. 

May  19 — N  ew  England 
Daily  Newspaper  Association, 
annual  meeting,  Sheraton-Plaza 
Hotel,  Boston. 

May  19-22  —  International 
Federation  of  Newspaper  Pub¬ 
lishers,  sixth  annual  Congress, 
Paris,  France. 

May  25 — Sigma  Delta  Chi 
national  awards  dinner,  Con¬ 
rad  Hilton  Hotel,  Chicago. 

.May  25-26  —  Inland  Daily 
Press  Association,  convention. 
Congress  Hotel,  Chicago. 


Wechsler-McCarthy 


continued  from  page  lij 


a  political  rally  that  McCartli\  | 
ism  constituted  an  oblique  attadj; 
on  the  press. 

“They  are  going  after^  indivkt 
ual  newspapermen  here  and  thert 
on  one  pretext  or  another,”  tin 
former  Governor  charged.  “Bn 
they  are  establishing  a  precedet: 
They  are  getting  us  accustomed* 
the  idea  of  investigating  the  press’ 

In  Washington  it  was  revealtc 
that  Cedric  Belfrage,  editor  of  thip 
National  Guardian  magazine,  hkP 
been  subpoenaed  by  the  HousiE 
Un-American  Activities  Commi; 
tee  to  appear  for  questioning  at  i 
New  York  inquiry. 

Senator  McCarthy  also  callti 
upon  the  State  Department  to  can¬ 
cel  the  financial  subsidy  provided 
for  newspapers  in  Germany. 

A  weekly  question-and-answe 
column,  prepared  originally  to 
meet  requests  for  it,  was  offeni 
generally  to  newspapers  by  tho 
Senator.  There  is  no  charge  for  ii 
and  copy  is  mailed  out  under  the 
franking  privilege.  Senator  Me 
Carthy  noted  that  this  is  conr 
mon  practice  with  many  member> 
of  Congress. 


Peoria  Star  Names 
Executive  Editor 

Peoria,  Ill.  —  Harold  M.  F 
George,  veteran  Midwestern  ane 
Southern  newspaperman,  has  bee: 
appointed  executive  editor  of  the 
Peoria  Star,  it  was  announced  b 
L.  A.  Welch,  president  and  pub¬ 
lisher, 

Mr.  George,  for  the  past  nine 
vears,  has  been  news  editor  of  the 
New  Orleans  (La.)  Item.  A  na¬ 
tive  of  North  Dakota,  he  worked 
on  the  Aberdeen  (S.  D.)  Amtnr 
can,  Bismarck  (N.D.)  Tribum 
H'illiston  (N.  D.)  Herald,  D* 
lii/h  News-Tribune,  Minneapok 
lournal,  Detroit  News,  Deinx 
Times,  Daytona  Beach  News-Jov- 
nal,  and  Miami  Daily  News  befor; 
joining  the  Item. 

Mr.  Welch  said  that  the  ne» 
editor  plans  extensive  revisions  it 
the  makeup  of  the  Star. 
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A/e^otiatot 

FOR  THE  PURCHASE  AND 
SALE  OF  DAILY  NEWSPAPERS 


Barr  Building  ..  .Washington,  D.  C. 
Lincoln  Building  . .  .  New  Itork  N,  Y. 
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EDITOR  &  PUBLISHER  for  May  2, 


for  Openness  and  Clarity 


pt.  Available  for  Teletypesettcr 
use  on  standard  and  off-standard 
newspaper  column  widths.  If  you 
are  searching  for  a  very  clean¬ 
printing,  open  body  dress,  you’ll 
find  Paragon  is  just  your  type. 
Mergenthaler  Linotype  Company. 
29  Ryerson  Street,  Brooklyn,  N.  Y. 


formats  contain  a  large  number 
of  halftones,  without  heavying- 
up  or  filling-in.  It  saves  ink  when 
a  moderate  number  of  engravings 
are  u.sed,  and  when  subjected  to 
severe  stereotype  mat  shrinkage 
Paragon  does  not  lose  its  clarity 
and  its  attractive  design  charac¬ 
teristics.  You  will  find  that  it 
needs  less  leading,  because  of  its 
light  color  and  open  design. 

All  popular  text  sizes.  Paragon 
has  been  cut  with  Italic  and  Small 
Caps  in  6,  7,  7*/^,  8,  9,  and  10  point 
sizes.  It  also  comes  with  Paragon 
Bold  in  the  same  sizes,  plus  a  5% 


The  light  over-all  color  and  open 
design  of  Linotype  Paragon  gives 
newspapers  a  refreshing  change. 
This  eye-pleasing  text  face  takes 
the  strain  out  of  reading,  and 
gives  the  printed  page  a  soft  tex¬ 
ture  that  wins  the  enthusiastic 
approval  of  subscribers.  Paragon’s 
big  letter  forms  are  well-rounded 
and  full,  with  plenty  of  contrast 
(or  good  legibility.  It  has  carefully 
weighted  contours  that  give  it 
distinctiveness  and  balance. 

Production  advantages  of  Para¬ 
gon.  This  type  can  take  the  heavy 
inking  that  is  often  used  when 


paragon 


StI  in  Linotype  Memphit  and  Paragon 
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FIRST 

with  the 

BEST 


New  York  market 


Night  1 

^  0.*S««.>M.  « 


First  in  Department  Store  Advertising* 


New  York  department  stores  demand  next-day 
action  from  their  ads.  They  know  they  can  get  it  by  con¬ 
centrating  on  families  who  live  well,  need  more  and  have 
the  income  to  buy  what  they  see  advertised. 

Day-to-day  results  tell  department  store  executives  that 
they  get  home  to  more  of  these  families  in  the  World- 
Telegram  and  Sun  than  in  any  other  New  York  weekday 
newspaper. 

Because  it’s  jirst  with  the  best  of  the  New  York  market 
. . .  the  World -Tele gram  and  Sun  is  first  in  department 


store  advertising. 


^  Media  Records.  Weekday  Newspapers, 
First  3  inontlis  1953. 


SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK  World-Telegram  S  The  Sun 


SAN  FRANCISCO . Newt 

INDIANAPOLIS . Times 


KENTUCKY . Post 

Covington  edition,  Cincinnati  Post 
KNOXVILLE . News-Sentinel 


Ganeral  Adv*rtl*;ng  Department,  230  Park  Avenue,  New  York  City 


DENVER . RockyMIn.Newt  EVANSVILLE . PreU 

BIRMINGHAM  ....  Post-Herald  HOUSTON . Pruts 

MEMPHIS . Prett-Scimilar  FORT  WORTH . Pruts 


MEMPHIS.  .  .  .Commercial  Appeal  ALBUQUERQUE . Tribune 

WASHINGTON . Newt  EL  PASO . Herold-Pnst 

Chicago  Son  Franciico  Detroit  Cincinnati  Phiiodelphia  Dailol 


